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 As a Communication Studies major, I will have to be able to sell my degree to potential 

employers. Our major is so broad that we cannot pinpoint a particular thing that we specialized 

in. Since this is the case, we must be able to explain how the courses we took in college to get 

our degree can be used to benefit a company. Many classes that we Communication Studies take 

are very beneficial to succeeding in the work place. 

 One of the most beneficial Communications Studies courses that I have taken is Comm 

308, Nonverbal Communication. Learning about nonverbal communication can be useful in all 

aspects of the work place, from interviewing for the job to advancing higher in your company. 

Many people think that learning about nonverbal is most beneficial because you can read others 

without them saying anything. I, on the other hand, think that the best part of knowing nonverbal 

communication is that you can control your own nonverbals and know how to use them in 

certain situations. I now know how to act when I am in an uncomfortable or difficult situation 

and handle myself so that I do not appear that way to an employer, client, or coworker. For 

example, when talking to a client, I will not want to keep my hands in my pockets while I am 

speaking. It comes off as very passive and lacking confidence. I would want to use my hands to 

reiterate and help get my point across, especially if it is a sales pitch. Comm 308 also teaches 

about nonverbal communications across different countries and cultures. Many major companies 

have international clientele and knowing how to handle yourself in those areas and cultures can 

greatly help to raise your stock. I would love to work for a company where I have opportunity 

for international travel, and if my employer knows that I can conduct myself properly and 

understand the nonverbal communication of that area, then I have a much better chance at 

achieving that goal. 
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 Comm 405, Effects of Mediated Communication, was a very important and influential 

class for me. Taking this class made me realize that I wanted to get involved in social media as a 

career. This class was very free thinking and creative. It was not a lecture where we were fed 

information to later regurgitate back out in the form of a test. We were put into groups and then 

given a topic learn about on our own. We had three to four weeks to research the topic and 

prepare a group presentation for the next scheduled class period. Comm 405 did not really 

provide concepts, but rather practice and experience. Working in small groups was very 

beneficial because every company requires you to work with teams and coworkers. Being able to 

work and get along with a group is very essential to succeeding anywhere you work. If you 

cannot work well with others, then you will not be employed for very long. This class also 

provided a lot of practice in public speaking. Being a Communication Studies major, I will at the 

least be expected to be able to give presentations and speeches. Learning about how social 

networking sites work and operate was also very advantageous. Many students did not use the 

social media site, LinkedIn, which is one of the most beneficial social networks for the work 

place. Networking is one of the most effective ways of finding jobs and meeting new people to 

expand business. We learned how important it was to be socially connected to the business 

world. 

 My junior year I took Comm 309, Health Communication. The main objective of this 

class was to create a campaign for the awareness of testicular cancer on the West Virginia 

University campus. This class taught me how to create a successful campaign, whether it is for a 

health related cause or for a profitable company.  The class was more of a social marketing class 

than health communication. We learned specifically about social marketing, but the same ideas 

can be used in all types of marketing. A major concept of the class was the Marketing Mix, also 
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known as the four P’s. The four P’s were product, place, price and promotion. The Marketing 

Mix is extremely important in knowing what the product you are selling is, and how to 

effectively get that product to the consumer. Along with that, we also learned how to pinpoint 

who our target audience is, and how to get their input on the campaign we were conducting. 

Although we did not conduct focus groups in our class, we did conduct random interviews with 

students on campus about what they thought of our campaign advertisement and how we could 

improve it. The Advanced Health Communication class conducted the focus groups, and we used 

that information to further improve our campaigns ads. Another important concept I learned in 

the class was the social marketing plan. It is a ten step plan starting with researching the problem 

or issue that you want to solve, and ultimately ending with the implementation of the plan and 

expanding the campaign. The social marketing plan is single handedly the most beneficial thing I 

learned in this class. Marketing is something that has always interested me, and this class taught 

me how to market a product or idea. I want a job in social media, and part of that entails 

marketing. Having taken a marketing class and having experience with conducting a campaign 

will help me when I have a job and need to implement what I have learned. 

 Classes outside of our major can also be very useful when we are in the work place. My 

junior year, I took Statistics 111, and am currently enrolled in Statistics 211. Stat 111 taught the 

overall basis of statistics. I learned more about conducting research, such as surveys, and how to 

use them in real life settings. As I said before, I want to get involved in social media and 

marketing, so knowing how to conduct proper surveys among a target audience is a must. I knew 

of different ways to do surveys, but Stats taught me how to use the calculate things from the 

information gathered, such as the mean, standard deviation, and margin of error. Statistics is a 
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major part of marketing research, and I can use this knowledge to succeed in my job after 

college. 

 Another very important set of classes that I have taken are my four semesters of Spanish. 

In America, Spanish is more or less a second language, if not spoken almost as much as English. 

Even though I am not fluent in Spanish, I have a pretty good understanding and can definitely 

communicate with a fluent Spanish speaking person. Companies see speaking Spanish as an 

advantage since it can help them reach out to the Spanish speaking consumers. 

 I have had only two jobs since attending West Virginia University. The first was a job 

back home working at a wholesale value club.  My main responsibility was to handle monetary 

transactions and interact with the customers. I enjoyed interacting with people and realized that I 

would like to make a living based on interaction, so I decided to switch my major to 

Communication Studies. The other job that I had, I actually still have, and it is with the 

Adventure WV program here at WVU. I am an administrative assistant in the offices and my 

main responsibilities are to handle phone calls and assist the program directors with anything that 

they need. I realized how important I am around the office when my original supervisor retired 

this past Christmas break. The program directors were very concerned because they did not 

know how to do their own paper work. My supervisor handled their paper work, and in turn 

taught me how to do all of it. The program directors were very anxious to know when I was 

returning from break so that I could help them with all of their paper work, and I am also 

expected to help train and assist the person that they will hire to replace my original supervisor. 

 I use a lot of the information that I learned in many of my classes in my job at the 

Adventure WV offices. I deal with people all day, so I use a lot of Interpersonal Communication 
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skills. I work with the same people every day, so I have developed many relationships within the 

work place. One of the major topics in Interpersonal Communication was how to handle 

relationships with coworkers. It was good information to learn because I know that I can be 

friendly with my coworkers, but also know that they are my superiors and have to show a certain 

amount of respect. The knowledge gained from Nonverbal Communication has also been very 

useful at work. I know when to not bother my supervisors by their mannerisms and actions. I 

also am able to know how I should be acting when I am in a bad mood. Everyone has bad days, 

but knowing how to handle yourself and not bring your bad mood and energy with you to work 

is very important. 

 Again, Communication Studies is a very broad major. It is okay to not have a clear cut 

career direction at first because the information we acquire in our major can be put towards just 

about anything that we want to do. A company will see our liberal arts degree and know that we 

have a vast knowledge of many different topics and that we enjoy learning new things to 

improve ourselves. Selling ourselves and our degree is just as important as the information we 

learned in school, so we must be able to effectively express how our skills can be utilized to help 

the company we work for. 


