
Your Signature Themes

Many years of research conducted by The Gallup Organization suggest that the most effective people are
those who understand their strengths and behaviors. These people are best able to develop strategies to meet
and exceed the demands of their daily lives, their careers, and their families.

A review of the knowledge and skills you have acquired can provide a basic sense of your abilities, but an
awareness and understanding of your natural talents will provide true insight into the core reasons behind your
consistent successes.

Your Signature Themes report presents your five most dominant themes of talent, in the rank order revealed
by your responses to StrengthsFinder. Of the 34 themes measured, these are your "top five."

Your Signature Themes are very important in maximizing the talents that lead to your successes. By focusing
on your Signature Themes, separately and in combination, you can identify your talents, build them into
strengths, and enjoy personal and career success through consistent, near-perfect performance.
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Restorative

You love to solve problems. Whereas some are dismayed when they encounter yet another breakdown, you
can be energized by it. You enjoy the challenge of analyzing the symptoms, identifying what is wrong, and
finding the solution. You may prefer practical problems or conceptual ones or personal ones. You may seek
out specific kinds of problems that you have met many times before and that you are confident you can fix. Or
you may feel the greatest push when faced with complex and unfamiliar problems. Your exact preferences are
determined by your other themes and experiences. But what is certain is that you enjoy bringing things back to
life. It is a wonderful feeling to identify the undermining factor(s), eradicate them, and restore something to its
true glory. Intuitively, you know that without your intervention, this thing—this machine, this technique, this
person, this company—might have ceased to function. You fixed it, resuscitated it, rekindled its vitality.
Phrasing it the way you might, you saved it.

Competition

Competition is rooted in comparison. When you look at the world, you are instinctively aware of other people’s
performance. Their performance is the ultimate yardstick. No matter how hard you tried, no matter how worthy
your intentions, if you reached your goal but did not outperform your peers, the achievement feels hollow. Like
all competitors, you need other people. You need to compare. If you can compare, you can compete, and if
you can compete, you can win. And when you win, there is no feeling quite like it. You like measurement
because it facilitates comparisons. You like other competitors because they invigorate you. You like contests
because they must produce a winner. You particularly like contests where you know you have the inside track
to be the winner. Although you are gracious to your fellow competitors and even stoic in defeat, you don’t
compete for the fun of competing. You compete to win. Over time you will come to avoid contests where
winning seems unlikely.

Belief

If you possess a strong Belief theme, you have certain core values that are enduring. These values vary from
one person to another, but ordinarily your Belief theme causes you to be family-oriented, altruistic, even
spiritual, and to value responsibility and high ethics—both in yourself and others. These core values affect
your behavior in many ways. They give your life meaning and satisfaction; in your view, success is more than
money and prestige. They provide you with direction, guiding you through the temptations and distractions of
life toward a consistent set of priorities. This consistency is the foundation for all your relationships. Your
friends call you dependable. “I know where you stand,” they say. Your Belief makes you easy to trust. It also
demands that you find work that meshes with your values. Your work must be meaningful; it must matter to
you. And guided by your Belief theme it will matter only if it gives you a chance to live out your values.
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Responsibility

Your Responsibility theme forces you to take psychological ownership for anything you commit to, and
whether large or small, you feel emotionally bound to follow it through to completion. Your good name
depends on it. If for some reason you cannot deliver, you automatically start to look for ways to make it up to
the other person. Apologies are not enough. Excuses and rationalizations are totally unacceptable. You will
not quite be able to live with yourself until you have made restitution. This conscientiousness, this near
obsession for doing things right, and your impeccable ethics, combine to create your reputation: utterly
dependable. When assigning new responsibilities, people will look to you first because they know it will get
done. When people come to you for help—and they soon will—you must be selective. Your willingness to
volunteer may sometimes lead you to take on more than you should.

Focus

“Where am I headed?” you ask yourself. You ask this question every day. Guided by this theme of Focus, you
need a clear destination. Lacking one, your life and your work can quickly become frustrating. And so each
year, each month, and even each week you set goals. These goals then serve as your compass, helping you
determine priorities and make the necessary corrections to get back on course. Your Focus is powerful
because it forces you to filter; you instinctively evaluate whether or not a particular action will help you move
toward your goal. Those that don’t are ignored. In the end, then, your Focus forces you to be efficient.
Naturally, the flip side of this is that it causes you to become impatient with delays, obstacles, and even
tangents, no matter how intriguing they appear to be. This makes you an extremely valuable team member.
When others start to wander down other avenues, you bring them back to the main road. Your Focus reminds
everyone that if something is not helping you move toward your destination, then it is not important. And if it is
not important, then it is not worth your time. You keep everyone on point.
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