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Stephen Broussard is a 23-year-old Public Relations and Social Media Specialist for American Airlines.  Stephen is currently working for American Airlines in Dallas, Texas.  Stephen was born and raised in Plano, Texas.  He graduated from Plano West Senior High School in 2005.  Four years later, in December of 2009, Broussard graduated from Texas Christian University.  Broussard received his bachelor’s degree in Strategic Communications, focusing on advertising and public relations, from the Schieffer School of Journalism at TCU.  


I have known Broussard for 10 years.  I met him when I was in sixth grade, and he was in eighth grade.  My older brother Cameron introduced Broussard and me.  My brother, who is the same age as Broussard, met when they were 13 years old.  Ever since then, they have been best friends.  

Broussard was the first person that came to my mind when I got this assignment.  I knew he would be the perfect person to interview.  Because Broussard lives in Dallas, I had to do the interview over the phone.

While interviewing Broussard, he stressed how important internships are.  He had three internships before his current job at American Airlines.  He was a Production Intern in 2007 with Hawkeye Advertising.  He was also a PR Intern for Vollmer Public Relations in 2008 and for Texas Motor Speedway in 2009.  

Broussard warned me that PR careers are not like most careers, which you receive a lot of training when you get your first job.  He said that even though the PR professionals will show you the ropes for a little bit, they expect you to know what you are doing.

“They will be very hesitant to hire you if they think it will take you a long time to catch on, so it’s best to give them confidence through your résumé that you’re familiar with what they do outside of what you learned in school,” Broussard said.

Broussard’s current job at American Airlines consists of traditional PR and social media PR.  Because of this, he said his weekly duties include two jobs.  With traditional PR, Broussard attends group meetings where him and his colleagues decide on a promotion or marketing plan.  From there, Broussard writes a press release to send out to all of the respective media outlets.  His social media job requires him to draft messages modified for each social media channel and monitor the channels every day to see what the public is saying about the company and its reaction to the latest marketing efforts.  With being a social media specialist, Broussard said it’s not hard for him to stay current in the PR industry.  PR surrounds him all day, every day.

Because Broussard’s job entails a tremendous amount of writing, he explained why writing is an important tool for any PR professional.  He said even though not all aspects of PR require Associated Press style writing, the most basic form of PR requires knowledge of how to write effectively. 

“Your ability to write for the media as an entry-level professional, and after that, could definitely be the difference between your boss actually believing you know what you’re doing or not,” Broussard said.  “It’s also really important that I know how to write marketing messages for social media because writing marketing messages for Twitter and Facebook is like speaking another language.”

During the past two months, Broussard has been working on a project with the U.S. World Cup Bid Committee that excites him and he is very proud of.  He is helping the Committee plan a marketing campaign to announce American Airlines as the official airline and sponsor of the U.S. Bid for the World Cup in 2018.

“I’ve been especially proud of this because I get to work on such a large scale, international project at such a young age, with very highly ranked professionals,” Broussard said.

Working for an airlines company comes with disasters and crises that the PR professionals and management have to deal with.  Broussard said that most crises deal with terrorist threats, plane crashes, American Airlines’ website crashing or employees going on strike.

“Our most common course of action is providing all channels of media with a reactive statement saying we are investigating the issue, gather all of the facts and then provide reactive statements informing the public of what we know and how our respective employee groups are handling the situation,” Broussard said.  “That all usually takes place within the first 24 hours of a crisis.”

After interviewing Broussard, I have a better understanding of what the PR profession is about.  Before this interview, I didn’t have a clear picture of what a real PR professional did on a daily or weekly basis.  I thought the most interesting thing was learning about his jobs with social media.  Social media is such a huge factor now in PR, and it was interesting talking to a Social Media Specialist.  I didn’t understand how many little projects go into completing a campaign or marketing plan.  Broussard said he wish he knew this before he went into PR.  He told me that it would have made a difference if he started out respecting all of the tedious work that goes into PR by realizing why it is he does it and why it’s important.

The field of PR sounds even more exciting to me after speaking with Broussard.  I always knew I wanted to do PR because I could interact with people in this profession, but this interview opened my eyes to all of the other fun aspects that go into a PR career.  I am not a fan of routines.  I like every day to be different, and I love dealing with new problems.  I am a great problem solver, outgoing and great with people.  A career in PR seems like the perfect fit for me.
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