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Abby Coppinger 

Section 002 

Advertising Assignment  

 

Strategic Planner: Precision Gym “committed to excellence” 

1. Advertisement Goal: 

 To convince members in the target audience they should chose our gym because 

we provide the tools for our clients to build or re-gain their confidence.  

2. Client and Product: 

 Precision gym is a workout facility like no other; it provides all of the 

amenities clients wish for. It offers a variety of services including, on-site trainers 

to teach correct equipment use, both men and women’s weight training sections 

and more suitable hours. There is also two times the amount of cardio machinery 

than leading gyms, so the wait to complete cardio during peak times is less likely. 

A sauna, whirlpool, and steam rooms are conveniently located in both men and 

women’s locker rooms. There is always a staff ready to help answer any questions 

need they be answered, always fresh towels for our clients and pump-up music 

playing all around the facility.  

 Founder and CEO, Abby Coppinger wanted to create a work out facility 

unlike any created before, one that would answer to the customers wants in a 

gym. Abby had tried many gyms in the past each missing vital components that 

she incorporated when she created Precision Gym.  Research was conducted in 

order to gain full perspective of what the client’s wants and needs were. Abby 
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wanted to satisfy her client’s wishes so that she could create a gym that could 

reach to everyone.  

3. Target Audience 

 The target audience for this ad is men and women ages mid 20s to late 40s 

looking to better their body image, by either losing weight or toning the body they 

already have. They can have either no prior experience in the gym or be a pro, they 

are someone who is looking for a new gym or to start working out.  

The average age of the target audience is 30. Its members have a median household 

income of $70,000. They have obtained a high school diploma or higher, some still 

may be in college but most have completed their schooling. They should be able to 

afford a monthly membership at a gym and have a good work ethic. 

 Many are young mothers who are seeking to get their bodies back in the shape 

they once were before pregnancy. Many post-college graduates trying to lose the 

weight put on during college. They believe that if they work hard enough with the 

right equipment they can get back to the bodies they once loved. 

 Members of the target audience feel insecure going to the gym alone due to the 

fact they don’t know how to use the equipment, so typically they pass it up.  

4. Product Benefits 

 Precision Gym’s atmosphere makes working out desirable to its users. It provides 

the necessities that help its clients feel comfortable while at the gym. The amenities 

encourage the clients to want to work out and feel confident while doing so. 
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5. Current Brand Image 

 Precision Gym is relatively new to the Markey and has little brand image thus far. 

Right now it is perceived as just another gym. 

6. Desired Brand Image 

 Precision Gym is the premiere leader in fitness centers and physical exercise 

programs it helps you lose the weight you want.  

7. Direct Competitors and Brand Images 

 Direct competitors are corporate chain fitness centers 

o 24- hour fitness: the target audience is the working class who has a positive 

image of this leading brand. But the members of the target audience wish that 

the gym offered all of their wants in one place. 

o Curves: the target audience is middle-aged women who are looking for a 

women’s only workout facility geared toward females only. But, they wish 

that the workout routine wasn’t so scheduled. 

8. Indirect competitors and Brand Images 

 Indirect competitors include local workout facilities that cater to their resident’s 

wants and needs. Members of the target audience like the accessibility of the local run 

fitness centers but desire greater quality in their gyms. They are frustrated with the 

lack of help from staff at smaller gyms and want to be able to train in the proper 

ways. They would like to access the gym at better hours and not have to wait so long 

for machines during peak hours.  

 

9. Strategic Message 
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 Precision Gym fulfills all of your gym requirements and motivates you to want to 

exercise. 

10. Supporting Benefits 

       Feature                   Benefit 

 

-On-site trainers      -Ability to gain help while working  
       out, so you can feel confident  

 
-Men & Women’s weight training    -not feel pressured around all of the  

       people in the free weight section 
 
-Sauna, Whirlpool and Steam rooms    -Post workout areas where you can  

       relax and cool down/clean up  
 
-Longer hours of operation    -Easier for the working class to get  

       a work out in 
 
-More cardio equipment    -Reduces the awkward wait time for  

       cardio during peak hours 
 


