
 

 

  

Product Description: 
Ouzo is a clear liquor found in Europe 
that we plan to import from overseas 
and integrate it in the US. Ouzo took 

off in the beginning of the 19th 
century following Greece 
independence. It is an anise-flavored 
liquor that is widely consumed in 

Greece and Cyprus. It can be 
consumed neat or with water. It taste 
like liquorices and if you mix it with 
coke it will destroy the liquorices taste. 

Market Segmentation:  
We want to market this product to 
college students in their communities 
and social groups. Specifically Greek 

communities, making our target 
market college students 21 and older. 
Our secondary market is young 
professionals in larger cities ranging in 

age from 21 to 35.  

Pricing Strategy  
Because Ouzo is of the highest quality 
in Greece it is also in the higher price 

Distribution & Communication 

In order to successfully introduce this 
product we will distribute it to liquor 
stores around the country, especially 

to cities with a large population of 
young people or college towns. We 
have a variety of promotions to engage 
our target market and spread 

awareness about the product.  
 
 

Introducing the Greek liquor, Ouzo, into the competitive 
alcohol market of the United States.  

Drink 
like 
the 
Gods. 

range. Ouzo will be imported from 
Greece and will sell anywhere from $20 
to $25 for a 750ml  
 
Competitive Environment: 
Our product would be competing with 
other clear alcohols such as vodka, 
tequila, rum, etc. For example, current 
successful brands include: Skyy, Patron 
and Bacardi. In addition, Ouzo would 
also be competing with any licorice 
tasting alcohol due to its unique and 
distinct taste. The biggest competitor 

• Ouzo girls handing out small free 
samples at bars 

• Large life-size posters of Greek 
gods holding a bottle at liquor 
stores 

• Posters all around campus 
promoting the taste and price of 
the product 

• Sponsor off-campus events such as 
concerts, block parties, etc.  


