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The evolution of online social media has been organic, and illustrative of the 
important and changing role of marketing. The steady growth and adoption 
of personal networking applications has had a dramatic effect on enterprise 
networking and communications. This is largely due to marketing’s role as 
an engine for innovation and the testing ground for early adopters of new 
communication channels. Because of constantly-rising clutter and pervasive 
information overload, business infrastructures and platforms have evolved from 
traditional print, to online, to a new kind of engagement marketing. 

The need to accommodate new kinds of social media behaviors has been driven 
by consumers once relegated to accessing “push” communications. But instant 
Internet-based information access has added a new “pull” dynamic that’s made 
social media increasingly important. And new social networking adoption has 
exploded over just this past year. As of December of 2009, an astounding 25% of 
all Internet page views and 9% of all Internet visits were linked to one of the Top 
10 Social Networks (Source: Experian Hitwise). The statistic that page views are 
growing faster than page visits is a clear indication of increased user engagement 
and the increasing validation of social media.

Successful social media platforms like Facebook, LinkedIn, MySpace, and Plaxo 
have provided the foundation for innovative marketing applications, creating a 
paradigm shift in business communications. Marketing has validated and made 
relevant technologies for not just IT but all aspects of enterprise businesses. 
Corporate websites and standard Internet technologies have evolved into highly 
interactive communication platforms that have forever changed how companies 
talk to consumers as they harness the power of the Internet for broader  
business solutions. 
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Like most game-changing technologies, online social networking has been 
driven by a basic business need to leverage new mass-market behaviors. 
Communication, interaction, and information delivery through online social 
technology was once considered prohibitively challenging. But, in less than four 
years, Facebook has gone from a website for only Harvard students to more than 
400 million active users worldwide (Source: Wikipedia).

This success has been driven by the unique level of engagement social media 
brings to online channels. And the latest manifestation of this unique aspect of 
social networking is online virtual events. The ability to share content, text, and 
chat live through instant messaging, email, and video parallels social engagement 
elements that are helping marketers build more powerful business- to-business 
relationships with customers around the world. These tools have been the 

generation of interactive applications is making 
social networking an important element of 
engagement marketing, and is tapping into the 
proactive viral efforts of individuals. The newest 
phase in this evolution is virtual technology 
marketing and using social networking to 
go beyond marketing needs to addressing 
business needs. 

Virtual technology marketing is not just about connecting but truly collaborating 
in a metrics-measured environment that helps businesses become smarter 
about interacting with customers and partners, and even their own employees. 
Validation of its rise and potential is evidenced by Cisco, Microsoft, and HP’s 
aggressive exploration of virtual business solutions for their respective enterprises. 
These leading organizations are adopting new virtual technology marketing 
and communications solutions as a proving ground for best-of-breed social 
networking that address needs throughout the business. And as virtual technology 

sciences, education, government, and other verticals, the integration of new social 
collaboration tools will continue to accelerate. 
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The convergence of social media and virtual technology is already spawning 
new enterprise-level collaboration and networking platforms. Businesses have 
always been dependent on relationship building and collaboration to generate 
sales, but virtual experience technology advancements are creating new business 
solutions for social networking, communications, and collaboration. The next level 

partners, and customers. There are enterprise social networking “pure plays” 
from companies such as IBM, as well as software companies creating virtual 
collaboration environments like 6Connex. 

As virtual social networking increasingly impacts how people communicate and 
collaborate, enterprises around the world will start exploring virtual business 
solutions for their entire marketing continuum, not just one-off events. With the 
convergence of social networking and virtual technologies, individuals can select 
which professionals to engage with based on unique background information 
across multiple levels, and can do so via one-to-one as well as through business 
groups and communities.

Soon, enterprise B-to-B collaboration will no longer be limited to special events, 

“live” in visually rich, immersive virtual environments that can be quickly generated 

will become part of corporate systems. By creating synergies based on proven 
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dynamics of interactive social collaboration, new virtual platforms will elevate 
productivity and maximize business ROI in entirely new ways. Interaction and 

and occur in real-time over longer sustained periods. 

A fundamental driver of enterprise acceptance of any technology-enabled 
marketing platform is results. Virtual business solutions are gaining traction 
because they enable sales organizations—often geographically dispersed and 
isolated—to come together 
to sell larger solutions rather 
than individual products. 
They also help enable a 
more collaborative sales 
dynamic that emphasizes 
relationship building over 
simple information delivery.

As the evolution of online social collaboration tools continues, access and 
interaction between users will become even more dynamic and accelerated. 
New behaviors will emerge that, over time, will become part of the business and 
personal networking landscapes. In effect, the nature of collaboration is about 
change, for the better and in ways never before imagined. 


