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Carry it Pink! and make a difference with Coach 
 

Toronto, ON, November 10th, 2009- Coach will be announcing tomorrow the launch of their Carry it 

Pink! campaign to help fund research for breast cancer. The campaign will commence on December 1st, 

2009 and feature an exclusive pink shoulder bag in which all proceeds will be donated to the Canadian 

Cancer Society. Coach will host an event at their Yorkdale store in Toronto on Monday, November 30th, 

2009 as the start to their campaign and the launch of their exclusive bag. The bag will be available at all 

Coach Stores across Canada, the following day.  

 

The Carry it Pink! breast cancer campaign will launch on December 1st, 2009 with an exclusive pink 

shoulder bag. Coach will donate 100 per cent of the proceeds from this bag to help further breast cancer 

research in Canada.  The bag will feature their signature C print and signature jacquard fabric with 

genuine cowhide leather trim. Inside the bag it will have a zip closure pocket, multifunction pockets, 

fabric lining and zip-top closure. The dimensions of the bag are 13 (L) x 8 ¼ (H) x 3(W) and include a 6 ½” 

handle and 20” shoulder strap. The bag will only be available in pink and attached to the bag will be a 

small pink metal ribbon keychain. This bag will be priced at C$258.00 retail.  

 

“We want to encourage everyone to purchase this bag to help raise money for continuing vital research 

for breast cancer. If you Carry it Pink! you can help all the women (and men) in the fight for the cure. 

Each one of these bags was made with the 22,700 women in mind who will be diagnosed with breast 

cancer this year. More women are surviving breast cancer thanks to early diagnosis and better 

treatment. It is our hopes that our campaign will play a crucial role in helping more individuals survive 

this disease in the future,” says Lew Frankfort, chairman and CEO of Coach. 
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Coach will be hosting an event on November 30th, 2009 to launch their Carry it Pink! Campaign. The 

event will launch the release of their exclusive pink shoulder bag as well as live-sized version of the bag. 

The event will be begin with cocktails, exclusively pink, followed by guest appearances by Lew Frankfort, 

chairman and CEO of Coach and Jessica Stam, Canadian model and the face of the Carry it Pink! 

campaign. The event is open to the public and tickets cost $20 at the door which will be donated to the 

Canadian Cancer Society for breast cancer research.  

 

Coach was founded in 1941 in New York City and since then has expanded its headquarters to Toronto, 

Canada. Coach offers fine accessories for women and men, including bags, shoes, footwear, watches, 

sunwear, fragrance and jewellery. With 20 stores across Canada, Coach is Canada’s leading marketer of 

the finest accessories and has been awarded for exceptional customer service. For more information 

about Coach, please visit: www.coach.ca  
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Attention Entertainment and Living Desk 

Media Alert- Coach welcomes you to the launch of the Carry it Pink! breast cancer campaign 

Toronto, November 18th, 2009 

What: Coach is launching the release of their Carry it Pink! breast cancer 
campaign. The campaign will feature an exclusive pink shoulder bag where 
all proceeds go to help fund research for breast cancer in Canada. The 
event will feature a life-sized version of the Carry it Pink! bag.  
 

 
Who: 

 
Lew Frankfort, chairman and chief executive officer 
Jessica Stam, Canadian model and face of the Carry it Pink! campaign 
 

  
When: Monday, November 30th, 2009 

Cocktail hour 6 p.m. 
 Unveiling of life-sized Carry it Pink! bag                 6:15 p.m. 

 Photo opportunities of bag                                       6:30 p.m. 

  

Where: Coach Yorkdale 

 3401 Dufferin St.  
space #242 a & b 

 Toronto, Ontario 

 

Photo opportunities: 

 Lew Frankfort and the life-sized Carry it Pink! bag 

 Jessica Stam and the Carry it Pink! bag 

 The Carry it Pink! bag  
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Backgrounder 
 
 

 

Carry it Pink! and make a difference with Coach 

Carry it Pink! is Coach’s breast cancer campaign to help find a cure. Coach will use all proceeds from the 

purchase of their exclusive pink shoulder bag to fund new and innovative world class research across 

Canada. This research will go a long way to helping better understand how breast cancer develops which 

will lead to improvements in diagnosis, treatment, prevention and inevitably leading to a cure. Coach is 

dedicated to making a difference in women’s lives and promoting awareness about breast cancer. 

Coach’s Carry it Pink! bag will be available on Tuesday, December 1st, 2009 at all Coach retail stores 

across Canada.   

 

In Canada, breast cancer is the most common cancer among women where one in nine women are 

expected to develop breast cancer, and one in 28 are expected to die of it. In 2009, an estimated 22,700 

women in Canada will be diagnosed with breast cancer. On average, that is about 437 women diagnosed 

every week. Among women alive in Canada on January 1st, 2009, 148,542 had been diagnosed with 

breast cancer in the previous 10 years. Breast cancer is the leading cause of death among women ages 

40 and 55 and in 2009, an estimated 5,400 women and 50 men will die from breast cancer in Canada. 

Every two minutes a woman is diagnosed with breast cancer and every 13 minutes a woman dies of 

breast cancer.  
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There is hope amongst all these statistics. Since 1999, the incidence of breast cancer in Canada has 

stabilized. Since 1986, the breast cancer death rate has fallen by more than 30 per cent and it is 

currently the lowest it has been since 1950. In women ages 20-39, death rates have steadily declined 

since 1969. We have improvements in screenings and treatments to thank for the rise in the number of 

breast cancer survivors. Currently in Canada, women diagnosed with breast cancer have a likelihood of 

87 per cent of living for five years after their diagnosis. Without breast cancer campaigns, like Carry it 

Pink! these numbers would not be possible. Donations allow the Canadian Cancer Society to fund 

research that leads to major advances in our knowledge of the disease. This knowledge leads to 

improved treatments and more sophisticated methods of detecting cancer and preventing it.  

 

The Carry it Pink! breast cancer campaign will launch on December 1st, 2009 with an exclusive pink 

shoulder bag. Coach will donate 100 per cent of the proceeds from this bag to help further breast cancer 

research in Canada.  The bag will feature their signature C print and signature jacquard fabric with 

genuine cowhide leather trim. Inside the bag it will have zip pocket, multifunction pockets, fabric lining 

and a zip-top closure. The dimensions of the bag are 13 (L) x 8 ¼ (H) x 3(W) and include a 6 ½” handle 

and 20” shoulder strap. The bag will only be available in pink and attached to the bag will be a small pink 

metal ribbon keychain. This bag will be priced at C$258.00 retail.  

 

Coach was founded in 1941 in New York City and since then has expanded its headquarters to Toronto, 

Canada. Coach offers fine accessories, including bags, shoes, footwear, watches, sunwear, fragrance and 

jewellery. With 20 stores across Canada, Coach is Canada’s leading marketer of the finest accessories 

and has been awarded for exceptional customer service. For more information about Coach, please visit: 

www.coach.ca  
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Fact Sheet 

Carry it Pink!  

What is it? 

 Coach is launching an exclusive pink shoulder bag 

 All proceeds from the bag will go to help fund research for breast cancer in Canada 

What is it made of? 

 Our signature jacquard fabric (a fabric that has been woven with an intricate pattern) 

  Genuine cowhide leather trim 

What will be included? 

 Inside the bag it will have multifunction pockets, fabric lining and zip-top closure.  

 The dimensions of the bag are 13 (L) x 8 ¼ (H) x 3(W) and include a 6 ½” handle and 20” 

shoulder strap.  

 The bag will only be available in pink  

 Attached to the bag will be a small pink metal ribbon keychain 

Who is it for? 

 Anyone who wants to support breast cancer research 

 Anyone wanting to make a difference 

 For the everyday Fashionista 

 Anyone who loves the colour pink  

When can I buy it? 

 The bag will be available for purchase on December 1st, 2009 

Where can I buy it? 

 At all Coach retail stores across Canada 

How much does it cost? 

 The bag will retail for C$258.00 and all proceeds go to breast cancer research in Canada          

Need to know more? Please visit, www.coach.ca  
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Biography 

Lew Frankfort 
Chairman and chief executive officer 
 
 
 
 
 
 

Lew Frankfort is the chairman and chief executive officer for Coach. When Lew first joined Coach he held 
the position as vice-president of New Business Development. After working 30 years, Lew has 
transformed the company into the premier American accessories brand with sales, as of June 2009, over 
$3.2 billion dollars.  
 
Throughout Lew’s career with the company, he has broadened product offerings, modernized stores, 
improved their efficiency, advanced the retail expansion and broadened their international presence. In 
2000, Lew oversaw Coach’s transition to a publicly traded company on the New York Stock Exchange. 
From January 1994 to October 2000, Lew served as the senior vice-president of Sara Lee Corporation. 
Also in January 1994, Lew was appointed president and chief executive officer of Sara Lee Champion, 
Intimates & Accessories group, where he held the position until November1995. From 1991 to 1994, 
Lew held the position of executive vice-president for Sara Lee Personal Products and also the position of 
chief executive officer for Sara Lee Accessories.  
 
Prior to joining Coach, Lew spent ten years in various management positions for the New York City 
government. Lew also served for three years as commissioner for the Agency for Child Development, 
where he helped in restoring New York’s Head Start and daycare programs during the crisis in the mid-
1970s. Lew holds a Bachelor of Arts degree from Hunter College and an MBA in Marketing from 
Columbia University.  
 
Lew serves on the boards of directors of Teach for America, on the board of Advanced Assessment 
Systems LLC (Link it) and on the board of Overseers at Columbia Business School. Lew has been 
recognized by Barron’s as one of 30 “Most Respectable CEO’s” from 2005-2008 and Institutional 
Investor magazine voted him as the top CEO in his sector from 2004-2008.  
 
Source: http://www.businessweek.com/bw50/2005/executive/COH.htm 
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