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To Our Stakeholders:

Welcome to  Nike’s 2009 Corporate Social Responsibility report. At Nike, we are continually striving to become a a better and more sustainable company. Sports have always been the backbone of our company, but design and innovation have been responsible for our growth. 

We applied our design and innovation abilities to foster environmental, labor and social change. We discovered the possibility to have positive influences on waste reduction, climate change, managing resources, and factory conditions. We are shifting our focus toward having a better, smarter, more sustainable future. 

Nike has a history of listening to and innovating for athletes to deliver performance focused products. This is the same approach we take with our corporate social responsibility efforts. We take engagement with the outside world to a new level. 

Recently we launched an employee engagement WE portal and the innovative GreenXchange program. The WE portal is an internal online network created to house employee engagement programs. GreenXchange is a platform that enables the sharing of intellectual property to fast track environmental changes efficiently. 

Over time, GreenXchage will establish a pool of available patents, where innovators can look from the beginning of research out to their current markets and accurately predict what their costs will be if successful.  

On the Horizon 

Nike’s vision as a sustainable company is to help consumers thrive in a sustainable economy where people, profit and planet are balanced. For this to occur, we must focus on sustainable manufacturing, sustainable product development and creating a sustainable marketplace. Balancing all of these aspects allows us to produce the highest quality product possible for the consumer. 

We will design products that create less waste and lessen our carbon footprint. We value the environment and continue developing production techniques that improve environmental conditions.

We also promote empowerment to our factory workers. Our factories and treatment of workers caused concern in the past, but we will continue our commitment to improving working conditions. 

The importance of creating sustainable business opportunities has never been clearer. At Nike, we know that we cannot accomplish that without collaborating with our engaged consumers as well as other members of the community.

We thank you for your interest and support. 

Sincerely, 

Chris Ross 

