
Strategic Message Planner: Blitz Cupcakes 
 
Client and Product 

Blitz Cupcakes is a new and inventive way to enjoy football game days. Blitz Cupcakes 

is a trailer set up three hours before kick-off and will remain open one hour after the end 

of the game that sells gourmet cupcakes. 

 

Blitz Cupcakes was founded four months ago by two college students who have a passion 

for cupcakes. They began testing cupcakes recipes and realized they wanted to open a 

cupcakery.   

 

Blitz Cupcakes offers a variety of cupcakes, which makes it easy for everyone to find one 

they will enjoy. The cupcakes are made from scratch and are prepared the day of the 

game. 

 

Target Audience 

The target audience for this ad is college students who attend football games. The 

students who this ad targets have a sweet tooth and enjoy rich, decadent desserts.  

 

The average age of the target audience is 22. Its members have an average income of 

$14,000 and work an average of 30 hours per week. Most work entry-level jobs for 

minimum wage.  

 



Members of the target audience live busy lives and don’t have time to prepare treats for 

their tailgate.  They typically rely on the stadium’s concession stands to provide them 

with food, which gets costly.  

 

Product Benefits 

Blitz Cupcakes is designed to be easily accessible, affordable and to save customers time.  

It eliminates time spent preparing and baking food so they can focus on work and school. 

 

Current Brand Image 

Blitz Cupcakes is new to the market and is not very well known. It is perceived as just 

another cupcake shop. 

 

Desired Brand Image 

Blitz Cupcakes are affordable and make tailgating and game days more enjoyable. 

 

Direct Competitors and Brand Images 

Direct competitors are other cupcake shops: 

• Pinketzel: The target audience has a positive image of this leading brand. 

However, this shop is only located in the Oklahoma City area and therefore is not 

easily accessible to the target audience. 

• Cuppies & Joe: The target audience enjoys the atmosphere of this shop, but the 

cupcakes are generic. 

 



Indirect Competitors and Brand Images 

Indirect competitors include homemade cupcakes and desserts, other tailgating vendors 

and diets. Members of the target audience do not have a lot of opportunities to eat 

homemade food. Therefore, whenever parents and alumni make homemade desserts and 

take them to a tailgate the target audience would choose that because it is free and 

homemade. Not everyone in the target audience enjoys cupcakes. Consequently, other 

tailgating vendors are an indirect competitor. Many college students are worried about 

gaining the “freshman 15.” They will avoid any food item they think will hinder their 

diet. 

 

Advertising Goal 

To convince members of the target audience to buy cupcakes from Blitz Cupcakes. 

 

Strategic Message  

Blitz Cupcakes is a tailgating decadence and is easily affordable. 

 

Supporting Benefits 

Feature                                                              Benefit 

Homemade cupcakes 

Fresh cupcakes 

Affordable 

Easily accessible 

Tastes great and enjoyable 

Tastes great and enjoyable 

Enjoy many cupcakes for a low price 

Customers don’t have to travel long distances 

 



Title: Blitz Cupcakes: Tailgating Decadence 

Client/Sponsor: Station Promo 

Length: 30 seconds 

Air Dates: September 1- December 10 

 

SFX: Sound of fans cheering at a football game 
(Establish, then fade) 
 
ANNOUNCER:                                                       Are you worried about what dessert to make  

                                                                                  for your tailgate? Do you need to be studying  

                                                                                  instead of baking? Is your oven broken? 

MUSIC: Here Comes the Boom by Nelly 
http://www.youtube.com/watch?v= nqWZqQX 
k_Ao&feature=related (start at :13 seconds,  
play for :07 seconds, then fade under) 
 
ANNOUNCER:                                                        Well worry no more! Blitz Cupcakes is a 

                                                                                  gourmet cupcake tailgate that is delicious and  

                                                                                  affordable. They begin selling fresh cupcakes 

                                                                                  three hours before kick-off and close one  

                                                                                   hour after the game. 

 
SFX: Football fans cheering (establish, then  
Fade) 
 
ANNOUNCER:                                                         Stop by Blitz Cupcakes today and enjoy a  

                                                                                   little tailgate decadence or visit us at  

                                                                                   W-W-W DOT BLITZ CUPCAKES DOT   

                                                                                   COM. 



 

 

 

 

 

	  


