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Template


	1.  Lesson Plan Information
	

	Subject/Course: Language Arts – Media literacy
	Name:  John Mullin 

	Grade Level: 8
	Date:                      December 9 2010  Time: 45 minutes

	Topic:     Media Literacy - HHG
	Length of Period: 


	2.  Expectation(s) 

	Expectation(s) (Directly from The Ontario Curriculum):

Identify what strategies they found most

helpful in making sense of and creating

media texts, and explain how these and

other strategies can help them improve

as media viewers/listeners/producers

Learning Skills (Where applicable): 




	3.  Content 

	What do I want the learners to know and/or be able to do?

Identify some of reasons why particular advertisements that they might find appealing, are appealing

Identify why some ads that they may not like are NOT appealing

Begin thinking about what they might want to put into their own marketing or advertisements for their HHG       

Today learners will: 

Be exposed to a variety of effective and ineffective advertisements

Reflect on the reasons for their effectiveness or lack thereof

Brainstorm reasons why certain ads are appealing and certain ads might not be

Begin working on the schema for their HHG




	4. Assessment (collect data) / Evaluation (interpret data) 

(Recording Devices (where applicable): anecdotal record, checklist, rating scale, rubric)

	Based on the application, how will I know students have learned what I intended?


Students will fill out, as a group, a chart questionnaire that outlines some of the specifics for this assignment – names, markets segments, etc.

Students will hand in an exit cards of marketing terms and words




	5.  Learning Context

	A.  The Learners

(i) What prior experiences, knowledge and skills do the learners bring with them to this learning experience?

This is the second lesson in the unit, culminating in an assignment that will see them create and market a Hot Holiday Gift.

(ii) How will I differentiate the instruction (content, process and/or product) to ensure the inclusion of all students? (Must include where applicable accommodations and/or modifications for learners identified as exceptional.)



	B.  Learning Environment



	C.  Resources/Materials

Students will be given chart paper (prepared) 

Students will be given exit cards

Students will be given a hand out to be completed




	6. Teaching/Learning Strategies 



	INTRODUCTION

How will I engage the learners? (e.g., motivational strategy, hook, activation of students’ prior knowledge, activities, procedures, compelling  problem)

I will begin the lesson without saying anything: instead, I will play a particularly compelling ad and then ask them: “Ok...so who is convinced to buy product X?”

I will review briefly with them some of the relevant language and terminology:

What is an advertisement? Why do they exist? Are all advertisements the same? Do 13 year olds get advertised to in the same way as adults? Do all 13 year olds get advertised to in the same way?

MIDDLE:  

Teaching:  How does the lesson develop? 

How we teach new concepts, processes (e.g., gradual release of responsibility - modeled, shared, and guided instruction).

For the middle part of the lesson we will watch several ads: effective and ineffective ones. I will choose ads that are gender-specific/targeted, more general, that focus on wealth or expensive products, and finally ads that simply are not targeted at 13 year olds. My point will then be to release students to complete a comparison chart, which will double as an exit card, comparing effective and ineffective ads: 

On this card students will answer the following question:

“To make me want something, an advertisement should....”

And then similarly...

“I find advertisements dull or boring if....”

The next activity will be a group work activity designed to introduce students to the HHG project. They will be given a piece of chart paper and asked, as a group, to brainstorm the following four areas: Some names, what type of product, why people would want that gift and who they should advertise to. I will expect three or four responses per area.

I will then quickly take up some of these.

Consolidation and/or Recapitulation Process:  How will I bring all the important ideas from the learning experiences together for/with the students? How will I check for understanding? 

The consolidation exercise for this lesson will be a transference from the chart paper to their notes of the following four areas listed above, as well as having them answer two questions on advertising which are listed on the handout. 

Application:  What will learners do to demonstrate their learning? (Moving from guided, scaffolded practice, and gradual release of responsibility.) 

Students will demonstrate their learning when we play our Family Feud game: What I am going to do is create a series of SmartBoard objects with words behind them and let students guess an advertising word and see if it is on the Board.

CONCLUSION: How will I conclude the lesson? 

This lesson concludes with students working on the handout, answering some questions listed there and transferring what was brainstormed into their notes for future reference. 




	7. My Reflections on the Lesson 

	What do I need to do to become more effective as a teacher in supporting student learning? 

This lesson may have been the best one I've done thus far. It was well responded to, the students were massively attentive, and I think they actually learned something. Perhaps it was a function of the fact that the students schedule had changed – we'd gone on short field trips on back to back days, and so perhaps the chance to change up the scenery resulted in them being more focused.

I tried and have been trying to talk less, be much more specific in what I say, keep my expectations and directions simple, and moderate my voice. However, while these elements are important in engaging students, I think the main reason students were into it was that a) there was more to DO in this lesson and there was more to SEE/look at in this lesson. All the multimedia and the faster pace resulted in more engagement, I think.

A great lesson.
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