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McDonald’s Corporation 

A Social Media Audit 

 

Introduction 

McDonald's Corporation is the world's largest chain of hamburger fast food 

restaurants, serving around 68 million customers daily in 119 countries. Headquartered 

in the United States, the company began in 1940 as a barbecue restaurant operated by 

the eponymous Richard and Maurice McDonald. McDonald's restaurants are operated 

by either a franchisee, an affiliate, or the corporation itself. The corporation's revenues 

come from the rent, royalties and fees paid by the franchisees, as well as sales in 

company-operated restaurants. McDonald's operates over 31,000 restaurants 

worldwide, employing more than 1.5 million people. The company also operates other 

restaurant brands, such as Piles Café.  

 McDonalds currently has secured a spot at 111 on the Fortune 500 companies 

list in 2011. The company dropped 3 spots from their previous rank of 108 in 2010. 

Although McDonalds has regressed down the list of the Fortune 500 it is still ranked 

number 1 under the division for the food services industries included in the list. The 

person behind all of McDonald’s success is the CEO, James A. Skinner, who controls 

much of what happens in the company. Mr. Skinner is Vice Chairman and Chief 

Executive Officer, a post to which he was elected in November 2004, and also has 

served as a Director since that date. He served as Vice Chairman from January 2003 to 

November 2004. Mr. Skinner, 66, has been with the Company for 39 years and is a 

nominee for the class of 2014. He currently serves as a director of Illinois Tool Works 

Inc. and Walgreen Co as well. 

McDonald’s has brought in a revenue of 24 billion during 2011 (increase of 5.8%) 

as well as profits of nearly 5 billion (increase of 8.7%) with their shareholders’ equity 

keeping steady at 14.6 million and a market share of 78.5 million (3/25/2011). 
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Methodology 

 

While searching for websites, either related to or owned by McDonalds, I spent 

the majority of my time browsing their affiliates and partners. McDonalds has a great 

deal of involvement in charities and non-profit events, such as Ronald McDonald 

House; Happy Meals, McDonalds for Tweens and Me Encanta. Similar to other major 

corporations, McDonalds has a copious amount of fan-made websites and pages, which 

made research somewhat tedious and difficult. Luckily, McDonalds made it easy to 

conclude which pages and sites they own versus the illegitimate ones. On the 

McDonalds official website, and any other sites run by the corporation, there are direct 

links their Twitter and Facebook pages. Although I do not utilize Twitter, I do “Like” 

McDonalds on Facebook, mainly to follow their promotions and events. 

As the McDonalds menu has a reputation for being unhealthy, the corporate 

must strive to maintain their corporate image. After visiting the social media platforms, 

which McDonalds uses, it is obvious that they very heavily emphasize their “Green 

efforts” and charitable activities. I also found many pages and blogs from consumers 

which are anti-McDonalds, but as McDonalds employs over 1.5million people and 

McDonalds is a charitable and Green corporation, I did not take these pages too 

seriously. I was a little surprised to find out that McDonalds only has 343,614 Twitters 

followers, and wasn’t over surprised to read that they have over 17.4million Facebook 

fans. 

Results 

The results from researching McDonalds were predictable, but the magnitude 

and extremity of anti-McDonalds campaigns were unanticipated. In order to acquire the 

appropriate information, I limited the terms I used in search engines. Primarily, I 

searched for McDonalds, McCafe and McBistro, so that I would not taint my research, 

too heavily, with biased opinions. When I was hunting down the McDonalds page on 

various social media sites, I chose to go the sites homepage and search for the 

corporation. On every McDonalds page there is either a blog; ad, paragraph, picture or 

hyperlink which directs attention to McCafe, McDonalds going green and their 

involvement in charities. These ads are assisting McDonalds in counteracting criticism 

and accusations of accelerating global obesity.  
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LinkedIn – McDonald’s corporation has an official page on LinkedIn. There isn’t 

a lot of detailed information about the company and its goals but there are 23,270 

employees who have a LinkedIn profile and are currently employed by McDonalds. New 

hires can also list themselves on the McDonald’s page, for instance; new team leader, 

IT Manager, crew, senior managers, project managers, etc. The McDonald’s 

Corporation also has 51,645 followers on LinkedIn. In addition, McDonald’s has a 

section for recently posted jobs which allows their followers to keep track of new 

opportunities with the corporation.  

 
 

Twitter – McDonalds recently suffered a massive backfire in their Twitter 

campaign titled “#MeetTheFarmers.”  The campaign, after being unmonitored became a 

means for countless tweeters to bash McDonalds on their own page. McDonalds 

currently has 343,614 followers and 6,930 tweets. 

 

Reddit – The top McDonalds related post on Reddit discusses the usage of 

plastic cups for soda and styrofoam cups used for tea. Once I was able to stop reading 

unrelated posts, I found that the vast majority of McDonalds related posts were about 

suggestions for the McDonald’s menu, free WiFi and Redditors unhealthy addiction to 

the BigMac. These articles are entertaining but relatively useless for gathering 

information. 

 

Facebook – McDonald’s has two main pages on Facebook. LinkedIn references 

to the McDonald’s Corporation page which has 5,694 fans, while there is an additional 

page with 17,449,340 fans, 784,297 talking about McDonald’s, and a claim that 

2,160,024 of their fans were there. The more popular page gives a brief history to the 

company, current contest information and pictures of charity events. There are a few 

brief posts, but unfortunately most of the comments are disrespectful of the company 

and some claim insanities about the service and company practices. 
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Youtube – McDonalds has a couple of YouTube channels, one generic and one 

corporate. Both channels entail video clips of their commercials and videos boasting 

about the charity donations. Despite only having 1,983 subscribers, McDonalds has 

over 6.5million video views. The videos from their Me Encata campaign are great and 

have generated a great deal of views. 

 

Wikipedia – McDonald’s has a very informed Wikipedia page. It has information 

about its history, corporate overview (facts and figures, types of restaurants, redesign, 

and business model), controversies, arguments in defence, products and more. The 

McDonald’s Wikipedia page is quite lengthy but it provides very useful information on 

the company and its practices as well as a picture of the original McDonald’s mascot 

before Ronald McDonald was created. 

 
MySpace – McDonalds does not currently have a MySpace page. 

 
 
 
 

Recommendations 

 

All things considered, McDonalds does a great job marketing via social medias. 

They make good use of their medias and use them to launch promotions, products and 

schedule events. They employ nearly every social media website and each is fully 

utilized to advertise the corporation. That being said, recommendations can be made on 

how they could improve their websites. 

First of all, McDonalds should work on recovering from their recently Twitter 

disaster. When I was simply trying to locate the McDonalds Twitter page, I used Google, 

and the search results were flooded with articles on the mishap. As Twitter has a great 

deal of users, and is accessible from most mobile devices, it wields a great influence 

over the general public and their opinions. McDonalds needs to launch a new campaign 

and get back the followers lost to the “#MeetTheFarmers” disaster. 
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Secondly, McDonalds should create blogs which reveal the truth to common 

misconceptions about their products and practises. There are many rumors and 

criticisms about McDonalds, many of which were brought to light in the downfall of their 

Twitter campaign; this poses the opportunity for McDonalds to create a rumor and fact 

blog. They can post a common rumor and, below it, post the answer or truth in relation 

to the rumor. This would increase their public image and potentially increase their 

quantity of customers. 

Furthermore, McDonalds needs to create a MySpace page. When searching for 

their space, I found a MySpace page entitled “McDonalds_Oficial_myspace.” Had I not 

noticed the grammatical error in the url, I could have mistaken it for an actual 

McDonalds page. Having no MySpace page, while this type of page exists, leaves their 

reputation, on MySpace, at the mercy of the fake page’s creator. 

Finally, McDonalds should have more online contests and promotions. While 

they do have a myriad of promotions, they almost all require you to go to the store. 

Offering online promotions would increase site traffic and revenues would correlate with 

the increased traffic. This would also assist in recovering from the Twitter incident. 

In summary, McDonalds does a very good job at utilizing their social medias. 

They update their pages regularly and keep them both visually appealing and 

informative. All-in-all, they have a good image in social media, with the exception of 

Twitter. 
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