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I began my social media implantation at the beginning of the term. 
My goal was to enhance my online presence and reputation in the event 
planning industry, using tools such as Google Reader, Twitter and 
Wordpress.  
 I began by using my previous Twitter account. I had already 
established a small reputation in the event planning industry and my goal 
was to extend it, which was why I chose to use the same account. To do 
this, I would tweet at least ten times a week on even planning topics. I 
would use hash tags, retweets and share blogs posts that I had found from 
various event planning blog sites 
 I used my blog to write personal pieces about event planning. I 
thought that was extremely important to respond to comments on my 
blog to create conversation with my readers.  From there I created a blog 
roll. I then uploaded that blog roll to a Google Reader account, making it 
easier to manage new posts to share via Twitter. This is the tool I used 
when I wanted to find an event planning article to share.  
 I decided it would be a good tactic to begin following more event 
planners. I immediately followed over 20 new event planners that I was 
not following previously. I then attempted to create an online relationship 
with them by sharing their stories and using their twitter handle in my 
tweets.  
 I decided to measure my success by tracking the amount of new 
event planning followers I had gained since the beginning of the term. I 
began the term with 103 followers and I now have 149. I gained 46 
followers – eight of them are in the event planning industry, 18 others are 
in the public relations and media industry. 
 I am pleased that I have gained followers that I am targeting my 
tweets towards. However, I would like to gain more. To do this, I will 
increase my use of hash tags. I also think it would be beneficial to try and 
be retweeted as much as possible.  
 I also measured my success by the amount of my event planning 
tweets that were retweeted, 12 of them were retweeted and I had six 
responses from those who I used their twitter handle.  
 To my knowledge my personal blog was shared on twitter six times 
by five different people. I only know this because these people included 
my twitter handle. I find this extremely successful. These people were 
reading my blog and decided to share it with their followers, it was not 
simply a retweet from my account.  
 I would like to continue to enhance my presence on social media in 
the event planning industry. I believe that sending out positive, valuable 
tweets will help. I will continue to use my Google Reader account to share 
new articles. I will also continue to update my blog with event planning 
topics. I will continue to create conversation with my blog readers. These 
tactics will further my event planning presence in the social media world. 


