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Marketing Student Organizations 'WOW' the World Again -- 
Your Help is Needed for Future Success 
When I am privileged to reminisce with marketing alumni about their college "daze," the 
conversation quickly flows to talking about student organizations after the standard "Hey Doc, 
whatever happened to ol' professor what's-his-name?" question. I am sure that the American 
Marketing Association (AMA) members from the class of 1989 vividly remember their 37 person 
trip to New Orleans for the national conference. Pi Sigma Epsilon (PSE) members from the 
class of 2009 recall upsetting the competition to become the top chapter in the nation at their 
national conference, leaving other chapters' members literally crying as UNI hoisted the four 
foot tall travelling trophy in celebration. After talking about student organization activities, the 
conversation usually turns to discourse of what happened (or did not happen) on College Hill, 
intramural battles and freshman year dorm antics. Only after exhausting those subjects does the 
topic of marketing classes enter the conversation. 
  
So, where is this marketing alumni e-newsletter article going?  As I am getting closer and closer 
to retiring, (hey, hey, I've only been here for 36 years) I must reiterate some dialogue I have 
shared with you in past e-newsletter issues because the same topic is haunting me. 
  
In past editions, I have requested your due consideration of giving back to your alma mater in a 
variety of ways. Giving back could take the form of opening your company to internships, 
providing data from your company for our students to tackle via in-class experiential learning 
exercises, hosting field trips or helping place UNI on your company's active recruiting roster. 
Thank you to those of you who have replied in the affirmative to these requests. However, I am 
greedy and would like to hear from more of our alumni. 
  
I have also touted the reality that if every marketing alumna and alumnus gave $125 annually, 
each and every one of UNI's approximately 400 marketing majors could be provided with a 
$1,500 scholarship. I have asked you to consider being the leader of your 'class of ___' and 
pool money from other marketing alumni peers to give a collective scholarship. Wouldn't a 
'Marketing Class of 1980-1989' or 'Marketing Class of 2000-2009'scholarship be a nice annual 
legacy? 
  
If I told you that the cost of sending each of our 33 PSE members to Orlando to reclaim their 
number one chapter in the nation ranking was $723.62 per person, would that get you to think of 
you or your company becoming a formal sponsor? The cost of sending 22 AMA members to 
New Orleans for the national conference is mind boggling as well. By sponsoring a student 
organization, at any level of denomination, you are publicly putting your stamp of approval on 
that organization's efforts. Thank goodness the cost of  the UNI Entrepreneurs student 
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organization travelling to Bentonville, Ark. to claim their prize as second in the nation was 
completely covered by Sam's Club. 
  
While most students self-fund about half of their trip, having a company come forward to support 
the expense is heartening.  Joe Neumann, a sales manager for the central business unit at 
Pioneer Hi-Bred International, Inc. in Johnston, Iowa has gone up the corporate ladder and 
arranged for DuPont to grant a $10,000 annual gift to the Department of Marketing. And, get 
this-he is not a UNI alumnus! Pioneer Hi-Bred purposely allocates 60 percent of their annual gift 
for student scholarships and 20 percent for student organization assistance. Imagine the 
surprise when one AMA student received $500 from Pioneer Hi-Bred to defray the cost of her 
trip to New Orleans. Two PSE students shared the $500 from the DuPont subsidiary to offset 
the costs of travelling to Orlando, Fla. I doubt that these students will ever forget about Pioneer 
Hi-Bred and DuPont's generosity. Aside from the gifts being positive corporate philanthropy, it is 
also a great way to for companies to build goodwill and recruiting capital down the road. 
  
Let's have a talk and discuss what leadership role you can take. Enhance your legacy, you and 
your college friends' collective legacies or your company's legacy by assisting UNI's marketers 
of tomorrow. Help them become interns at your company, defray the rising cost of college or 
offset student organization expenses. Give back. So, can you help? Would you like to help with 
internships, college expenses or student organization travel costs? Or, use your creative mind 
and offer me a suggestion that better suits your personal or corporate family. 
  
With retirement and post-retirement occupying my thoughts, I have again made a contribution to 
the Leonard Keefe Memorial Scholarship fund. I, too, am thinking about my own challenge to 
further give back to my alma mater, the University of Northern Iowa. Throughout my thoughts, I 
am reminded of a frequently quoted phrase which several writers claim to be their words. I offer 
it to you for your due consideration: 
  
"We make a living from what we get. We make a life from what we give. That which we do 
for ourselves dies with us. That which we do for others and the world lives on." 
  
Have a great day and a better tomorrow. 
  
- Steve Corbin 
(B.A., UNI-1970, & UNI Department of Marketing, 1975-present) 
  

 
 
 
 
 
 
 
 
 



Mohammed Rawwas 
In 2010, professor Mohammed Rawwas published or submitted 
for publication three of his manuscripts: 

 Bunker, M., & Rawwas, M. (2011), "Using Phenomenology to 
Explore Consumer Experience on a Service Provider's 
Website," Journal of Business and Industrial Marketing. (In 
Print) 

 Rawwas, M., Bunker, M., Rajendran, K.N., & Klassen, M. 
(2011), "Auto Ad Execution in the U.S. and Around the 
World," Journal of Current Issues and Research in 
Advertising. (In Print) 

 Sidani, Y., Rawwas, M., Bunker, M., & Vitell, S. (2010), "Ethical 
Beliefs of American and Turkish MBA Students: A Cross-
Cultural Study," Marketing Management Journal, 20 (2), Fall. 

In addition, professor Rawwas attended two conferences in 2010 and presented his research. 
During a conference for the Association of Marketing and Theory Practice held in March 2010, 
Rawwas presented research entitled "The Ethical Beliefs of Marketing Managers in Trinidad and 
Tobago." In November 2010, professor Rawwas exhibited research entitled "Does Size of 
Japanese Wholesalers Matter?" at an Academy of Business Disciplines conference held in Ft. 
Myers, Florida. 
  
Rawwas also assisted in organizing Scholars in Action: The 2011 UNI Symposium on 
Research, Scholarship and Creative Activity at UNI.  The purpose of the conference was to 
promote research and scholarship at UNI and improve the skills of researchers in developing 
collaborative relationships. 
  

Jim Olson ('81) 
President & CEO 
Comuniquest, Inc. 
After working at Moore Business Communication Services for 23 years, Jim Olson founded a 
communications firm called Comuniquest, Inc. (www.comuniquest.com) in 2003. During the 
past seven years, he has had the privilege of doing communications consulting and outsourcing 
services for the CIA, two professional sports teams and several large insurance and financial 
services  clients. In addition, Comuniquest, Inc. recently began collaborating with The Pinecrest 
Group on a new venture (www.whatareyoudealingwith.com). 
  
"What Are You Dealing With?"® is a process developed by Olson that utilizes a unique and 
proven card game for the purposes of helping organizations quickly determine what their top 
priorities should be and includes a strategy to help them meet and exceed objectives. Each of 
the cards lists one of the 52 top issues that organizations "deal with" that keep them from 
reaching higher levels of success. All of the data is captured and rolled up into a report that 
quickly and accurately helps the organization determine what their top priorities overall should 
be to focus on improving.  Once the firm determines their top priorities, this data is fed into the 
"Business Funnel" ® the Pinecrest Group has developed to help organizations create focus and 
deliver results.  
  
Connect with Jim Olson on LinkedIn: http://www.linkedin.com/in/jimolson123 
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Danielle Laake ('10) 
Transportation Representative 
C.H. Robinson Worldwide 
Danielle Laake graduated in December 2010 with a Bachelor of Arts degree in marketing and a 
minor in public relations. She currently resides in Chicago and works for C.H. Robinson 
Worldwide, a Fortune 300 company, as a transportation representative. 
  

Steven Brandt ('95) 
Director of Sales & Marketing 
Intex Syndicate Ltd. 
Steven graduated from UNI in 1995 with bachelor's degrees in marketing and German. For the 
past four years, he has been employed at Intex Syndicate Ltd. in Hong Kong as the Director of 
Sales & Marketing. Intex Syndicate Ltd. is a Hong Kong-owned, China toy factory that 
specializes in the design, development and manufacture of games and toys. Most of their 
business is through the sale of their own toys and games, however the company also does 
some manufactures toys for other companies. Intex Syndicate Ltd. sells to customers in more 
than 50 countries worldwide. Steven and his wife have a 3-year-old son and are expecting 
another baby boy in late March. They enjoy travelling and meeting new people. 
  

Jim Larson ('64) 
Retired 
Jim Larson earned a Bachelor of Arts degree from UNI in 1964. He worked at Control-o-Fax for 
34 years in marketing and, later, as the vice president of the company. Following his career at 
Control-o-Fax, Larson held a marketing position at Arthur L. Davis Publishing for eight years 
before retiring in 2006. He is married with four children and eight (soon-to-be nine) 
grandchildren. Larson enjoys his family, golf, sports, Kiwanis and church. 
  

Kristin (Willis) Schmitt ('03) 
Campus Mobilizer  
Every Ethne     
Upon graduation, Kristin Schmitt excelled as a sales professional at Cintas. She 
was recognized as a member of the Diamond Level President's Club twice 
throughout her career. In June 2009, she resigned from Cintas and took a position 
as a campus mobilizer for Every Ethne (www.everyethne.org). Schmitt works 
with college students who are interested in serving and blessing people around 
the world and sharing their hope in Jesus.   
  
Kristin married Kenny Schmitt in September 2010 after meeting at a conference in 
Thailand the previous year. Following the wedding, they moved to Atlanta and 
Kristin Schmitt continues to work with Every Ethne. To continue Kenny Schmitt's 
pursuit of a doctorate degree, the couple plans to move to the Middle East in the 
fall of 2011. 
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Crystal Miller ('10) 
Technical Recruiter 
TEK Systems 
Crystal Miller graduated from UNI in December 2010 with a Bachelor of Arts degree in 
marketing with a sales emphasis. She moved to West Des Moines after graduation and began 
working at TEK Systems as a technical recruiter. Miller is currently enjoying the training process 
and learning more about TEK Systems. 
  
Connect with Crystal Miller on LinkedIn: http://www.linkedin.com/pub/crystal-
miller/17/184/818 
  

Nick McFadden ('06) 
Sales Representative 
McGraw-Hill Higher Education 
In 2006, Nick graduated from UNI with a Bachelor of Arts in marketing with an emphasis in 
sales and advertising. He is a sales representative for McGraw-Hill Higher Education and in 
Downers Grove, Ill. Recently, Nick was promoted to one of the company's Chicago sales 
territories. 
  

W. Thomas Phillips ('66) 
Retired 
W. Thomas Phillips received a Bachelor of Arts degree in business administration from UNI in 
1966. He also completed the Senior Management Program at Northeastern University in 1987 
and the Advanced Management Program at Harvard Graduate School of Management in 1988. 
Then, in 2002, Phillips earned a Bachelor of Arts degree in business education from Drake 
University. 
  
In 2005, Phillips was honored as the Des Moines Business Record's Minority Business Leader 
of the Year. Then, in 2006, he was inducted into the Iowa African American Hall of Fame. 
Before retiring in 2006, Phillips held the position of director of community investment at Pioneer 
Hi-Bred in Johnston, Iowa. Previously, he worked in various sales, marketing and managerial 
positions at the Quaker Oats Company and General Foods Corporation. Phillips currently 
serves as a consultant with TCP Inc., a family-owned business providing services to educational 
and non-profit organizations. He also sits on several volunteer boards, including the Joshua 
Christian Academy and the Iowa African American Museum. 
  
W. Thomas Phillips is married to Dr. Carline Phillips and the couple has three adult sons (Craig, 
Lee and Ernest) and seven grandchildren. In his free time, Phillips enjoys golf, tennis, spectator 
sports, music, church and travelling. 
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Kathryn Heiar ('10) 
Media Coordinator 
The Meyocks Group 
Currently, Kathryn Heiar loves her job as a media coordinator for The Meyocks Group. She has 
learned a lot thus far and is excited about learning more. Heiar  spends most of her time 
working on Hy-Vee's media needs. She was recently photographed and interviewed for a 
feature in the UNI College of Business brochure. 
  

Joseph (Tony) Bosanac ('95) 
Senior Project Consultant, PMP 
Dell, Inc. 
Tony graduated from UNI in 1995 with a Bachelor of Arts in marketing. He currently works at 
Dell, Inc. in Round Rock, Texas as a senior project consultant. Additionally, he is a certified 
Project Management Professional, PMP. 
  

Margene (Deutmeyer) Shullaw ('06) 
Associate Director of Admissions 
Illinois Institute of Art-Schaumburg 
After receiving a Bachelor of Arts degree from UNI in 2006, Margene Shullaw moved to Ill.  and 
began working at the Illinois Institute of Art-Schaumburg. She married Josh Shullaw (UNI Alum 
'06) in May 2009. Currently, Margene Shullaw is completing coursework towards a Master of 
Education degree in higher education at Loyola University of Chicago. 
  

Kelsey Jeratowski ('10) 
Regional Sales Representative 
Streck, Inc. 
Kelsey Jeratowski joined the sales team at Streck, Inc. as a sales representative immediately 
following her graduation from UNI in May 2010. Recently, she was promoted to regional sales 
representative on the hematology team at Streck, Inc. Jeratowski was instrumental in helping 
the special hematology team complete their customer profile management (CRM) goal in 2010. 
  

Bill Bonnstetter ('64) 
Chairman 
Target Training International, Ltd.  & TTI Performance Systems, Ltd. 
Bill Bonnstetter earned a Bachelor of Arts degree from UNI in 1964. Twenty years later, Bill and 
his son, Dave, founded Target Training International, Ltd. (TTI) in Mason City, Iowa. The 
company develops software programs aimed at maximizing workforce potential by assessing 
individuals' personal development and self-management. Several years later, the company was 
relocated to Scottsdale, Ariz. and TTI Performance Systems, Ltd. was formed as the distribution 
division of TTI. Currently, Bonnstetter serves as chairman for both companies and is continuing 
research on what makes normal people unique. 
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Andrew Bergstrom ('10) 
Store Manager 
Arnold Motor Supply/Glenwood Auto Value 
Shortly after graduating from UNI in 2010, Andrew Bergstrom was promoted to the position of 
store manager at the Arnold Motor Supply/Auto Value Parts Store in Glenwood, Ia. after working 
for the company as a counter sales associate for six years. He inherited a store that had bad 
management, was losing money and was in danger of being shut down. After managing the 
store for less than two months, Bergstrom led the Glenwood, Iowa location to hit its monthly 
sales goal for the first time in four years.  He is also an active member of the Iowa Army 
National and served overseas for two years in direct support of Operation Iraqi Freedom in Al 
Asad, Iraq. 
  

Vern Hansen ('62) 
Retired 
Vern Hansen graduated from UNI in 1962 with a Bachelor of Arts degree in business (non-
teaching). He retired from Cedar Falls Utilities (CFU) nearly 10 years ago, after working for the 
company for more than 40 years. Initially, Hansen served CFU in the marketing and public 
relations department. Then, for the final 27 years of his tenure at CFU, he held the title of 
Personnel Manager. Hansen and his wife, Marcia, follow the fortunes of the UNI football and 
basketball teams closely. Marcia Hansen retired from the UNI English Department in May 2008 
after working there for 14 years. The couple currently lives in Cedar Falls and enjoys watching 
the tremendous growth and progress of the university. 
  

Tyler Johnson ('05) 
Account Executive, Group Ticket Sales 
Denver Nuggets & Kroenke Sports Enterprises 
Tyler Johnson recently moved to Denver from Chicago, where he worked for the Chicago White 
Sox as a New Business Development Executive in ticket sales.  After arriving in Denver in 
October 2010, Johnson began working for the Denver Nuggets under Kroenke Sports 
Enterprises. When time allows, he is a contributing writer on the topics of sports business and 
sales for www.sportsnetworker.com. Johnson enjoys skiing at every chance and will take the 
mountain views of Colorado over the Chicago skyline any day.  
  
Connect with Tyler Johnson on LinkedIn: http://www.linkedin.com/in/tylerdjohnson 
  

Melissa Johnson ('87) 
Claims Specialist 
EMC Risk Services, LLC 
Melissa Johnson graduated in 1987 from UNI and moved to Denver for her first job after 
college. She has since moved back to Iowa and is currently working as a claims specialist at 
EMC Risk Services, LLC. Johnson's son is planning to attend college beginning in the fall of 
2011. He was recently accepted at UNI and is also considering Loras College. 
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Emily Prinsen ('10) 
Associate Account Manager 
Lockton 
After graduating from UNI in 2010, Emily Prinsen moved to Kansas City, Mo. where she 
accepted a credit manager position at Wells Fargo Financial. Shortly after starting this position, 
the financial division was informed that it would close. Prinsen stayed in the Kansas City, Mo. 
area to conduct another job hunt and was offered a marketing analyst position at Assurant 
(formerly Fortis). Meanwhile, Prinsen began the interview process for a position at Lockton, the 
world's largest private insurance brokerage firm. She was hired as an associate account 
manager and began working at Lockton in January 2011. She is enjoying learning more about 
the insurance industry and is currently seeking certification as a Chartered Property Casualty 
Underwriter (CPCU). On the side, Prinsen is also a sales representative for Silpada Designs. 
  

Award-Winning Creative Director Joins Department of 
Marketing 
 
In January 2011, Matthew Wilson joined the faculty of UNI's 
Department of Marketing to teach the newly approved Digital 
Advertising class. A Cedar Falls, Iowa native, Wilson earned 
a Bachelor of Fine Arts degree from the Kansas City Art 
Institute and a Master of Fine Arts degree from Yale 
University. His previous teaching experience includes three 
years as an associate professor at Wartburg College and an 
adjunct position at the College of Mount St. Vincent in New 
York. In addition to teaching Digital Advertising, he will be 
working with the College of Business Administration on its 
own marketing efforts, beginning with a new website that is 
slated to launch in August 2011. 
  
Wilson joined the faculty at UNI after a successful tenure as the Creative Director for Mudd 
Advertising, where his creative team recently set an agency record by winning eight ADDY 
awards in 2010.  Wilson was also instrumental in the development of Hypercasting, an online 
video product that has led to explosive growth and market diversification for Mudd Advertising. 
He co-founded the Mudd Academics division by winning and developing the Kaplan Higher 
Education account. In addition, Wilson has led projects at Mudd for national brands such as 
Enterprise, Audi, the Washington Redskins and the national office of the Republican National 
Committee. 
  
Prior to his career at Mudd, Wilson worked as an interactive creative director and brand 
experience designer in New York City from 1995 to 2005. During that time, he was able to 
contribute to visionary projects for clients such as JPMorganChase, RadioShack, Bank of 
America, Select Comfort and many start-up dot-com and technology companies. 
  
Wilson's professional interests include online video, social media marketing, mobile marketing, 
digital advertising analytics, creative advertising, interactive user experience and interaction 
design. 
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Student Presents Undergraduate Research at the Iowa 
Capitol 
Ciara Pearce, a senior marketing major and 
honors student, spent the academic year 
working with marketing faculty to conduct 
research as part of her internship 
with the Department of Marketing.  As the 
undergraduate marketing research 
assistant, she contributed to a research 
project on reasons for 'Liking' companies on 
Facebook and the effect on customer-firm 
relationships. Along with 19 other honors 
students from UNI, Pearce was granted the 
opportunity to present this research to 
legislators, Regents and guests in the Iowa 
State House in March 2011. 
  
The 'Research in the Capitol' event is co-hosted annually by the University of Northern Iowa, the 
University of Iowa, Iowa State University and the Iowa Center for Research by Undergraduates. 
Twenty students from each university across all disciplines are invited to present their research 
in poster format. The experience gives students the opportunity to share their research and 
show state officials how undergraduate research enriches their education. "Presenting at the 
capitol allowed me to explain my research to an entirely new audience outside of the academic 
realm," said Pearce. "As I was explaining my findings, many people asked me for advice on how 
to apply those findings to their small businesses. That was fun for me because, in that situation, 
I was the expert." 
  
  

Pi Sigma Epsilon 
Pi Sigma Epsilon (PSE) devoted a lot of time during the spring semester to preparations for the 
PSE National Convention in Orlando, Fla. Thirty three PSE members attended the convention 
and the group competed in seven competitions. UNI's chapter, Epsilon Theta, won the Lewis F. 
Gordon Top Gold Chapter award for the second time in three years. PSE received the 
President's Award, the Sustained Excellence Award and first place in the People's Choice 
Awards. In addition, several students were granted individual corporate scholarships. 
  
In April 2011, PSE hosted the second annual Drive Off The Tee With PSE golf outing, a four-
person best shot golf tournament. The event allows UNI students to network with business 
professionals from organizations in and around the Cedar Valley.  Currently, PSE is busy 
planning the upcoming 10th annual Sprint Into Spring   5K run and walk. The course winds 
through the UNI campus as well as the surrounding community. Participants can refuel after the 
race with water and Panera bagels. There will also be an awards ceremony and raffle with 
prizes provided by race sponsors. 
  
PSE welcomes and encourages speakers for our general meetings, which occur every 
Wednesday night at 8:30 p.m. If you are interested in speaking, contact Zach Riesberg, PSE 
President, at zachriesberg@gmail.com. 
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PSE Members Enjoya Meal at National Conference  
         

 
PSE Members with the 2011 National Conference Awards 
  

American Marketing Association 
The University of Northern Iowa's chapter of American Marketing Association is experiencing 
one of its most successful years. Currently, the student group boasts 93 members, which is a 
202 percent increase in membership over the previous year. All activities throughout the spring 
2011 semester were targeted on the core areas of professional development, fundraising, 
community involvement and networking. Members of AMA raised money for local blind children 
by participating in the Cedar Valley Chase.  In addition, a committee within UNI AMA developed 
and launched a marketing campaign aimed at bringing awareness to child abuse. 
  
In February 2011, AMA hosted Step Up to the Mic, a karaoke contest, to raise funds which 
would allow the group to attend a national conference. To achieve professional development 
and networking goals, AMA hosted notable speakers and held networking sessions open to the 
entire College of Business Administration. AMA's final fundraising project of the semester is the 
AMA Goes Green project. Members are selling re-usable grocery bags emblazoned with the 
UNA AMA logo to students and the local community members. 
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UNI AMA students attended the American Marketing Association International Collegiate 
Conference, held in New Orleans in March 2011. The group received the Outstanding 
Fundraising Award and Kathleen Porter, UNI AMA faculty advisor, was honored with the Hugh 
G. Wales Award for Outstanding Faculty Advisor. 
  
If you are interested in working with UNI AMA, contact Alicia Mashek, AMA Executive President 
at masheaab@uni.edu. To learn more about speaking to students at an AMA meeting, please 
contact Brandon Evans, Vice President of Professional Development, at evansb89@uni.edu.  
  

       
AMA Members at the International Collegiate Conference      
      

 
UNI AMA Booth at the International Collegiate Conference 
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Mu Kappa Tau 
The University of Northern Iowa's chapter of Mu Kappa Tau (MKT), the national marketing 
honors society, maintains a steady membership of approximately 20 of the top marketing 
students at the university. MKT creates networking opportunities for its members with 
professional marketers in a variety of marketing positions. During the 2010-2011 academic year, 
MKT initiated five new members in the fall semester and four new members in the spring 
semester. 

 
Mu Kappa Tau Initiation (Fall 2010) 

  

UNI Entrepreneurs 
Throughout the spring semester, UNI Entrepreneurs worked on three major projects. Each of 
the three projects has given members very valuable experience and has allowed them to work 
hand-in-hand with successful entrepreneurs in the community. 
  
The student organization participated in the Sam's Club Environmental Sustainability Challenge. 
UNI Entrepreneurs worked with Cottonwood Canyon, a local coffee company, in order to 
transform the company into a sustainable business that does not negatively impact the 
environment. The group also took on the Campbell's Lets Can Hunger Challenge to work with 
various organizations on campus in order to raise funds to defeat hunger around the world. With 
the help of several businesses in Cedar Falls' Industrial Park, the UNI Entrepreneurs team is 
well on its way towards reaching its goal of collecting 5,000 pounds of food. 
  
In addition, UNI Entrepreneurs developed an original project called UNI Entrepreneurs' Iowa 
Land. Iowa Land is a 3-D acrylic mold in the shape of the state of Iowa that is filled with corn, 
dirt and soybeans.   The goal of this project is for members of UNI Entrepreneurs to use their 
expertise to get Iowa Land on the market, make it a must-have item and turn a profit. 
  
If you are interested in learning more about UNI Entrepreneurs, visit the website at www.uni-
e.org or email president Adam O'Leary at olearya@uni.edu. 
  

http://www.uni.edu/marketingnews/mu-kappa-tau
http://www.uni.edu/marketingnews/uni-entrepreneurs
http://www.uni-e.org/
http://www.uni-e.org/
mailto:olearya@uni.edu


     
Members Tour Goose Island Brewery in Chicago with UNI alumni, John Hall      
                                              

                         
UNI Entrepreneurs Officers (2010-2011) 
         
  

Supply Chain Management Association 
The spring 2011 semester has been busy for the Supply Chain Management Association 
(SCMA) at UNI. In January 2011, a team of five supply chain management students participated 
in the annual Operation Stimulus Competition case study, hosted by the Denver Transportation 
Club. The team placed third out of a total of 16 competing teams. UNI SCMA's competition team 
consisted of five seniors: Emily Althoff, Jessica Grandgenett, Tim Steffensmeier, Paula 
Throndson and Liza Zanotti. 
  
In April, SCMA hosted the first UNIBusiness John Deere Supply Chain Forum. Kent Miller, 
Director of Supply Chain Management for Global Tractors at John Deere, and Jeff Quint, 
founder of Cedar Ridge Winery & Distillery, spoke at the event. The forum also consisted of a 
break out session where participants worked together to solve a case.  A few weeks later, 
students from SCMA participated in Relay for Life of UNI. 
  
SCMA welcomes all guests. If you would like to speak to the group or visit a meeting, please 
contact Emily Althoff, SCMA President, at althoffe@uni.edu. 
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UNI SCMA Members 
 

                                                
SCMA Members at Operation Stimulus Competition 
  

 
 
 



American Marketing Association Recognized at the 
International Collegiate Conference 
The UNI chapter of the American Marketing Association traveled to New Orleans to participate 
in the 33rd annual International Collegiate Conference, which was held March 24, 2011 through 
March 26, 2011. At this conference, UNI's chapter won the award for Outstanding Fundraising 
due to the organization's successful and creative fundraising programs throughout the academic 
year. This is the third consecutive year that UNI AMA has received the Outstanding Fundraising 
Award. 
  
In addition, professor Kathleen Porter was awarded the Hugh G. Wales Outstanding Faculty 
Advisor Award, given on behalf of the Collegiate American Marketing Association.  Porter was 
chosen as a recipient of this award based on her passion, dedication and commitment to the 
UNI collegiate chapter and the community in which she serves. 
  

     
Members with the Collegiate Conference Awards 
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Kathleen Porter with the Outstanding Faculty Advisor Award 
  

Pi Sigma Epsilon Wins Big at National Conference 
Thirty three of UNI's Pi Sigma Epsilon (PSE) members participated at the National Convention 
in Orlando, Fla. from March 29, 2011 through April 3, 2011.  UNI's chapter, Epsilon Theta, won 
the Lewis F. Gordon Top Gold Chapter award for the second time in three years. 
  
Epsilon Theta members received many additional awards while attending the National 
Convention. The chapter received PSE's President's Award for the further betterment of Pi 
Sigma Epsilon. UNI PSE earned this award by assisting the University of Missouri, University of 
South Dakota and University of Hawaii in establishing new chapters of PSE. This year was the 
first time the President's Award has ever been given out. The group also received the Sustained 
Excellence Award, which is given to chapters who reach Top Gold status for at least three 
consecutive years. 
Epsilon Theta received 1st place in the People's Choice Awards for developing a music video 
for a national recording artist, Tino Tomas. UNI teams placed second, third and fourth in the 
BOSS business simulation. Three members, Zach Riesberg, Tyler Koenig and Chris Houlihan, 
were among the 20 finalists in the Pro-Am Sales Competition. 
  
In addition to the group awards won by Epsilon Theta, four students received individual 
corporate scholarships. Lindsay Guenther received the MPower Scholarship, Stephanie Smith 
was granted the SendOutCards Scholarship, Kathryn Tietz was awarded the Mu Kappa Tau 
Scholarship, and Reilly Zlab received the Kodak Scholarship. 
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PSE Members with the Top Gold Trophy 
 

                                         
UNI PSE Corporate Scholarship Recipients 
  

 
 
 
 
 
 
 
 
 
 



Marketing Student Succeeds in Sales Competition 
 
Marketing students Cris Houlihan and Jason Myers represented the 
University of Northern Iowa at the National Collegiate Sales 
Competition (NCSC) hosted by the Coles College of Business at 
Kennesaw State University in Kennesaw, Ga. on March 4, 2011 
through March 7, 2011. 
Houlihan, a sophomore, advanced to the quarter finals of the 
competition and finished in 28th place out of the 120 students who 
participated. Overall, UNI placed in the top third of universities 
represented at the competition. 
  
UNI was one of sixty universities from across the nation that was 
invited to send two representatives to compete in the live sales 
demonstrations. In the tournament-style competition, contestants 
were evaluated on their approach and rapport, needs identification, 
presentation, handling of objections, closing and communication skills.        Chris Houlihan 
The NCSC is the largest and oldest sales role-play competition in existence.  
The competition originated for the purpose of enhancing the practice and  
professionalism of the sales vocation.   
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