
     We’ve all had them.  Sum-

mer jobs that we’ve hated and 

some that we’ve loved so much 

that we continue to go back 

even though it comes to that 

point where we need to find 

internships.  The summer job 

that I have had for the last two 
summers, and will work for a 

third and final summer, is work-

ing at a summer camp.  How-

ever, it’s not just any summer 

camp; it’s a summer bible camp.  

That’s right, I said bible camp.  

I’m talking two worships a day, 

devotions in the morning and 

evening, bible study, swimming 

and arts and crafts, campfires, 

kitchen raids and a rope course 

that teaches kids leadership 

skills and how to work as a 

team.  

     Lutherdale Bible Camp, 

which is located outside of 

Elkhorn, Wis. is an overnight 

camp for kids first grade 

through high school.  We get a 

group of different kids each 

week for nine weeks. This has 

to be my favorite job.  It’s not 

only the kids I work with, but 

the people that I spend the 

summer with that are so great.  

The people you meet and work 

with at Lutherdale become like 

family.  Now for those that are 

not of a religious nature, this 

may seem like torture, but 

through a series of events I 

found myself working at this 

camp and loving every minute 

of it.  After seeing the change 

that it can have on people, a 

thought might pop into your 

head: how does this help me 

with my major?   

     While it has been pointed 

out to me that I should be 

working an internship instead of 
a part time summer job, I still 

find this job useful.  You would 

think that working for a camp 

would have no experience and 

informational value for a Com-

munications major.  Some would 

say that you are right.  While 

working at a camp is more for 

Social Work, Education, and in 

this case Ministry majors, there 

is a lot to learn and get involved 

with if you’re a Communications 

major as well.   

     My job title at camp was Day 

Camp Coordinator and I was 

supposed to go to churches in 

our area that requested our 

camp to come for a week.  We 

created a week’s worth of camp 

activities that we would nor-

mally do if the kids were to be 

on-site.  By coming to these 

churches we are showing kids 

the kind of activities that they 

can experience if they were to 

come to camp.  We teach the 

kids about God and share with 

them the faith journeys that we 

have taken. 

     The biggest group of people 

to sell the idea of camp to are 

the parents. During the summer, 

and sometimes during the year, 

we go to churches and present 

the idea of camp to them.  We 

go and join them in their ser-

vice and are given a chance to 

tell parents why they should 

send their kids to Lutherdale.  

We give testimonies and show 

pictures of the activities their 
kids will be doing and introduce 

the staff.  This is a big deal be-

cause gaining the parents trust 

is a big step in getting more kids 

to come to camp.   

     This is the one time that I 

really get to use the skills that I 

have learned from my classes 

and professors in a real life 

scenario.  Also, you are able to 

use the communication skills 

you’ve learned with the kids 

that you work with.  The point 

is that no matter what job you 

have, whether it’s a part time 

job or an internship, there will 

always be opportunities that 

will present themselves where 

you can use what you’ve 

learned from public relations.  

The only difference is if you’re 

willing to look for those oppor-

tunities. 

Hannah Stuvengen 

UW-Whitewater PRSSA 

Practicing PR Everywhere: 
Even at Summer Camp! 
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     I am proud to be a part of an or-

ganization that has grown immensely in 

the last two years. When I first joined 

PRSSA UW-Whitewater Chapter in 

Spring 2009, I was only able to attend 

general meetings due to my job and 

classes interfering with being a real 

active member. Others saw potential in 

me and I jumped at the opportunity of 

being elected secretary for the fall 2009 

semester. Before I knew it I was presi-

dent and our membership tripled! 

      PRSSA is truly a great organization 

to be involved with. We focus on being 

involved on campus and in the commu-

nity, networking, and building resumes. 

This year two members and I paid our 

own way to the PRSSA National Con-

ference in Washington, D.C. where we 

also received the opportunity to attend 

the PRSA International Conference 

general sessions. We now pay it for-

ward.  

Amy Cielinski 

     Last month in our nation’s capitol 

public relations students and profes-

sionals gathered together to learn, 

network, and strengthen their knowl-

edge about public relations.  

At the Public Relations Society of 

America (PRSA) International Confer-

ence, Jeffrey 

Hayzlett, author 

of “The Mirror 
Test: Is Your 

Business Really 

Breathing?” and 

former Chief 

Marketing Offi-

cer & Vice 

President of 

Eastman Kodak 

graced us with 

his presence on 

the general 

session stage. Hayzlett is an enthusiastic 

individual that does not censor much; 

therefore, at 8 a.m. he had everyone’s 

attention, coffee or not.    

       Hayzlett started off with a great 

reminder; “Passion is not a substitute 

for planning.” Many PR professionals 

get caught up in great ideas yet fail to 

plan. People that have the knowledge 

and the passion should be prepared for 

the new elevator pitch. Hayzlett’s the-

ory on the new elevator pitch is that is 

should last 118 seconds. This may be 

messy, but eight seconds are for the 

hook and 110 seconds are to sell your-

self. It works!  

     Hayzlett shared 

that when working 

for Kodak there 
were many times he 

crossed the line, but 

he believes that 

“creative people 

should never com-

promise.” Public 

Relations profession-

als need to be who 

they are, but move as 

fast as the slowest 

common denomina-

tor. It’s OK to make mistakes if you 

learn from them because most of the 

time, “No one is going to die!”  

 

Amy Cielinski 

PRSSA President 

Hicks, senior vice president of marketing 

communications for D.C. United, Kurt 

Kehl, chief communications officer for 

Monumental Sports and Entertainment, 

and Wendy Washington, executive vice 

president of Media Relations for JIVE 

Records.  

     The person I found most interesting 

was Kurt Kehl, who started working for 

Monumental Sports for the Washington 

Capitals. It might have been our common 

love for hockey that made him so inter-

esting to listen to, but it was fascinating 

for me to listen to all the different prob-

lems that he has to deal with on a daily 

basis. For example, when Alex Ovechkin 

came to the Capitals, he spoke very little 

English, which made it hard for him to 

speak with the press. Part of Kehl’s job 

was to pick the media that Ovechkin 

could communicate with, and prepare him 

for the questions he would be asked. 

There were very few media personnel 

Ovechkin could understand, so he was 

only allowed to give interviews with 

them. 

     I was also shocked to find out that 

Kehl actually got his job from a student 

assistant he had while 

    On Oct.16 I found myself on an air-

plane heading to Washington, D.C. for 

the PRSSA National Conference. Back in 

spring, when I was first made aware of the 

conference, I thought it would be fun to 

attend, but it was unlikely it would hap-

pen. I have always wanted to go to D.C. 

but never imagined I would make it there 

until much later in life.  

     When we first received our confer-

ence materials, I remember looking 

through the different sessions and was 

overwhelmed with the different types of 

sessions they offered. Anyone who knows 

me knows that I am a huge sports fan, 

specifically hockey, so the sports PR ses-

sion was what I was looking forward to 

the most.  

     As soon as we landed in Baltimore, we 

took the shuttle to the airport and 

walked across the street to the confer-

ence. We were running on very little 

sleep, but we were excited to learn and 

network with people.  

     I enjoyed the sports PR session very 

much, and it was probably the best part of 

the conference for me. The four panelists 

that spoke were John Ingoldsby, president 

for IIR Sports and Entertainment, Doug 

teaching. The student assistant was a 

trainer with the team who found out that 

they were hiring and connected Kehl with 

the right person. This point gets stressed 

a lot in classes, but it truly is about who 

you know.  

     Overall, I attended many sessions in 

the four days I was at the conference. 

Some sessions were better than others, 

but being at the conference opened my 

eyes to a whole world of opportunities 

out there. One phrase I took away from 

the conference came from Doug Hick 

who said, “find something you love to do, 

and figure out what you have to do to get 

there.”  

     I am really glad that I took the oppor-

tunity to attend this conference. I would 

recommend attending a National Confer-

ence or National Assembly to anyone. 

Professionals in the field are very willing 

to help, but you need to take the initiative 

and make the connections and relation-

ships in order to benefit.  

 

Amy Paul 

PRSSA Secretary 

Insight Editor 

Letter From the 

President 

Whitewater Meets Washington, D.C. 
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No One’s Going to Die! 

Inside the PRSA International Conference. 



Buzz About an Agency Tour 

     At 10 a.m. on Friday, Nov. 12, the 
Public Relations Student Society of 
America will be attending an agency 
tour at Buzz Monkeys, Inc.  Buzz 
Monkeys, Inc. is a communications 
firm located in Wauwatosa, Wis.  
The agency also has offices in Milwau-
kee and Madison.  They offer a broad 
area of services that include media 
relations, community relations, stra-
tegic marketing communications 
planning, special event planning, and 
crisis communications.  They also 
work with social media programs, 

grassroots marketing programs, 
sponsorships and promotions, and 
website development.  Ashley Co-
bert, assitant account executive at 
Buzz Monkeys, Inc., has expressed 
her excitement for the visit! 
     If you are interested in attending 
the agency tour with PRSSA, please 
contact Britta Svoboda at 
SvobodaBL28@uww.edu.  The group 
will be leaving Whitewater’s campus 
at 9 a.m. Friday morning from the 

Heide Hall parking lot. 

 

     For more information about Buzz 
Monkeys, Inc. visit their website at 
http://www.buzzmonkeyspr.com/

index.php. 

Britta Svoboda 

Professional Development Chair 

Assistant Insight Editor 
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What I Gained From Amy Sinclair 

pends more on social media reviews 

of products  than actual advertise-

ments. Sinclair showed this fact 

through her recent purchase of the  

new Nissan Leaf electric car. She had 

not even test driven the car, but 

decided to buy it. This was mainly 

because the car had great consumer 

reviews.  

     Although social media may seem 

flawless, it most definitely has its 

cons. Overloads, when too many 

users are on a form of social media at 

once, is one of them. When this hap-

pens, they shut down. Hackers and 

false emergencies are cons as well. 

You can’t always trust what people 

tweet or post. “Social media is not a 

perfect system,” Sinclair stated. 

     When asked what the future of 

social media holds, Sinclair brought 

up geographical locating. This social 

media concept is shown through 

mobile application, such as Four 

Square. Geographical locating will 

become more popular according her.  

     Sinclair also stated that social 

media would use target marketing 

more in the future. She said that 

Facebook already does a great 

job of this. The advertisements 

they display are tailored to each 

user and over time social media 

will start to do this.   

     Web 3.0 is the last concept 

Sinclair shared with us. Right 

now there is web 1.0 and 2.0. 

These refer to the state of the 

World Wide Web. Web 3.0 will 

supposedly be the intelligent 

web.  

     Final thoughts that Sinclair 

left the audience with were to 

evolve with social media and 

learn. She also told us to always re-

member that change is certain when 

it comes to the world of social me-

dia.  

     Overall, I thought the presenta-

tion was intriguing and I walked away 
with new knowledge and concepts. 

I’m also even more convinced that 

social media is going to take over the 

world! 

 

Rachel Bennett 

Community Relations Chair 

     On Wednesday, Oct. 13, at the 

University of Wisconsin– Whitewater, 

Amy Sinclair spoke about social media 

strategy.  Sinclair is a social media 

strategist and PR officer for the city 

and county of San Francisco.  She cov-

ered a vast amount of topics from the 

pros and cons of current 

social media platforms to 

technologies to the future of 

both. She also discussed the 

flaws surrounding social 

media. 

     Facebook was the first 

social media platform Sinclair 

covered. By 2014 Facebook 

is estimated to have over 

one billion users. Due to this 

fact, it is not surprising that 

out of the millennial genera-

tion 96 percent have joined 

a form of social media. 

     Social media’s popularity 

has caused a major commu-

nication shift. Communication via so-

cial media is conversational and there-

fore has forever changed the way one 

receives news. News is now in real 

time and receivers of social media 

news can interact with it by adding 

their own input, instead of just being 

consumers of the information.  

News being in real time is one of the 

pros of social media. Because of this 

technology, people can share news via 

their social networks before actual 

news companies can.  

     Social media has also improved 

costumer service. Society now de-

Photo courtesy of www.searchenginejournal.com. 



The University of Wisconsin-Whitewater is proud to be a part of 

PRSSA, a national society which is recognized by thousands of pub-

lic relations practitioners and professionals. The UW-Whitewater 

Chapter hosts many activities including socials, charity, fundraising 

and other events.  

 

Our Mission: 

Serve its members by enhancing their knowledge of public relations 

and providing access to professional development opportunities 

Serve the public relations profession by helping to develop highly 

qualified, well-prepared professionals 

     Do you love animals, and want to help 
save them?  Are you a PR major or minor, 
where much of your time is spent on the 

computer and social networking?   

     College students spend their days on 
the internet checking e-mail, Facebook and 
Twitter accounts.  Since you are already 
online, please take a few minutes to check 
out the following ways that you can help 

our animals.  

     Here are three fast and easy ways to 

help that involve social networking: 

 

Way # 1:  Tell Congress to act today 
and pass the CONSERVATION ACT OF 

2010 

1. Visit WCS.org 
2. Click the “Take Action” box (at the 

bottom of the page) 
3. Click the “How You Can Help: Act 

Now” icon (on the right side) 
4. Read the pre-written letter, and 

personalize it by adding your name, 
e-mail, etc. 

5. Send 
 

 

     On Tuesday, Oct. 26, the Business Mar-

keting Association of Milwaukee hosted an 

event called “The Real Deal.” The event 

consisted of two attractions: a set of panel-

ists and networking. The panelists were 

there to answer questions and tell students 

what it is like to work at an agency and 

corporation. The group of panelists were 

Jordan Bush from Precision Screw Thread 

Corporation, Vanessa LaCoste from Se-

roka, Ken Ryan from Branigan Communica-

tions, and Andrea Kozek from Brady Cor-

poration. Roundtable networking let stu-

dents talk one-on-one with more profes-

sionals in the field. Sponsors that helped for 

this BMA event were BigShoesNetwork 

and One Great Resume. The BMA event 

was a great way to get the inside scoop of 

the agency and corporation worlds and was 

an opportunity to network with profes-

sional companies.  

 

Amanda Lalley 

UW-Whitewater PRSSA 

You will then receive a letter back from 

Paul Ryan, Herb Cole and/or Russ Feingold 

You can also: 

- Post feeds to your Facebook and Twitter 
- Send e-mails to your friends, colleagues 

and coworkers  

Way # 2:  Follow the World Wildlife 

Fund on Twitter @WWF 

Way # 3:  Subscribe to WWF e-mail 

Stephanie Feirn 

UW-Whitewater PRSSA 

“The Real Deal” 
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Insight Editor 

Amy Paul 

paulaf04@uww.edu 
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Britta Svoboda 

svobodabl28@uww.edu 
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Using Social Media to Save Animals 


