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	Ludgina Rosas wakes up and hits the alarm. 

She boards the bus heading downtown to her work. She arrives at the Hilton Garden Inn in time to put on her cleaning smock and ready her cleaning cart. Towels and cleaning rags? Check. Cleaning sprays? Check. Vacuum in hand. It’s 8 a.m. and Rosas is ready to start her work day.

Rosas’s workplace is on the sixth floor of the Hilton hotel. Her job: To clean 14 assigned rooms after guests check-out and ready the rooms for the next guests. 

She has half an hour to clean the room from top to bottom, scrubbing the bathroom, dusting the furniture, stripping the bed and towels, vacuuming the rug, washing the mirrors and replenishing all the room’s necessities and conveniences.

“Sometimes,” said Rosas, “if it’s really rushed then I have to do it in 20 to 25 minutes.” 

But Rosas takes it in stride. The petite dark-haired woman moves with grace. In fact, she says, cleaning is her workout.

“It’s a good exercise for me, it makes me sweat. I don’t go to the gym. This is my exercise.” 

Although the room must be done quickly, quality is still the top priority, said Rosas.

“It’s like cleaning your own room or washroom. You have to wipe everything and make it shine.” 

Before she leaves, she does a final check of the room ensuring that the toiletries have been replaced and there are fresh coffee and towels available. She checks for any hairs that might have been left behind or anything out of place. 

Rosas says she puts herself in her guests’ shoes, not wanting any imperfections left behind.

The Sheraton Cavalier also puts the same attention to detail into every corner of the hotel. As soon as guests walk into the doors they are greeted to a clean spacious foyer with contemporary music, comfortable leather sofas and earthy wall textures and paintings.

Women in crisp white uniforms, black pencil skirts and high heels, smile and greet guests. 

Entering into the guest rooms, not a detail is missed. Two-hundred-fifty thread count bed sheets and luxurious duvet covers adorn each of the Sheraton Sweet Sleeper beds. 

From fresh stocked single-cup serving Starbucks, ready to brew, to closed drapes in the summer ensuring that guests receive a refreshing room, every detail is taken care of, said director of sales and marketing Shawna Nelson.

“There are steps and procedures in place for room attendants to ensure the highest quality,” she said. 

Not only is the room cleaned but every guests’ needs are carefully pre-planned.

“Everything is mindfully placed in the room for maximum convenience,” she said. Pen and paper . . . by the phone. Where do they put the remote . . . tastefully on the bed of course, where the person would want to watch TV.” 

Nelson takes pride in the Sheraton’s dedication to detail.

“I’ve worked at quite a few hotels and they are the best team I’ve experienced and supervised. They are committed to making sure all the points of interest are addressed.”


