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A Magical Place 

Positioned at the heart of the arts, cultural and educational communities, the London 

Regional Children’s Museum has been providing positive, hands-on learning experiences to 

children and families since 1975. Thirty years ago, the idea of a museum for children was 

virtually unknown in Canada, but a 1973 visit to a children’s museum in Boston convinced our 

founder, Carol Johnston, to start Canada’s first children’s museum in London.  

 At the Museum, children from infancy through twelve explore and discover science, the 

arts and our heritage within our nine permanent galleries: Child Long Ago, Sifton Street Where 

You Live, Dinosaurs, Things in Caves, Jellyfish Junction, TD Canada Trust My Place in Space, 

Science Your World, Arctic Adventure, and the Wolf Family Imaginary Journey Playground; 

and through many special exhibits, events and programs. Every year, 100,000 visitors participate 

in school education programs, workshops, day camps, self-guided visits and more. 

Providing opportunities for children to discover the world around them, acquire new 

skills and interests and develop meaningful family connections is an important aspect of building 

and maintaining a strong vibrant community. As Canada’s first children’s museum, we strive to 

ensure all children – regardless of economic or social circumstances, developmental level or 

learning styles—can benefit from our programs and services. Generous support from community 

partners allow us to consistently improve our galleries and programs, ensuring that we continue 

to help children discover, grow and develop a deeper understanding of their world. 

Canada’s first children’s museum is planning a major $3 million campaign to upgrade its 

arctic exhibit and launch the ―Be Tween‖ program. Originally built in 1982, the current Arctic 

gallery is definitely ready for an upgrade, but we want to do much more than just that. When it 
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opens, our new Tundra Adventure exhibit will take kids on a whirlwind tour of the arctic, 

exploring its landscapes, peoples, and cultures. Along the way they’ll also discover important 

truths about Canada’s heritage, and begin to understand critical environmental issues. As a part 

of our $3 million campaign, $200,000 will be dedicated to launching the ―Be Tween‖ program, 

an initiative developed to support the unrepresented age demographic of 9-12 year olds at the 

museum.  

Our History 

In 1973, Carol Johnston, a former educator, visited the Boston Children’s Museum. 

Watching her children explore the museum, she became convinced that London needed a similar 

facility, a place where children and parents could play and learn together. She returned to 

London, obtained a small government grant and began assembling museum kits on the ping-pong 

table in her family room. The Children’s Museum was formally established in May 1975 as 

Canada’s first children’s museum. That summer volunteers ran museum programs in 21 city 

playgrounds to build support for the concept. Incorporated in 1977, the Children’s Museum 

moved through several temporary homes before buying and renovating the former Riverview 

Public School in 1982. This bold move was supported by $1.2 million community fundraising 

drive. In the first full year of operation in its new home, the Children’s Museum served 30,000 

visitors, ran 1,152 school programs and conducted 200 workshops, all on budget of $200,000! 

Over six years ago, our last major capital campaign raised $1.7 million for the TD 

Canada Trust My Place in Space gallery and for building upgrades. This gallery was generously 

supported by its majority donor TD Friends of the Environment Foundation. 
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Today, we welcome 100,000 visitors annually and reach out to another 30,000 people 

through our outreach programs.  

Leading the Way for Success 

Our vision is to be Canada’s leading children’s museum where children are inspired to discover, 

learn and dream. 

Core Values 

At the London Regional Children’s Museum we: 

 Value and Respect Children 

 Spark a Life Long Love of Learning 

 Contribute to the Development of Well-Rounded Children and Families 

 Respect the Needs and Diversity of All of Our Stakeholders 

 Practice Fiscal Responsibility 

 Provide Ongoing Development and Support for Staff and Volunteers 

 Commit to Continuous Improvement and Progression 

Celebrating our heritage 

Heritage is the story of people and community. It is the record of how time, events, and 

landscapes combine to produce culture, and how cultures change and survive as they grow. 

Canada is a mosaic of cultures all working together as part of a larger identity that is unique in 

the world. The Children’s Museum places heritage at the core of its programs as a way of 

teaching children how Canada has evolved and continues to evolve.  
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Tundra Adventure reflects our focus on heritage. The gallery will immerse children in Inuit 

culture, teaching them to respect different ideas about the world. It will also show them how the 

environment can shape the way we live, and how people adapt to changing environmental and 

cultural influences. 

Experiencing the arts 

We also value and embrace the arts because they encourage children to create, to express 

themselves, and to experience the joy of that expression. The arts contribute to personal and 

emotional growth. They inspire discussion and understanding, and they provide opportunities for 

children to share with each other. 

Tundra Adventures will introduce them to Inuit art and traditions and inspire them to create art 

based on their own cultural experiences.  

Exploring through science 

Science provides a method for interacting with and discovering the physical world, which 

generates an understanding of nature and of our place in it. 

The new gallery is a scientific exploration not only of climate change, habitats, and animals, but 

of the ways that human behaviour can affect those things. It will offer very important lessons to 

today’s young people about the role they can play in preserving our landscapes and their future. 

Child and Youth Agenda 

The Children’s Museum is a member of the Child and Youth Network and fully supports 

London’s vision for our children and youth—Happy, healthy children and youth today; caring, 

creative, responsible adults tomorrow. 
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The first priorities of the Child and Youth Agenda are to end poverty, make literacy a way of 

life, increase healthy eating and healthy physical activity and create a family-centered service 

system.  

The Children’s Museum is endeavouring to do our part to advance this agenda by: 

 Providing free and subsidizing access to the Children’s Museum for families in difficult 

financial situations. We hope this helps to make day-to-day life a little better for children 

and families facing challenges, but it also goes beyond this. By eliminating the financial 

barrier to participation, we hope children will be inspired during their visit to the 

Children’s Museum to explore their interests and skills; to pursue studies in science, 

heritage, and the arts; and to aspire to careers, thereby helping to break the cycle of 

poverty. Last year, the Children’s Museum provided the following free or subsidized 

services for families in need: 194 memberships, 63 weeks of day camp, 6674 admissions, 

11 group visits.   

 Supporting literacy and language development through programs and exhibitions, 

including the development of Much More Munsch, a travelling exhibition that celebrates 

literacy with engaging hands-on activities based on the stories of Robert Munsch; the 

inclusion of literacy and language development activities in early years and school 

programs; and provision of layered exhibition labels designed for pre-readers, emerging 

readers, early readers and advanced readers.  

 Providing information through exhibitions and programs that encourage children and 

families to make good nutrition and activity choices. Through our Pump Up the Fun 

initiative we introduced physical activities into all exhibits, encouraging children to be 

active even beyond the playground and sports field. Within our Science In Your world 
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Gallery, we offer information and activities that focus on nutrition and health. This past 

summer, Run Jump Throw: Our Olympic Show had kids up and moving all summer long, 

experiencing Olympic-inspired sports and learning about the importance of nutrition and 

healthy lifestyle choices.  

 Partnering at every opportunity with other organizations that support and provide services 

for children and families. We very much value and look forward to expanding upon 

collaborations with organizations such as  the Boys and Girls Club, the Children’s Aid 

Society, Ontario Early Years Centres, London Public Library, Merrymount Children’s 

Centre, Women’s Community House, Cross Cultural Learners Centre, London 

International Children’s Festival, The Salvation Army, and many more.  

Our Success 

Since opening in 1982, the Children’s Museum has celebrated numerous successes over its 33 

years: 

 Over the 100,000 visitors annually for the past years 

 Over 2.6 million in economic impact through tourism, more than any other museum in 

London  

 Over six years ago, our last major fundraising initiative raised $1.7 million for the TD 

Canada Trust  My Place in Space gallery and for building upgrades 

 London Regional Children’s Museum is a past winner of the Ontario Museum 

Association Award of Excellence, and has been nominated for a Canadian Association of 

Science Centres Award 

 86% satisfaction rating amongst visitors 
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 Beloved by children from infancy to 12 years old and their parents who are typically part 

of the 25 to 44 year old cohort that is key to London’s positioning  as a Creative City 

 Attracted and hosted the Canadian Association of science Centres conferences in June 

2008 

 Award-winning and nominated programs, including Reach for the Stars, Museum School, 

Thames River Through Time, Celebrations and Much More Munsch.  

 Recognition as a model for other children’s museums in Canada including Calgary, 

Victoria and Kitchener-Waterloo 

 Provide work experience and community engagement for 150 volunteers and interns 

 Donor support contributing nearly $200,000 annually to Children’s Museum operations 

Finances 

 Since 2006, the Children’s Museum has received approximately $90,000 annually in core 

operating funding from the City of London. The Children’s Museum has also received project 

grants through Landmarks London, now the London Heritage Council. In terms of capital 

funding, the City provided the Children’s Museum with $400,000 in capital grants from budget 

surpluses in 2005 and 2006. This funding was used for exhibit upgrades and facility 

improvements.  

The Children’s Museum appreciates the City’s investment and has a proven track record 

in leveraging this support with additional funding from senior levels of government and the 

private sector, and through the generation of earned revenue.  

In 2007/2008, the Children’s Museum used $116,510 in municipal support (core 

operating grant and London Heritage council grants) to help leverage: 
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 $112,612 in provincial grants  

 $189,526 in federal grants 

 $182,823 in private sector support  

 $504,109 in earned revenue 

The Children’s Museum generates 65% of its $1.1 Million in operating revenue through 

general admissions, programs and services and fundraising. The remaining revenue is provided 

through grants from the municipal, provincial and federal governments.  

Last year, the Children’s Museum generated $1.1 Million in revenue: 

 $193,851 in Admissions 

 $310,258 in other earned revenue 

 $182,823 in Donations and Fundraising 

Economic Impact: In 2008/2009, the Children’s Museum: 

 Employed 46 people 

 Purchased approximately $300,000 in local goods and services 

 Attracted 120 out-of-town delegates to the Canadian Association of Science Centres 

conference 

 Contributed an economic impact of approximately $3.6 million 

The Tundra Adventures fundraising campaign is a $3 million project launched in September 

2010. Our hopes are that we obtain gifts through Business and Industry, Personal Gifts, 

Community Organizations and Government and Foundations. Our goal is to receive $850,000 in 

gifts from business and industry, $350,000 in gifts from personal gifts, $350,000 in gifts from 
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community organizations and $1.45 million from government and foundations. Any gifts that 

will be given to the Children’s Museum will be accepted and there is no minimal gift required. 

Project budget 

Tundra Adventures Permanent Gallery   $2,800,000 

―Be Tween‖ Program      $200,000 

        ----------------- 

        $3,000,000 

Building an Adventure 

Canada’s Arctic is an important piece of our land and our heritage. Many of our cultural 

symbols-everything from inuksuit and polar bears to the Northern Lights-can be traced to the 

Tundra experience. As our kids grow into an increasing global world, it is important for them to 

discover and understand all aspects of their Canadian identity. 

Canada’s Arctic is also becoming an international symbol and a focal point for climate 

change. As tomorrow’s leaders, today’s children will be called upon to resolve environment 

issues like no previous generation. The new gallery will increase their awareness of these issues 

and will help prepare them for this crucial challenge. 

Families in our community need access to facilities and programs that inspire, engage and 

educate the next generation of leaders. The Children’s Museum strives to be a unique and 

relevant community resource and a leader in providing cultural, arts and educational experiences 

for families. To do this means consistently refreshing, rebuilding and renewing our exhibits and 

galleries.  

Tundra Adventures is a complete re-imaging of our Arctic gallery. The new 1,500 square 

foot permanent Tundra Adventures exhibit will create a sensory experience that includes real 
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artifacts and hands-on activities. It will also present an accurate depiction of the Tundra that will 

dispel many common misconceptions. 

―The new and improved Tundra Adventure gallery will provide exciting learning opportunities 

for children. It will answer questions and encourage discussion about Canada’s heritage, our 

place in the world, and the environment, all of which will become increasingly important as 

today’s kids grow up to meet tomorrow’s challenges.‖ 

~Tammy Adkin 

Executive Director 

Children’s Museum 

 

 

The Tundra Adventure fundraising campaign is all about bringing our new exhibit to life! 

A successful campaign will provide $3 million to help us create this wonderful learning 

experience at the Children’s Museum. It will also allow us to complete other necessary 

improvements to our building and facilities, including the addition of the Be-Tween program.  

The ―Be Tween‖ initiative will build on the existing services, expertise and resources 

already in place at the Children’s Museum. We are committed to ensuring that the Children’s 

Museum is accessible to all and partner with many social service, community and cultural groups 

with our region. We will work with these groups collaboratively to design and implement our 

tween initiatives so that we are able to complement and build on existing community services.  

Ultimately, the Tundra Adventures campaign will help the Children’s Museum fulfill its 

vision to be “Canada’s leading children’s museum where children are inspired to discover, 

learn and dream.” 
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Tundra Adventure 

The $2.8 million Tundra Adventure gallery concept was developed by a team consisting of 

educators, Inuit and First Nations people, researchers, and community volunteers. It is based on 

the following key priorities: 

 We will tell stories with real objects and artifacts 

 We will incorporate hands-on experiences 

 The exhibit will be an accurate depiction of the Tundra that dispels misconceptions 

 We will provide context for iconic symbols such as igloos and inuksuit 

 The exhibit will be an immersive sensory experience 

The exhibit will be designed by professional children’s museum designers, Toboggan Designs, 

and will include the following elements: 

Place Finder 

This component will provide a geographic representation of Canada’s Arctic in relation to the 

rest of the world, including themes such as the North Pole, the tree line, permafrost regions, the 

Northwest Passage, and the international polar region. It will also introduce visitors to global 

warming and its effects on Arctic geography. 

Wildlife 

Animals of the Arctic region have distinctive characteristics enabling them to live in such an 

extreme climate. Highlights will include unique species, the food chain, interdependent and 

spiritual relationship between Inuit people and animals, polar bears, and animal adaptation to 

climate change. 
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Land, Sea and Air 

The exhibit will explore the ways that land, sea and air all work together to form the Arctic 

climate. It will also highlight the Northern Lights, natural resources, vegetation, Arctic seasons, 

historic exploration, and global warming. 

Inuit Culture 

The majority of people living in the Arctic are Inuit people. Their culture is a living, breathing 

thing reflected in art, fashion, games, toys, sports, and language. Inuit tradition, music, myths, 

legends, spirituality, and celebrations will be key features. 

Living in the Arctic 

This module will focus on the unique elements of Arctic living, while dispelling common 

misconceptions. Areas of focus will include housing, transportation methods, recreation, 

technology, and a comparison to aspects of our life in southwestern Ontario. 

Beyond the ordinary 

Public and education programs will complement the gallery and enhance the visitor experience. 

 To provide accurate and rich content, we will hire people of Inuit heritage, as well as 

those who have lived, worked, or researched in the Arctic, to assist with program development 

and delivery. 

 The Tundra Adventure gallery will provide children an opportunity to immerse 

themselves in a land and culture they may not have experienced before. A successful campaign 
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will provide visitors with an authentic and truly Canadian picture of the cultural heritage and 

environmental challenges of our ever-changing Tundra.  

 Living in the Arctic has always required constant adaption. But today’s rate of change is 

unprecedented. The impact of global warming on the lives of the Inuit people is immediate; they 

can no longer count on generations of knowledge on how to survive and thrive in the Arctic 

climate because ice is thinning, permafrost is melting and as a result, wildlife behaviours are 

shifting. These environmental issues will be addressed in the new gallery, as will the history of 

the region, traditions, and the unique elements of the Arctic living, past and present. 

 Once complete, the Tundra gallery will allow us to develop and deliver relevant, timely 

and dynamic new education programs with an environmental and Tundra focus. Hands-on 

experimentation, demonstrations, interactive technology and activities will offer important 

lessons to young people about the role they can play within their own homes and communities to 

reduce our impact on the environment and work toward solutions that will preserve Canada’s 

Tundra for years to come. There is also an interactive technology component to the new gallery 

that will allow children to interact in real time with students and researchers in the North, sharing 

ideas about science, our heritage, climate change and environmental stewardship. 

―This program will greatly assist our youth in understanding the terrible effect of global 

warming, and make them understand why we need to be more proactive about it.‖  

~David Suzuki 

Environmentalist 
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“Be Tween” 

 Our community has identified a need for more relevant, productive and stimulating 

activities for children between 9-12, or ―tweens‖. Over the next three years, we will invest 

$200,000 to our ―Be Tween‖ initiative that will allow the Children’s Museum to focus efforts on 

engaging tweens in the arts, science and our heritage through the development of services 

designed for this target audience.  

 Currently, only 15% of children visiting the museum are between the ages of 9-12. 

Through the ―Be Tween‖ initiative, we will expand our offering of school education and public 

programming, upgrade our exhibits and develop special events and workshops that will appeal to 

tweens, providing a much needed outlet for them to engage in positive behaviours. 

 By developing our exhibits and programs to better serve the needs of this demographic, 

we will provide a venue for children in this age range to continue to grow and learn in a safe, fun 

and age-appropriate educational environment. This initiative will also allow us to expand our 

customer base, contributing to long-term sustainability of the program and our organization.  

 In order to provide relevant experiences for children from 9-12, we have identified the 

following areas of focus: 

 Hire a tween coordinator to focus solely on the planning, development and delivery of 

new programs, exhibits and events that appeal to children 9-12 years old. 

 Develop a volunteer Tween Council that will meet regularly to advise the tween 

coordinator and staff on issues and interests of their demographic. 

 Develop and launch three new school education programs for grades 4-6 that appeal to 

the interests of 9-12 year olds and are closely aligned to the Ontario curriculum. 
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 Develop and launch six new public programming initiatives (workshops, special events), 

which reflect the needs and interests of tweens. 

 Renovate the museum’s old Arctic gallery space into a new, ―tween‖ friendly multi-

media room, with arts activities and learning opportunities developed to appeal to 

children 9-12 years old. 

 Upgrade the Children’s Museum’s permanent galleries with interactive components that 

would provide additional learning and exploration opportunities for tweens in science, the 

arts and heritage. 

 Launch a leadership summer camp program specifically designed to meet the unique 

needs of tweens, nurturing their need for independence and responsibility while providing 

a safe, fun and stimulating skills.  

 Providing tweens with experiential hands-on learning opportunities will contribute to the 

social, creative and intellectual growth of children and our community. As a result of this 

focused initiative, the Children’s Museum will be better able to serve the needs of this target 

audience and better positioned to collaborate with community partners such as the Boys and 

Girls Club, neighbourhood groups and cultural centres on programs to provide positive learning 

experiences for older kids.  

 Tweens will have increased opportunities to develop their interests in arts, science and 

our heritage through relevant activities and events where they feel included, respected and 

engaged. Tweens will also benefit by becoming more engaged in their community through 

increased volunteerism and mentorship opportunities. Members of our tween council will also 

have a unique learning and growth opportunity, through participating in the development and 

evaluation of Children’s Museum programs and services. 
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 Families, and the community as a whole will benefit, as tweens will be provided with 

additional learning, creative arts and recreational activities that offer an alternative to less 

constructive and potentially risky behaviour. 

 The Children’s Museum will benefit by reaching out to and engaging a new target 

audience, contributing to growth in attendance and long-term sustainability.  

 To build a strong community for the future, we need to provide services that address 

these issues by stimulating and engaging tweens in activities that are age-appropriate, accessible 

and relevant to them. Through participating in arts, science and cultural programs and events as 

well as opportunities for volunteerism and mentorship, tweens will continue to learn, explore 

their creativity, develop closer ties to their community and a deeper understanding of their world. 

Our Vision 

 Our main goal with the Tundra Adventures campaign is to achieve our goal of launching 

our ―Be Tween‖ program over a course of a 3 year span, commencing September 2010, as well 

as complete our gallery in 5 years, commencing September 2010.  Our organization also has 

plans in place for the continued growth and success of our business over the next 5 years.  We 

plan to have the following steps achieved by the end of the 5 year mark: 

Year One: Introduce and engage children between 9 and 12 year old in meaningful volunteer 

opportunities and promote volunteerism. We expect to build earned revenue capacity and 

improve long-term sustainability of the Children’s Museum by expanding our target audience. 

We also increase hands-on learning opportunities in the arts, science and heritage for children 

between the age of 9 and 12 year old in our community.  We would like to increase total visitors 
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by 13% throughout the entire year.  We would also like to increase school bookings by 25% over 

the results that we had last year. 

Year Two: Continue to increase hands-on learning opportunities in the arts, science and heritage 

for children between the age of 9 and 12 year old in our community. We will also introduce and 

engage children between 9 and 12 year old in meaningful volunteer opportunities and promote 

volunteerism within our community.  We would like to increase total visitors by 9% throughout 

the entire year.  We would like to further increase the school bookings that we have by 17% over 

the previous year. 

Year Three: Build earned revenue capacity and improve long-term sustainability of the 

Children’s Museum by expanding our target audience. Increase hands-on learning opportunities 

in the arts, science and heritage for children between 9 and 12 years old. Continue on introducing 

and engaging children between 9 and 12 year old in meaningful volunteer opportunities and 

promote volunteerism within our community.  We would like to increase visitors by 7% 

throughout the entire year.  We would like to increase the school bookings in this year by 14% 

over the previous year. 

Year Four:  Continue to build earned revenue capacity and improve long-term sustainability of 

the Children’s Museum by expanding our target audience.  We would like to increase visitors by 

7% throughout the entire year.  We would like to increase school bookings by over 11% over the 

previous year. 

Year Five:  We would like to increase visitors by 5% throughout the entire year.  We would like 

to increase school bookings by over 10% over the previous year. 

At the end of the five year campaign in spring 2013, our outcomes are hoped to be as followed: 
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 Gallery completed on time(Spring 2013) and budget 

 Increased understanding of the numerous different educational topics that we teach.   

 Increased understanding of environmental challenges and how they are affecting the 

Tundra. 

 Increased awareness of actions that can be taken to protect our environment. 

 Increased understanding of the cultural diversity of Canada and the contributions made 

by the Inuit people to the cultural identity of Canada. 

 Improved quality of visitor experience, ensuring additional, new relevant hands-on 

learning opportunities are presented. 

Plan of Action 

As an organization we have went to great effort to fashion a working plan about how we will 

accomplish our goals.  Throughout the five years we have the following steps in place to make 

sure that our goals are reached. 

Year One: Recruit children between 9 and 12 years old to participate on our Tween Council. 

Establish regular meetings schedule for Council to review programs, services, exhibits and 

communications. Review volunteer recruitment strategy, set new objectives and develop 

mentorship program. Review communication tools. Evaluate effectiveness in reaching tween 

audience and develop new initiatives to promote to this target audience and their caregivers. Hire 

Tween Coordinator and survey museum visitors, members, teachers and community for feedback 

on gaps in services at the museum.  

Year Two: Research and develop new school education programs for Grade 4-6 students. 

Develop and finalize design concept for Tundra Adventure Gallery by January 2011. Research 
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and develop new public programs. Implement new communication tools to reach tweens and 

their caregivers.  

Year Three: Conduct survey of visitors, members, community, Tween Council to measure impact of 

new initiatives. Continue roll out of new public programming initiatives, including two additional public 

programming. Review two existing galleries, develop and implement plans for upgrades.  

Year Four: Complete fabrication and installation of new gallery. Launch a multi-faceted marketing 

campaign to promote Tundra Adventures. Review effectiveness of communication tools.  

Year Five: From November to December 2012, approve the gallery design concept and design 

development. January 2013-March 2013, off-site exhibit fabrication as well as in January and February 

renovate existing space. Installation of exhibit in March 2013 and official gallery opening in May 2013.  

Since the launch of the Tundra Adventure Campaign in September, we have received gifts 

totalling $30,000. Gifts have been received from three of our Board of Directors; Joy Birch, President, 

Brenda Beattie, Treasurer, and Sean Galloway, Secretary, and we have received a gift from London 

Life.  

An investment in the Children’s Museum is an investment in the future. We exist to help kids 

grow and develop deeper understanding of their world. We provide opportunities for all children to 

reach their full potential in an environment that encourages exploration and cooperation. 

An investment in the Children’s Museum is also an investment in our community. By playing 

and learning together, our kids and their families are creating important bonds that will ultimately 

result in stronger communities and better lives. You can help us build a brighter future in London, 

Ontario, Canada and beyond!  
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―In the past 33 years, the London Regional Children’s Museum has inspired thousands of kids to learn, 

discover, and grow. Our goal has always been to strengthen the community by engaging children and 

their families. We have been able to meet that goal with help from the many partners and donors who 

recognize the value and potential of our mission. Thank you for supporting our kids!‖ 

~Carol Johnston 

   Founder  

  Children’s Museum 
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Appendix “A” 

Top 10 Named Gift Opportunities 

 

$200,000 

 

 Tundra gallery naming rights 

 Signage at the entrance of the Tundra gallery 

 Recognition on outdoor sign and exterior of building 

 Recognition on Children’s Museum letterhead 

 Recognition on general brochures, rack cards and education brochures 

 Media release/gift announcement event 

 Profile article in electronic newsletter 

 Exclusive event for employees and families 

 Complimentary Family Memberships for employees during term of agreement 

 Inclusion on website 

 Permanent recognition on Milky Way Cumulative Donor Wall 

 

$150,000 

 

 Multi-Media room naming rights 

 Signage at the entrance of the Multi-Media room 

 Recognition on general brochures, rack cards and education brochures 

 Media release/gift announcement event 

 Profile article in electronic newsletter 

 Exclusive event for employees and families 

 Corporate rate for Family Memberships during term of agreement 

 Inclusion on website 

 Permanent recognition on Milky Way Cumulative Donor Wall 

 

$100,000 

 

 Atrium Garden naming rights 

 Signage within Atrium Garden 

 Recognition on general brochures and other materials related to the Atrium Garden 

 Media release/gift announcement event 

 Profile article in electronic newsletter 

 Exclusive event for employees and families 

 Corporate rate for Family Memberships during terms of agreement  

 Inclusion on website 

 Permanent recognition on Milky Way Cumulative Donor Wall 

 

$50,000 

 

 Naming rights for module within the Tundra gallery(i.e. Place Finder; Wildlife; Land, 

Sea, Air; Inuit Culture; or Living in the Arctic) 
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 Signage built into module 

 Recognition on Tundra Gallery promotional materials 

 Media release/gift announcement event 

 Recognition in electronic newsletter 

 500 Family Day Passes 

 Corporate rate for Family Memberships during the term of the agreement 

 Inclusion on website 

 Permanent recognition on Milky Way Cumulative Donor Wall 

 

$25,000 

 

 ―Supported by‖ signage on exhibit/display within the Tundra gallery 

 Recognition on Tundra gallery promotional materials 

 Media release/gift announcement event 

 Recognition in electronic newsletter 

 250 Family Day Passes 

 Corporate rate for Family Memberships during the term of the agreement 

 Inclusion on website 

 Permanent recognition on Milky Way Cumulative Donor Wall 

 

$15,000 

 

 ―Supported by‖ signage on exhibit/display within the Tundra gallery 

 Recognition on Tundra gallery promotional materials 

 Media release 

 Recognition in electronic newsletter 

 200 Family Day Passes 

 Corporate rate for Family Memberships during the term of the agreement 

 Inclusion on website 

 Permanent recognition on Milky way Cumulative Donor Wall 

 

$10,000 

 

 Recognition on Tundra gallery promotional materials 

 Media release 

 Recognition in electronic newsletter 

 Up to 200 Family Day Passes 

 Corporate rate for Family Memberships during the term of the agreement 

 Inclusion on website 

 Permanent recognition on Milky Way Cumulative Donor Wall 

 

$5,000 

 

 Recognition in electronic newsletter 

 Up to 150 Family Day Passes 

 Corporate rate for Family Memberships during the term of the agreement 
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 Inclusion on website 

 Permanent recognition on Milky Way Cumulative Donor Wall 

 

$2,500 

 

 Permanent recognition on Milky Way Cumulative Donor Wall 

 Up to 100 Family Day passes 

 Corporate rate for Family Memberships during the term of the agreement 

 Inclusion on website 

 

$1,000 

 

 Up to 50 Family Day Passes 

 Corporate rate for Family Memberships during the term of agreement 

 Inclusion on website 

 

Gifts at all levels will be gratefully acknowledged and provided with a charitable receipt. 
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Appendix “B” 

Gift Standards Chart 

 

 

The London Regional Children’s Museum’s Gift Chart 

 

$3 Million Campaign Goal 

 

Gift Amount # of Gifts 

Needed 

#of Prospect Subtotal Cumulative 

Total 

Cumulative 

percentage 

$300,000 1 4 $300,000 $300,000 10% 

$150,000 2 8 $300,000 $600,000 20% 

$86,000 5 20 $430,000 $1,030,000 34% 

$65,000 5 20 $325,000 $1,355,000 45% 

$43,000 5 20 $215,000 $1,570,000 52% 

$30,000 10 40 $300,000 $1,870,000 62% 

$22,000 12 48 $264,000 $2,134,000 71% 

$8,700 12 48 $104,400 $2,238,400 75% 

$4,200 15 60 $63,000 $2,301,400 77% 

Under $4,200 332 1330 $698,600 $3,000,000 100% 

Totals 339 1596  $3,000,000  
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Appendix “C” 

Board of Directors 

 

Joy Birch, President 

Partner, Sam Hamilton & Company 

 

Kerry L. Robbins, Vice President 

District VP, TD Canada Trust 

 

Sean Galloway, Secretary 

Urban Planner, City of London 

 

Brenda Beattie, Treasurer 

Ernst & Young LLP 

 

Carol Johnston, Founder 

President, Creative Learning Group 

 

Campaign Committee 

 

Karin Brunet de Rochebrune 

Lawyer 

 

John Lyons 

 

Robert Poole 

Altus Group Associate 

 

Jennifer Slay 

Children’s Aid Society of London and Middlesex 

 

Natalie Spoozak 

VP, Wellington Health Services 

 

Margaret Whitley 

Director, Montessori House of Children 

 
 
 
 
 
 
 
 

 


