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To: Sergey Rybas 
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Date: May 1, 2011 

Subject: Research Paper 

 

Proposed Research Topic: Has civilian journalism in social media (specifically YouTube) affected the 

coverage of the 2011 tsunami in Japan?  

 

Purpose:  The purpose of this study is to determine whether or not civilian journalism through social 

media affects news coverage. In particular, this study will focus on the social media platform of YouTube 

and, specifically, the 2011 tsunami in Japan. The study will look at YouTube to determine how citizen 

journalism was used in the coverage of the tsunami. For example, when a news conglomerate reports 

on the tsunami are they using a video from a civilian (that is most likely linked to YouTube) or are they 

using more professionally recorded clips? This study hopes to find that the use of civilian journalism in 

traditional media is not only increasing, but was used frequently in light of the disaster in Japan. After 

watching the Japanese tsunami coverage and seeing a lot of civilian journalism used, this study was 

shaped to determine how civilian coverage was used and whether or not civilian journalism is best used 

during a natural disaster or conflict. This study will also be useful in determining the future of 

journalism.   

 

Literature Review:  According to “The History of YouTube,” by a Kansas State University working group 

led by Dr.Michael Wesch, YouTube was created by former PayPal employees Steve Chen, Chad Hurley, 

and Jawed Kari. “They registered the domain name YouTube.com on February 15, 2005” (Hinderliter) 
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and the first video “Me at the zoo” was posted on April 23, 2005. In May of 2005, the site went public 

“attracting an average of 30,000 viewers per day” (Hinderliter). In order to attract members, YouTube 

promised “to give out a free iPod Nano to one random member every day until the end of the year” 

(Hinderliter). Although the site had already been public for eight months, the site officially debuted on 

December 15, 2005. From January 2006 to June 2006, the number of web pages viewed on the site 

increased by 515 percent—from 11.8 million to 72.4 million according to Gavin O’malley’s 2006 article 

“YouTube Is the Fastest Growing Website.”  

 YouTube was originally created as a video-sharing site for the creators’ friends, but quickly 

became an Internet sensation. In 2006, Time magazine even named the person of the year to be “you”—

“for seizing the reins of the global media, for founding and framing the new digital democracy, for 

working for nothing and beating the pros at their own game” (Grossman). This title came from the social 

media phenomenon that emerged in the form of YouTube, MySpace, and Wikipedia.  

 Not only did Time magazine recognize the phenomenon that YouTube is, but so did Moisé Naìm 

in his article “The YouTube Effect: How a technology for teenagers became a force for political and 

economic change.”  He claims that the “YouTube effect is the phenomenon whereby video clips, often 

produced by individuals acting on their own, are rapidly disseminated throughout the world thanks to 

video-sharing Web sites such as YouTube, Google Video, and others.”  Naìm writes that the 

phenomenon is amplified “when content first posted on the Web is re-aired by mainstream TV 

networks…*and+ when television moments, even the most fleeting, gain a permanent presence thanks 

to bloggers or activists who redistribute them through Web sites like YouTube” (Naìm, pp. 103-104). The 

popularity of the YouTube effect can be seen by the amount of web traffic that video-sharing sites like 

YouTube see. According to the Pew Internet and American Life Project, as of January 2008, “48 percent 

of internet users have been to video-sharing sites such as YouTube. The daily traffic to such sites on a 

typical day has doubled in the past year [from 8 percent at then of 2006 to 15 percent at the end of 
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2007+” (Rainie). At the end of July 2008, the Pew Internet and American Life Project published another 

study “Young Adults: The YouTube Generation” in which they found that 29 percent of online video 

consumers “say YouTube is the place where they view online video most often. Young adults are almost 

twice as likely to point to YouTube as a source for online vide; 49% of video viewers ages 18-29 say they 

watch YouTube videos” (Madden). This rise in popularity of video viewing sites like YouTube shows how 

more and more people are looking towards the web to watch videos.  

 With the immense popularity of YouTube and other social media sites, it is no wonder that 

citizen journalism has come into being. “The idea behind citizen journalism is that people without 

professional journalism training can use the tools of modern technology and the global distribution of 

the Internet to create, augment or fact-check media on their own or in collaboration with others” 

(Glaser). In his article, “Your Guide to Citizen Journalism,” Mark Glaser suggests that Dan Gillmore, 

author of We the Media is at the head of the citizen journalism craze, “If you look in the dictionary for 

the term citizen journalism, you should see a picture of Dan Gillmore” (Glaser).  Glaser writes that, in his 

book, Gilmore traced “the roots of citizen journalism to the founding of the United States in the 18th 

century, when pamphleteers such as Thomas Paine and the anonymous authors of the Federalist Papers 

gained prominence by printing their own publications” (Glaser). He also goes on to say that today, 

examples of citizen journalism includes the footage of the assassination of JFK in the 1960s, the 1980s 

police beating of Rodney King in Los Angeles, and, more recently, the WTO protests in Seattle in 1999 

(Glaser).  “But right as the movement started to fade, the citizen journalism meme caught on after the 

9/11 terrorist attacks in the U.S.” (Glaser), thus helping to further its use along.  

 Despite the fact that citizen journalism is being used, there are differing views on whether or 

not citizen journalism is credible or even viable in the mainstream media. Zvi Reich’s article “How 

Citizens Create News Stories: The ‘news access’ problem reversed,” found that while citizen journalism 

is often looked down upon, “the citizen reporters that took part in the study displayed the wherewithal 
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to produce a steady flow of original news…In sum, citizen reporters are quite capable of producing 

news, but they are hampered by a set of undeniable weaknesses, which invite a wide array of 

interpretations” (Reich, pg. 751). However, they also concluded that “Citizen reporting appears to 

challenge mainstream journalists more seriously than past contenders, such as PR practitioners and 

bloggers, unlike the former citizens are not professionals and they are more effective news makers than 

the latter” (Reich, pg. 752). In Elspeth Tilley and John Cokley’s article “Deconstructing the discourse of 

citizen journalism: Who says what and why it matters,” they write that “the ontology of ‘citizen 

journalist’ includes positive and negative terms” (Tilley, pg. 98). Despite the different views of citizen 

journalism, is still exists and often contains both positives and negatives.    

 Babak Bahador and Serene Tng’s article “The changing role of the citizen in conflict reporting” 

focused mostly on the role of citizens used as both sources and citizen-journalists in the mainstream 

media during the 2008 attacks on Mumbai. For their study, they focused on four different mainstream 

media conglomerates: the New York Times, New Zealand Herald, London Times, and the Times of India. 

While they are similar to this proposal in using mainstream media to analyze the role of citizen 

journalists, this research will be focusing on mainstream media in America and will particularly 

emphasize the role of social media.  In their article, they concluded that “the findings show that while 

the media continues to be cautious, using citizens more for their conventional roles as victims or 

witnesses, there are clear signs of change with some of both citizen journalism and citizen analytical and 

political viewpoints present” (Bahador, pg. 190). While Bahador and Tng found that there are changes in 

the roles of citizens during conflict, they also noted that “findings showed that the limited role of citizen 

journalism was not at the beginning of the breaking news story, but rather after several days into the 

story, presumably allowing time for citizen-journalist sources to be validated” (Bahador, pg. 191). This 

study will focus on the tsunami in Japan and will look for the use of citizen journalism during this natural 

disaster.  
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 Geneva Overholser’s article “What is Journalism’s Place in Social Media,” discusses bringing 

journalism to social media—not just using social media as a tool, but instead to integrate the two. “As 

journalists come to understand the nature and value of information being gathered and conveyed 

through various social networks, they will not only act more effectively in this new and vital world. They 

will also enhance the prospects for journalism’s long-term survival” (Overholser, pg. 2). By researching 

how much civilian journalism was used to report the tsunami in Japan, I hope to find whether or not it 

will be absolutely necessary to have a journalism degree when reporting the news in the future.    

 

Theoretical Framework: This study will be guided by Clay Shirky in “Here Comes Everybody: The Power 

of Organizing without Organizations,” in which he demonstrates how quickly a cause can be spread by 

people and how, if it’s the right cause, a group can be motivated to act quickly and make a difference. A 

majority of citizen journalism is often written quickly and as a result of a conflict, natural disaster, or 

instance that has proved meaningful to them. By focusing on the idea of how influential large groups can 

be, I hope to show the quick spread of civilian journalism, as well as the importance of it. Shirky claims 

that “the information we give off about ourselves, in photos and e-mails and Myspace pages and all the 

rest of it, has dramatically increased our social visibility…it demonstrates how a story can go from local 

to global in a heartbeat. And it demonstrates the ease and speed with which a group can be mobilized 

for the right kind of cause” (Shirky, pp. 11-12). Citizen journalism and the tsunami in Japan are a great 

example of how much of an affect that people can have through social media. When anything big 

happens, whether it be a natural disaster like the tsunami, or something as simple as your city being 

named in the top 10 places to live, people are going to share it. If someone thinks a topic is relevant to 

them as well as those who “follow” them or are “friends” with them, they are going to change it—thus, 

spreading the news of the story farther and if someone they know likes the story and can relate to it, 

they’re probably going to “share” it and send it even further. By continually sharing with friends or 
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followers, the content being shared moves further and further, and the farther it moves in friend circles, 

the more people are going to have an opinion on it, and the more popular the item shared becomes. 

This sharing of information is exactly what social media is about and why it makes citizen journalism 

even probable. Citizen journalism is the perfect example of “organization without organizations;” it is a 

way to make people aware of what’s happening, without actually putting a journalism spin on it. Citizen 

journalism gets people involved with the news and what is happening both locally and globally.  

 This research project will also be framed by Bruno Latour’s  “Where are the Missing Masses.” 

The concept of the missing masses is that “people can ‘act at a distance’ through the technologies they 

create and implement and how, from a user’s perspective, a technology can appear to determine or 

compel certain actions” (Latour, pg. 151). In civilian journalism, social media is an agent to news, and 

people are an agent to social media and the news, thus resulting in civilian journalism.  This concept is 

based on Latour’s Actor Network Theory (ANT) and by using this theory, I will be able to define more 

clearly the use of social media in the news when used as civilian journalism. “Latour’s ANT is relatively 

simple yet enormously effective means of pinpointing instances of sharing and cross-referencing 

information across the social software ecosystem…Latour deliberately (if not entirely seriously) sought 

to shake up then-current theories in sociology by suggesting that all participants, whether they are 

human or nonhuman, have equal agency to affect any given situation. Referred to as actors, these 

participants can be people or technologies” (Potts, pp. 285-286). Because YouTube is an agent, it 

technologizes the way in which media is created and received today. This use of YouTube as an agent of 

the news line up fairly well with Latour’s idea of the Actor-Network theory in which I will be cross-

referencing social media being used by civilian journalists and the mainstream media’s use of civilian 

journalism.  
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Thesis: Over the years, social media has grown beyond just a mere way to communicate between 

people. Instead, it is now used to get out a variety of different types of information—including the news. 

Traditional media is slowly declining and people are looking more towards the web and social media as a 

way to know what’s going on in their communities and the world. There appears to be a rise in citizen 

journalism (especially during conflicts and disasters). This study will look to see how citizen journalism in 

social media, particularly YouTube, was used during the coverage of the 2011 tsunami in Japan.  

 

Research Questions: 

 During the news coverage for the tsunami in Japan, how has civilian journalism in social media 

(specifically YouTube) affected the coverage of the 2011 tsunami in Japan?   

 

Methodology: The methodologies used for this research include the genre and cultural approaches as 

defined by Anandam Kavoori in his book Digital Media Criticism. According to Kavoori, “genres are 

associated most generally with a form of classification…Genre criticism is centered on identifying and 

thinking through the implications of the narrative conventions that structure media programming” 

(Kavoori, pg. 19). In this study, genre was used to describe the ways in which YouTube is used for civilian 

journalism. Youtube videos that have to do with the 2011 tsunami in Japan were observed for this study. 

In order to narrow down the pool of data, three different searches in YouTube were conducted—“2011 

Tsunami in Japan,” “Tsunami footage Japan 2011,” and “tsunami Japan 2011.” From this point, the study 

looked specifically at the videos from the day the tsunami hit—March 11, 2011. The pool of videos was 

limited by taking the top 30 videos regarding the tsunami that were posted on that day—the first 10 

videos from each search. If videos were found in the previous search, they were not repeated. After 30 

videos were gathered, they were separated into categories based on whether or not they can be 

classified as citizen journalism. The cultural approach was used to cross-reference the videos classified 
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as citizen journalism with the ones used by the mainstream media. According to Kavoori, cultural 

criticism is best demonstrated as thus: “the media critic makes an (analytical) pincer like movement, 

taking elements of the text and elements from the culture, aligning them with each other to reveal 

ideas/discourses and ideologies” (Kavoori, pg. 23). By cross-referencing the videos put on YouTube with 

the videos of the tsunami in Japan used in the mainstream media, the study demonstrated Latour’s idea 

of the Actor Network Theory to show how social media is an agent to the news and people are an agent 

to social media as well as the cultural criticism approach.  

 

Limitations: Due to time constraints of the semester, the time to complete this study is less than ideal. 

Not speaking Japanese is also a huge limitation to this study. Much of the video coverage of the tsunami 

that is available on YouTube includes another language; therefore, by not knowing what they are saying, 

it is hard for me to determine whether or not the video could actually be considered citizen journalism 

or not. Another limitation would be the fact that the number of views of the YouTube videos are 

constantly changing. The numbers that will be listed in my findings now will most likely be different the 

next time that particular video is looked at; however, all of the number of views listed in my study will 

be from the same day. Not being able to find out where the footage used in the videos came from is also 

a huge limitation.  

 

Delimitations: By having to narrow my pool of data to just include 30 videos (the top ten from each 

search), there are bound to be videos that I miss—these videos could be either created by citizen 

journalists or by the actual media organization. Because of the time restraints and the large quantity of 

videos available on YouTube covering this tsunami in Japan, it is not possible to cover all of the videos 

that are currently available.  
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Findings: After conducting three separate searches in YouTube, the study found that all the searches 

contained similar results and videos. Many of the YouTube videos that were uploaded were of news 

coverage of the tsunami and not actual footage taken by the uploader/account-holder. After looking at 

all of the videos found, it seemed that a pattern emerged when it came to what footage was used in the 

video. Of all 30 videos reviewed, seven videos came from the same news source—NHK World. NHK 

World is Japan’s public broadcaster, similar to BBC and Russia Today.  The New York Times also posted 

some of NHK’s footage, but the footage they posted wasn’t strictly from NHK, instead it was a 

combination of coverage from NHK and TBS/JNN. Another news source whose news coverage was used 

was Russia Today. There were a total of six videos that contained Russia Today footage; however, five of 

those videos were uploaded by Russia Today themselves. The third news source that had recurring 

footage used was SkyNews in which two videos were uploaded using their footage—neither of which 

were uploaded by a SkyNews account.   

 Other news coverage that appeared in the video included news from the Guardian (UK), BBC 

World News, PBS Newshour, Newsline (two videos, one featured on MSNBC), Times Now, and Reuters 

(posted by CNN).  Oftentimes, when the video uploaded was of another news coverage, the news 

coverage in the video seemed to be directly from the news source; however, sometimes the video 

appeared to just be someone recording their TV while the footage played. After watching the videos, it 

appeared that despite the different news station coverage, a lot of the videos contained similar images.  

 In order to see a more in-depth view of the findings, I’ve broken down the videos by their 

search.  

 

“2011 Tsunami in Japan”  

This search yielded the most number of total views for the ten videos found. For the first ten videos 

listed, there were a total number of 33,151,160 views. The three videos with the most views in this 
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search were “Japan Earthquake: Helicopter and aerial view video of giant tsunami waves” with 

15,470,068 views, uploaded by RussiaToday; “Video of mad tsunami waves battering ships, homes, cars 

after Japan earthquake” with 9,199,556 views, also uploaded by RussiaToday; and “Tsunami Hits Japan! 

Live Footage NHK-World coverage! 3-11-2011 ~ 2:05EST” with 3,462,070 views, uploaded by IQXS.   For 

a list of all of the video views and their location in the search, see chart 1 below.  

  

 

Chart One 

The chart above shows that the location of the video on the search did not necessarily mean that it was 

the one with the most views. In addition to being able to see the number of views listed, you can also 

see that many of the videos in the top ten of this search were uploaded by the same profile. 

RussiaToday uploaded two videos—both of which had the most number of views—and videolibraryguy 

also uploaded two videos, both videos falling in the middle range when it came to the number of views.  

 In this particular search, all of the videos uploaded contained some form of news coverage by 

mainstream media. Two videos, “Video of mad tsunami waves battering ships, homes, cars after Japan 

earthquake” and ‘Japan Earthquake: Helicopter aerial view video of giant tsunami waves” contained 

footage by Russia Today and were both uploaded by RussiaToday. Two videos also contained footage 

from NHK World, “Tsunami Hits Japan! Live Footage NHK-World Coverage! 3-11-2011 ~ 2:05EST” 

Total number of 
views 

Location of 
Search Uploader 

Date 
Uploaded  

15,470,068 2 RussiaToday 11-Mar-11 

91,995,556 1 RussiaToday 11-Mar-11 

3,462,070 3 IQXS 10-Mar-11 

2,126,490 9 groktheha 10-Mar-11 

1,053,177 5 videolibraryguy 11-Mar-11 

903,813 10 videolibraryguy 11-Mar-11 

438,558 4 MrMurph73 11-Mar-11 

323,872 7 Thecoidx 11-Mar-11 

128,023 6 9Ronaldo9Ronaldo 11-Mar-11 

45,533 8 TAMTAMTICKITYBOO 11-Mar-11 



Unger, 11 
 

uploaded by IQXS and “Tsunami japan 2011 earthquake 9.9 complete footage (7 minutes).avi” uploaded 

by Thecoidx.  

  

 

 

 

 

 

 

 

Chart Two 

“Tsunami footage Japan 2011” 

This search yielded the second highest number of total views with 27,511,867 views. The three videos 

with the most views were “Japan earthquake: CCTVvideo of tsunami wave hitting Sendai airport” with 

18,162,811 views, uploaded by RussiaToday; “Scary footage: Tsunami waves raging, building burn after  

8.9 Japan earthquake” with 3,909,444 views, also uploaded by RussiaToday; and “Japan 9.0 earthquake 

and tsunami (NHK) – March 11th 2011” with 3,133,464 views, uploaded by pgbcc1. Chart two shows all 

ten of the videos in the second search.  Similar to the first search, when it came to number of views, the 

order in which the video was found in the search did not matter. In this search, RussiaToday continued 

to hold the top two spots for videos with the most number of views. In this search, videolibraryguy also 

had two more videos that appeared in the top ten for the search.  

 Similar to the first search, all of the videos uploaded contained footage from news coverage. 

Three videos contained news coverage from Russia Today, “Japan earthquake:CCTVvideo of tsunami 

wave hitting Sendai airport,” “Scary footage: Tsunami waves raging, building burn after 8.9 Japan 

Total number of 
views 

Location of 
Search Uploader 

Date 
Uploaded 

18,162,811 1 RussiaToday 11-Mar-11 

3,909,444 2 RussiaToday 11-Mar-11 

3,133,464 4 pgbcca1 10-Mar-11 

1,179,437 8 GurbetCocugu50 11-Mar-11 

471,244 3 videolibraryguy 11-Mar-11 

303,336 7 mickeylehuynh 11-Mar-11 

125,474 6 videolibraryguy 11-Mar-11 

120,258 9 TelLieVision2 11-Mar-11 

98,089 5 burnsteadlily 11-Mar-11 

13,310 10 TheSvRGlitcher 11-Mar-11 
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earthquake,” and “Raw Footage Japan Earthquake and Tsunami –March 2011 –Part 3.” The first two 

videos listed were uploaded by Russia Today, themselves. Three videos contained footage from NHK 

World, “Japan 9.0 earthquake and tsunami (NHK) – March 11, 2011,” “JAPAN GIANT TSUNAMI 

HELICOPTER FOOTAGE NEW HD,” and “*JAPAN+ Helicopter Earthquake Tsunami Footage Aerial Video, 

11/03/2011.”  

 

“Tsunami Japan 2011”  

The third search yielded the least number of views with a total of 14,645,250 views. The three videos 

with the highest number of views were “Videos of cars, ships wrecked by tsunami waves after Japan 

earthquake” with 7,394,488 views, uploaded by RussiaToday; “Devastating tsunami hits Japan” with 

5,427,240 views, uploaded by AUazeeraEnglish; and “CRAZYY!!! Tsunami 8.9 Earthquake Strikes North 

Japan 2011” with 759,934 views, uploaded by HernandezMU.  

 

 

 

 

 

 

 

Chart Three 

Chart Three shows the videos in order by the number of views for this search. Similar to the other two 

searches, the video uploaded by RussiaToday had the most number of views. Once again, the order in 

which the videos appeared in the search did not line up with the number of times it was viewed.  

Total number of 
views 

Location of 
Search Uploader 

Date 
Uploaded 

7,394,488 7 RussiaToday 11-Mar-11 

5,427,240 10 AUazeeraEnglish 11-Mar-11 

759,934 3 HernandezMU 10-Mar-11 

599,862 1 znoeaz 11-Mar-11 

203,664 4 TheNewYorkTimes 11-Mar-11 

94,897 2 tvstuff10 11-Mar-11 

84,708 8 ronbellrealtor 11-Mar-11 

48,110 6 ALoTiBi85 11-Mar-11 

17,684 5 DeevanHoven 11-Mar-11 

14,663 9 top10criticscom 11-Mar-11 
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 The videos from this search also all contained news coverage. One video, “Videos of cars, ships 

wrecked by tsunami waves after Japan earthquake” contained footage from Russia Today, uploaded by 

RussiaToday. Two videos: “CRAZYY!! Tsunami 8.9 Earthquake Strikes North Japan 2011” and 

“Devastating tsunami hits Japan” contained footage from NHK World. Two videos also contained 

coverage from SkyNews, “ TSUNAMI HITS JAPAN 2011” and “tsunami japan 2011.”  

 

Discussion: This study set out to find out how civilian journalism in social media (specifically YouTube) 

affected the coverage of the 2011 tsunami in Japan. The purpose was to find out how civilian journalism 

affects news coverage. After reviewing 30 videos on YouTube, no true civilian journalism was found. 

Instead, almost all of the videos regarding the tsunami that were watched ended up being recordings of 

mainstream coverage and therefore wasn’t exactly citizen journalism. However, the footage covered by 

the mainstream media did not seem professional, but instead seems like it was shot by an amateur. 

Despite this observation, it cannot be determined whether or not the footage was professional. 

Therefore, it was hard to determine what kind of effect that civilian journalism in social media (in this 

case YouTube) had on the news coverage of the tsunami.  

 In “Here Comes Everybody: The Power of Organizing without Organizations,” Shirky claims that 

“The permanently important question is how society will be informed of the news of the day” (Shirky, 

pp. 59-60). If this study shows anything, it’s that people are getting their news on the web, then maybe 

even turning around and sharing the news that they have received. The 30 videos watched for this study 

had a total number of 75,308,277 views (and rising), that’s how many times people relied on these 

YouTube videos to find out what was going on with the tsunami in Japan—that’s how many times 

people watched the destruction that the tsunami caused. These numbers don’t even count towards all 

of the videos that are out there that weren’t a part of this study.  
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 The fact that almost all of these videos were replicas of news coverage by the mainstream 

media shows how quickly news can be spread. “Sharing creates the fewest demands on the 

participants” (Shirky, pg. 49). By simply uploading a video (even if the video was not of their own 

making), those who upload on YouTube are able to feel like they are a part of something. They can feel 

like they’re helping to spread the news of the tsunami. This spreading of the news, while not exactly 

civilian journalism, is very similar to it; the people are getting information out fast to people who are 

seeking it in nontraditional ways.  

 This spreading of the news lines up with Latour’s theory that “people can ‘act at a distance’ 

through the technologies they create and implement and how, from a user’s perspective, a technology 

can appear to determine or compel certain actions” (Latour, pg. 151). With these YouTube videos, 

people created the news, thus being an agent to the news. Then other people took that news and 

uploaded it to YouTube, thus making social media an agent to the news. All of these agents worked 

together to compile the coverage of the 2011 tsunami in Japan. By acting as an agent to the news, social 

media helped to cross-reference information from one site to another. It made it so that no one missed 

the coverage of what was happening. For example, if someone hadn’t checked the news that day, they 

may have logged onto YouTube and seen the coverage, or they may have seen one of the YouTube 

videos of the coverage posted on someone’s Facebook wall.  

 This continual sharing of news from one medium to another is the future of journalism. From 

this study, it was determined that traditional journalism is here to stay and that society is always going 

to need someone who is a professional in the field to write the news. However, in order to spread the 

news, share the news, or even create the news, one won’t necessarily have to be a journalist. With 

social media, people are able to get the news out there—whether it is their own version or someone 

else’s. The idea of sharing news quickly and through a non-traditional, or non-mainstream way, is what 

civilian journalism is all about. So, despite the fact that none of the 30 videos observed on YouTube for 
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this study were true citizen journalism, they did do the job of spreading the news and showing that 

civilians and social media both can affect news coverage.  

 Although the use of citizen journalism in social media can be very helpful in finding information 

and seeing updated news coverage, it can be problematic. In the case of the 30 YouTube videos studied 

for this research, almost all of the videos uploaded were not of original material to the uploader; 

instead, they were created by filming news coverage from the TV or they were a recording of the news 

coverage created by the mainstream media. This use of video from mainstream media can become 

problematic because it is not technically owned by the uploader. This could lead to legal issues or the 

video being taken down from the YouTube site—which would stop the flow of information.  

 If the overall flow of information were to stop, civilian journalism would be dead. In order for 

civilian journalism to truly have an effect on the news coverage of the tsunami in Japan, people not only 

had to watch the posted YouTube videos, but they also had to share them with others. This sharing is 

why civilian journalism in social media makes a difference. When people work together towards a cause 

like the tsunami, the results are huge. Leading, in this case, to millions of people watching the disaster 

on YouTube—some watching the videos more than once.  

 The best part about civilian journalism in social media (particularly YouTube) is all of the 

different uses of the YouTube videos that were uploaded.  Not only can people watch them online on 

the YouTube site, but because of social media, people can also watch that same video on their smart-

phones, facebook, twitter, blogs, and various other social media sites. This use of technology by 

individual people aids in the spread of civilian journalism.  

 

Conclusion: This study determined that citizen journalism in social media (particularly YouTube) does 

have an effect on news coverage. However, this effect is not the one this study had hoped to find. 

Instead of the coverage itself (purportedly by the citizen) having the effect on the news coverage, it was 
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the spreading of the news so rapidly that affected the coverage the most. If further studies were to be 

made, it would be interesting to look at the overall spread of news on social media sites to see what 

kind of effect that social media has generally had on mainstream news coverage. Has social media aided 

in sharing the news or has it caused problems?  By looking at social media specifically instead of citizen 

journalism, a future study would be able to find out how much of a difference in not only the number of 

web hits that social media has helped to draw to mainstream news sites, but how many more people 

get their news online or through social media, instead of the traditional networks of print, television, 

and radio.  While this study was not able to determine the use of citizen journalism in social media, it 

was able to determine the large effect that citizen journalism had on the news coverage of the 2011 

tsunami in Japan.  
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