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AngloGold Ashanti extends to the global marketing of gold

Our study investigates the AngloGold Ashanti's strategic marketing initiatives. Specifically, we have two policies:

1. AngloGold Ashanti seeks to ensure a healthy market for gold and gold products through a marketing programme comprising projects designed to increase gold's desirability and grow gold demand, assuring the future market for the company's product.
2. In addition to support to the global gold jewellery market offered through the WGC, AngloGold Ashanti runs its own strategic marketing initiatives, focusing on leadership of the gold jewellery market in the areas of design innovation, branding, marketing and retail. The aim of these marketing initiatives is to drive positive demand trends through addressing structural weaknesses in the gold jewellery market.
Over 60% of gold mined each year is consumed in the gold jewellery sector. AngloGold Ashanti participates in supporting the market for its product by fostering the development of a vibrant gold jewellery industry. 

AngloGold Ashanti's strategic marketing initiatives are undertaken in the major markets for gold jewellery, India, the Middle East, the USA and China, usually in conjunction with local partners or the WGC
Our study finds that investing in AngloGold Ashanti would have positive economic impact 
Furthermore, AngloGold Ashanti’s net profits will rise three-fold from 2010 to 2012 after this acquisition, even with the expected increases in operating expenses. A will seek to utilize the space on at least 40% of days by the end of year 3 to achieve these results.
The findings of this reports forwards two recommendations:
· Seeks to ensure a healthy market for gold and grow gold demand
· Focusing on leadership of the gold jewellery market in the areas of design innovation, branding, marketing and retail.
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