Olivia Danson

10/12/10

Understanding Media

Professor Lawrence 


Webisodes have a strong hold on the future of online entertainment. As my research paper stated, webisodes are an emerging medium with ample amounts of potential in the online market. Because their cost is low, webisodes are the smarter economical choice to produce. Low-budget producers and large studios alike have equal chance to break into the business of webisodes with a minimal amount of start-up costs. However, the conclusion of the research paper revealed the difficulties that can arise when tackling a new medium. There is no concrete formula for success. Not enough time has passed to create a strong understanding of how to create a successful webisode that will produce profit. As a result, many webisodes don’t gather a following in the online community and make money for producers. Similarly, webisodes may only be able to gain an online following. Success on the Internet does not necessarily mean that the show will be successful when transferred to television. 


Over all, my opinion has shifted on the future of media. After writing my research paper, the future of the media looks positive, but hazy. Large corporations, powerful networks and independent producers alike are trying to find the next big technological innovation. Of course the ultimate goal is not convenience or enhanced quality for the consumer, but increased profit for the businesses. I feel, on the other hand, that the media is on the right track with webisodes. Online video streaming sites like Youtube and Hulu are perfect springboards for webisodes. I believe that if the media can find a way to capitalize on the success of those websites, then webisodes have a chance to become the next big technological innovation and not just a trend.  

