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Client Name: Chiquita Brands International 
Product Name: Chiquita Bananas 

Project Background: 

Chiquita Bananas have recently seen a drop in consumer demand. Market research shows that the drop in 
sales is because of competition from processed foods and energy snacks.  

Advertising Strategy Statement: 

Advertising will convince buyers of all ages that Chiquita bananas is a more promising snack unlike the 
processed foods loaded with carbs and sugars.  The tone will be enthusiastic and wanting to sell the tasty 
fruit to any individual who fancies bananas.  

Campaign Theme: 

The strategic approach we must focus as whole is the consumer because of the vast improvement of 
making the Chiquita banana the first desired food to eat. My tagline is “You can have a banana, but why not 
a Chiquita Banana?”  

Problem Advertising Must Solve: 

The main problem advertising must solve is to educate the consumer that healthy snacks are better for you 
to consume unlike processed foods and energy snacks.  

User Value Proposition/Benefits 

The commodity that makes our product stand out from other snacks is it’s a healthy snack that has been 
providing to customers since 1899. The primary benefits are that Chiquita Bananas are high in potassium, 
diet friendly, and taste delicious.  

Key Fact 

We want Chiquita to gain recognition first by the consumer compared to their competitor of processed snack 
foods.   

Audience 

According to MRIplus both men and women between the ages of 45-54 consume bananas on a regular 
bases, but young children have a growing number in rates as well. The average household income ranges 
from $75,000-$149,000 in the southern region of the United States.  Races who buy the product of Chiquita 
are white or African-American.  

Mandatory Items/Limitations 

We must incorporate Miss. Chiquita, the brand image, as well as the iconic jingle that was created in the 
‘60s.  

Approvals 

Ken Graham 



 

Assignment: Final Portfolio: Creative Brief Writer: Alicia Marie Lewis   

Client: Chiquita Banana Date: April 25, 2011    

 

Chiquita Brands International Page 2 1/3/12 

 
 
 
 



 

Assignment: Final Portfolio: Print Ad Writer: Alicia Lewis   

Client: Chiquita Banana Date: April 25, 2011  

 

Chiquita Brands International Page 3 1/3/12 

Full Page Magazine 
“The Winner of All Snacks” 

 

VISUAL: 

 

Miss. Chiquita will be competing in a pageant amongst other iconic 
snack competitors such as the Chettos Leopard, Planter’s Peanut 
Man, Hostess Twinkie, etc. Miss. Chiquita will be crowned the winner 
of all the snacks because of her outstanding beauty, delicious 
bananas, and the rich cultural that Chiquita has to offer. She will be 
standing in front of all the competitors with a winning crown and 
sash holding a bundle of bananas in the air.  

  

HEADLINE: The Winner of All Snacks.  

  

SUBHEAD: Peel Back The Goodness With Chiquita Bananas  

  

COPY: 

A healthy snack that everyone goes bananas for because of its high 
level of potassium and abilities to compliment any diets needs. Each 
banana is hand grown with love, and is good to the last bite. So be a 
winner like Miss. Chiquita and choose our Costa Rican bananas for 
you and your family’s afternoon snack.  

  

THEME: Good Till The Last Bite.  

  

MANDATORIES: 
Must have the logo of the company, blue and yellow colors through 
out the advertisement, and other means of contact such as Twitter 
or Facebook.  
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Full Page FSI 
“Go Banana’s With Curious George” 

 

VISUAL: 

 

The visual should be rather basic and focus on the kid friendly 
Curious George and his friend Miss. Chiquita munching on the 
original Chiquita banana. The headline should be positioned at the 
top of the pages written in blue. At the bottom of the advertisement 
there will be coupons to cut out stating the offer, $2 off 
manufactures price, expiration date, a small picture of the bundle of 
bananas, and of course the logo of Chiquita at the bottom right.  

  

HEADLINE: Go Banana’s With Curious George  

  

SUBHEAD: The Snack That Kids Curiously Adore  

  

COPY: 

Do you crave a healthy snack? A snack that provides endless 
amounts of potassium and happy tummies? No reason to be curious 
any longer, with the help of Chiquita we can help make you go 
bananas for our product at a convenient price that your wallet will 
love. Hurry down to your local whole foods store today to save not 
just one, but TWO dollars on our manufactured goods. (Valid while 
supplies last)  

  

THEME: Snap, Peel, Eat. It’s easy as one, two, three. 

  

MANDATORIES: 
Chiquita Logo, expiration date of coupons, company colors, and 
approval of participating stores.  

  

  

  

  

  

  

  

 


