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 University of Northern Iowa: 100 Million Hours and Dollars Fundraiser 
 
Objective: To raise a combined 25 million dollars and hours from University of Northern 
Iowa out-of-state alumni ages 35 to 50 during the 2010-2011 academic school year on a 
budget of $10,000.  

 
Media Needs: The primary media that will be used to deliver the persuasive message for 
this fundraising effort are newsletters and other publications directed at UNI alumni. Since 
the targeted public is geographically spread across the country, the mainstream 
publications that will be used must be popular with a national audience.  
 
  

Name of Media 
Outlet 

Targeted 
Reporter 

 E-Mail  Snail Mail Why Appropriate 

New York Times Jennifer 
Saranow 
Schultz 

Generic: 
bizday@nytimes.com 

None listed Business Day Section- Schultz 
writes about ‘Your Money’ and 

how to maximize its value 
(could write about how you 
can give back to community 

w/ dollars or by volunteering) 

Wall Street 
Journal 

Kelly Greene familyvalue@wsj.com 1211 Avenue 
of the 

Americas 
New York, NY 

10036 

Personal Finance Section- 
Greene has previously written 

about giving to charity and 
often writes about how family 

values are connected to 
personal finance 

USA Today Sandra Block sblock@usatoday.com 7950 Jones 
Branch Drive 
McLean, VA 

22108 

‘Your Money’ subsection of 
Personal Finance. Block often 
writes about personal finance 

as it relates to college 
students. She also advises 

readers of wise investments of 
their time/money. 

UNI Today Rebecca 
Schultze 

unitoday@uni.edu 1012 W. 23rd 
Street 

Cedar Falls, IA 
50613 

Fall issue reaches all alumni 
and winter issue reaches all 
alumni who are members of 
the UNI Alumni Association 

and may already be prone to 
giving. 

UNI Business 
Alumni 

Magazine 

Denton Ketels unibusiness.editor@uni.edu CBA, UNI 
Cedar Falls, IA 

50613 

This magazine is sent annually 
to all CBA alumni and has 

historically featured various 
opportunities for giving back. 
It is also a great way to give 

recognition to those who have 
decided to donate dollars or 

hours.  
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