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 Abstract  

As social networking sites such as Facebook continue to dominate the realm of societal 

communication, they become of increasing importance in the field of research.  Likewise, 

as the economy remains in an unstable state with high levels of job competition, 

employers have turned to Facebook as another resource for the job application process.  

This study examines emerging themes that were found as a result of a qualitative study 

depicting the specific effects that a user‟s Facebook profile content has on the 

perceptions created by recruiting employers.  The purpose of this study is to determine 

what specific Facebook content is perceived by a potential employer as attractive, or 

unattractive regarding employment.  Overall key findings indicated three main themes 

including company dedication and work ethic, maturity and intelligence, and similar 

values which were collectively deemed influential to hiring professionals who 

participated in the study.  Discussion of the findings provides evidence that these 

perceptions were apparent in this study. 
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Hired or Fired? The Effect of Users’ Facebook Content in the Job Search 

Introduction 

Facebook is an intricate part of many college students‟ lives.  With the newly 

released film, The Social Network captivating audiences across the globe, its status has 

only grown.  To sum up its impact, David Denby, film critic and analyst for The New 

Yorker, reviewed the film by saying, “Revolutionary.  Absolutely Emblematic of its time 

and place” (2010).  With a form of media so hugely popular and expanding, how could 

one not consider its impact on its users and the field of communication?  This massive 

phenomenon of pop culture made me wonder about a certain topic that now collides with 

the use of Facebook; its role in the hiring process.  Social networking sites are no longer 

solely used to rekindle the relationship between old friends.  Rather, they have entered 

into a more vulnerable realm of career recruiting.    

This study will explore the perceived meaning that employers create while 

analyzing college student‟s Facebook profiles, and whether or not those perceptions 

affect their potential for hire.  A goal pertaining to this research is to learn specifically 

what Facebook content is viewed as attractive and unattractive to possible employers.  I 

will first explain the research problem and gap, followed by background information 

regarding Facebook and its growing popularity.  Next, I will outline why this research is 

valuable in the Communication field.  Lastly, information regarding thprevious research 
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relating to this topic will be discussed, followed by research questions that will guide this 

study.   

Research Problem  

The purpose of this study is to examine various employers‟ overall impressions of 

college student‟s hiring potential based on their Facebook profiles.  Though there is some 

research on general information regarding Facebook and its brief, but expanding history, 

there currently is no published research discussing the exact implications it has in the job 

searching process. My research will fill the gap in this field of study by specifically 

determining, through interviews, what texts create perceived characteristics of individuals 

solely based off of their profile pages. Furthermore, it would also be beneficial to 

understand not only what texts create a response when viewed by employers, but the 

impact that response has on their professional reputation.  This study is valuable in 

creating a more concrete understanding of the positive and negative effects that students 

on SNS can have on their future careers, especially due to the high level of competition in 

today‟s job market.  Essentially, with the rapid escalation of online networking, more 

employers are utilizing sites such as Facebook in selecting new employees (Brandenburg, 

2008).  Therefore, determining in detail, the impact that this social media phenomenon 

has on our lives is of value to all users. 

The Facebook Phenomenon   

Over the past decade, the emergence of online forms of communication has 

enabled college students to create and maintain relationships.  Some may even argue that 

this media outlet, in addition to other recent modes of communication such as texting, has 

contributed to the decrease in face-to-face communication.  The high level of ambiguity 
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on Social Networking Sites enables individuals to construct identities.  These virtual 

identities can serve as a way to continue relationships with old friends, as well as ignite 

new relationships (Beer, 2008).  Shown on such sites as Facebook, these identities 

immediately portray an image for its user, which is an important fact to take into 

consideration at any age.  However, it is safe to say that college students, specifically 

upperclassmen, can be affected most by Social Networking sites; seeing as they serve as 

representations of self, or our own unique brand, that future employers take into 

consideration when surveying applicants.  

Social networking sites, (SNS) such as Facebook, are web-based services where 

individuals can create a public or semi-public profile of themselves, and advertise a group 

of people with whom they share some sort of connection (Boyd & Ellison, 2007).  In 

terms of study history, Boyd and Ellison (2007) conducted some of the first research on 

this communication phenomenon, deciphering a difference between the terms, “social 

network site”, and “social networking site”.  Their argument revolves around the actions 

taken while on the site.  In other words, the term depends on depicting if the site is 

merely a social network of a group of people sharing information, or whether they are 

purely for networking.  However, as years have passed, the question pertaining to SNS 

has evolved from, “Does the site have a purpose for networking?” to “How many ways 

can network be incorporated on this site”? Thus, the term Social Networking Site has 

become more widely accepted (Beer, 2008).  

The first recognizable SNS began in 1997.  Various SNS were launched in the 

mid 1990‟s and became increasingly popular throughout the 2000‟s.  The earlier SNS 

were theme focused, either directed towards dating or job seeking purposes.  Facebook 
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was launched in 2004, and as its popularity grew over the years, so did its accessibility.  

First, the site was accessible only to Harvard University students, and that aspect of 

exclusivity was enough to make many others envious of the prestigious online 

community.  Needless to say, within months, Facebook had expanded to colleges 

nationwide, then became global by 2006 (Boyd & Ellison, 2007).  In addition, the 

clientele of Facebook users now expands into middle school and high school, as a college 

email address is no longer mandatory to log into the network.  Its increase in popularity 

has caused an entire social culture to boom, resulting in students utilizing Facebook 

rather than richer forms of communication.  In previous decades, students would need to 

call, email, or meet up with classmates in order to discuss an upcoming party.  However, 

now with the click of a mouse, one can invite thousands of people in an instant to an 

event; that is, if they are “friends”.  If waiting for a response is too much to handle, then 

users can even Facebook “chat” one another for an immediate response. 

Facebook attracts users with its efficiency and its variety of applications including 

sharing photos, posting status updates, as well as messaging between friends (Boyd & 

Ellison, 2007).  With Facebook becoming a cultural norm, especially on college 

campuses, it is fitting to specifically study that site in relation to its possible impact on 

employer‟s attitudes.  

 Theoretical Grounding 

Research for this study will be grounded in Barthes‟ Semiotics theory, and 

Festinger‟s Social Comparison theory.  These theories will help to guide this study 

regarding the meanings created by future employers based on what is exposed on 

individual‟s Facebook profiles. 
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Semiotics Theory 

A large factor in creating and interpreting meaning based on Facebook texts is 

through Barthes‟ (1977) Semiotic theory, or the study of signs.  To study semiotics, one 

interprets the signified, or the meaning, through the signifier, which is the text (Barthes, 

1977).  Signs can vary from images to words.  A specific area of Semiotics that will be 

studied is visual social semiotics, or how easily an image can distract a viewer from the 

written text surrounding it (Harrison, 2003).  This theory is critical in this study because 

it is important to see how employers interpret meaning based on various texts displayed 

on an individual‟s Facebook.  Moreover, an individual can have extensive career worthy 

experience posted on their Facebook pages, but if visual texts disagree with the 

company‟s values, visual social semiotic theory can take place and distract from the 

individual‟s potential. 

Social Comparison Theory 

Park and Salmon (2005) argue that individuals are driven to determine other‟s 

abilities by objective means, and if those means do not exist, then we form opinions 

based on Festinger‟s Social Comparison theory, or comparing their abilities to others.  

Festinger (1954) argues that by evaluating and comparing ourselves to others, or even 

other individuals to others, we form a sense of drive that detects one as being more 

favorable.  The occurrence of social comparison theory is applicable to this study due to 

the competiveness of the current job market.  As employers evaluate the Facebook pages 

of possible employees, social comparison theory may be utilized in order to construct 
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identities of each potential candidate.  The most favorable candidates will be those who 

are viewed as more highly valuable in comparison to others. 

“Facebook Me: Analyzing the World of Interaction of Social Networking 

Sites”  

As social networking sites continue to increase in popularity, it is important to 

review preexisting research regarding perceived identity and the meanings created when 

viewing Facebook profiles in order to contribute to future research.  After conducting 

extensive research on the topic, I was able to find relevant areas of study by qualified 

scholars.  This literature review is comprised of three sections that address main themes 

of this study. 

Ambiguity of online interaction  

Holmes (2005) discusses four aspects of virtual interaction.  These include 

distance not being a factor, flexible interaction (people can post or respond to comments 

willingly), it being a text-only medium, and it being difficult to establish hierarchies 

online.  These aspects contribute to user‟s communication behaviors, and converge to 

create a sense of anonymity on the web (Holmes, 2005).  This sense of anonymity 

contributes to the ambiguity of the internet as a medium.  Because of this ambiguity, 

Boyd and Ellison (2007), Leonardi (2008), Holmes (2005), and Gonzales & Hancock 

(2008) argue that users are more able to create identities for themselves online.  Oddly 

enough, this feeling of anonymity can create a feeling of security for Facebook users 

when in reality, they are very vulnerable.  For example, if college students feel they are 

able to freely post extravagant or suggestive information on their profiles because they 

believe they are virtually untouchable, they could ironically experience vulnerability if a 
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potential employer examines their Facebook page during an interview process.  

Similarly, Salimkhan, Manago, & Greenfield (2010) emphasize the risks of online 

vulnerability, suggesting that with the increase of social networking, communication has 

become more iconic and less verbal.  The study designed by Salimkhan et al. (2010) used 

a qualitative approach, interviewing UCLA students while examining their social 

networking sites.  Participants were asked to explain why they chose certain visual texts 

for their profile pages, which overall, were expressed as being valuable parts of their 

page.  The study found that many of the photos or images had metaphorical meaning to 

the participants, which would probably not be understood by other viewers (Salimkhan et 

al. 2010).  In assessing this study, it is applicable to this research because it further 

exemplifies the possibility for online vulnerability and miscommunication by means of 

analyzing one‟s Facebook.  As social networking sites create more acceptable forms of 

iconic rather than vocal communication, if an employer is not impressed with a person‟s 

Facebook content, it is unlikely that the user will have a chance to explain or excuse that 

content because the evaluation has already taken place.  And of course, simply because 

the exchange is often times not done in person, the user is not able to justify their 

webpage.  My research aims to not only expand the knowledge gained from past studies 

regarding identity construction, but rather how others, in this case, possible employers, 

create meaning based off of what users are trying to convey. 

Introverted users verses extroverted users 

 Gonzales and Hancock (2008) conducted a study which focused on the variance 

in one‟s self-concept online based on their label of “extrovert” or “introvert”.  

Participants were asked to blog online, but only half of the participants were told that 
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their entry would be made public.  The other half were told that only the person leading 

the study would be able to view the blog‟s content, and then it would be destroyed.  

Gonzales and Hancock (2008) noted trends in the content of the blog posts based on their 

understanding of the post‟s publicness.  Findings showed that those who were told the 

blog would be made available to a wide array of viewers incorporated much bolder, 

extravagant, and detailed expressions, while the other group used much simpler 

vernacular (Gonzales & Hancock, 2008).  The higher the level of comfort ability a user 

has on a SNS, the more they may be willing to disclose (Read, 2007).  This, in turn, can 

make an impact on the viewer‟s perception of that individual (Gonzales & Hancock, 

2008). 

Affect of Mediated Images on Created Perceptions  

 In communicating identities to a viewer, Monahan (2003), Stafford (2010) and 

Harrison (2003) address the significance of visual images.  Stafford (2010) notes that it is 

important to consider that often times information, including images, are posted online 

unknowingly to the user, and without their approval. This creates even more importance 

in understanding the actions that need to be taken in order to reflect a positive self-image 

online.  As previously discussed, through Visual Social Semiotics, original constructed 

meaning can be quickly distorted by means of a visual text.  Images can either enhance or 

distract from the written or verbal text (Harrison, 2003).  Moreover, studies show that 

images can divert a viewer‟s attention by emphasizing a stereotype, which then creates 

new meaning (Monahan, 2003).  Based on these findings, one can assume that Facebook 

is a prime example of a medium with opportunities for the creation of perceptions, and in 

some cases, the misunderstanding of another‟s identity due to image distraction.  If an 
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employer is surveying an applicant with a highly solid resume, but inspects the 

applicant‟s Facebook page and sees photos that they associate with negative stereotypes, 

that instinctive creation of meaning can potentially risk the user‟s potential for hire.  

Despite its rapidly growing popularity, Facebook is a relatively new communication 

phenomenon.  Therefore, limited research has been conducted regarding the site, 

resulting in an ample opportunity for investigation.  In particular, future research can be 

applied to Facebook concerning more specific areas, especially the positive or negative 

consequences of SNS portrayals of self in terms of hiring potential.  Due to these gaps in 

research, this study will explore more extensively how possible future employers create 

perceptions of an individual based on their Facebook profile, as well as the possible 

positive and negative effects of those perceptions.   

Organizational Culture 

 According to Kotter and Heskett (1992), organizational culture is a key 

instrument in the success of a company, one that plays a significant role in the hiring of 

employees for a company.  Keyton (2005) describes organizational culture as, 

“comprising many elements-primarily artifacts, values, and assumptions. As a set, these 

elements guide our organizational behavior, help us make sense of the organizational 

world in which we operate, and create a mechanism for identifying with others at work” 

(p. 22).  However in a later study, Messersmith, Keyton, & Bisel (2009) go on to add that 

the term organizational culture should not be reduced to just accepting those aspects of 

artifacts, values and assumptions.  Rather, they argue that it is important to understand 

how to approach organizational culture and how those factors combine to create the 

culture (Messersmith et al. 2009).  With this, they describe the Grounded in Action 
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approach, which explains that culture is comprised of both present and past interactions 

within the group (Messersmith et al. 2009).  All organizations have cultures unique to 

their environment that is constructed over time (Keyton, 2005).  In conducting this study, 

it is important to keep in mind the significance of organizational culture as employers 

view prospective employees via Facebook.  This factor could either benefit or detriment 

the outcome of the individual‟s perceived qualifications.  In accordance to Social 

Comparison theory, if one individual were to portray a value system that is more in line 

with the company than their competitor, they would clearly have the advantage 

(Festinger, 1954).  Additionally, Festinger (1954) argues that the misrepresentation of a 

person‟s abilities can be, “punishing or even fatal in many situations” (p. 117).  This can 

clearly be the case in terms of being considered as an impressive candidate, or being 

turned away from a job due to the user‟s Facebook content. 

Methodology 

In order to ensure a more thorough understanding of each employer‟s perception 

of the content on each Facebook profile, a qualitative method was chosen in conducting 

this study.  Specifically, interviews were conducted in order to analyze nonverbal 

communication.   

Participants  

Participants were ten employers ranging in distance from the Farmville to 

Richmond area who agreed to voluntarily participate in the research. Each of these 

individuals were recruited by contacting businesses‟ recruiting staff, and were required to 

have experience in Human Resources with the recruiting and hiring process.  Of the 

participants, four were males and six were females.  This was an important factor as 
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insight can differ between gendered perceptions (Wood, 2008).  Additionally, 

participants diversified in race, with four individuals of African American decent, one of 

Hispanic decent, and five being Caucasian. Prior to the interview, the purpose of the 

research was explained to the participants, who were also asked to participate with the 

provision that they are free to withdraw at any time without penalty.  

Procedures 

Employers were contacted individually for their permission to be a part of this 

study.  Once permission was granted, a meeting time was scheduled and face-to-face 

interviews were conducted in participant‟s business offices.  Prior to the interviews, three 

visual aids were comprised to assist with the interview questions.  These visuals were 

fabricated Facebook profiles.  Due to the fact that certain participants arranged to 

complete the interview in rooms without computers, each profile page was printed out.  

In order to ensure credibility, each profile contained real quotes, comments, and statuses 

pulled from a variety of real individual‟s Facebook profiles.  However, in regards to 

photos, recruited individuals posed for pictures that mimicked real photos seen on actual 

college student‟s Facebook profiles.  Those individuals also agreed to participate through 

the commenting of statuses and wall posts on the fabricated Facebook pages.   

It was important to create a balance between the three Facebook profiles in order 

to receive more complex results from the study.  Therefore, images depicting a variety of 

activities, both possibly perceived as negative or positive, were displayed on all three 

profiles.  After asking the participant some general questions (full interview guide can be 

found in Appendix B) regarding the employer‟s company‟s goals and values, I began 

asking questions concerning the content of the displayed Facebook profiles.  At the 
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conclusion of the interview, employers were informed that the Facebook pages were 

created with realistic comments and pictures, but that the individuals displayed were 

actors for the sole purpose of the study. 

Thematically Organized Findings 

Throughout the course of this study, three main themes proved to guide my 

findings.  These three themes determined that Facebook profiles do have a strong effect 

on a recent college graduates‟ opportunity for employment.  The common areas that were 

discussed were the student‟s perceived work ethic, their values, and their general 

portrayal of intelligence and maturity.  Furthermore, both visual and written text were 

equally dissected and taken into account. 

Dedication to Company/Work Ethic 

In interviewing for a job, it is often common sense for the potential employee to sell 

themselves regarding their diligent work ethic.  However, Read (2007) argues that as 

members of social networking sites become more comfortable in their online community, 

they disclose more information.  Additionally, Read (2007) suggests that the acceptance 

of “friends” furthers this sense of a safe communication environment.  This sense of 

security resulting in more forward commentary on Facebook pages contributes to the first 

theme of my study.  In eight out of ten interviews, bolder statuses or comments shown on 

the profile page regarding true feelings about school work were viewed as representing a 

lack of work ethic.  The comments drawing this reaction from employers ranged from the 

more obvious, “I can‟t wait to retire” (from a soon to be college graduate) to “I can‟t wait 

for graduation!” One interviewee stated, “Seeing comments like that makes me think they 

don‟t care enough to give one-hundred percent.  If they aren‟t motivated about the work 
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they‟re doing that‟s fine, but advertising it is another level.”  In order to further explain, 

they added, “It may seem like a small detail, but in today‟s economy with such high 

competition for jobs, it is inevitable to nitpick at comments like these”. 

 In contrast, many interviewees were also sure to point out comments and pictures 

that implied a strong work ethic which, in one individual‟s terms, “gave a better 

indication that they could potentially be an asset to the company”.  Some of the 

comments that were said to give this positive impression were, “So proud of myself for 

being insanely productive in the library”, and “Attention (school students): Help us to 

exceed our goal and raise over $50,000 for Relay for Life this year!” Photos that were 

perceived as conveying a hard worker displayed students participating in campus 

activities.  When explaining why one employer picked a picture of students playing 

kickball on campus as one of the more admirable texts, they said, “It‟s important to see 

that they can manage their time and be well-rounded individuals.  We look for people 

who can give their all in a variety of areas, and at the end of the day when goals are met, 

can celebrate and have a good time, too.”  Additionally, another aspect that contributed to 

this theme was the ability to read the student‟s interests and activities.  Two of the 

fabricated Facebook pages had more activities listed than the third.  These activities 

ranged from social Greek life to swim club, Anime Club to church organizations.   This 

comparison of individuals based on the content of their Facebook pages supports 

Festinger‟s Social Comparison theory in that it is inevitable to compare qualities when 

faced with multiple abilities (1954). 

According to these findings, it is apparent that a well-rounded curriculum evokes 

the image of a determined work ethic.  Moreover, having a “work hard, play hard” 
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mentality can also be perceived as more valuable depending on the company‟s 

organizational culture, further proving the need to conduct extensive research on the 

companies to which an individual applies. As it is important to remember, in competing 

for a job, it is crucial to remember that the individual is selling a brand, the brand being 

the individual.  In doing so, they need to decipher their target market, or the company, 

and understand its needs and expectations in order to successfully sell them as an asset to 

the company.  Before the time of social networking websites, this was solely through a 

face-to-face interview.  However, through this study, it is becoming apparent that this 

process occurs prior to the opportunity for an interview, as the first step is often done 

online.  

General Perceived Intelligence and Maturity 

As argued by Boyd and Ellison (2007), Leonardi (2008), Holmes (2005), Gonzales & 

Hancock (2008) and Read (2007), since social networking sites were originally created to 

connect with friends, or meet new ones, individuals often feel a sense of security, 

resulting in more vulnerable or extroverted forms of expression.  This can not only be 

applied to what we say online, but how we say it.  Through this study, it was found that 

virtual communication has its own expectations that are equally as important as spoken 

verbal communication.  For example, we are socialized to speak differently to people of 

authority than we are to our friends.           

According to Wood (2009), this is because we have different speech 

communities, or the societal norms we share by the means of our communication.  Often 

if two individuals encompass different speech communities, miscommunication may 

arise (Wood, 2009).  This theme was apparent throughout the study as employers viewed 
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the commentary on the student‟s Facebook pages.  Nine out of ten participants found the 

usage of online slang as perceived unintelligence.  Two participants even responded in 

the exact same terms, saying, “writing that way discredited their intelligence”.  One went 

on to add that, “Seeing them write that way when they‟ve spent four years learning in 

college is pretty sad.  It isn‟t just that some words are misspelled, but using terms such as 

„lol‟ is just juvenile.  We would be concerned about their verbal and writing skills having 

seen this.”  Out of each thematic finding exposed through this study, this was the only 

theme that fostered completely negative reaction.  As mentioned, only one participant did 

not comment on the usage of slang or grammatical error.  Additionally, in five out of the 

ten participants, emoticons, such as smiley faces, were viewed as immature and 

unprofessional.  These findings prove how critical it is for the Facebook user to 

understand that signs are not only images, but can clearly communicate the signified, or a 

perceived meaning, through verbal text.   

Values Similar to Company 

 At the beginning of each interview, the participant was asked to list and explain 

their company‟s beliefs and values in order to understand the company‟s sense of 

organizational culture.  Many of the same values were expressed across a variety of 

career fields, from pharmaceutical, insurance, college affairs, and human resources.  

Some of the main values mentioned included honesty, passion, commitment, 

professionalism and civic responsibility. In interviewing participants for this study, this 

category of findings is perhaps the most evident way for a college-aged Facebook user to 

impress a potential employer or risk their opportunity for employment.  In terms of 

perception, images were deemed valuable in this category.  Visual Social Semiotics was 
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apparent in all ten interviews, as images either distracted from or enhanced the text 

(Harrison, 2003).  As argued by Monahan (2003), some of the images on the user‟s 

Facebook pages distracted the employer from the written text, while generally enhancing 

a stereotype.   

Depending on the signifier, these stereotypes were interpreted as both negative 

and positive.  As one might expect, images depicting a student with a red solo cup in their 

hand was automatically detected and distracted from the other more impressive texts on 

the page.  One employer responded saying, “I feel drunk just looking at their page!” even 

though in reality the student was sober, posing for the picture with a seemingly normal 

stance and smile.  When asked to explain why these images bothered them, the same 

employer stated that it, “hurt their credibility, and didn‟t match up with some of their 

company‟s values”.  This individual previously described their company‟s values as 

commitment, responsibility and professional attitude.  These findings expand upon the 

importance of organizational culture.  One might wonder how it is possible to portray 

certain values if they have not yet been hired and introduced into the culture.  Regardless 

of this sense of uncertainty, the study proved that even before a person is hired or even 

considered; encompassing similar values is looked highly upon.  Therefore, one might 

find it useful to determine to the best of their knowledge, what items on their profile 

could offend someone in the slightest way.  Of course, the person would have to choose 

between completely demonstrating their identity and portraying the best professional 

representation of themselves.  This study proved Monahan (2003) and Harrison (2003)‟s 

argument regarding the mind‟s distraction by means Visual Social Semiotics, as just one 

photo on a profile page with an individual standing with a solo cup at a cook out 
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distracted the viewer‟s attention so greatly, that they did not discuss the student‟s 

impressive list of involvements and activities including Student Government Association, 

community service organizations, and Dean‟s List.  For a second time, when asked why 

they found the image unattractive, they responded saying, “It may seem old fashioned, 

but there are better ways to represent someone than with alcohol”.  The participant did 

not care to comment on the fact that the individual was of the legal age to consume 

alcohol. 

 In contrast, one out of the ten interviewees paid no attention to indications of 

alcohol.  Two individuals acknowledged the photos, but discussed how they look for a 

wide range of attributes, including potential employees that enjoy socializing and “letting 

loose once in a while”.  According to the study, it seemed that the most important factor 

in terms of apparent alcohol or drug consumption displayed on Facebook was the context 

in which it was shown.  If the majority of pictures suggested alcohol or drug use, or if the 

person appeared to be intoxicated, the individual‟s values were scrutinized.  However, 

standing with friends at what appeared to be a banquet or wedding with what is 

unmistakably a glass of champagne evoked less of a negative response from all ten 

participants.   

One comment in particular leads me toward a topic of future research in terms of 

gender.  Although this response only occurred once, it deserves to be examined more 

thoroughly.  The three visual images used in the interviews were constructed Facebook 

pages, two for female users, and one for a male.  In response to the discussion of alcohol, 

one individual showed gender discrimination, although they may not have been aware.  

The following conversation demonstrates the following: 
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(While analyzing a female‟s Facebook profile with an image of her standing with a red 

solo cup in hand) 

Molly: What text, either pictures or comments, do you feel disagrees with your 

company‟s values? 

Jo: She clearly appears drunk.  We wouldn‟t take on an employee with sloppy behavior. 

(While analyzing a male‟s Facebook profile with an image of him standing with a red 

solo cup in hand) 

Molly: What text, either pictures or comments, do you feel disagrees with your 

company‟s values? 

Jo: Well, he seems to enjoy drinking.  But, hold up-he‟s of age, so it‟s understandable to 

have a good time.  It‟s hard to tell if he‟s responsible.  

 Again, this opens up another path worthy of research and study in terms of gender 

discrimination in the job application process. 

Limitations/Future Research 

 Throughout the course of this study, happenings arose resulting in possible 

limitations of research.  Since participants were required to have previous experience in 

recruiting for a company, I found it important to extend a search to surrounding counties 

with a variety of rural, suburban, and urban backgrounds.  Originally, there was already 

an expected limitation in findings due to the lack of distance between participants (the 

farthest distance was a two hour drive between the employer‟s locations).  Moreover, due 

to certain cancellations of interviews, the end ratio of interviewees became two urban, 

three rural, and five suburban company employees.  In terms of future research, a more 

diverse pool of participants might broaden results.  Additionally, the comment in which 



The Effect of Users‟ Facebook Content in the Job Search                                                      23 
 

the female applicant‟s qualifications were questioned to a higher degree than the male‟s 

qualifications regarding identical content calls question to future research.   

Conclusion 

 Facebook is truly no longer just a social meeting ground for friends.  This study 

shows that evaluating prospective candidates‟ Facebook profiles is a habitual occurrence 

in the field of career recruiting.  Furthermore, many themes arise as valuable 

characteristics in evaluating the college students‟ profile pages including company 

dedication and work ethic, maturity and intelligence, and similar values.  Results show 

that in relation to semiotics, both images and verbal text created significant signified 

meaning that either conveyed positive or negative professional traits to the employer.   

 Perceptions of the individual‟s work ethic were observed as negative through 

texts such as complaining comments about school work or jobs.  A strong work ethic was 

established through the viewing of photos depicting high levels of involvement on 

campus, and comments highlighting course work or pride in academic accomplishments. 

 Overall, maturity and intelligence were described as important characteristics to 

be conveyed through a social networking site.  As previously mentioned, this particular 

theme only resulted in unsatisfactory responses.  Grammatical errors, the use of 

emoticons, and virtual slang were perceived as showing immaturity and a lack of 

intelligence. 

Having similar values as the company was considered as highly essential in 

surveying job applicants.  On a more expected level, alcohol and drug related images and 

comments generally created a negative perception of the applicant‟s qualifications.  

However, there were a few exceptions when it was viewed as showing a well balanced 
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individual, or the context in which it was placed altered the participant‟s perception.  

Main content that positively correlated with the values of the participant‟s companies 

were images of students completing community service (civic responsibility), and proper 

grammar and photos (professionalism).    

Collectively, the content that evoked negative perceptions in terms of the user‟s 

professional abilities was described as having a lack of confidence in oneself.  Six out of 

ten participants argued that these negatively received portrayals conveyed that the 

individual did not appear to have enough self-esteem or belief to convey a more 

professional image, which was deemed as unattractive if the employer is comparing a 

competitive pool of job applicants.  It is the understanding of Facebook‟s expanding 

function into the professional world that is important to be aware of, as these themes 

prove to be possible advantages or disadvantages in portraying professional credibility 

while attempting to enter the work force. 
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Appendix A 

Approved IRB Form for Conducted Research Study 

LONGWOOD UNIVERSITY  

Human Subjects Research Review Committee  

Committee Action Form 

 

(To Be Completed By Researcher)  

Proposal Title: The Effect of Facebook Profiles on the User‟s Potential for Hire 

 

   

Principal Investigator: Molly Spraker 

   

................................................................................................................................................  

 

(For Committee Use Only)  

[  ]  Meets the criteria for making research exempt from obtaining written informed 

consent and Committee review.  

[  ]  Approved by the Longwood University Human Subjects Research Review 

Committee.  

[  ]  Approved with revisions by the Longwood University Human Subjects Research 

Review Committee.  The researcher(s) must provide a revised copy of the proposal to the 

Committee before commencing research.  

[  ]  Rejected by the Longwood University Human Subjects Research Review Committee.  

   

Date:_______________________  

 

Signature of Committee (circle one) 

Member/Chair:____________________________________  
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Comments: 

Longwood University Human and Animal Subjects Research Review Committee  

Research Proposal Submission Form 

I.  Proposal  

All Longwood University administration, faculty, and students conducting investigations involving human 

subjects, and all other researchers conducting investigations involving human subjects at Longwood 

University, must submit a research proposal to be reviewed and approved by the Human Subject Research 

Review Committee prior to the commencement of research.  Research involving children should conform 

to the ethical standards found at http://www.srcd.org/ethicalstandards.html.  Some types of human 

subjects research are exempt from the provisions of state and federal law, however, even research 

exempt from these provisions must be reviewed by the committee to determine that they are indeed 

exempt.  Research proposals submitted to the committee must follow the protocols contained in this form 

and include the following information.  Check those that are included.  

[X]  A description of the research, including:  

1) A Title,  

2) The purpose of the research, and  

3) The methods or procedures to be employed including descriptions of:  

    a) The human subjects and the criteria for including them in the research,  

    b) What is to be done with or to them,  

    c) Any possible risks, stress, or requests for information subjects might  consider personal or 

sensitive, or which may be illegal, and whether or not the only risk to the subjects is the harm 

resulting from a breach of confidentiality, 

    d) the steps that will be taken to ensure the anonymity and confidentiality of the subjects,  

    e) the permissions from other institutions, if required, that will be obtained.  

[X]  A signed, completed copy of this submission form.  

In addition, the research proposal may have to include the following documents.  Check those that are 

included.  

[X] A copy of the test, survey, or questionnaire, if employed, and if it is not a standardized professional 

diagnostic tool otherwise specified in the proposal.  

[X]   A copy of the written statement explaining the research indicating that participation is voluntary, if 

required. (See III. A. below.)  

[  ]  A copy of what will be said to subjects before and after the research is conducted, if the methodology 

requires that the subjects be misled in any way.  (See III. B.)  

[X] A copy of the informed consent statement that will be used, if required.  (See Sec. IV. below.)  A 

model informed consent statement can be found at the end of this form.  

   

 II. Exemptions 

If your research falls into any of the categories of research below, it is exempt from the requirement of 

obtaining written informed consent and being reviewed by the entire Committee, and only 1 copy of the proposal need 

http://www.srcd.org/ethicalstandards.html
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be submitted. All others must submit 3 copies of their proposal. If your project conforms to any of the following 

descriptions, check those which apply: 

 

[ ]  Research or student learning outcomes assessments conducted in educational settings involving regular or 

special education instructional strategies, the effectiveness of or the comparison among instructional 

techniques, curricula, or classroom management methods, or the use of educational tests, whether cognitive, 

diagnostic, aptitude, or achievement, if the data from such tests are recorded in a manner so that subjects cannot 

be identified, directly or through identifiers linked to the subjects. 

 

[ ] Research involving surveyor interview procedures unless responses are recorded in such a manner that the 

subjects can be identified, directly or through identifiers linked to the subjects, and either (i) the subject's 

responses, if they became known outside the research, could reasonably place the subject at risk of criminal or 

civil liability or be damaging to the subject's financial standing or employability or (ii) the research deals with 

sensitive aspects of the subject's own behavior, such as sexual behavior, drug or alcohol use, or illegal conduct. 

 

[ ] Research involving survey or interview procedures, when the respondents are elected or appointed public 

officials or candidates for public office. 

 

[ ] Research involving solely the observation of public behavior, including observation by participants, unless 

observations are recorded in such a manner that the subjects can be identified, directly or through identifiers 

linked to the subjects, and either (i) the subject's responses, if they became known outside the research, could 

reasonably place the subject at risk of criminal or civil liability or be damaging to the subject's financial 

standing or employability or (ii) the research deals with sensitive aspects of the subject's own behavior, such as 

sexual behavior, drug or alcohol use, or illegal conduct. 

 

[ ] Research involving the collection or study of existing data, documents, records, pathological specimens, or 

diagnostic specimens, if these sources are publicly available or if the information is recorded by the investigator 

in a manner so that subjects cannot be identified, directly or through identifiers linked to the subjects. 

 

III. Special Types of Research 

 

A. In addition to the above types of research that are exempt from the requirement to obtain written informed consent 

and full committee review, the committee may waive the requirement that the investigator obtain written informed 

consent for some or all subjects for the following type of research. If your research conforms to the following 

description, indicate by checking. 
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[ ] Research in which the only record linking the subject and the research would be the consent document, and 

the principal risk would be potential harm resulting from a breach of confidentiality. 

 

In the forgoing type of research, the committee may require the investigator to provide the subjects with a 

written statement explaining the research and indicating that their participation is voluntary. In addition, each subject 

shall be asked whether s/he wants documentation linking him or her to the research, and the subject‟s wishes shall 

govern. In the case that the subject agrees to be identified in the research, her or his written permission to do so shall be 

obtained by the researcher. 

 

B. Some research methodologies may require that the subjects be initially misled regarding the purpose of the research, 

and so require that the consent procedure omit or alter some or all of the basic elements of informed consent, or waive 

the requirement to obtain informed consent. If your research conforms to the following description, indicate by 

checking. 

 

[ ] Research involves no more than "minimal risk" or risk of harm not greater than those ordinarily encountered 

in daily life or during the performance of routine physical or psychological examinations or tests, research 

could not practicably be performed without the omission, alteration or waiver, and the omission, alteration or 

waiver will not adversely affect the rights and welfare of the subjects. 

 

In the forgoing type of research, the committee requires the researcher to provide the subjects with an 

adequate post-investigative explanation of the purpose and methods of the research, or explanatory debriefing 

procedure to be undertaken immediately after the conclusion of each subject's participation. The committee requires 

investigators undertaking this sort of research to furnish the committee with copies of the information that will be 

supplied to the subject before and after the investigation. 

IV.  Written Informed Consent 

    Research engaged in all other types of research must obtain written informed consent from the research 

subjects. Informed consent means the knowing and voluntary agreement, without undue inducement or any 

element of force, fraud, deceit, duress, or other form of constraint or coercion, of a person who is capable 

of exercising free power of choice.  

    The basic elements of information necessary to such consent are:  

explanation to the person of the proposed procedures of protocols 

to be followed, their purposes, including descriptions of any attendant discomforts, and risks and benefits 

reasonably to be expected;  

edures or therapies that might be advantageous for the 

person;  
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research at any time without prejudice to her or him;  

s or compensation which may accrue to the person and, if applicable, the 

availability of third party reimbursement for the proposed procedures or protocols; and  

and 

protocols.   

    Informed consent must be obtained in the following manners for the following types of human subjects: 

(a) competent, then it shall be subscribed to in writing by the person and witnessed; (b) not competent at 

the time consent is required, then it shall be subscribed to in writing by the person‟s legally authorized 

representative and witnessed; or (c) a minor otherwise capable of rendering informed consent, then it shall 

be subscribed to in writing by both the minor and her or his legally authorized representative.  

    Legally authorized representative means (a) the parent or parents having custody of a prospective 

subject, (b) the legal guardian of a prospective subject, or (c) any person or judicial or other body 

authorized by law or regulation to consent on behalf of a prospective subject to such subject‟s participation 

in the particular human research.  

    Any person authorized by law or regulation to consent on behalf of a prospective subject to such 

subject‟s participation in the particular human research shall include an attorney in fact appointed under a 

durable power of attorney, to the extent the power grants the authority to make such a decision. The 

attorney in fact shall not be employed by the person, institution, or agency conducting the human research. 

No official or employee of the institution or agency conducting or authorizing the research shall be 

qualified to act as a legally authorized representative.  

    A legally authorized representative may not consent to nontherapeutic research, or research in which 

there is no reasonable expectation of direct benefit to the physical or mental condition of the human 

subject, unless it is determined by the human subject research review committee that such research will 

present no more than a minor increase over minimal risk to the human subject.  

    Notwithstanding consent by a legally authorized representative, no person who is otherwise capable of 

rendering informed consent shall be forced to participate in any human research.  

    In the case of persons suffering from organic brain diseases causing progressive deterioration of 

cognition for which there is no known cure or medically accepted treatment, the implementation of 

experimental courses of therapeutic treatment to which a legally authorized representative has given 

informed consent shall not constitute the use of force.  

    No informed consent form shall include any language through which the person who is to be the human 

subject waives or appears to waive any of her or his legal rights, including any release of any individual, 

institution, or agency or any agents thereof from liability for negligence.  

    Human subject research investigators are responsible for obtaining written informed consent from 

research subjects in accordance with these specifications, and for obtaining permissions from any other 

institutions that may be involved in informed consent statement which conforms to these specifications.  

    The Longwood University Human Subjects Research Review Committee must be informed of any 

violation or alteration of the research protocol.  Continuing research projects must be re-approved annually.  

    The undersigned researcher(s) indicate that the information provided to the committee is accurate and 

true to the best knowledge of the researcher(s), and that the researcher(s) have conformed to the above 

guidelines to the best abilities of the researcher(s).    

Date: ______________  Signed (legibly): ___________________________________  

   

Date: ______________  Signed (legibly):___________________________________  
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Date: ______________  Signed (legibly):___________________________________    

If this research is being completed in partial fulfillment of a Masters degree, the thesis committee must 

approve of your project prior to submission of these forms.  The signature(s) of your committee 

chair/advisor on the appropriate form constitutes acknowledgement of this prior approval by your 

committee. 

Please indicate the address where you would like the approval form sent (along with phone # and/or e-mail 

address): 

 Molly Spraker     mary.spraker@live.longwood.edu     

 Dr. Stuart    CSTAC 312           

           

Further information of the status of proposals may be found at the following:  

        Dr. Eric Laws  

        Department of Psychology   

        Phone:  (434)395-2841; e-mail:  lawsel@longwood.edu 

   

DESCRIPTION OF RESEARCH 

Title of Research: The Effect of Facebook Profiles on the User‟s Potential for Hire 

 Purpose of Research: The goal of this research is to examine various employers‟ overall 

impressions of college student‟s hiring potential based on their Facebook profiles. This 

study is valuable in creating a more concrete understanding of the positive and negative 

effects that students on SNS can have on their future careers, especially due to the high 

level of competition in today‟s job market. The research is being conducted as a 

Communication Studies Senior thesis in order to further understand the process of 

conducting studies, gathering research, and writing a scholarly thesis, under the 

supervision of Dr. Bill Stuart in the Communication Studies program.  

 Methods and Procedures:  

 Participants: Participants will be various employers in the Farmville and Metro 

Richmond area who agree to voluntarily participate in the research. Participants 

will be recruited by contacting businesses‟ recruiting staff.  The purpose of the 

research will be explained to the employers and they will be asked to participate 

with the provision that they are free to withdraw at any time without penalty.  

Procedures:  Employers will be contacted individually for their permission to be a part of 

this study.  Once permission is granted, a meeting time will be scheduled so I can travel 

to their businesses to conduct face-to-face interviews.  Interviews will take place in the 

employer‟s company building.  It will be explained that all responses given will be kept 

anonymous, and that they are free to withdraw at any time without penalty. Next, I will 

explain the procedure. Each study will consist of an employer analyzing the Facebook 

profiles of three “college students”.  Prior to the interviews, I will comprise the visual 

aids, which will be fabricated Facebook profiles.  Each profile page will be printed out, 
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and will contain real quotes, comments, and statuses pulled from a variety of real 

individual‟s Facebook profiles.  However, in regards to photos, I will recruit “actors” 

(fellow Longwood students) to pose for pictures that will be used in the profiles, with 

their permission to be used in this study.   I will then ask the following interview 

questions concerning the content of the presented Facebook profiles.  The employers will 

not be told that I created the  Facebook pages until the study is completed. 

For the purpose of this study, the following research question will direct the process of 

analyzing employer‟s perceptions of college student‟s potential in the job market based 

off of their Facebook profiles. 

RQ1: Do the identities portrayed on an individual‟s Facebook page effect the user‟s ability for 

hire in the current job market? 

RQ2: If so, what perceived characteristics are viewed as attractive to possible employers 

regarding the candidate‟s ability for hire? 

RQ3: If so, what perceived characteristics are viewed as unattractive to possible employers 

regarding the candidate‟s ability for hire? 

This research question will help to close the gap concerning what specifically 

discourages or persuades employer‟s level of interest in a potential employee regarding 

the content of their Facebook profiles.    

 Possible Risks: It is anticipated that participants will be at no physical, 

psychological, or emotional risk at any time during the research. Nor is it 

anticipated that participation in the research will place the participants at any risk 

of criminal or civil liability, or damage the participants' financial standing or 

employability.  

 Assurance of Anonymity and Confidentiality: Participants will be informed of 

the voluntary and confidential nature of the research via instructions on the data 

collection instrument. Participants will also be instructed not to put their name or 

any identifying information on the instrument. When collecting data from 

participants, the researcher will immediately place the data (notes and tape 

recorder) in a large envelope, and will not examine any of the data until all data 

have been collected. Once collected, the raw data will only be accessible to 

Molly Spraker and Dr. Stuart. In the event that any information provided by a 

participant should become known outside the research, it is unlikely that any 

harm would come to the participant. After the completion of the project, all raw 

data will be given to Dr. Stuart, who will be responsible for destroying it. 

INFORMED CONSENT FORM  

 SENIOR THESIS INTERVIEW-THE EFFECT OF FACEBOOK PROFILES ON THE USER‟S 

POTENTIAL FOR HIRE 
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Dear Participant: 

 

My name is Molly Spraker.  I am Senior Communication Studies major at Longwood 

University.  The goal of this study is to better understand the effect that college student‟s 

Facebook profiles have on their potential for hire in this competitive job market.  My 

faculty advisor is Dr. Bill Stuart, of the Department of Communication Studies and 

Theatre, Longwood University.  

 

Purpose:  The purpose of this study is to examine various employers‟ overall 

impressions of college student‟s hiring potential based on their Facebook profiles. This 

study is valuable in creating a more concrete understanding of the positive and negative 

effects that students on SNS can have on their future careers, especially due to the high 

level of competition in today‟s job market. I am asking approximately 8 to 10 employers 

at various companies in the Metro Richmond and Farmville area to participate in this 

research.  All interviewees have volunteered to be interviewed.  I will use results of these 

interviews to create a Senior thesis, depicting the effects of user‟s Facebook profiles on 

their ability for hire.  

 

What Will Happen During the Project:  You may choose to participate in an interview 

to discuss your experiences with hiring individuals based off of the identities portrayed 

on their Facebook profiles.  The session will last approximately 30-45 minutes.  If you 

agree to participate in the interview, I will unobtrusively take notes during the session. 

These notes will include information about verbal and nonverbal communication 

behaviors.  During the interview session, I will ask you questions to explore your use and 

understanding of Facebook profiles in the hiring process.  With your permission, we may 

audiotape the session to ensure all comments are recorded accurately. 

 

No rewards, compensation, or penalties will occur related to your decision to participate 

or not participate.   

 

If you have questions or concerns about this research, please contact me, Molly Spraker, 

at mary.spraker@live.longwood.edu.  You may also contact my faculty advisor, Dr. Bill 

Stuart at 434-395-2467 or e-mail him at stuartwd@longwod.edu. 

 

Your Privacy is Important:  Every effort will be made to protect your privacy.  Only  

Molly Spraker, and Dr. Bill Stuart will have access to information that may identify you, 

whether directly or indirectly.  Any written records that may identify you will be kept in a 

secured drawer at the interviewer‟s home.  Any typed notes from the interview session 

will be stored on a portable computer hard-drive and kept in a secured drawer at the 

interviewer‟s home.  The audio recording will be destroyed once transcription is 

completed.  Any information used in a final report will be noted in such a way to ensure 

confidentiality, that is, it will not be possible for anyone to identify you. 

Risks and Discomforts:  We do not anticipate any physical risks or discomfort you will 

encounter from being in this study. Nor is it anticipated that participation in the research 

will place you at any risk of criminal or civil liability, or damage to your financial 

standing or employability.  
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Your Rights:  You decide on whether or not you want to be in this project.  If you decide 

to participate, you may end your participation at any time, for any reason.  You may also 

choose not to answer specific questions for any reason.   

           

Consent:  I have had the chance to ask any questions I have about this study and they 

have been answered for me.  I have read the information in this consent form and agree to 

participate in this research study of organizational communication.  There are two copies 

of this form, and I will keep one copy and return the other to the interviewer. 

 

 

Please sign your initials next to the condition you would like to apply to the interview: 

 

_____ I give the researcher permission to observe and record my communication 

behaviors during the interview and take notes to record the proceedings. 

 

_____ I do not give the researcher permission to record and take notes on my 

communication behaviors during the interview. 

 

 

 

___________________________________  _________________________ 

Signature      Date 

 

 

___________________________________   

Name  
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Longwood University  

Consent for Participation in Social and Behavioral Research 

I consent to participate in the research project entitled:  

The Effect of Facebook Profiles on the User‟s Potential for Hire 

being conducted in the Department of Communication Studies by Molly Spraker 

 I understand that my participation in this research is voluntary, and that I am free to 

withdraw my consent at any time and to discontinue participation in this project without 

penalty. 

 I acknowledge that the general purpose of this study, the procedures to be followed, and 

the expected duration of my participation have been explained to me. 

 I acknowledge that I have the opportunity to obtain information regarding this research 

project, and that any questions I have will be answered to my full satisfaction. 

 I understand that no information will be presented which will identify me as the subject 

of this study unless I give my permission in writing. 

 I acknowledge that I have read and fully understand this consent form. I sign it freely and 

voluntarily.  A copy of this form will be given to me. 

 

Name (Print): _________________________________________  

   

Date: _________________        Signed: ________________________  

   

   

I understand that if I have concerns or complaints about my treatment in this study, I am 

encouraged to contact the Office of Academic Affairs at Longwood University at (434) 395-2010. 
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Appendix B 

Interview Guide 

 

To be spoken before interview begins: 

 

Good morning/afternoon.  Thank you for offering your time for this study, The Effect of 

Facebook Profiles on the User‟s Potential for Hire.  Today I will be interviewing you 

based on your experience with recruiting for your current or past employees.  First, we 

will discuss specific values, goals, or expectations your company holds.  Then, I will 

show you some visual aids consisting of college student‟s Facebook profiles.  Interview 

questions will then reflect your impressions of the individuals portrayed through the 

Facebook pages.  At any time you may decide to end your participation in this study.  

Furthermore, you may chose to not answer specific questions for any reason.  Please 

know that all documentation from this interview, including notes and audio recordings, 

will only be accessible to my advisor, Dr. Bill Stuart, and me.  All of the data will be kept 

in a secured drawer in my home, and at the conclusion of the study, all data will be 

destroyed.  With this being said, are you comfortable in continuing with this interview?  

If so, let‟s begin.  Please feel free to answer honestly and elaborate. 

Questions are to be asked three times, once for each visual aid presented. 

1. (Before visual aid is presented) What are some values you believe your company 

holds? 

The rest of the interview questions will take place while interviewees are viewing 

visual aid) 

2. Can you please give me any initial reactions or thoughts to this individual‟s 

Facebook profile? 

3. Additionally, what adjectives come to mind when viewing this person‟s profile? 

4. Do you believe this individual encompasses your company‟s values that you 

previously stated? 

5. If so, please explain. 

6. If not, please explain. 

7. Would you say this person portrays or does not portray a person that your 

company would extend a job offer? 

8. Specifically why or why not? 

9. If this individual had an excellent resume and was an impressive candidate in an 

interview, would this profile page hinder them from employment? 
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10. Do some texts, whether they are images or phrases, on these profile pages stand 

out to you more than others? 

11. Do they stand out to you on a positive or negative level? 

12. Based on your experience, are Facebook profiles often a factor that makes or 

breaks a candidate‟s potential for being hired? 
 

At the conclusion of the interview: 

 

“Now that we have completed the study, I would like to let you know that the students 

portrayed in these photos are actually „actors‟ posing for the study.  However, all 

photos mimic real photos that are in fact on actual Facebook profiles belonging to 

college students.  In addition, all quotes, statuses, interests, political and religious 

information, and relationship information have been pulled from an assortment of 

real Facebook profiles to create these three visuals.  Again, thank you so much for 

your time and responses.  As I previously mentioned, all data from this interview will 

be kept in a secured, locked drawer in my home, and at the conclusion of the study, 

all data will be terminated.  I truly appreciate your participation in this study.  If you 

have any questions or concerns, please do not hesitate to contact me at 

mary.spraker@live.longwood.edu, or my advisor, Dr. Bill Stuart, at 

stuartwd@longwood.edu.”   
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Appendix C 

Code Sheet for Thematically Organized Findings during Interviews 

Research Question Context Method of 

Analysis 

Themes 

What Facebook 

content conveys a 

reputable possible 

candidate for 

employment?   

Interview Uses different 

color highlighters 

to identify different 

themes, remain 

consistent with 

colors when 

themes reappear. 

Briefly describe 

themes (in 

appropriate theme 

colors) on a piece 

of paper labeled 

with the research 

question which the 

theme aims to 

answer. Identify 

major themes by 

their frequency and 

by the degree to 

which they are 

closely associated 

in meaning and 

discourse with 

other themes. 

Work Ethic: 

In response to a user‟s photos 

and lists of activities/interests  

“It‟s nice to see that they‟re 

involved. Like, with doing 

sports and, I assume that‟s 

Greek life, that shows that 

they can multitask”. 

“My daughter is in school 

right now, and I know how 

difficult it is to focus on 

school, social life, and 

extracurricular activity.  It‟s 

impressive to see recent grads 

that took advantage of all areas 

and seemed to succeed in them 

because we often have 

multiple projects to work on in 

the office”. 

In response to a comment 

reading, “Finished my 

analysis early. SCORE!” 

“That clearly shows that they 

have a steady drive when it 

comes to completing work.  

We like to see job candidates 

who excel above 

expectations”. 

“In sales, we need people who 
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can put blinders on to what‟s 

going on around them and just 

WORK.  We have such a 

strong culture here that we 

need people who can balance 

work and fun, and they do that 

by focusing solely on work so 

the job gets done and then we 

can enjoy ourselves.  Working 

ahead of schedule is a good 

indicator of that”. 

Similar Values 

In response to images of 

students participating in Relay 

for Life and other service acts 

“We are very passionate about 

community responsibility  

 

What Facebook 

content conveys a 

possible candidate 

for employment?   

Interviews  Work Ethic: 

In response to comments 

speaking negatively about 

professors, having to complete 

assignments 

“If they are complaining about 

finishing a paper, why would I 

want to hire someone who will 

have to work forty hours a 

week doing the same work 

over and over?” 

“That doesn‟t look good that 

they complained about their 

Sociology professor.  Putting a 

bad rep on Facebook makes 

me worry about putting 

negative thoughts about the 
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company on there, too.  Hiring 

someone with that type of 

attitude would be a risk, not to 

mention someone we probably 

wouldn‟t want to work with 

anyway”. 

“We want individuals who 

work above and beyond 

expectations.  Complaining 

about a three page paper gives 

a large concern over their 

drive.  Maybe they were 

having a bad day, but they 

should think first about what 

they say on Facebook”. 

 

   General Perceived 

Intelligence and Maturity: 

 

In response to grammatical 

error, slang, emoticons  

 

“We hire people who can 

efficiently read and write. 

Writing in slang terms and 

misspelling words, even on 

your Facebook shows you 

don‟t take that seriously.”  

 

“It‟s too distracting to even 

read 

Their activities with 

misspelled words and smiley 

faces everywhere. Are they 

22 or 15?”  

 

“Many of our employees are 

required to have quality 

speaking skills over the phone. 

Writing and verbal skills go 

hand in hand, so how poorly 

they write isn‟t in their favor.” 
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   Similar Values: 

 

In response to pictures of 

alcohol or drug references 

(images, comments, videos)  

 

“I feel drunk just looking at 

their page!”  

 

“It may seem old fashioned, 

but there are better ways to 

represent yourself than with 

alcohol.”  

 

“We don‟t tolerate sloppy 

behavior. We pride ourselves 

in being professional.”  

 

 


