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ABSTRACT 

This study focused on the influences throughout a person’s life that draw them to community 

service after they have participated in required community service. Their attitude could change 

depending on if the service is required of them or if they choose to partake in the activity. I 

studied a mixture of young adults who engaged in community service for mandatory reasons. 

The study involved a series of focus groups including 16 participants ranging from ages 18-23 at 

a small, east coast university. The results concluded that there is no connection between required 

community service and the volunteer’s negative attitude toward volunteering in the future. Most 

participants of the study had a passion for service that affected their views of required 

community service. In the future studies could focus on participants of court ordered community 

service, different age groups, or various ethnicities and backgrounds. 
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WHAT’S IN IT FOR ME? 

 There are many stages of development that lead people to want to interact with others. 

Connecting to a community is one way to develop as a person. Some take these opportunities 

with optimism; others view serving their community with a negative attitude. By identifying 

some of the influences that drive a person to community service it is easier to witness this 

development and how it impacts their life overall. This study focused on the meaning of 

volunteering and community service. It is also important to examine the various internal and 

external factors that people identify as something that has influenced their attitude towards 

community service and their experiences with it. Therefore, the communication phenomenon I 

was most interested in exploring was how required community service affects a person’s 

perception of service in the long term. The purpose of this study was to identify how people 

develop a passion for service. Specifically, I examined people who have participated in required 

community service in their lifetime. By doing this I gained insight into the perspectives people 

have of community service and how this affects their sense of self. 

WHAT IS SERVICE? 

This topic is based on the idea of service and what it means to people. The difference in 

meaning may influence their involvement. Many researchers have used such words as 

community service, community engagement and volunteering to discuss what influences a 

person’s involvement. Community service has been discussed as a punishment in some form or 

another. Many times community service is something that is ordered by a judge as a way to teach 

a lesson. It is viewed as a way to rehabilitate someone or let them give back to the community 

for their wrong doing. This outlook was observed during an experience with the Habitat for 
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Humanity ReStore. The volunteer coordinator asked each person if they are completing 

community service or volunteering. The difference between the two seems to be whether the 

activity is forced or voluntary. Although this is not the only definition of community service, it is 

the most common.   

The word volunteering is often used with programs that have impacted people in positive 

ways because they want to engage in those programs. Knox (2010) refers to the programs 

“Students in Action” and “Youth as Resources” as volunteer programs. By using the word 

“volunteering” as opposed to “community service” Knox (2010) is implying that volunteering 

describes the community activities in which people choose to partake. Voluntary participation is 

an activity that is similar to civic engagement (Pasek, Kenski, Romer, and Jamieson, 2006). 

Civic engagement involves political participation such as voting and staying informed of the 

issues that affect the country.  

Community engagement is when a person is an informed and active citizen. This is 

achieved through voting and being well informed of the structure of our country (Pasek et al., 

2006). When a person volunteers, they are engaging themselves in their community solely to 

connect with their community through meeting their neighbors, helping a friend, or learning 

something new about the area in which they live. There is no force being used in the meaning of 

this word. Many times volunteer work is something more active than simply voting. Activities 

attributed to this word are working in soup kitchens, visiting nursing homes, or cleaning up a 

local park. The purpose of this study is to compare the different influences on a person that affect 

their level of community service involvement. In doing so I will find how people’s perceptions 

of volunteering differ. Throughout the process of my research study I will refer to the words 

“volunteering” and “community service” according to how I have defined them initially.  
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THEORETICAL GROUNDING 

There are three theories that are significant to the research of required community 

service. Maslow’s Hierarchy of Needs is important to this study because the needs of each 

person must be met before they can reach self-actualization which happens when all needs are 

met and a person reaches their full potential (Wood 2007). While reaching self-actualization 

people start to give back to others around them. Some may even reach self-actualization by 

helping others. Self-actualization may take years to develop and many may not experience it 

until an older stage in life. Maslow’s theory contrasts slightly with the Standpoint Theory that 

Sandra Harding and Julia Wood developed. Where Maslow’s Hierarchy of Needs focuses on the 

stages of development a person goes through the Standpoint Theory is how a person’s position in 

society and within their social groups affect their view on something. The last theory that relates 

to this topic is Symbolic Interactionism by George Herbert Mead. Mead developed the idea that 

there are different meanings for things based on the social interactions people have in order to 

create that meaning. All three theories include different information about meaning and 

perspective that informs the topic of required community service by understanding how 

volunteers form their opinions about their experiences.  

MASLOW’S HIERARCHY OF NEEDS 

Wood (2007) describes the structure of this theory as a pyramid broken up into sections. 

Each need must be met before a person can fulfill the next. The first are physical needs; these are 

basic needs that include food and air. The next is safety needs such as shelter and clothing. 

Belonging needs is the third in the pyramid which includes inclusion in a group. Self esteem 

needs are second from the top, and this can be fulfilled through respect from others and respect 
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for one’s self. At this point a person begins to give back to their community and their 

surrounding environment. The last need of self-actualization is met by being fully satisfied with 

one’s self and everything one has accomplished. According to Hayhoe (2004), Maslow suggests 

that self-actualization is reached later in life; however, needs are reached at different times 

depending on the person. Some may never reach self-actualization in their lifetime (Hayhoe, 

2004). By studying this theory it is easier to understand a person’s development and when they 

are able to volunteer themselves for the service of others.  

STANDPOINT THEORY 

 According to Sandra Harding and Julia T. Wood this theory describes how a person can 

critically view the world around them from the place they are in society. As Harding describes, 

“the social groups within which we are located powerfully shape what we experience and know 

as well as how we understand and communicate with ourselves, others, and the world” (as cited 

in Griffin, 2009). Wood regards all perspectives as partial, but insists that some standpoints are 

“more partial than others since different locations within social hierarchies affect what is likely 

to be seen” (as cited in Griffin, 2009). This theory informs the topic by pointing out the 

importance of our social groups and how they can influence a person’s opinion on a certain 

subject. By studying how a person is influenced by their social forces I am able to gain a better 

perspective of their experiences with volunteering and required community service. 

SYMBOLIC INTERACTIONISM  

 George Herbert Mead developed Symbolic Interactionism as a way to explain how 

meaning is communicated through symbols. The term “Me” refers to the objective self, in other 

words “the image of self seen when one takes the role of the other” (as cited in Griffin, 2009). 
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This leads to the generalized other. This is the image a person develops of themselves based on 

the expectations and responses of their surrounding community (as cited in Griffin, 2009). 

Together these terms make up the essence of Mead’s Symbolic Interactionism. The topic of 

required community service is based on how a person views themselves as a part of their 

community. Using this theory there is a better understanding of how people connect to the 

service they perform in their community.  

REVIEW OF SIGNIFICANT RESEARCH 

 The following is a review of various studies that have followed some influences towards 

community service. There are three themes that have been identified throughout the studies. 

They are media, age, and organizations/programs. The researchers have developed conclusions 

that identify these influences as positive and negative factors in a person’s life. The research that 

has been conducted previously informs my study by focusing on ways required and voluntary 

service affect a person’s perception of what service is to them; and most importantly whether 

they will continue volunteering after their mandatory experiences. 

MEDIA INFLUENCES ON COMMUNITY SERVICE INVOLVMENT 

Shah, McLeod, and Yoon (2001) focus on the influences mass media (print, broadcast, 

and internet) usage has on civic engagement (volunteering and voting). The researchers surveyed 

five adult groups categorized as generation x (born after 1963), late baby boomers (1955-1963), 

early baby boomers (1946-1954), late civic generation (1935-1945), and early civic generation 

(1924-1934). The researchers found that the generation x group was most likely to use the 

internet which caused them to have a negative attitude toward political participation and 

involvement in their community. Overall, younger adults were less civically engaged than older 
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adults. Pasek et al. (2006) examined similar influences on how a young person’s civic 

engagement. However, the ways the media influences the participants differ between the studies. 

By focusing on media these researchers targeted participants of community service and narrowed 

down one category of influence.  

Pasek et al. (2006) focused on how the media influences civic engagement, which 

according to the researchers includes such activities as voting and being politically aware. There 

were two main focuses in this study, political awareness and civic activity. In both areas the 

researchers found that media influenced people to be more involved. There were different types 

of media (television, magazine, newspaper, radio, and internet) that ranged in results however all 

were positive. There was also a connection between the young people who were actively 

engaged in their community being more politically involved in the future. More situation 

television programs influenced their civic activity whereas news media influenced their political 

awareness. These findings are important in regards to my research because they show how media 

effects whether a young person engages in community service. While there are other variables 

that affect involvement, such as political awareness, this study clearly showed a direct 

correlation to media and civic activity. This also brings up the point that the term “community 

service” can be defined in many different ways. Political awareness and action such as voting is 

also a service to the community.  

COMPARISONS BETWEEN AGE GROUPS 

Kelli (2004) centered on what drives young adults to community-based volunteerism 

rather than civic engagement. Also, Kelli (2004) studied how this differs from older adults’ 

tendency to be more civically engaged and less community-based. The study was conducted 
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through multiple surveys. The researcher found that there is not a difference in age. The main 

factor is the dissatisfaction with the current state of affairs. This dissatisfaction affects both age 

groups in both types of engagement.  

While Kelli (2004) found no difference in age groups, Freres and Price (2007) found that 

younger age groups are more involved in service than older age groups. Their study observed 

what determines citizen engagement (volunteering and voting) and how it differs across a 

lifespan. The researchers found that community engagement is more apparent in individuals ages 

18-30 and 30-50, after the age of 50 engagement decreases. This demonstrates that there is a 

direct relation to age and activity in their community. More importantly it shows that younger 

adults are more likely to be involved in their community than older adults. However, the 

opposite was true about political engagement where people over 50 were more likely to vote than 

ages 18-30.  

ORGANIZATIONS AND SERVICE PROGRAMS 

Knox (2010) talked about teenage volunteers and their participation in their communities. 

According to the author the percentage of teen volunteers has been rising. In this newspaper 

article local teens were interviewed saying they have always felt a connection with their 

community and that giving back feels natural to them. The author described different programs 

that have been created to boost volunteerism among teens including “Students in Action”, 

“Youth as Resources”, and many in-school programs. Overall the programs have been growing 

support and more programs are being started. They have found that by engaging children as 

young as three years old helps keep them actively involved in volunteering as they mature. The 

main ideas of this news article are important to my research for a few reasons. They show that 
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there are programs that are encouraging young adults to volunteer. This means that by positively 

influencing them they are more willing to take the initiative. There is also evidence that suggests 

that by starting the cycle early there is more of a chance they will continue volunteering later in 

life. They also suggest that teens are more civically engaged, by ways of voting, when they are 

older if they are active volunteers. However, there is no information that explains the reasons 

children enjoyed staying in these programs.  

Hart, Donnelly, Youniss, and Atkins (2007) focused on how high school environments 

affected students in young adulthood. The study examined students’ engagement in high school 

activities both mandatory and extracurricular. Unlike Know (2010), the researchers found that 

the frequency of volunteer activities in high school resulted in a more active participant as they 

aged. Different types of civic engagement were also measured based on what interest the 

teenagers had. For example, some activities were artistic and others involved leadership roles. 

This research helps to prove how young adults are actively engaging in their community through 

volunteering and voting.  

While Hart et al. (2007) studied high school students, Beehr, LeGro, Porter, Bowling and 

Swader (2010) focused on the different motivations college students had when comparing 

required and nonrequired volunteering. After sampling 273 various nonvolunteers, required 

volunteers and nonrequired students they found that their motivations differed depending on their 

requirements. The researchers stated that nonrequired volunteers felt more committed and 

satisfied with their university along with a stronger motivation to continue to volunteer. As this 

study shows, there may be more satisfaction out of volunteering rather than being required. The 

researchers only focused on a small population based on their university service learning 

programs. Programs in other schools may vary which could have different results. 
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Bortree (2010) expanded on how young people are volunteering in organizations. Unlike 

Hart et al. (2007), this study focused on relationships between organizations and teen volunteers. 

There are three main relationship strategies the researcher follows. These include guidance, 

assurance, and shared tasks. The main focus is on which strategy is most effective and whether 

the quality of the relationship affects future volunteerism. Through survey method the results 

showed that guidance strategy is the most effective relationship style. There is also a direct 

connection between the quality of the relationship and whether teens continue to volunteer in the 

future. These relationships are demonstrated in the news article by Tom Knox (2010) where he 

described specific organizations and programs that are engaging students in community service 

at a young age.  

This idea of maintaining quality relationships with volunteers is developed further in a 

study conducted by Laverie and McDonald (2007). The researchers focused on the ways 

volunteers dedicate themselves to an organization specifically. This study followed volunteers of 

the marketing division. Through quantitative methods the researchers found such themes as 

organizational attachment, involvement, emotions, and identity importance when understanding 

the dedication of a volunteer. By following these themes they concluded that, “dedicated 

volunteers strongly identify with the organization to which they donate their time and energy. 

Therefore, it is essential that professional associations and nonprofit organizations strive to 

develop an identity importance in their volunteers” (Laverie and McDonald, 2007). Where 

Bortree (2010) concluded that the guidance, assurance, and shared tasks were effective strategies 

when building a quality relationship with volunteers, Laverie and McDonald (2007) argue that 

volunteers must identify with the organization personally.  
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As Bortree (2010) had studied, Roesch, Spitzberg and Dwiggins-Beeler (2006) focused 

on the relationship between nonprofit organizations and volunteers. Their study expanded on the 

subject by focusing on, “the relationship of volunteer motivation, organizational communication, 

and structural barriers with job satisfaction, intent to remain with the organization, and intent to 

engage in volunteer initiated recruitment” (Roesch et al., 2006). After surveying 250 volunteers 

the researchers found that three main themes correlated to the retention of volunteers within an 

organization. These three themes included social, altruistic and material motivations. While they 

did find motivations for a volunteer’s involvement in an organization, they merely stated that, 

“persons…maintain membership if the organization provides an environment that addresses their 

particular goals” (Roesch et al., 2006). Very similar to Laverie and McDonald (2007), they found 

that there needs to be a personal connection to the service and organization. This study only 

focuses on volunteers who are willing to serve rather than those required to complete service 

hours. Along with external factors, the reasons volunteers continue volunteering with a particular 

organization is an avenue that can be explored further. 

THE GAP IN RESEARCH 

The studies conducted on this subject have followed age differences, media involvement, 

and relationships with an organization. The purpose of my study was to focus more on influences 

society brings to a person’s involvement in community service. By looking at how a person 

forms their perception of service activities it is easier to identify their personal reasons for such 

involvement. One area of this topic that had not been followed is how being requirement 

influences their attitude towards volunteering. There may be a direct correlation between how a 

person views service and being required to participate. It was also important to examine the 

reasons why people choose to participate in community service activities. It was essential to 
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carry out this study with the correct methodology approach in order to connect to a person’s 

attitudes and beliefs on a personal level. 

METHODOLOGY 

 This study gained the most beneficial information through a qualitative process. The 

information I gained from the research questions related to how a certain experiences affected a 

person’s attitude toward community service. I examined whether external influences have a 

strong impact on a person’s involvement or whether it is more of an internal influence. By 

identifying a few of these influences I examined if people’s connection with their community has 

changed and how. The research questions that guided the process are as follows: 

RQ1: What are the different influences on a person that affects their perception of what 

community service is? 

RQ2: How does a person’s perception of community service affect their experience and 

how they connect with their community? 

RQ3: Does being forced to participate in community service activities create a negative 

attitude towards service? 

SAMPLING SELECTION 

The subjects of my study included young adults ranging from ages 18-23. I sought out a 

diverse group of participants including those who have been involved in service voluntarily and 

those who had been required for specific reasons. I formed four focus groups of students from a 

small, southern, east coast university. There were 16 participants involved in the study. Some 

had been involved in service organizations and others had required service hours for class 
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projects or clubs. All participants agreed to discuss their experiences openly with the group and 

converse with one another in order to find connections between their perceptions.  

PROCEDURE 

I used a qualitative method for my study in the form of focus groups. This was most 

beneficial because I was looking for why people engaged in community service and their 

interpretation of the experience. This approach helped me obtain this information because it gave 

me a chance to meet groups of individuals and ask them specific questions about their 

experiences. They were then able to feed off of each other’s responses and discuss the topic as a 

group. I focused on influences that lead to their service experiences, background information 

about them, and their interpretations of community service. This method opened up a world of 

meanings on the subject that I would not have been able to see otherwise.  

THEMATICALLY ORGANIZED FINDINGS 

 Throughout the data collection process each focus group brought unique results to the 

study. However, there were also many similarities within the discussions that brought out 

specific themes. The main response was that many wanted to volunteer whether they were 

required or not. There were a few that did not want to return to certain organizations but most 

would continue to volunteer after their experiences. The participants expressed various 

influences for their initial love for service. These findings were categorized into three themes. 

The first theme was the participant’s connection to service. The second theme was the personal 

influences they had in their life that drew them to service of any kind. The final theme was the 

relationship to organizations that participants had worked with and how this affected their 
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volunteer experiences. Each theme was essential to answering the research questions of the 

study.  

INTERPRETATION OF SERVICE 

 The way the participants viewed service was very important to how they responded to the 

questions during the focus group. When asked what the words “community service” and 

“volunteering” meant to them many responded in similar ways (see Appendix A).  Seven 

participants agreed that both terms had the same meaning. This meaning was the same for all of 

them; they agreed that it meant “the act of giving back and helping someone in need”. Using the 

Symbolic Interactionism theory, it is easier to understand that the participants developed the 

meaning for these terms through their experiences and the environment they have been 

surrounded by (as cited in Griffin, 2009). The nine participants that believed the terms are 

different had mixed opinions on the meanings. Those individuals felt that volunteering is 

something that they are willing to participate in and that they are able to choose how they serve 

others. At the same time they also felt that community service is required and at times used as 

punishment. These meanings influenced their reflection of experiencing required community 

service.  

Out of the individuals who expressed a different interpretation of each term, four had 

experiences that were not positive. Three participants stated that they did not always have a 

rewarding experience. The projects given to them were mostly tedious and tiring which is not 

something they would choose while volunteering. Due to the restrictions many had faced, 

community service limited them to only certain activities during a short amount of time. One 

participant was very passionate about her experience and stated, “I have always loved 
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volunteering but as soon as I was required to do community service for my DUI I hated it. It felt 

like a job or a chore not like I was giving back. My attitude changed completely during that 

experience and I got nothing out of it and as a result gave nothing back.” Most participants 

agreed that a good attitude was essential to enjoying their community service activities. Although 

some did not enjoy their experiences, when asked if they would still volunteer in the future 100% 

of the participants said yes. Also, all felt they already had a passion for service before their 

experiences. This passion mostly started at a young age.  

PERSONAL INFLUENCES   

 When asked if they ever engaged in service projects when they were younger (see 

Appendix A) all participants responded that they did. The most common response was that they 

were encouraged by their family. Ten participants stated that they were taught by their parents to 

give back. This was done by donating clothes and toys. Another way they encouraged this sense 

of serving others was by helping their neighbors by shoveling their driveway, cleaning their 

garage, or mowing their lawn. While this may not be something they had defined as community 

service or volunteering it still influenced them to love helping others at a young age. When asked 

if they would teach the same values to their family based on their experiences (See Appendix A) 

they all agreed that they would. Four participants were specific stating they would be careful not 

to force their children because they wouldn’t want them to resent those activities. They want 

them to love and enjoy service as it should be. One participant even stated, “I would encourage 

my family by offering them opportunities, I wish my parents had exposed me to more service 

opportunities when I was younger.” Those participants who were not influenced by family 

members had other social outlets to turn to.  
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 There were a few participants who were more influenced by friends when they were 

younger. Three individuals had similar responses about their experiences in school. They felt that 

their classmates influenced them to participate in activities like national honor society. The 

national honor society had required service hours however this was done with peers so they were 

more willing to do them. They also referred to babysitting as a way of giving back even if they 

were paid for their services. One participant stated, “My parents never understood why I wanted 

to volunteer. It is not something they were ever a part of. I learned more about service through 

my friends and classmates growing up. The only thing my parents did was drop me off”. As 

Standpoint Theory states, the participants were heavily influenced by the social groups they 

associated with (as cited in Griffin, 2009). They were drawn to one another by their common 

interests and as a result affected how they approached different activities. This is a common 

occurrence in groups such as church congregations as well. 

 One of the most significant influences for the participants was church. Their connections 

through church gave them passion for service and many volunteer experiences. Eight participants 

began their love for service through projects with their church congregation. These included but 

were not limited to making sandwiches for the homeless or collecting donations for a certain 

cause. Many were also involved in their youth groups which included many peers they were 

connected to through service projects.  

RELATIONSHIP WITH ORGANIZATIONS 

 It has been stated that, “over 85% of volunteers are associated with an organization” 

(Roesch et al., 2006). This is important to note when asking the participants about their 

satisfaction with their required service hours. Thirteen of the participants felt good about the 



VOLUNTEER PERCEPTIONS OF REQUIRED COMMUNITY SERVICE                             20 
 

experiences they had with the organizations they worked with. The reasons they gave for 

wanting to return to those organizations were mostly that they left happy. They felt they had 

made an impact on what they were doing and bonded with the organization they worked with. 

Regardless of the requirements, they also expressed that they enjoyed participating with friends 

because this made the experience better personally. Seven individuals agreed that the LCVA, 

Faces, and The Big Event were the best organizations and projects to be a part of in the 

Farmville community. The main reason they gave was that they were given an opportunity to 

have an impact on someone’s life which made them feel good. Much like Laverie and McDonald 

(2007), the participants identified personally with these organizations which influenced their 

attachment to them. Both studies conducted by Roesch et al. (2006) and Laverie and McDonald 

(2007) relate to the responses of the participants. By connecting personally to not only the 

service they were completing but the organization they were working with, the volunteers were 

impacted strongly. This connection led them to want to return to this type of service or 

volunteering in general. Although the majority of the participants wanted to return to volunteer 

in the future there were also very specific reasons for not returning. 

 Three individuals stated that they would not return to the organization they completed 

their community service with. The reasons they gave were all the same. The organization was 

unorganized, not prepared, did not stay true to their mission, there was bad management 

internally and they gave little to no instructions for volunteers. They also agreed that the tasks 

that were given were not meaningful. There was no direct impact on anything from the work 

they completed. Many restrictions against volunteers also limited their experiences. Similar to 

the study by Beehr et al. (2010), the restrictions and mandatory requirements were what affected 

the volunteer’s experiences. Although they enjoyed volunteering they would have been more 
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satisfied if they had sought out the service they could choose rather than being told what to do. 

The most important and common reason for not connecting with the organization was that they 

had no respect for their volunteers. Those participants felt that the lack of respect came out in 

their attitude towards the volunteers, the types of menial jobs they gave them and showing no 

appreciation for the work being done. As a result, the participants expressed disappointment with 

the organizations for not only ruining their experiences, but not staying true to their goals and 

mission as a service organization.  

LIMITATIONS AND FUTURE RESEARCH 

While this study answered how required community service affects volunteerism, there 

are some limitations that could be explored further. Most of the participants in my study had 

previous volunteer experience before their required hours. Due to their willingness to volunteer 

previously, they had grown a passion for service that affected their perception of their required 

experiences.  

In the future, researchers could study a wider variety of participants including individuals 

who have not volunteered in the past. Researchers may also find it interesting to study 

individuals who have experienced court ordered community service. Due to the nature of my 

study I was unable to focus on this type of community service. Based on the few observations I 

had heard, court ordered service is a very different experience compared to required hours for a 

class project or club. It would be beneficial to the research to focus only on the experiences of 

these individuals. Among the 16 participants of my study, their ages ranged from 18-23 and they 

consisted of mostly Caucasian females. A future study could include a larger age range along 

with more of a variety of backgrounds, ethnicities, and a better balance of males and females.  
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CONCLUSION 

My main focus was on the external factors that influence people to get involved in their 

community. Most studies ranged in influences based on the researcher’s interest. There have 

been comparisons between age and whether one affects the other. Other influences included the 

media and relationships between organizations and volunteers. The relationships with 

organizations closely related to my study because there was significant research discussing the 

correlation between the quality relationship between the volunteers and organizations and 

whether the volunteers continued community service in the future. By developing this further 

this study focused on the overall influences throughout a person’s life that drew them to 

community service. This could differ depending on if the service is required of them or if they 

choose to partake in the activity.  

I studied a mixture of people who engaged in community service for mandatory reasons. 

The study involved a series of focus groups including 16 participants ranging from ages 18-23 at 

a small, east coast university. Through my findings there were three themes; interpretation of 

service, personal influences, and relationship with organizations. Overall, I found that there is no 

connection between required community service and the volunteer’s negative attitude towards 

service. Most participants of the study had a passion for service prior to their required service 

experience. This passion grew through personal influences such as family, school, and church 

groups. These influences also developed how the participants interpreted what community 

service and volunteering meant. All of these factors led to the overall positive impact service had 

on the participants, even when they were required.  
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In the future studies could focus on participants of court ordered community service, 

different age groups, or various ethnicities and backgrounds. This study has concluded that 

service organizations and programs have a stronger impact on a volunteer’s perception of service 

than being required to complete community service hours. 
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APPENDIX A: FOCUS GROUP QUESTIONS 

1. What do the words community service, volunteering, and civic engagement mean to you?  

a. Do you think there is a difference between volunteering and completing 

community service? 

2. What activity(ies) did you participate in to complete community service hours? 

a. What were you required to do with them? 

b. How does this service impact the community?  

3. Is there a certain cause that is personal to you that you have worked with? 

4. Did being required change the experience for you? 

a. Did you have a different attitude going into it? 

b. Would you have enjoyed it more if you were there on your own time? 

c. Did you feel like your participation made a difference? 

d. Would you have enjoyed it more if you had seen more of an impact? 

5. Do you enjoy community service based on your experiences? 

a. Did your experience change your perception at all? 

6. Did you have a good relationship with the organization(s) that you have worked with? 

a. Why or why not? 

7. Would you return to any of the organizations that you have worked with? 

a. Why or why not? 

8. Did you or your family ever engage in community service when you were a kid?  

a. Has this influenced your perception? 

b. Based on your experiences will you encourage your family to do community 

service or let them choose? Why? 


