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Nabisco Unveils New “Strawberry Milkshake Crème Oreo” 
 
EAST HANOVER, NJ, October 29, 2010 - - Nabisco has announced that it will add another variety to its 
already popular line of Oreo cookies. The Strawberry Milkshake Crème Oreo will be released on a 
limited edition basis starting in December 2011.  The new cookie will feature a rich, strawberry filling in 
between Oreo’s classic chocolate cookies and will be packaged in a larger, more attractive container. 
 
Every day more than 20.5 million Oreo cookies are sold and consumed internationally making it one of 
the most iconic, popular, and widely-recognized brands.  Several wildly successful spin-off varieties have 
expanded the brand including Golden Oreos, Cool Mint Crème Oreos, Oreo Cakesters, and Chocolate 
Fudge Covered Oreos among others.  Nabisco sought to once again branch out to deliver another 
delicious option to appeal to younger and veteran Oreo-lovers alike by creating the Strawberry Crème 
Oreo. 
 
Promotional marketing will consist of utilizing unconventional media, relying heavily on social 
networking venues to appeal to the younger demographic targets.  Nabisco will be using the social 
networking site Twitter to offer constant updates on promotional events, contests, and product launch 
information to those users who wish to follow.  Facebook will also be used to provide valuable and 
interesting information for those who wish to “like” the page on their profiles.  Easy access to the 
consumer will allow for a more interactive feedback platform as well as to keep the consumer 
entertained.  YouTube will offer video campaigns, interactive feedback, and the opportunity for 
subscribers to post their own videos about the product. 
 
{Kraft Foods is one of the world's largest food and beverage companies with annual revenues of more 
than $34 billion. For over 100 years, Kraft has offered consumers delicious and wholesome foods that fit 
the way they live. Kraft markets a broad portfolio of iconic brands in 155 countries, including seven 
brands with revenue of more than $1 billion, such as Kraft cheeses, dinners and dressings; Oscar Mayer 
meats; Philadelphia cream cheese; Post cereals; Nabisco cookies and crackers; Jacobs coffees and Milka 
chocolates. Kraft became a fully independent company on March 30, 2007, and is listed in the Standard 
and Poor's 100 and 500 indexes. The company also is a member of the Dow Jones Sustainability Index 
and the Ethibel Sustainability Index. For more information, visit the company’s website at 
www.kraft.com.} (1) 
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(1) Taken from http://www.prnewswire.com/news-releases/nabiscor-introduces-garden-harvestr-
toasted-chips-with-each-variety-containing-real-pieces-of-fruits-or-vegetables-58052522.html 
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