
     Did you take the plunge? 
Public Relations Student Soci-

ety of America certainly did! 

     The Polar Plunge was held 
Feb. 20, 2010 at Craveth Lake-
front Park in downtown 
Whitewater. Students, student 
organizations, and community 
members were welcome to 
participate in this event. The 
idea of pledging money for 
people to jump in freezing cold 
water in the middle of a Wis-
consin winter seemed to catch  
Whitewater’s interest this 
year. All money raised and 
pledged went to the Special 

Olympics of Wisconsin.  

     Whitewater’s Freezefest 
took place in conjunction with 
the Polar Plunge, and there 
were many activities offered. 
Concessions and a chili cook-
out were among the festivities 
taking place, as well as organi-
zations hosting informational 
tables. Contests for the plunge 
included best costumes, best 
entry into the water, most 

pledges raised, and more.  

     PRSSA participated in the 
plunge, and half of the team 
wore costumes which included 
a turkey, a hula girl, and Bat-
man. The organization raised 
money for the event by hosting 
a bake sale and selling carna-
tions and candy throughout the 
month of February. PRSSA 
Vice President Kelly Katona 
put a lot of effort  into the 
fundraising for the event and 

was also one of the eight jump-
ers from PRSSA. Katona 
stated, “It was a lot of fun! 
Hitting the water was in-
tense—way more painfully 
cold than expected, but I 

would do it again!” 

 

Britta Svoboda 

Assistant Insight Editor 

Polar Plunge 

Upcoming Agency Tour 

     On March 5, 2010 the Uni-
versity of Wisconsin-
Whitewater Chapter of the 
Public Relations Student Soci-
ety of America will be traveling 
to Milwaukee to tour Comet 
Branding. Comet Branding is a 
public relations agency that 
helps their clients drive social 
media, public relations and 
marketing initiatives to better 
connect with customers. Al 
Krueger, a UW-Whitewater 

alumni, is the founder of 
Comet Branding Agency. If you 
would like more information 
on the agency visit their web-

site www.cometbranding.com. 

     “I’m excited for the tour! I 
have heard great things about 
the agency and I can’t wait to 
get a glimpse of how a real life 
agency functions,” said Jennifer 
Murphy, general member of 

PRSSA.  
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Room Change!! 
 

Our meetings are now 

held in Heide 310. 
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      If you are interested in 
joining PRSSA for the tour or 
have any questions feel free to 
contact Amy Paul, PRSSA Pro-
fessional Development Chair, 

at paulaf04@uww.edu. 

 

Rachel Bennett 

Assistant Insight Editor 

 

Hannah Kubiak, Shane Grove, and Britta Svoboda prepare to 

jump. 

 

Speaker Meeting 

Steve Staedler-B2B PR 
Tuesday, March 2, 2010 

Heide 310 

5:15 p.m. 

Speaker Meeting 

Lisa Ninmer and Laura Monagle 
The role of research in PR/ 

Agency PR 
Tuesday, March 9,2010 

Heide 310 

5:15 p.m. 

Agency Tour 
Comet Branding Agency 

Friday, March 5, 2010 

Milwaukee, Wis. 

Upcoming Events: 



vice president of public relations for VISIT 
Milwaukee. Fantle also coordinates the 

Milwaukee Film Office, which helped bring 
Johnny Depp and “Public Enemies” to Wis-
consin. “Social Media: PR Tackling Technol-

ogy” will host a pre-registration and bowling 
social on Friday night, April 23, 2010.  
     The PRSSA members at Whitewater will 

be organizing this event by setting up the 
workshops, seminars, and all the logistics to 
make hosting the Regional event a success. 
Since the conference focuses on social me-

dia, all attendees are being informed through 
e-mail, Facebook, Twitter, and LinkedIn.  If 
you are interested in this event, would like 

information, or would like to become in-

volved in PRSSA contact uwwprssare-
gional@gmail.com. You can also join PRSSA 

in Heide Hall on Wednesday nights at 5:15 
p.m. in room 310. Become a part of this epic 
experience hosted by the PRSSA students of 

UW- Whitewater.  
     The website for “Social Media: PR Tack-
ling Technology” is www.uww-

prssaregional.webs.com.  Follow us on twit-
ter @UWWPRSSA, or find us on Facebook, 
“PRSSA UW-W Regional Activity 2010.”  
 

Amy Cielinski 
PRSSA Secretary 
Regional Activity Coordinator 

 

     For the first time ever Public Relations 
Student Society of America (PRSSA) Univer-

sity of Wisconsin- Whitewater Chapter, will 
be hosting a PRSSA Regional Activity. “Social 
Media: PR Tackling Technology” will be a 

one day conference focusing on social media 
and public relations. UW-Whitewater has 
invited students and professionals from the 

Midwest and Northwest areas of the U.S. 
During the conference there will be semi-
nars and workshops for attendees to net-
work and gain experience with professionals 

in the public relations field. The conference 
will be held from 9 a.m.—4 p.m. on Saturday 
April 24, with a key-note and dinner from 5-

9 p.m. Our key-note will be Dave Fantle, 

      On Wednesday, Feb. 24, 2010, a tragic 
event occurred at SeaWorld in Orlando, Fla.  

A veteran trainer named Dawn Brancheau 
was killed by an orca whale.  Although the 
whale did not intentionally kill the trainer, 

there is still big controversy about this story.  
The whale has killed two other times, once 
in 1991 and once in 1999.   

     Naomi Rose, orca biologist and senior 
scientist at the Humane Society, told AOL 
news, “SeaWorld should have changed their 
policy in terms of Tilikum years ago.  This 

was an accident waiting to happen.”  So, why 
didn’t SeaWorld change their policy?  Is it 
because of money?  Is it because the whale 

brings in the tourists?  The answer has not 
been discussed, but what we do know is that 
SeaWorld acquired Tilikum, even after 

knowing he was responsible for a previous 
fatal incident. 
     As for the role in public relations for this 

story, the public needs to be informed that 
this orca whale is not a contented animal 
behaving naturally.  He was dragged into a 

contained aquarium without any choice.  
Rose quoted, “These are very intelligent, 
powerful, social animals and I’m afraid that 

this is what happens when they are not given 
any choice as to their own lifestyle and 

behavior.”   The public is unclear to the fact 
that the whale did not intentionally kill the 
trainer.  He simply thought he was playing 

and was behaving just how he should.   
     Is SeaWorld to blame for this tragic 
death?  Richard Ellis, a marine conservation-

ist of the American Museum of Natural 
History, was quoted in the Washington Post 
saying, “SeaWorld put people in harm’s way 
and look what happened.  That’s like saying a 

guard goes into a prison cell (of someone 
who has either killed before or is violent by 

nature) and gets killed.  Who is at fault?”  

Some people and tourists believe it was the 
trainer’s fault for being so close to a killer 
whale.  Others are blaming SeaWorld for 

buying a whale that had killed two previous 
times before this recent and tragic incident.   
     A lot of the debate is being focused on 

Tilikum, and what is going to happen to him.  
A Sea World official said Wednesday that 
the whale was not going to be put down.  

Jack Hanna, a well-known animal expert, 
spoke on national television after the inci-

dent saying that animal experts and trainers 
are aware of the risks and benefits of work-

ing with live animals.  Hanna was quoted on 
CNN saying, “Dawn was a beautiful person.  
I did several shows with her…with Tilly 

even in the background—that type of thing.  
I could tell you now she would want her 
work to continue.” 

     As for now, SeaWorld has shut down 
Shamu Stadium.  It has not been decided yet 
when the stadium will reopen.  It does not 
look like SeaWorld is apologizing or taking 

blame for this fatal incident.  SeaWorld 
apologized to guests for having the Shamu 

Show closed, but did not specify why it was 

closed.  The PR representative/professional 
needs to inform tourists that SeaWorld is a 
safe park and workers, staff and trainers 

take the proper precautions.  However, 
tragic incidents can still occur.  It will be 
interesting to see if SeaWorld is going to get 

a bad reputation or if their admission is 
going to decrease.   

 

Stephanie Feirn 
UW-Whitewater PRSSA 

     Lisa Brown is also a UW-Whitewater 
alumni and works for HospiceCare Inc. in 

Janesville. She shared her experiences of 
what it is like to work for a non-profit or-
ganization. She discussed professionalism 

and how important it is in searching for a 
job.  
     On Feb. 23, 2010 our professional advi-

sor, Carol Weber, came to speak. She gave 
tips to students on how to write their re-
sume so that it will be looked at instead of 
getting thrown away. She said that details 

are important and should not be ignored 

     We kicked off our speaker meetings for 
the semester on Feb. 16, 2010 with Jamie 

Szweic and Lisa Brown.  Jamie is a UW-
Whitewater alumni and works for Zizzo 
Group Advertising + PR in Milwaukee. 

He shared highlights of his career, such as 
working with the Rockettes and landing a 
feature article for a client in People maga-

zine's Sexiest Man Alive issue. He gave the 
group advice on what to do while still in 
college in order to land a job when you 
graduate.  

because they can be something that sets you 
apart from others. 

     We have four more speaker meetings 
left for the semester covering topics such as 
the importance of internships and profes-

sionalism in public relations.  
     If you have any questions about speaker 
meetings, feel free to contact Amy Paul at 

paulaf04@uww.edu. 
 

Amy Paul 
Professional Development Chair 
Insight Editor 

Regionals Update 

What Will Sea World Do Now? 
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The University of Wisconsin-Whitewater is proud to be a part of 

PRSSA, a national society which is recognized by thousands of  

public relations practitioners and professionals. The UW-Whitewater 

Chapter hosts many activities including socials, charity, fundraising 

and other events.  

Our Mission:  

Serve its members by enhancing their knowledge of public relations 

and providing access to professional development opportunities  

Serve the public relations profession by helping to develop highly 

qualified, well-prepared professionals  

 

 

Contact Us: 

 

Insight Editor 
Amy Paul 

paulaf04@uww.edu 

 

Assistant Insight Editor 

Britta Svoboda 

svobodabl28@uww.edu 

 

PRSSA 

UNIVERSITY OF WISCONSIN-

WHITEWATER 

We are on Facebook!  

Www.bit.ly/UWWPRSSA 


