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Attention: News/Assignment/Photo Editors 

 

Media Advisory –Launch of Maclean’s Juniors magazine 

 

Toronto, Thursday, Dec. 2, 2010 

 

What: Rogers Publishing’s newest magazine, Maclean’s Juniors, is the first 

Canadian politics magazine aimed at high school students. The media 

preview day will provide an exclusive look at the first issue. 

 

Who:  Stephen Harper, prime minister 

Brian Segal, president, Rogers Publishing 

  Don Brown, senior executive editor, Maclean’s Juniors 

  Rachel Sims, featured author, Woodstock Collegiate Institute 

 

When:  Monday, Dec. 6, 2010     2 p.m. 

  Speech by Stephen Harper    2:05 p.m. 

  Speech by Brian Segal     2:15 p.m. 

  Speech by Don Brown     2:20 p.m. 

  Speech by Rachel Sims     2:25 p.m. 

 

Where: Fairmont Royal York 

 Library Room 

100 Front St  W. 

Toronto, Ont. M5J 1E3 

Valet and regular parking available on site 

 

Photo Opportunities:  
 

- Stephen Harper, first issue of Maclean’s Juniors, Don Brown, Fairmont Royal 
York 
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SPEECH GIVEN AT FAIRMONT ROYAL YORK BY DON BROWN 

Good afternoon, I am Don Brown, senior executive editor at 

Maclean’s Juniors. I am here today to talk to you about why we 

created our new magazine.  

 

Canadian children have not yet had such a vital resource. One 

day we will rely on children to be the faces of our country. 

Therefore, education about world events is important in their 

lives.  

 

 



As a kid in Ontario, I was always interested in Canadian 

politics. My parents were both involved in political parties in our 

community. It was always another family dinner, another 

conversation I knew nothing about. It seemed like they were 

speaking a different language. Now, I speak that language but 

my kids and your kids are just as lost as I once was.  

 

When I was younger I wanted a magazine to read but Vogue 

and Elle never really struck my fancy. Maclean’s was around, 

but it was what my parents read. Who wants to read what their 

parents read? Not exactly the “cool” thing to do. 

  



As I got older I forgot about my frustrations as a kid. Instead, I 

started watching the news, started reading the paper and 

started reading grown up magazines. Then, I had my own kids 

and saw the cycle start to repeat. The idea for Maclean’s 

Juniors began. 

No other Canadian magazine serves the high school 

demographic with this type of content. Maclean’s Juniors 

contains sections on Canadian politics, world politics, articles 

from readers, arts, culture, health and education. Most 

importantly, specifically aimed at teens, there are contests, 

volunteering opportunities an opinion section and a glossary of 

words and phrases that might be difficult to understand. 



Each issue will contain feature articles written by our readers, 

submitted through contests. We wanted the teens to feel like 

they are involved too. We also want to take on interns. High 

school kids, through co-op programs will have the chance to 

take a hands-on approach with us at Maclean’s Juniors. Not 

only will they help put the magazine together but they will have 

input on the content. Maclean’s Juniors will be an enjoyable 

learning resource. Maclean’s Juniors has paired up with 

schools across Canada. School libraries can purchase 

discounted subscriptions allowing Maclean’s Juniors to be 

available to all kids. My kids and your kids, our kids, are the 

future of this country. One day they will be the ones running our 

nation.  



In the last federal election 22 per cent of kids 18 to 25 voted. 

This is an appalling statistic for Canada, a country priding itself 

as democratic. This has to change. Teens need to get involved 

or 20 years from now 22 per cent will be the statistic for 

Canadian voter turnout, not just ages 18 to 25. We hope 

Maclean’s Juniors starts the revolution of change and next year 

the 22 per cent will double. The first step to involvement is 

understanding. We hope to help teens do this with Maclean’s 

Juniors.   

 

 



Looking back I can see how large an asset Maclean’s Juniors 

would have been if available. School textbooks never really did 

the trick. It wasn’t politics from the past I was concerned about; 

it was what was going on right then.  

 

Maclean’s Juniors will be the push kids need to learn about 

politics, learn about current events and learn about their world. 

Political involvement has steadily decreased in Canada in the 

past years; but our kids are its future and they have the chance 

to create the change we need. 
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CANADIAN YOUTH CANNOT HIDE BEHIND EXCUSES ANYMORE 

Rogers Publishing Ltd. Launches New Magazine Aimed at High School Students 

 

TORONTO- High school students in Canada cite lack of information as the key reason 

for their decreasing participation in politics. With, Rogers Publishing Ltd., Maclean’s 

created Maclean’s Juniors, the first political magazine aimed at high school students.  

 

“Maclean’s Juniors allows Rogers to break into an emerging market,” said Brian Segal, 

president, Rogers Publishing. “It represents a new target audience, opening a door for 

external organizations to get involved.” 

 

MORE 

http://www.rogerspublishing.ca/
mailto:richelle@rogerspublishing.ca


CANADIAN YOUTH CANNOT HIDE BEHIND EXCUSES ANYMORE- page 2 

 

Vitamin Water™ and MTV® have signed on as sponsors for the magazine. They will 

partner with Maclean’s Juniors to fund internships and guest authors. The magazine 

contains similar content to Maclean’s but will be easier to understand. The back cover 

includes a glossary of terms that may be unfamiliar to readers. The idea is to encourage 

kids to learn, not frustrate them. 

 

 “Maclean’s Juniors bridges the gap between politics and Canadian youth,” said Sara 

Edwards, teacher, the Northern Centre School, Toronto.  “The magazine creates a 

casual way for kids to teach themselves about global issues.”  

 

The monthly magazine’s first issue will be on stands Dec. 8, 2010. A preview will be 

available Dec. 6, 2010 on macleansjuniors.ca. Subscriptions can be bought on the 

Rogers Publishing website: rogerspublishing.ca.  

Rogers Publishing Ltd. is Canada's largest publishing company with more than 70 print 

brands and over 45 digital properties. Rogers Publishing Ltd. is part of Rogers Media 

and Rogers Communications Inc. It is a Canadian top 500 communications company, 

offering published works in both English and French. Rogers Media Inc. reported $1.4 

billion in revenues in 2009. More information about Rogers Media is available at 

rogers.com. 

-30- 
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MACLEAN’S JUNIORS 

MAGAZINE 

 The magazine will be 8.5 x 11 in. and 32 pages  

 Aimed at males and females ages 13 to 18 with an interest in politics and global events 

 The magazine will cost $3.45 each or a year’s subscription for $20.00 

 Subscriptions can be bought on the Rogers Magazine Services website: 

rogersmagazineservice.com 

 Schools can purchase subscriptions for their libraries at $15 a year, per copy 

 Some articles will be written by high school students, chosen through writing contests 

MASTHEAD  

 Editor: Paul Schooley 

 Senior Executive Editor: Don Brown 

 Managing Editors: Sandy Munch, David Smith, Ashley Heart 

 Executive Editor: Bill Dale 

 National Editor: Stephen Seales 

 Senior Editors: Melanie Walsh, Jim Bourke 

 Senior Columnist: Jonathan Willis 

 National Correspondents: Cindy Bloore, Frank Nates (National Affairs) 

 Senior Writers: Stephanie Sheridan, Shelly Vandenburg, Amy Smiles, Scott Tore, 
Shane Macintosh, Jason Mills 

 Associate Editors: Jeremy Bolsh, Leslie Atwood, Rhona Vilus, Christian Rite,  

 Assistant Editors: Colton Myers, Joshua Preston 

MORE 
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MACLEAN’S JUNIORS 

WEBSITE 

  www.macleansjuniors.ca 

 Will contain the cover stories from each month’s issue on the front page 

 All the most popular articles from the month’s issue 

 Blogs from youth associated with the magazine 

 Contact and subscription information 

CONTENTS – in order 

 Table of contents 

 Masthead including contacts 

 Editor’s letter: thoughts on the issue’s theme and relevance 

 Sections: Canadian politics, world politics, articles from readers, arts and culture, health, 

education, contests and volunteering, opinion, glossary 

SPECIFALLY DIRECTED AT YOUTH  

 Areas where to get involved 

o Contests: to win scholarships, grants and chances to meet politicians 

 Two articles every month will be chosen from submissions and included 

in the magazine 

o Volunteer opportunities: local campaigns, clubs 

 Education 

o Options available for secondary education in politics and global events 

o Universities with the best programs in Canada/abroad 

 What credentials are needed to pursue a career in the political realm/ high school 

qualifications 

 Human interest stories on kids that have made a difference in their neighbourhood 

(helped with campaigns, etc.) 

 Celebrity authors and feature stories on celebrities that have gotten involved in 

politics and world issues 

 Internships at Maclean’s Juniors for students attending high school or post-

secondary education 
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Monday, Dec. 6, 2010 

 
  

http://www.macleansjuniors.ca/
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DISAPPOINTING LEVELS OF POLITICAL INVOLVEMENT 

The majority of youth, aged 13 to 18 indicate low levels or no interest in politics. The 

biggest cause of this problem is a lack of available information. Only 25 per cent claim 

to be affiliated with a political party, for the same reason. Education, health, employment 

and the environment are all issues identified by kids as important issues to them. These 

are political issues yet the majority of young people claim to have no interest in politics.  

MORE 
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DISAPPOINTING LEVELS OF POLITICAL INVOLVEMENT 

Studies show high school students lack of trust in politicians, political parties and 

institutions. This has caused a generation gap between today’s politicians and youth. 

There is a direct connection between trust in decisions made by the government and an 

interest in politics. In order to trust government, youth must first become interested in 

what is going on. 

An estimated 36 per cent of registered voters 18 to 20 participated in the 2008 

Canadian Federal Election. This compares to 60 per cent turnout from the rest of the 

population.  Voter turnout is usually low but the numbers for youths are steadily 

decreasing. The lack of participation by youth sends a direct message about the health 

of Canadian democracy. 

 A private members bill is currently being discussed in Parliament to lower the voting 

age from 18 to16. Activists argue encouraging young people to vote while they are still 

in school will help them develop voting habits for life.  

It is not always about voting. Involvement comes in many forms. New political 

movements are emerging within youth culture. Internet petitions and social media sites 

have allowed a new way for youth to participate from their own homes. Rules can be 

rewritten, democracy can be reshaped. Youth just need the proper tools. 
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STEPHEN HARPER HELPS LAUNCH MACLEAN’S JUNIORS 

Stephen Harper understands the importance of youth involvement in Canadian politics. He will 

be one of four speakers at the Fairmont Royal York on Dec. 2, 2010 to discuss the newest 

edition to Rogers Publishing Ltd. Maclean’s Juniors. The magazine will hit stands December 8, 

2010 and will be available monthly.  
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Dec. 6, 2010 

 
For more information: Richelle Robillard, media relations officer, (416) 764-2000 ext.456, 
richelle@rogerspublishing.ca 
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