Ann Taylor Customer-Based Brand Equity Pyramid (CBBE)
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Brand Awareness: Store offering career and leisure wear for average income females





Customer as a younger urban professional, from a variety of ethnicities, but is solely female. Customer is traditionally modern.





Warmth, comfort, self-assurance, confident, social approval.





Ultimate Social Status: 


Loyal, regular clientele


Sense of community (social identity to brand)


Love of brand








Durable products, effective service, comfortable environment, clean style of products and stores, competitive pricing.





High quality, credibility, trustworthy associates, reasonable pricing, clean well-stocked stores. 








