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To whom it may concern:  

        This cover letter was written to express my interest in the Marketing internships that Blue 

Cross Blue Shield has to offer. My English minor (December 2010), Writing Certification (May 

2012), Bachelor of Marketing Degree (December 2012) and hardworking nature would be an 

asset to Blue Cross Blue Shield.  

        I chose marketing as my major because the art of advertising is fascinating to me. Selling, 

reaching out and understanding the customer and then ensuring customer satisfaction play a vital 

role in company growth and developing long term relationships with customers. I like the 

challenge of offering solutions to problems and promoting a positive brand name that can be 

recognized not only locally but internationally as well. 

       As a student of Business Marketing at the University of Michigan (Dearborn) who is 

enthusiastic about the Blue Cross Blue Shield brand name and has acquired work experience in a 

variety of environments working with a diverse group of people, I would be privileged to have a 

chance to apply what I learned at Blue Cross Blue Shield.   I would be ecstatic to validate why 

Blue Cross Blue Shield products are better than their competitors and why Blue Cross Blue 

Shield should be a customer’s number one choice.  

        Using my experience at Best Buy, I have learned how to identify different groups and types 

of customers and how to fulfill their needs. Every customer that walks through the door is 

looking for a solution to a problem but has different ways of expressing what they need. It is up 

to the Marketing Department to recognize that need and ensure the consumer comes back to the 

company next time a need is needed to be fulfilled. I gained skills that helped me understand and 

learn from customers who are both satisfied and unsatisfied and apply that experience to better 

improve the image of my company.  

       This summer, I had an amazing opportunity to intern with the University of Michigan. I 

worked with eCities to collect and organize data from communities and market our 

questionnaires to them. This internship gave me good grasp of how to perform professionally 

and how it would be like to be working a professional marketing job. I took it very seriously and 

was awarded a letter by the Dean for my hard work and dedication. This internship gave me the 

confirmation that Marketing is indeed a career that I would both enjoy and excel in. 



       I would be grateful for the opportunity to work with and learn from those who also share my 

passion for marketing.  

       Thank you for your consideration and time. I look forward to hearing from you.  

Sincerely,  

 

Sharndeep Samra  

 

 


