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Reinventing your Personal Brand- 

 

Changing who you are as a person can often seem easy, but changing the image that other 

people may perceive is often be the hardest to change. This article gives key elements on how to 

revitalize your image as a “brand”, by assigning five personal steps in a complete successful 

rebranding experience. Previously, reinventing one‟s brand was only seen as there was a 

significant change made in their careers, but it is important to realize that one must manage the 

brand in all varying transitions. The key steps to remember when changing the personal brand 

are; 1.Define your new destination and acquire the necessary skills to achieve your destination, 

2. Craft a unique selling proposition and distinguish yourself by leveraging your points in 

difference, 3. Develop a narrative that describes your transition in terms of the value it offers 

others, 4. Reintroduce yourself either by digital media or face to face, 5. Prove your worth by 

showing and establishing your track record. Being careful to strategically plan the reinvention of 

one‟s brand can creating value to others will help yourself when understanding and getting your 

new brand to take hold. The article gives optimal advice for any individual wanting to change 

their image or enter a alternative avenue in the work force, and with these steps outlined makes 

any transition a smooth one. 

From this article I can take away the importance of knowing how you reflect and 

perceive yourself, but how others may have an alternative view. Creating different avenues and 

vantage points offers opportunities that give vital importance when reinventing your changing 

your „brand‟. This article has made it conscious to me the importance of utilizing and making it 

known to the masses about any important change in my future, which would keep my image new 

therefore creating new and exciting opportunities. As the article puts it, successful rebranding 

doesn‟t involve inventing a new persona, keeping this in mind when I have a change in my 

career, I shouldn‟t have to give my image a new complete face lift but rather transition with what 

positives I have. 

In respects to my internship in the information commons, this article has shown the 

power of what key elements need to be implemented when creating a brand image with the 

internship. Moving forward I need to stress what valued items I have worked on in the past, and 

what type of work I want to be a part of in the future. It will be my own personal job to share my 

ideas and decisions to help the library grow, and for myself, grow with it. As my for my future 

careers I will have to imagine the different possibilities of value that this internship will attest to. 

 


