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Interview with Professor Wendy Boland

Despite a busy day of teaching, advising and working on scholarly articles Professor Wendy 
Boland will spend time meeting with a student.

When asked to describe herself in one word Boland chose passionate. “I am definitely very close 
to my family and very close to my friends,” she said, “and I also care a lot about my students.”

Maddy Brady, 2014 SOC, is currently taking Boland’s Marking 250 class, “I’m really bad at 
math and was worried about the economics chapter,” she said.  “I felt better when she said she 
would make sure she did whatever she needed to make sure we understood the chapter,” she 
said.

Wendy Boland has been a Professor at American University for three years.  Boland teaches an 
undergrad Marketing class and a Marketing Management MBA class.

Boland attended Bucknell University for her Bachelors degree in Accounting.  She received her 
MBA at the University of Massachusetts and her PHD at the University of Arizona in Marketing 
and Cognitive Psychology.

Boland’s goal is to make sure that her students do well. “I would hope my students would 
become better educated about buying things,” she said, “and for them to understand marketing 
techniques and use what they learn in class to influence how they shop.”  

In addition to teaching Boland is also an advisor to the Graduate Marketing Club and helps them 
set-up fundraisers and social events.  “I just advise them and help them set things up.  It’s kind of 
fun,” she said.

Boland is currently doing research that focuses on emotional and high-risk decision making and 
it’s connection to marketing.  In one study, she set up stores in an elementary school, gave the 
students money and researched what they bought and compared their purchases with the 
marketing ploys used.  “I’m looking to see if there is a way to protect children from marketing,” 
she said.

Boland has published three scholarly articles with her gathered research.  Each article took her 
between six and seven years to write, “It takes a long time,” she said. “I have between 8-10 
papers in the works right now.”



Her students are required to participate in three credit hours of research by participating in 
studies at the Kogod Behavioral lab.  The most recent study was Boland’s study on emotional 
and high risk decision-making.

“I fulfilled my first credit hour a couple weeks ago,” 2014 SOC Allie ReDavid said, “When I 
was playing the games I didn’t think about my reactions.  The questions we had to answer 
afterwards made me realize how into the game I got; I didn’t want to lose.  The study made what 
we learned in class make sense because I became conscious of my actions and why I made 
them.”


