Creative Brief

Client Name: The American Heart Association
Product Name: 

Prepared by: Ryan Waychoff

Project Background:

To inform the target audience about the main causes of coronary disease and the preventable measures they can take to avoid them. 

Advertising Strategy Statement:

Advertising will inform the target audience and increase awareness.

Support will be the information about the leading causes and the preventable steps to take.

Tone will be serious and direct.

Audience

Everyone is the target audience. Heart Disease is the leading cause of death in the U.S. and everyone is susceptible to it.
Competition

There are no real competitors for the American Heart Association but one could argue that the advertising of tobacco and fast food could be considered competitive of the AHA Message.

User Value Proposition/Benefits

It can literally save your life if you listen to the message. Change the readers’ lifestyle and ultimately their lives. The goal is to have people spread the message further than just the ad could go.
Problem Advertising Must Solve:

Heart Disease…the preventable things that cause Heart Disease. Getting people to actually listen.
Key Fact

You (consumer) have the power to prevent Heart Disease today.

Campaign Theme:

“You only get one.”

Approvals

Ken Graham
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