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LubriSyn Social Media Workshop

Presented  August  17, 2010

Lubrisyn Social Media Policy

How Lubrisyn’s Social Media Site Will Run

As specified by the client, most corporate posts will come from Kelly Allday.  However, with so many members of the sales team being at equine events across the nation, the Facebook Page and Twitter Feeds would benefit greatly from the participation of a full team of Lubrisyn employees and distributors.

The program will work loosely as follows:

Standard Posts from Kelly Allday as webmaster--Kelly will post tips from Dr. Allday and event videos where she is present, feed in results from equine events, announce special online deals or promotions, run contest pages and be the first line of response for public questions. She will need to feed and/or check on the page two to three times a day.

Dotted Line to Customer Service--We also recommend a representative from Customer Service check in with the site twice daily. If someone has a question relating directly to what they can order, how its delivered, a product problem or complaint, this customer service representative would answer them publicly.  For more personal responses, they can click on the poster’s name and respond to them via a direct message.

Recycle Posts on Twitter-Lubrisyn also has a Twitter Feed, which we believe can be largely populated by retweets of what you are putting on Facebook.  However, there will be many times when it will make sense to answer people directly on Twitter, or use it to put up posts when you are on the go.  We believe the same team that contributes to Facebook should be contributing to Twitter, too.  Much like the Facebook operation, we believe Kelly should be mainly curating the tweets, but that customer service particularly needs to check the feed no less than twice a day.

Post Transparency--We recommend that all posts on Twitter or Facebook be allowed to get onto the site with no lag time to go to a curator for approval.  This will keep the flow going and make your efforts more transparent.  However, as administrator of these sites, you do have the option to take things down.  By stating this in a policy for page visitors, this will make it clear.  If you have to take something down, you can message that person directly and say that it violates your social media policy, and offer them a link to the written policy.

Social Media Policy By the Book--In this document, we are providing a social media policy statement for the people that post to your site, and a social media policy specific to Lubrisyn employees/distributors who post to and use the site.  Many companies have their people sign these agreements, to have a record that they understand this policy.

Distributor agreement--Distributors own their own companies, so your authority is limited.  However, they must follow the same rules as employees when posting on Lubrisyn’s official pages.  You can strongly recommend they adopt the same policies for their own social media pages and websites.

Communicating to Your Internal Audience First--It is important to remember that your employees and your distributors are partners in your success.  So it is crucial that they not be surprised by changes at corporate.  In other words, Lubrisyn should always notify employees and distributors directly, and first, whenever there is a new product launch, an important new sponsorship or promotion, a change in the way the products are sold, or any other piece of news that is material to their jobs and businesses.  Ideally, they should be notified via email, text or personal meeting before any of these announcements are made publicly to the media or to your fans online.  If they get asked about these things online, they need to be able to respond knowledgeably.   

Lubrisyn-Equine Employee/Distributor Social Media Policy

At Lubrisyn, our aim is to make our brand the “source for a sound horse.”  This mission goes far beyond just our product, which is already known throughout the industry as one of the most effective and healthful supplements for horses today.  We intend to harness the full extent of our equine veterinary and general industry knowledge on our social media venues--namely Facebook, Twitter, and our website.  When people subscribe to our feeds, we want them to find a full array of information, from special deals and promotions, to tips on horse care, to contests, conversations with our horse care experts, to updates and behind the scenes info from all the equine events we attend.  We want you to be a part of this outreach.

We do, however, wish to give you some rules of the road that will help you navigate the social media landscape.

Guidelines--What to Do:
Always use your real name and company name-- As a matter of transparency, we would prefer that you didn’t give yourself an alias.  So when you tweet on Lubrisyn’s Twitter account, make your handle your real name or company name if you can, or something that would help you be easily identified.  On Lubrisyn’s Facebook pages or comment section on the website, we prefer for your name and company to be identified, too.

Post often and quickly at events--If you are at an event on behalf of Lubrisyn, post as many meaningful posts as you can--perhaps two or three daily.  Talk about what’s happening at the event, who’s winning, who’s the crowd favorite, what’s new, and if there are any special promotions going on related to Lubrisyn. Show photos.  Link to videos that you’ve uploaded to YouTube or Vimeo.  Link to photos you’ve loaded to Flickr. Think in terms of what a horse person would want to know about the event if they couldn’t attend themselves.  Posting two or three days after something has happened is entirely too late.

Talk about Horse Care-- If you are qualified to do so, feel free to discuss possible horse care solutions to people who might post in with questions.  However, always make it clear that these are suggestions that are no substitute for an on-site exam from an equine vet.

Put context in the news-- Has there been a big rule change that will effect equine competitions?  Are there new products out that could change horse care?  Who’s your favorite to win the Derby?  With your insider’s perspective, feel free to make posts that put context on the news.

Do you want to blog?--If you do, let us know.  We can set one up for you or help you find a content niche that makes sense for the company.  If your blog posts appear on a Lubrisyn website or link to one of our fan pages, we reserve the right to curate, edit, or if necessary, remove your posts if they violate our social media policies. If you are a distributor of Lubrisyn, we support you having a blog on your own company’s website.  However, we do ask that you do not make defamatory statements about our company, or release information to the public about our products before we have had a chance to do so.  If you’ve written a blog post on your own website that you think our audience would enjoy, feel free to write a sentence or two about it and provide a link back to your site on our social media sites.

Post Questions Your Customers Have Asked--Have your customers come in with a unique problem with their horse?  Did you help them find the answer?  Posting about that, and linking to new resources of information, is very much welcome on our social media venues.

Offer Special Promotions-- We ask that you do not advertise your promotional sales for Lubrisyn on our Lubrisyn corporate web or social media sites.  We especially ask that you do not advertise competing products to Lubrisyn or other horse care supplements or performance enhancers on our site.  However, if you are having a special sale on tack or other horse care products, feel free to mention it on our social media venues.  This provides extra value to our fans.

Guidelines--What Not To Do:

Using Lubrisyn’s Name as Your Personal Website or Fan Page Name-- At the present time, we have distributors who have named their websites or fan pages “Lubrisyn online” or the like.  This makes it very confusing for the customer or fan who is looking for the company.  They don’t know whether they are talking to a distributor, and employee, or the company itself.  

For this reason we require:

--that all distributors use their own company name on their fan page or website.

--that if Lubrisyn’s name is used, it is used secondarily, such as “Acme, Inc--a Lubrisyn Retailer.”

--that employees avoid all handles, page names or the like using the name Lubrisyn, like “Lubrisyn guy”  or “@lubrisyninfo” or the like.
Showing Disrespect--  Not everyone on Lubrisyn’s social media venues will be well-informed or in the right.  No matter what, treat everyone with the respect you’d give a valued customer.  If you need to correct someone, do so gently, and if possible, with links that take you to an objective third party site that can confirm your point of view.  If someone is abusive, alert Kelly Allday, who can remove that person’s posts.

Violating company confidentiality-- We will make every effort to keep you informed about any upcoming company announcements or business plans.  In return, we ask that you never reveal things you may know about upcoming announcements before we’ve had a chance to make them public.  This will protect us all from any misinformation or damaging leaks that could hurt our competitiveness in the market.

Veering off Subject-- Keep in mind, everything we do with Lubrisyn’s equine spaces regards horses, horse care and the equestrian's lifestyle.  So we ask that all your posts relate back strongly to these things, while avoiding political or religious discussions, venting of personal problems, or rants of any kind.

Plagarizing other’s material-- If you have picked up content from a source, you’re well within your rights to use it.  It is common courtesy--and legally advisable--to provide a link back to where you found your source material.  In lieu of the link, the source should be physically mentioned, with an “according to” or some kind of footnote.

Engaging in Fights-- It’s best you don’t pick fights by posting a provocative question, or calling someone out in a post.  If you see a fan doing this on our pages or sites, it is best not to engage them.  If the post is especially bad, or the fan is leading other fans down a dangerous conversational road, please alert Kelly Allday, who can remove their posts.

Promising Release Dates--Don’t make promises about when certain products might hit the shelves or when certain promotions will begin.  We will announce these things through corporate.

Referencing Vendors Without Permission-- It is best not to reference other vendors unless you have their express permission to do so.  For instance, if you are at a trade show and see a wonderful new equine product, ask someone at the booth or the company’s corporate office if you can reference their product on your page.

Making Exaggerated Claims About the Product, or Allowing Fans to Make Exaggerated Claims-- When something gets said on one of our social media or online venues, Lubrisyn is tacitly endorsing those comments.  So we must be very careful about how we frame the conversation about our product.  Lubrisyn is a joint health supplement that improves performance, decreases injuries and generally improves equine well being as a result.  It does not cure other diseases, prolong a horse’s life or bring them back from the brink of death.  We ask that you do not make these assertions, and furthermore, gently correct anyone online who does.

We look forward to your participation.  Your involvement will help make Lubrisyn’s social media venues a true place of community for horse lovers.  We consider these some basic, “common sense rules of the social media road.” However, it is important to us that we maintain a legal, trouble-free social media effort. Failure to abide by these social media policies will result in your posts being removed.  People who violate the policy repeatedly will be asked to no longer participate.

Lubrisyn Public Social Media Policy

Welcome to the world of Lubrisyn Online!  We’re happy you’re part of our community.  We strive every day to provide you with not just the highest quality horse care products, but also with the latest equine news and the training and care tips that will improve your relationship with your horse. Here you’ll have convenient access to the online store for our popular equine joint supplement Lubrisyn and our equine nutrition supplement, Reborn, as well as links to our network of retail distributors. To put it simply, Lubrisyn is the “source for a sound horse.”

In the interest of making our social media venues on Twitter, Facebook and Lubrisyn.com a helpful experience for everyone, we’ve established a few rules of the road for being on our sites.  Failure to follow these rules may result in your posts being taken down by our webmaster.  If you have any questions regarding these policies, please feel free to contact Kelly Allday at Lubrisyn’s corporate offices.

1)  We welcome your horse care questions, but they are not a replacement for seeing an equine vet in person.  Dr. Allday, our founder, is one of the industry’s top equine vets, and available to answer your questions online.  While he can shed a great deal of light on your horse’s situation and help you flag potential problems, his online advice is not a replacement for treatment, or seeing an equine vet in your area.
2)  By using the Lubrisyn Twitter Feed, Social Media pages or Website Comment sections on lubrisyn.com, you hold harmless the Lubrisyn organization from any legal liabilities stemming from illnesses, training issues or damages with your horses.
3)  Any posts, pictures, tweets, videos or questions you place on Lubrisyn.com, our Facebook, Flickr, Vimeo, Twitter or other social media streams are considered the copyrighted property of Lubrisyn and can be used again in our other marketing materials or online.
4) Any personal contact information you provide to us may be used to send you promotional materials and special offers for Lubrisyn products at a later time.  However, we will not share your data with our retailer network, sell your information, or share it with other firms.
5) Lubrisyn reserves the right to edit or remove your posts if they:


-- verbally harrass, demean or slander other members of our online community



-- discuss matters that aren’t relevant to horse care or performance issues



-- plagarize other writers or websites without a link back to the original post



-- post the same message multiple times



-- post chain letters



-- post promotions not related to our retail distributor partners



-- offer personal contact information for yourself or others in a public in a post or 

   comment

Your Social Media Foundation

While we have provided a specific outline of stories, posts and videos to put on your Facebook page, they can be subject to change based on current headlines in the equine industry, changes in sponsorship or travel schedules, and the like.  So before we get specific about exact topics, it is important to consider the basic themes underpinning all your content.  If LubriSyn stays true to these basic concepts, any number of stories or variations can come from these:

Monthly Themes

These can help you have some basic information “in the can” so you never have to worry about where your next post is coming from. We recommend choosing a general horse care category, and centering a large proportion of your posts around these areas.  For each month’s care theme, Dr. Allday could provide a list of 12 tips, which could be each boiled down to no more than two sentences.  (Links to more information could be provided, in the form of longer posts or videos if it is necessary.)  These tips could be metered out to two to three a week.

Television Teasers 

With the LubriSyn show nearly a reality, a treasure trove of material will now be available to you for your social media efforts.  Promoting the show through social media will be very important because many of your audience members might not be available to see the shows when they air and some might not have access to the cable channel where it runs.  So social media will promote general awareness of the show, invite viewers to watch on cable, and point them to your website/Vimeo afterwards to watch it at their convenience.  As part of the redesign of the LubriSyn website, we suggest creating an area where fans can access and view every show in its entirety, both online, and over mobile devices.

To do this we recommend taking about three, 30-second to two-minute clips from each show that is produced.  Break down the clip into the answer to a question, a tip, or a teaser.  Run one three days before the show, one the day of the show, and one the day after the show. The first two tips would include the show time, and the other would include information on the show’s location on Hulu.  You will notice references to the television show are absent from the subsequent editorial calendar.  We will add these in when we have a finalized show schedule.

Open-Ended Questions

This is where you ask a question of your audience, aiming for answers which might be useful to your audience.  For instance: “What’s your horse’s favorite treat?”,  “What is the best training trick you’ve used to prepare your horse for a barrel race?”, or “What is the most important trait you look for when you’re purchasing a quarter horse?”  To make these successful at the start, I recommend having some people who are company employees or friends of the company watching the site closely, and volunteering to comment whenever possible.  As the LubriSyn page becomes more popular, the questions should create interesting threads because of the volume of people participating.

News “Feeds”

Some of the horse associations have news feeds that allow you to get results from competitions fed directly to your e-mail or Facebook account.  We think that LubriSyn could be a great aggregator of information on what’s happening in the horse world.  We recommend signing up for as many automatic feeds as possible for the page.  What you can’t get automatically, we recommend compiling for your readers.  When you attend an event, be sure to create a post congratulating the top winners and providing a link back to where the full results are posted on the association’s or event’s website.

Contests

People love to see their horses and their accomplishments featured, especially if there is an incentive in it for them.  In this plan, we have outlined a handful of contests for LubriSyn to try that should build traffic at a modest cost.  To execute these contests, we recommend having a landing page created for each contest on your website.  People who enter can download video, photos and/or stories on your site.  Every few days during the contest period, make a social media post about the contest with a link to some of the most interesting entries yet.  When the winner is chosen, create a landing page just with their entries, and make a big deal about them on your social media and web page.

Interviews from Events

With LubriSyn staff in attendance at such a wide variety of horse events, this makes a great opportunity to report from the show.  A Flip camera or other rudimentary camera could be used to do short, unedited videos from the events.  The key would be not to make it a LubriSyn testimonial.  Instead, see if you can get a key winner from the event to share their favorite training tip, or how they overcame an injury or behavior problem with their horse, or their impressions on how the level of competition has changed, or what kind of behavior they’re seeing at the show…any of these would be good angles.  The sorts of questions asked would be dependent on the subject, but should be no longer than a two-question interview with a follow-up or two.  You’ll want to get these up quickly, so you want to be sure you have one continuous video that doesn’t necessarily need to be edited.  Also, if there is a particularly exciting run a horse takes, that would make good footage, too.  It’s all a matter of what you can capture.  If Dr. Allday is in attendance, it would make a good opportunity to ask him questions about care for horses in particular genres of competition.  If he can show a horse there as an example, that’s even 

better.

Current Promotions or Deals

If LubriSyn is offered on sale through a distributor, creates group buying packages, or the like, the Facebook community is the perfect place to make those announcements.  Offer a link to where they can go to get the discount.  In addition, you may want to offer an introductory coupon for anyone who signs on as a fan, as soon as they sign up.  The coupon should be redeemable online or through any retailer.

Current Videos Available

Your LubriSyn testimonial videos should be shown in your social networking arena, but they should be spread out over the course of the year.  To make the best connection to your material as possible, we recommend matching the video subjects up to the times when their sport is at its height during the year.  For instance, barrel-racing spokespeople should be shown at or near the Barrel Racing World Series.

Help this Horse

Periodically invite fans to post a problem they are having with their horse, medical or behavioral.  Fans would be invited to weigh in with their solutions to similar problems.  Dr. Allday would comment as well, and correct any egregious suggestions which may come up from 

readers.

Proposed Social Media Calendar

August
Skin/Coat/Allergy month

Tips from Dr. Allday on how to help your horse beat the heat, avoid bugs and pests.  How to spot an allergy in your horse.  12 tips metered out three per week.

Open-ended question

“What’s the craziest allergy or skin problem your horse has ever had, and how did you fix it?”  Best answer gets free bottle of Lubrisyn.

NBHA, Lexington, VA (Ashley Crider)

Congratulate winners. Flip interview, Open ended.

Cactus/Resistol Roping, Colorado Springs, CO (Kami Peterson)

Congratulate winners w/link.  Flip interview—“What does it take to be a world class roper?  What makes a roping horse different from other horses, and what does it take to train them differently?”

Lubrisyn testimonial video link

Barrel and Roping Experts currently produced in video

September/October

NTRL, Bristol, TN (Aaron Burke)

Congratulate winners.  Flip Camera—just good footage from the event.  Perhaps perspective from the event managers about what makes this event different.

Fortune 5, Memphis, TN (Ashley Crider)

Congratulate winners.  Flip Camera Video- Type of injuries common to barrel racing, and how to prevent them.  May need to chop up by question.

Western/English Sales Association, WESA Denver, CO (Alex Hassinger)

Flip video new products, tips for retailers on selling these new products.

World Equestrian Games

We recommend applying for a press pass immediately, so you can have easy access to interview whom you please.  Potential Flip Video coverage:

-We would like to see if some of the LubriSyn competitors will borrow cameras and film the places where they are competing

-Video as a spectator when LubriSyn horses are competing

Quarter Horse Congress (Phil Russell)

Congratulate winners, especially youth category. Flip camera subjects—ask kids what they do to take care of their horse, and how they recommend others teach their kids about horse care.

Roping Finals (Aaron Burke/Alex Hassinger)

Congratulate winners. Cover as it happens with descriptions.  Tweet also.  Flip camera subjects—how riders have trained themselves to be better ropers, why their horse is special, and training tips to take you to the top.

NBHA World Show (Ashley Crider)

Congratulate winners.  This show will be broadcast live.  If Dr. Allday is in attendance, it would be a good day to follow him “backstage with the vet”, showing him working with horses periodically during the day.

November

Performance month

Inspired by the amazing performances from the Equestrian Games, 12 tips from Dr. Allday and staff on how to responsibly boost performance in your horse, Lubrisyn included.  Metered out three per week.

NTRL, Memphis, TN (Aaron Burke)

Congratulate winners, Flip video footage, open ended.

Open-ended question of the month

“Whose operation do you admire for running a good, horse-centric, high performance training program? “ Have them vote on landing page.  Publish results of votes in a separate post. Training operation with most votes would get a trophy from Lubrisyn and a six-month supply of Lubrisyn.

NTRL, Bristol, TN (Aaron Burke)

Congratulate winners, Flip video footage, open ended.

Lubrisyn Testimonials

Pour on the existing testimonials, especially from those who have had involvement with the recently concluded World Equestrian Games.

Fortune 5 Finale (Ashley Crider)

Congratulate winners.  Flip Video subjects—Hoof care for Barrel Horses.  Cold weather and transport to competition issues for horses.

December

Pain month

12 tips from Dr. Allday on how to recognize pain in your horse and get it the right treatment.   Metered out three per week.

Open-ended question

What’s your favorite story of one of your horses overcoming chronic pain?  Best answer gets a month supply of Lubrisyn.

AAEP Convention

Flip Video subjects- As seen at the Convention—new products, tips and theories.  

Comeback Kid/AAEP Convention Contest

Come to our booth and tell us why your horse is a comeback kid.  If your video wins, you’ll get a free year of Lubrisyn and your video will be promoted on our website.

Cowboy Marketplace NFR

Similar what’s seen at the marketplace angle with Flip videos, but without the contest.

Add competition to this...redeemable at 

January

Vet House Call Scheduled Premiere: Topics for first two shows,

Selecting a Horse/Stable Management

The Undiagnosables

12 tips from Dr. Allday on conditions to watch for that can trick you, or mask other more serious conditions.  Metered out three per week.

Western/English Sales Association, WESA Denver, CO (Alex Hassinger)

Flip video new products, tips for retailers on selling these new products.

Open-ended questions

“Are you stumped?  Ask Dr. Allday all your horse questions.” (Possible introduction of the Ask Dr. Allday App for your mobile phone.)

NTRL Muddy River Finals (Aaron Burke?)

Congratulate winners, Flip Video subject—Special Needs of the Roping Horse…how do you meet them?

American Equine Trade Asso., AETA (w/RJ Matthews & Alex Hassinger)

Flip video new products, tips for retailers on selling these new products.

Western/English Sales Association, WESA Denver, CO (Alex Hassinger)

Flip video new products, tips for retailers on selling these new products.

February

VHC Topics: Feeding/Tack & Equipment

Mare and Foal Month

12 tips from Dr. Allday about proper pregnancy care for horses and newborn foals.  Everything from feed, to exercise levels, to supplements.

Send us your foal photos.  (This can change to something else if we need to, but keep photo contest?)

Sponsor a “cutest baby” type contest using a landing page where the photos can be posted and voted upon.  Winner gets a one-year supply of Lubrisyn and heavily featured on the Facebook page.

Best questions from the “Ask Dr. Allday App”

Here, you’d pick one or two questions per month sent in to Dr. Allday, with his responses, to put up on the Facebook page.

Price Promotion, HU

In the interest of cross promotion, offer a coupon for an online purchase of HU at half off for loyal members of the fan site.  It might create trial.

March

VHC Topics: Dentisty/Vaccinations & De-worming

Feed & Nutrition month

12 tips from Dr Allday on how to feed your horse, and what kinds of supplements to consider.  Metered out three a week.

Does my horse have colic?

Invite readers to check in with their strangest stories about their horse’s behavior and eating habits, asking for help.  Dr. Allday or other resident expert gives out advice.

Nominate a runner

Cross promoting HU, we recommend having people send in their photo or story of a friend or family member who could benefit from HU.  Best 5 stories will get a free bottle and be featured on the Lubrisyn website, and be followed for their results.More existing testimonials, as is.

Event Coverage TBA

April—

VHC Topics: Your horse’s feet: Horseshoeing 

Senior Horse month

12 tips from Dr. Allday about how to care for an older horse, metered out three per week.

True Champion Award

Ask readers to write in about the older horse that they love, who performs better than expected, and is and what they do to train.  Winner gets a one-year supply of Lubrisyn.

Kentucky Derby

Recommend pulling up relevant headlines throughout this month on the lead up to the Derby.  Most notably:

--The line up of horses entered

--The post position draw.  

--Link to WHAS’s special that offers a backgrounder on each of the horses entered. 

--Congratulations to winners of Kentucky Derby.  Link to all results.

May—

VHC: Lameness 101: Joint Care/ Signs of Colic

Dr. Allday’s Insider tips on the Derby/Triple Crown

Tweet/Facebook Posts

Speed month

With the Triple Crown and Derby coming up, it is the perfect time to discuss how to improve your horses’ time metered out.

Open ended question

Send us your examples of a horse whose time has improved drastically.  Best story wins Lubrisyn free for a year.

Preakness

--line up of horses attending

--post position draw

--top picks for Preakness by famous handicappers

--Congratulations for winners and link to results.

June

VHC Topics: Preventing Colic/Traveling

Dr. Allday’s Insider tips on the Triple Crown

Tweet/Facebook Posts

Comeback Kid month

Why my horse is a comeback kid.  Readers submit their YouTube stories with footage.  Winner receives a 1-year supply of Lubrisyn.

Belmont Stakes

--Triple Crown Watch...who’s going to the Belmont

--link to TVG coverage of handicappers the week before the event

--Congratulations for winners and link to results

Other Event coverage TBA

July—

VHC Topic: Your horse & your fitness (good way to incorporate HU)

Event Coverage TBA

Joint Care Month

12 tips from Dr. Allday and friends on how to prevent joint injuries, and effectively deal with injuries when they occur.  Metered out three per week.

Price promotion 

For Lubrisyn with couponing available for Facebook fan base only.

Ask Dr. Allday

Sometimes the line between lameness and small injuries can be small.  Ask Dr. Allday your questions about your horse that is not acting correctly.  He’ll help you sort it out.

Important note:

LubriSyn is beginning a partnership with the National High School Rodeo Asso. (NHSRA) that will include not only attending events and social media promotions, but also scholarship participation. We do not yet have the 2010-2011 schedule, but as soon as it arrives, we will incorporate it into our social media calendar.

Promotions that will be included will be:

· Video contests (horse health, interviews, treating the kids as our “reporters”)

· Pros attending large state/regional shows and autographing in the booth/possibly offering a clinic or seminar at the show itself.

· HS Rodeo Members

· Contest to win tickets to WEG/Derby/NFR, etc.

· AQHA Discounts

· Incorporate other items they could win (joint supplement might not be the “coolest” most desirable item for a teen to win)

VEST Advertising  3007 Sprowl Rd  Jeffersontown, KY 40299  T 502.267.5335   F 502.267.6025  dwigginton@vestadvertising.com    vestadvertising.com
P.R. & Advertising Plan
24
P.R. & Advertising Plan
23

[image: image1][image: image2.png]VESNT



