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Give the Gift of a Great Future  

Thank you for participating in Boys & Girls Clubs of America’s 

Give the Gift of a Great Future holiday promotion. Together, we 

will make a real difference for our nation’s youth this holiday 

season. 

 

Boys & Girls Clubs of America is a national organization 

supporting nearly 4,000 community-based Boys & Girls Clubs, 

which serve some 4 million young people. Clubs provide kids 

with the essential building blocks of a great future, helping them: 

 

•  Succeed in school 

•  Develop good character  
and citizenship 

•  Choose healthy lifestyles 

For more than 100 years, Boys & Girls Clubs have opened doors 

to a brighter tomorrow. Through a mix of fun, educational and 

character-building programs, as well as guidance from caring 

adults, Clubs help kids realize their full potential. 
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About This Tool Kit 

We are grateful to you and your company for signing on to 

this important cause. We also know you’re busy, especially 

as you prepare for the holiday season. We want to make it 

as easy as possible to share the good work your company is 

doing with Boys & Girls Clubs of America.  

 

We have prepared this tool kit to help you easily integrate 

the Give the Gift of a Great Future promotion with your 

existing holiday activities and communications. We’ve 

developed turnkey graphics and copy, as well as branding 

guidelines and messaging points – everything you need to 

spread the word through print, Web, email and social 

media channels. You can also download art files at 

http://marketing.bgca.org/holiday after October 15, 2011.   
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Brand Standards: Name Usage 

 
 
 
 
 
 

 

Please use the following guidelines in all print and online communications about  

Boys & Girls Clubs of America and the Give the Gift of a Great Future holiday promotion. 

 

Usage of the Boys & Girls Clubs of America name: 
 

•  Spell out and use initial caps for Boys & Girls Clubs of America. 

 

•  Always use an ampersand “&” – not “and”– when referring  

to Boys & Girls Clubs of America or Boys & Girls Clubs. 

 

•  Do not precede Boys & Girls Clubs of America with “the.” 
 

•  Always include “of America” when referring to the national organization  

(i.e., do not shorten to “Boys & Girls Clubs” or “the Clubs”). 

 

•  Always capitalize the word “Clubs,” whether referring  

to the national organization or our local affiliates. 

•  Example: “Boys & Girls Clubs of America is a national organization that serves  

nearly 4,000 local Boys & Girls Clubs. Each year, Clubs serve some 4 million youth.” 
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Brand Standards: Holiday Promotion 

Please use the following guidelines in all print and online communications about  

Boys & Girls Clubs of America and the Give the Gift of a Great Future holiday promotion. 

 

Usage of the Give the Gift of a Great Future promotion name: 

 

•  On the first reference within any print piece and on each page online,  

include “Boys & Girls Clubs of America” and the full name of the promotion. 

•  Use initial caps for the name of the Give the Gift of a Great Future promotion.  

 

Examples: 

•  [Partner] is making a difference for kids by participating in Boys & Girls Clubs of America’s  

Give the Gift of a Great Future holiday promotion.    

•  [Partner] is proud to support Give the Gift of a Great Future, Boys & Girls Clubs of America’s  

holiday promotion.  
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Brand Standards: Logo Usage 

Vertical & Horizontal Configurations 

As the term implies, the lockup is used as a unit. Do not 

attempt to reconstruct the lockup or its parts, or use in 

combination with any other symbol. The vertical (or 

stacked) lockup accommodates most applications. The 

horizontal (or side-by-side) lockup will fit most needs for 

which the vertical version is not suitable.  

 

Control Area 

The control area is the space that must always surround 

the lockup, ensuring that nothing clutters or intrudes 

upon its visual integrity. This area, measured from the 

outermost edges of the lockup, is equal to ½ the height of 

the knuckles symbol. 

For more information on logo usage standards, please visit 
http://marketing.bgca.org/logos/Standards/Pages/Lock.aspx 
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Right of Review 

Review Policy 

Boys & Girls Clubs of America retains the right to review all messaging and creative materials related to 

the Give the Gift of a Great Future promotion before distribution. We also must review and approve any 

language related to donations to our organization.  

 

Please submit all materials to holiday@bgca.org for review and approval. Boys & Girls Clubs of 

America requires at least two business days to review and approve any content.  

 

Use of Celebrities 

Boys & Girls Clubs of America will be working with celebrity supporters to promote the campaign 

through various media. Partners may not use celebrity images, quotes or related content without 

written consent, review and approval from both Boys & Girls Clubs of America and the respective 

celebrity or celebrity’s agent. 
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Messaging Guidelines 

Primary Message: 

Millions of kids need a Boys & Girls Club.  
Your holiday gift helps open the door. 

 

Secondary Message Points: 

Every child deserves a great future. But millions of  

young people in America may never get that chance: 

•  Nearly a third of young people  

are overweight or obese. 

•  Three out of 10 won’t graduate  

with their class this year. 

•  One in five lives in poverty. 

But young people in Boys & Girls Clubs are more likely 

to stay engaged in school, avoid risky behaviors and 

participate in healthy physical activities.  

We’re changing the future for 4 million of America’s 

children – and you can help. 

Call to Action: 

You care about America’s children, and so do we.  

Give the Gift of a Great Future by donating at 

greatfutures.org/give and/or [specific action related to 

your company]. 

The Great Futures Start Here Tagline 

Great Futures Start Here is Boys & Girls Clubs of 

America's tagline. Partners are not to use this tagline 

without prior written permission from Boys & Girls 

Clubs of America. 
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Give the Gift of a Great Future  
Promotional Language 

Please use these guidelines to develop content for your Give the Gift of a Great Future promotion. 



Email: Newsletter 
Giving the Gift of a Great Future    

This holiday season, [Partner] is pleased to partner with Boys & Girls  

Clubs of America to Give the Gift of a Great Future to America’s youth. 
 

Every child deserves a great future. But millions of kids will never get that 

chance. Because nearly a third of young people are overweight or obese. 

Three in 10 will not graduate from high school on time. And one in five 

lives in poverty. 
 

[Partner] is supporting Boys & Girls Clubs of America to help beat these 

odds. [Specific information about your company’s promotional activities.] 
 

In Boys & Girls Clubs all across the country, some 4 million youth receive 

the support and guidance they need to build better futures for themselves 

and their communities. 
 

That’s why we’re teaming up with Boys & Girls Clubs of America’s Give the 

Gift of a Great Future promotion – to change the future for millions of kids 

in crisis. Won’t you join us? To help, visit www.greatfutures.org/give 
or [specific call to action for your company]. 

 

Use this suggested language  

and graphic to feature the holiday 

promotion in your newsletter. 

 

Suggested uses: 

•  Send as internal company newsletter. 

•  Send to consumer subscribers. 

 

Visit marketing.bgca.org/holiday  
after October 15 to download this graphic. 
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Email: Announcement 
Use this suggested language  

and header graphic to enhance email 

announcements about this promotion. 

 

Suggested uses: 

• Send to your employees to introduce them 

to the promotion. 

• Ask your employees to send to their friends 

and family to spread the word about the 

promotion. 

Subject Line: Give the Gift of a Great Future 

This holiday season, [Partner] is helping Boys & Girls Clubs of America 

open doors for young people.   
 

All children deserve great futures, but many will never get that chance. 

Three out of 10 won’t graduate from high school on time. Nearly a third 

are overweight or obese. And one in five lives in poverty.  
 

Every day, all across the country, some 4,000 Boys & Girls Clubs help 

kids beat these odds. That’s why [Partner] is proud to support the Give 

the Gift of a Great Future holiday promotion. 
 

You can join us by making your own holiday gift to Boys & Girls Clubs of 

America at www.greatfutures.org/give.  
 

Happy Holidays! 

Visit marketing.bgca.org/holiday  
after October 15 to download this graphic. 
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Email: Signature 
Email Signature Content: 

[Partner] is proud to partner with Boys & Girls Clubs of America 

to Give the Gift of a Great Future this holiday season. Join us at 

www.greatfutures.org/give. 

Use this suggested language  

and signature graphic to enhance email 

messages about this promotion. 

 

Suggested uses: 

•  Allow your employees to use the signature    

line and graphic in email  

Visit marketing.bgca.org/holiday  
after October 15 to download this graphic. 
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Sample Facebook Messaging  

Please use the sample messages below as a guide  

in promoting our holiday partnership on Facebook.  

Please feel free to edit as appropriate for your voice  

and audience. 

•  Millions of kids need Boys & Girls Clubs. You can help 

[Partner] open Club doors for young people by [describe 

your initiative here]. Visit greatfutures.org/give.  

•  For more than 100 years, Boys & Girls Clubs of America  

has been giving kids the gift of great futures. This holiday 

season, we’re helping, and you can, too. [Describe your 

initiative here.] Visit greatfutures.org/give.  

•  [Partner] is supporting Boys & Girls Clubs of America  

as they address critical issues for today’s youth. Join us in 

giving the gift of a great future by [describe your initiative 

here]. Visit greatfutures.org/give.  

 

Social Media: Facebook 
Boys & Girls Clubs of America is very active on Facebook. 

https://www.facebook.com/bgca.clubs 

  

Cooperative Facebook Marketing 

•  Please “like” our page, and follow and participate in 

our conversations! We will be following our partners 

as well. 

•  “Tag” us in your posts so your content appears on our 

Wall for our audience to see. This is possible with a 

reciprocal “like” relationship. 

•  Include a link to our holiday promotion page at 

http://www.greatfutures.org/give or include 

“Visit greatfutures.org/give” at the end of your 

content post, as in these sample messages.  

Enhance your social media 
posts with visuals. Visit 
marketing.bgca.org/holiday  
after October 15 to 
download this graphic. 
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Social Media: Twitter 
Sample Twitter Messaging: 
The following sample messages can be used as a guide to 

promote our holiday partnership. Please feel free to edit as 

appropriate for your voice and audience. 

 

•  This holiday season, we’re helping @BGCA_Clubs 

Give the Gift of a Great Future. Visit 

www.greatfutures.org/give to learn more.  

•  Join [@Partner] and @BGCA_Clubs to Give  

the Gift of a Great Future for America’s kids  

by visiting www.greatfutures.org/give.  

•  The holidays are about hope! Help [@Partner]  

and @BGCA_Clubs Give the Gift of a Great Future. 

Donate at www.greatfutures.org/give.  

Twitter will be a key way that Boys & Girls Clubs of 

America drives participation in the Give the Gift of a 

Great Future holiday promotion. We hope all of our 

partners will build on this momentum.  

http://www.twitter.com/BGCA_Clubs 

  

Cooperative Twitter Marketing 

•  Please follow @BGCA_Clubs and re-tweet (RT) 

messages that are appropriate for your audience.  

•  We will be following our partners and watching for 

related messaging that can be shared with our 

audience. 

•  Whenever possible, please use our Twitter handle 

@BGCA_Clubs to identify our organization.  

•  Please include a link to our holiday promotion page 

at http://www.greatfutures.org/give where 

applicable. 
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Social Media: YouTube 

The Great Futures Start Here PSA 

Boys & Girls Clubs of America is currently promoting our 

new Public Service Announcement, created by Academy 

Award-winning director Ron Howard, and featuring 21 

former Boys & Girls Club kids, including Denzel 

Washington and Jennifer Lopez. This very powerful 90-

second video is available on YouTube. Please feel free to 

utilize this video to enhance your audience engagement. 

  

To share this video: 

•  Please use this link  

http://youtu.be/2txqeJBmy4w 
 

•  Use this embed code to share  
via another online medium. 
<iframe width="560" height="315" src="http://
www.youtube.com/embed/2txqeJBmy4w" 
frameborder="0" allowfullscreen></iframe> 

Please follow Boys & Girls Clubs of 
America’s YouTube Channel. 
http://www.youtube.com/bgcaclubs 

To assure quality standards, please do not 
place the YouTube video for use on another 
interactive presence. If you would like to use 
the video for other mediums, please contact 
us for original source files.  
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Key Promotion Dates 

Week of November 7 

 

November 15 

 
November 25 

 
December 1 

 

December 6 

December 20 

December 31 

Promotion Soft Launch 
BGCA will roll out promotion elements on  
greatfutures.org, Twitter and Facebook 
 
Give the Gift of a Great Future Promotion Launch 
Email announcement distributed to BGCA enthusiasts 
 
Black Friday 
Email announcement distributed to BGCA enthusiasts 
 
Satellite Media Tour and Blogger Tour 
A BGCA celebrity representative will conduct interviews with local 
morning shows and bloggers   
 
Email announcement distributed to BGCA enthusiasts 
 
Email announcement distributed to BGCA enthusiasts 
 
Campaign concludes  
 

Please keep the following dates in mind so you can coordinate your  
communications about the holiday promotion with your key audiences. 

*Email distribution dates are subject to change. 
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Boys & Girls Clubs of America has prepared high-

resolution, print-ready artwork at the following 

sizes: 

 

•  6” x 4” 

•  8.5” x 11” 

•  18” x 24” 

 

Suggested uses: 

•  Advertising Circulars 

•  In-Store Signage 

•  Counter Card 

•  Window Cling 

•  Product Stickers 

•  Breakroom Flyer 

Creative: Print 

6” x 4” artwork 

Visit marketing.bgca.org/holiday  
after October 15 to download this graphic. 
© 2011 Boys & Girls Clubs of America. All rights reserved.  

Note: The text-to-give call-to-action in the 
graphics above is not final. Master art files 
will include correct code. The code will be 
active on November 7. 17 



Creative: Online 

Boys & Girls Clubs of America has prepared  

web-ready display graphics at the following  

IAB-approved standard sizes: 

 

•  300 x 250 Medium Rectangle 

•  728 x 90 Leaderboard 

•  160 x 600 Wide Skyscraper 

 

Suggested uses: 

•  Display on your company website. 

•  Use in online advertising. 

 

The graphics should link directly to 

www.greatfutures.org/give.  

300 x 250 Medium Rectangle 

Visit marketing.bgca.org/holiday  
after October 15 to download this graphic. 
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Creative: Social/Email 

Boys & Girls Clubs of America has prepared 

graphics your company and your employees can 

use to spread the word about the holiday 

promotion through email and social channels. 

 

Suggested uses: 

•  Ask your employees to replace their social 

profile pictures with the 180 x 180 graphic for 

the holiday season to spread the word. 

•  Use these graphics to enhance  

Facebook Wall posts. 

•  Use them as email headers or signatures. 

 

Wherever possible, these graphics should link to 

www.greatfutures.org/give. 

 

180 x 180 Graphic 

600 x 100 Graphic 

Visit marketing.bgca.org/holiday  
after October 15 to download this graphic. 
© 2011 Boys & Girls Clubs of America. All rights reserved.  19 



Creative: Video 

The Great Futures Start Here PSA 

Partners can also leverage a new Boys & Girls Clubs of 

America Public Service Announcement during the 

holidays. The PSA features a powerful and inspiring 

group of celebrities, including national spokespeople 

Denzel Washington and Jennifer Lopez, who all got 

their start at a Boys & Girls Club. 

 

Suggested uses: 

•  Share assets through your website  

or social media channels. 

•  Share a QR code to the PSA on YouTube, 

on store signage or partnership materials. 

o  Please refer to page 15 for guidelines on  
how to utilize the video online.  

•  Distribute the PSA to your employees via email, 

intranet or company newsletter. 

•  Air the PSA via in-store televisions. 

•  Donate air time or integrate the PSA into your 

current advertising buys. 

Visit marketing.bgca.org/holiday  
after October 15 to download digital  
video files. Broadcast quality versions 
available by request. 
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Thank you for supporting  
Boys & Girls Clubs  

of America. 
If you have any questions, please do not hesitate to contact 

holiday@bgca.org 
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