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Strategic Message Planner: The Quake 
 

Client/Product: 

The Quake is a new western venue in Stillwater, Okla.  Stillwater is in need 

of a new venue for entertainment and The Quake is here to fill that spot. 

The idea to open The Quake began two years ago. Stillwater citizens voiced 

a need for a new location/hang out for OSU college students. Recent 

graduates John Hugh and Jane Doe rose to the task of making The Quake a 

reality. The Quake provides a safe environment for college students to 

dance to country music and eat barbecue. Going to The Quake is like 

stepping back in time to the western era. Everything is cowboy-related. 

There are more than 30 entrees to choose from on the menu. The DJ has 

all the best equipment with more than 5,000 songs on hand.  

 The Quake provides all things western, including: The World’s Greatest 

Barbecue, dance floor, live entertainment, karaoke Tuesday, Ladies Night 

Thursday and Country Night Friday. 

Target Audience: 

The target audience for this ad is Stillwater residents age 18 to 30 who are 

looking for something a little different to do for a night on the town. They 
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typically like to stay in town on the weekends instead of driving to 

Oklahoma City or Tulsa. They are loyal to the town of Stillwater.  

The average age of the target audience is 20. Most are still attending 

college. Their parents are still supporting some of them. Some have part 

time jobs to help pay the bills. They are devoted to their schoolwork and 

social lives.   

Members of the target audience live busy lives and don’t have time to 

travel to a bigger city for entertainment. They refuse to accept other 

venues in Stillwater due to safety and health reasons. They don’t want to 

go to just a bar. They don’t want to be in a place that allows smoking.  For 

them, entertainment is about having fun without the unnecessary hazards 

to health. They want a place where they can enjoy themselves in a smoke-

free environment. They are more than willing to stay in Stillwater over the 

weekend if they have a place to go where they can “cut loose.” 

The target audience doesn’t expect a venue to be over-priced or out of 

reach. They will, however, invest their money in a local business that 

promotes safety precautions, like: a no smoking environment, cut off 

points for alcohol consumption and plenty of security.  

Product Benefits : 

The Quake is located in Stillwater and provides a safe environment for the 

small community it is in. College students and young residents of Stillwater 

would be more likely to stay in town for the weekend with a place like The 

Quake open. 
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Current Brand Image: 

The Quake is new to the town of Stillwater and has little brand image. If 

anything, it is perceived as just another bar in Stillwater, Okla. 

Desired Brand Image: 

The Quake is a fun, safe place that is a staple in the entertainment venues 

available in Stillwater, Okla. 

Direct Competitors and Brand Images: 

Direct competitors are other local bars/entertainment venues in Stillwater, 

Okla. 

o The Weed: The target audience has a mixed image of this leading 

brand in Stillwater, Okla. As of yet, The Weed has been the only place 

for Stillwater residents and OSU students to dance. It brings big-time 

performers during Calf Fry and other parts of the year. Most 

members of the target audience wish the venue wasn’t so expensive 

or so crowded.  

o Eskimo Joe’s: The target audience has a positive image of this 

leading brand. It was founded in Stillwater and is a true Stillwater 

staple. However, members of the target audience wish they didn’t 

have to wait hours for a table on game day weekends, days of bigger 

OSU events or on Thursday nights. 

o Stonewall Tavern: The target audience has a positive image of this 

leading brand. It is located on the Strip, right across from the OSU 
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campus. However, it is often crowded and doesn’t offer many 

options. 

Indirect Competitors and Brand Images: 

Indirect competitors include bars/entertainment venues outside of 

Stillwater, desire to save money and comfort with what Stillwater, Okla. 

already has to offer as far as entertainment is concerned. Members of the 

target audience don’t want to pay the money it would cost to have a night 

on the town in either Oklahoma City or Tulsa. Saving money is important, 

but they would be more likely to spend their money in Stillwater if they 

had an entertainment venue. They are comfortable with what Stillwater 

already has to offer but they are also bored with the choices. They would 

likely be excited and willing to go to a new entertainment venue in 

Stillwater, Okla. 

Advertising Goal: 

To convince members of the target audience that The Quake is the fun, 

affordable, safe, smart entertainment option in the town of Stillwater, Okla. 

Strategic Message: 

The Quake provides all your entertainment desires in one convenient 

location. 

Supporting Benefits : 
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Feature      Benefit 
Provides food, bar, dance floor, 
entertainment  

Everything you need is in one place.  

Located in Stillwater, easy access   No wasting money on gas to go out 

Provides plenty of security  It’s safe! 

Menu is always changing, 
entertainment is always changing 

Variety! No way to get bored 

 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 


