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 What's New? 

Experim
ental 

Marketi
ng 

 

O ur Experimental Market-

ing groups have immedi-

ate impact on the brand’s 

awareness. Our marketing has 

changed the entire consumer 

behavior and has intensified 

brand competition. The con-

cept of traditional marketing is 

out dated and results are pro-

longed 

   

marketing campaigns for prod-

ucts, ser-

vices, and 

events. Inte-

grated Mar-

keting Solu-

tions brings 

exposure of a product or ser-

vice to a specific demographic. 

We ignite social influence that 

starts locally and expands re-

gionally and finally nationwide. 

We provide customized cam-

paigns 

ranging 

from staff-

ing to pro-

motional 

stunts. Our  

S treet Teams are very high 

energy and have a passion 

for marketing. We want to 

catch the customer’s attention 

right away, introduce a product 

by interaction and build a 

strong consumer base.   

Street Teams 

 

O ur new Experimental 

Marketing Mix is trying 

to bring brands to life through 

experiment. Here we try to 

stimulate in a high energy, 

active manner, to engage 

consumer in a personal ex-

perience and allow them to be 

receptive with the brand in a 

active market. We create and 

add the value of life to the 

product development process. 

The first step in the process 

is, choose your consumer and 

sell your dream. Our company 

is based on dreams which 

aren’t a product, it ’s an ex-

perience. Experimental mar-

keting fo-

cuses on 

customer’s 

experience. 

Traditional 

marketing 

fails to en-

hance the 

consumer’s sensory, mo-

tional, cognitive behaviors, 

and relationship needs. We 

promise to promote our 

brands with high energy and 

gain our target audience’s 

attention immediately. From 

there, we will begin to gain 

trust and encourage repeat 

buyers.  

 

H ere at Integrated Mar-

keting Solutions we have 

become the primary marketing 

group for many companies 

looking to connect with their 

consumers. We have proven 

the best way to connect with 

the target audience is our  

Event Marketing Teams.  

 

W e provide a first -hand 

service and have be-

come a dominant marketing 

solution. We have found our 

Event Marketing Teams suc-

cess is due to our mobility and 

specificity, allowing our or-

ganizations to connect with a 

large audience in various 

demographics. Event Market-

ing is not only a great way to 

introduce a product or service 

“Opportunity of 

a Lifetime! 

High Energy! 

Great People” 

Emily Barton 

Event 
Teams 

 

I ntegrated Marketing Street 

Teams is the most immediate 

marketing solution we have to of-

fer. We provide our customers 

with a Promotional Staff Nation-

wide including teams in: New 

York, Philadelphia, Chicago, Salt 

Lake City, Jackson Hole, San 

Diego, Los Angeles, San Fran-

cisco, Atlanta, Dallas, Fort Worth, 

and Nashville. Our Street Teams 

provide customized brand  

 

T he latest invention that 

has sky rocketed the 

marketing world is search en-

gines. These are modern day 

marquee signs outside retail 

shops and theatres.  Inte-

grated Marketing Solutions is 

a “Google Friendly” website 

which means a client looking 

for a marketing firm is more 

likely to see us than any other. 

We get over 1 Million hits a 

month just from Google alone. 

We perform search engine op-

timization that elevates our 

profile in searches without 

distracting the brand’s mes-

sage or become annoying. We 

have collaborated with Google 

to provide external links, blog 

creations and key word opti-

mization to fully interact with 

the user. We use Google to 

help us identify our target au-

dience as well as build rela-

tionships with our consumers.  

http://www.redpeg.com
http://www.redpeg.com
http://www.redpeg.com
http://www.redpeg.com
http://www.redpeg.com
http://www.google.com/
http://www.google.com/
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Our Services 

 

a current product’s new bene-

fits and attributes. This type of 

marketing could benefit any 

company and is cost efficient 

which is important in this eco-

nomic depression.  We believe 

that con-

sumers 

are look-

ing for 

products 

with hands 

on benefits so we offer first 

hand interaction. Our Event 

Marketing Teams is a superb 

opportunity to increase aware-

ness of a brand and marketing 

their new and exciting prod-

ucts.  

O ur Event Teams market 

all types of events such 

as: football, soccer, baseball 

games, pro and college. We 

also do a variety of air shows 

and charity events. We take 

initiative 

to cre-

ate a 

brand’s 

person-

ality 

with our 

HIGH energy event teams.  

These jobs are entry level and 

great for newly college gradu-

ates.  We are looking for peo-

ple with a good driving since 

these jobs tend to do a lot of 

traveling. We will accommo-

date our Mobile Event Teams 

with the best accommodations, 

allowance for each week that 

will not be taken off your sal-

ary and an experience of a 

lifetime. If you are interested n 

our Event Teams you can click 

HERE for more info.  

 
 

 

A s the world of marketing 

continues to change we 

also continue to evolve. Inte-

grated 

Marketing 

Solutions 

is a new 

age mar-

keting tool 

and we must stay a step ahead 

of our competitors. The Social 

Network Race is just getting 

underway offering full blown 

marketing attacks through 

Facebook, Twitter, AOL, 

MySpace and Friendster. These 

sites have already done the re-

search for most marketing firms 

by providing their interest, re-

ligion, demographics, and 

psychographics. Advertisements 

can be very specific due to all 

this information provided and 

can have a cognitive effect on 

the consumer.  

 

S eeing the same ad on the 

side of the page twenty 

times a day really does work. 

Repetition is the key for these 

social networking sites. Google, 

AOL, and Facebook are the best 

for marketers because they 

have the mass and capability to 

grow. Integrated Marketing So-

lutions now offers and experi-

ence online through these sites. 

Click HERE to begin! 

Future o
f  

Marketin
g 

 

P roducts that have a good 

marketing strategy have al-

ways offered something different 

than their competitors. This dif-

ference can be a feature or the 

product, a service commitment, 

or an emotional connection with 

the target audience. The key to 

good marketing is connecting the 

product or service with the con-

sumer. That’s where we come 

in. We 

look 

deeper 

than just 

the num-

ber and 

statistics 

of the 

target audience. We get to know 

them on a personal level, under-

stand their emotional needs, and 

how they view the world. We do 

this in a number of ways: sur-

veys, focus groups, and random 

target selection. We like to call 

this our three step method, Dis-

cover, Connect, Create. Here at 

Integrated Marketing Solutions 

we get to know our target audi-

ence before any marketing takes 

place.  

 

W e want to know much as 

possible about them. Af-

ter getting to know our audience 

we can connect with them on 

any level. We like to understand 

their needs and wants as well as 

what’s missing in their lives and 

how we can help achieve 100% 

happiness. After we know our 

target, we can start to create a 

marketing plan for their specific 

needs. Every time our audience 

sees a product we have mar-

keted, we want the consumer to 

feel the heart warmth emotion 

and recall the brand experience. 

We simply influence consumers 

behaviors. That’s it! 

“We have used Integrated 

Marketing Solutions for 17 

years and we always to 

immediate results” 

-Nike Company 

http://www.redpeg.com
http://www.redpeg.com
http://www.facebook.com
http://www.twitter.com
http://www.aol.com
http://www.myspace.com
http://www.friendster.com
http://www.google.com/
http://www.aol.com
http://www.facebook.com
http://www.redpeg.com


4  

 

Contact Us! 
Our website is IMS 

Phone: (205)242-5252 

Fax: (205) 545-5555 

Email: Bdprice11@gmail.com 

 

 

Bradley D. Price 

Account Executive/ Mobile Marketing 

Office: (205) 565-4555 

Fax: (205) 555-6555 

This Publication was created for CSM 441 by  

Integrated Marketing Solutions  

1110 Indian Hill 

Tuscaloosa, Al 35406 

http://www.redpeg.com
mailto:www.bdpricee@gmail.com
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