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A viral video campaign could significantly improve the amount of knowledge surrounding Candlelighters Childhood Cancer Foundation. Lack of knowledge about the foundation is the number one issue holding the foundation back from receiving major donations from large companies, hospitals, and private parties. 


If the foundation made a series of viral videos that followed the parents, children, and siblings effected by childhood cancer the opportunity for the organization to expand and produce more donations would be huge. These videos would make views emotionally attached and involved. Having the spokespeople be very real and down to earth would create the best possible responses. 


It would be important to leave out sad music playing in the background and focusing on children who beat the diseases because of the help of the foundation is inspiring to potential donors. When non-for-profits make views feel sad their first instinct is to turn the video off rather than wait it out to see how to donate. 

