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Emily Layton 

Spring 2012 

SC 3353 

Strategic Message Planner: Pure Pizzazz 

Advertising Goal 

To promote a new effective, healthy and environmentally-friendly energizing sports drink to the 

public.  

Client: Key Facts 

•  Sports Drink Inc. of Oklahoma City, Okla., makes a wide range of sports drinks, 

including their new product, Pure Pizzazz.  

• In 2011, Sports Drink Inc. introduced an alternative to unhealthy energy drinks by 

creating an all-natural drink with energizing ingredients.  

• Charles Richards founded Sports Drink Inc. in 1992. The family-owned company 

believes the integrity of remaining a family business is key in providing the best 

products to the consumer.  

• In 2008, Sports Drink Inc. redesigned their products to become environmentally-

friendly.  

• Sports Drink Inc. focuses on the health of the consumer, as well as the health of the 

environment. All cans and bottles are one hundred percent recyclable.  

• The “Go Green Committee” declared Sports Drink Inc. as one of the most 

environmentally-conscious companies in the United States in 2009, 2010 and 2011. 

•  “Health Magazine” named Pure Pizzazz as the “Best New Sports Drink of 2011.” 
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Product: Key Features 

What is the Product? 

• Pure Pizzazz is an all-natural energizing sports drink. 

• Pure Pizzazz is a healthy sports drink that provides energy, endurance and focus.   

• Pure Pizzazz is made with all-natural ingredients that help better the mind under pressure 

and provide necessary energy to get through the day. 

• Pure Pizzazz is 100 calories per 16 oz. can or bottle.  

• There is a diet option that is only 5 calories per 16 oz. can.  

• Pure Pizzazz is packed with health-restoring vitamins and minerals.  

• A 16 oz. can of Pure Pizzazz sells for approximately $2. A 16 oz. bottle typically sells for 

$2.50.  

• Every bottle and can of Pure Pizzazz is designed to be completely recyclable.  

What is the purpose of the product? 

• The purpose of Sports Drink Inc.’s new product, Pure Pizzazz, is to provide a great-

tasting, healthy alternative to energizing sports drink that will benefit the body and 

environment.  

• Product testing has shown the natural ingredients are healthy for the body, and provide 

efficient natural energy and focus.  

• In a blind taste test, consumers chose the taste of Pure Pizzazz over the leading brands of 

energy sports drinks.  

What is the product made of? 

• Pure Pizzazz is made of all-natural ingredients including green tea extract, coconut water, 

real fruit juices, B12 vitamins, vitamin A, C and E, and natural sweeteners.  
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• Pure Pizzazz is packed with necessary vitamins that restore health and prevent fatigue.  

• Coconut is the basic flavor of Pure Pizzazz, but it also comes in green tea, pomegranate, 

berry blend, lemon and orange.  

• Pure Pizzazz is made with fresh fruit juice and has no artificial dyes, preservatives or 

other ingredients.   

Who and What Made the Products? 

• Owner and operator of Sports Drink Inc., Charles Richards, developed the idea for an all-

natural energizing sports drink.  

• Sold particularly in grocery stores, health clubs, fitness centers, organic food stores, 

wholefood stores.  

• Award-winning nutritionist and dietician, Dr. Howard Price, discovered the formula for 

Pure Pizzazz.  

• Dr. Price is accepted as one of the most reliable nutritional consultants in the United 

States.  

Target Audience: Demographics and Psychographics 

 The target audience for this ad is physically active men and women age 18 to 30 who are 

health conscious, athletic and concerned about the environment. They typically eat a balanced 

diet, exercise daily and live a very healthy and vigorous lifestyle. Self-image is important to this 

group. Looking good by exercising and eating well is a major concern for this group. Staying 

healthy, active and living a productive life are the most significant goals of this audience.  

 The target audience is driven, focused and works hard. Most of the young audience has 

very busy schedules. The audience is typically made up of young adults who balance work, 

school and social life all while maintaining a healthy body. They are usually mentally and 
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physically drained after a long day and are looking for better options to keep them energized and 

focused.  

 The environment is of major concern to the audience. They are aware of the negative 

affects our society has on our environment and want to make a difference. Most partake in eco-

friendly activities such as recycling. Members of the audience are willing to do whatever it takes 

to save the environment.  

 Most members of the target audience have heard of Pure Pizzazz. However, few have 

tried the product due to the newness and lack of exposure.   

Product Benefits 

• Pure Pizzazz is made with all-natural ingredients so it is a healthy alternative to energy 

drinks. 

• During long, strenuous workouts, Pure Pizzazz keeps the body hydrated. 

• Pure Pizzazz gives college students the focus and energy to study for big exams.  

• The vitamins and minerals in Pure Pizzazz help keep individuals healthy.  

• The completely recyclable package provides relief for the environmentally conscious 

individuals.  

• The all-natural ingredients in Pure Pizzazz restore the body’s natural energy, giving 

active individuals the strength to push through the toughest workouts.  

• After a long day of work, Pure Pizzazz restores the energy needed to accomplish tasks at 

home.  

Direct Competitors 

• Gatorade: This megabrand is a major direct competitor. The target audience believes this 

brand offers the best tasting drinks. However, Gatorade is loaded with sugar, dyes, high 
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fructose corn syrup and other unhealthy ingredients. The target audience would prefer a 

healthier alternative. 

• Powerade is also a major brand in direct competition with Pure Pizzazz.  The target 

audience views this drink as an even unhealthier option than Gatorade. The audience does 

not prefer the taste of Powerade. However, they do enjoy the rehydrating electrolytes. 

• Vitamin Water is an energizing drink that competes with Pure Pizzazz. The target 

audience believes this is the healthiest sports drink. Although it is healthy, the prices of 

Vitamin Water tend to be higher than the rest of the products.  

• Red Bull: The target audience believes this brand is the most effective way to obtain 

energy from a drink. However, the audience views these drinks as the unhealthiest way to 

obtain energy.   

Indirect Competitors and Brand Images 

• Taking vitamin supplements: The target audience believes this would be the most 

effective way to obtain health restoring nutrients, but vitamins do not provide the energy 

and focus needed.  

• Sleeping and resting more often: The target audience believes this would be the ideal way 

to have more energy. However, the audience lives an active life so finding the time to 

sleep and rest more unrealistic.  

Product Brand Image 

• Current brand image: The target audience believes Pure Pizzazz is a healthy and 

environmentally friendly drink, but they are skeptical of how well the drink provides 

energy.  
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• Desired brand image: Pure Pizzazz is the most healthy, energizing and environmentally-

friendly drink available in the market.  

• Brand image challenge: The target audience is not familiar with the product. 

Strategic Message: The Promise 

New Pure Pizzazz energizing sports drinks will provide the energy and healthy nutrients the 

consumers desire to stay focused, vigorous and strong. 

Supporting Evidence: The Proof 

• Pure Pizzazz energizing sports drinks include green tea, coconut water and juice directly 

from fresh fruit to provide the most invigorating and natural ingredients in any sports 

drink.  

• Vitamins A, C, E and B-12 are scientifically proven to build the immune system, restore 

health and provide natural energy to the body.  

• All Pure Pizzazz products come in eco-friendly, recyclable packaging.  

• Pure Pizzazz offers six great tasting drinks that were tested and proven to cure fatigue 

and tiredness.  

• Product testing has proven that Pure Pizzazz provides significant energy, endurance, 

focus and health benefits.  
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Radio Advertisement                   
 
Title: Pure Pizzazz Ad 
Client/Sponsor: Sports Drink Inc. 
Length: 30 Seconds 
Air Dates: April 1-June 1 

 
 

 

 

Exercising is a part of my everyday life. 

But some days I need a boost of energy 

so I can hit the ground running.  

 

 

That is when I turn to Pure Pizzazz,  

the only all-natural sports drink with energy 

for physically active people like me.  

 

 

I pay great attention to my health,  

so Pure Pizzazz is the only energizing sports 

drink for me.   

 

 

 

SFX: Sound of People Running Outside 
(:02)  
(Fade Out)    
  
 
 
YOUNG WOMAN ANNOUNCER: 
    
 
 
 
 
MUSIC: Upbeat (Background) 
 
 
 
ANNOUNCER: 
 
 
 
 
 
SFX: Can of Liquid Energy Opening 
(:01) 
 
 
ANNOUNCER 
 
 
 
 
 
SFX: Sound of People Exercising (:02)	  
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With Pure Pizzazz, I know the all-natural 

ingredients are safe and beneficial to my 

health.  

 

Live an active life,  

try Pure Pizzazz today.  

 
 
### 
 

 

 

 

 

 

 

 

 

 

 

 

 

 
 
 
 

ANNOUNCER: 
 
 
 
 
 
 
 
ANNOUNCER: 
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Television Advertisement          
 

Title: Pure Pizzazz Ad 
Client/Sponsor: Sports Drink Inc.  
Length: 60 Seconds 
Air Dates: April 1- June 1 
 

Music 

(Upbeat, pump up music. Establish, then 

playing in background) 

DEREK JETER 

Before the first pitch,  

I energize with Pure Pizzazz,  

the only all-natural sports drink in the 

dug out.  

 

KEVIN DURANT 

 

What gets me pumped up before a big 

game? Pure Pizzazz.  

Performing at my best is key. 

I know the natural-ingredients will give 

me the focus I need.   

 

	  
WS- Derek Jeter batting at Yankees Stadium (:06) 

 

 

 

 

MS- Cheering fans in Yankee Stadium (:04) 

 

 

 

WS- Kevin Durant running down the court to 

score (:06) 

 

MS- Kevin Durant in his Thunder jersey speaking 

while holding a can of Pure Pizzazz (:05) 

 

CU- Kevin Durant shooting a three pointer (:04) 
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HOPE SOLO 

Being a Goalie for the U.S. Women’s 

Soccer team during the FIFA World Cup 

takes extreme endurance. 

 

Pure Pizzazz gives me the natural 

strength to make it through the toughest 

games.  

 

TIM TEBOW 

Staying healthy is apart of my job.  

 

The health restoring vitamins in Pure 

Pizzazz guarantee I will be at my best on 

game days.  

 

SERENA WILLIAMS 

Not only is Pure Pizzazz a healthy 

energizing drink, 

 but it is helping the environment one 

drink at a time.  

All cans and bottles are one hundred 

percent recyclable.  

MS- Hope Solo blocking a goal for the United 

States Soccer team at the 2011 FIFA World 

Cup (:07) 

 

 

CU- Women’s soccer team dog piling after a 

big victory (:05) 

 
 
 
 
 
WS- Denver Broncos walking out onto the 
field (:06) 
 
 
 
CU- Tim Tebow throwing a touchdown pass 
(:03) 
 
 
MS- Tim Tebow talking with Pure Pizzazz can 
in hand (:04) 
 
 
 
WS- Serena Williams picking up the 
environment (:06) 
 
CU-Serena Williams speaking while on the 
court (:03) 
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Live a pure, active life and drink Pure 

Pizzazz.  

MUSIC 

(Up and then fade, out at :59) 

 

           ### 

 

 

 

 

 

 

 

 

 

 
 
 
 
 
 
 
 
 
 
 
 

FADE TO BLACK AT :59 
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Print Ad Body Copy          Emily Layton 
Spring 2012 

SC 3353 
Section 3 

 
Headline: Pure Pizzazz 
 
Body Copy: The healthy all-natural, 100% recyclable energizing sports drink. 
 
Call to Action: Live an Active Life, Drink Pure Pizzazz 
 
Photo Cite: 
 
http://www.google.com/imgres?q=working+out+photography&um=1&hl=en&client=safari&sa=
X&rls=en&biw=1144&bih=617&tbs=isz:l&tbm=isch&tbnid=bn6kwHqJa77aiM:&imgrefurl=htt
p://www.123rf.com/photo_5443096_athletic-woman-working-out-on-
track.html&docid=ZvpC71FnpxjTaM&imgurl=http://us.123rf.com/400wm/400/400/masta4650/
masta46500908/masta4650090800014/5443096-athletic-woman-working-out-on-
track.jpg&w=1200&h=801&ei=PvpzT-
fKHsWU2QWzqZDoDg&zoom=1&iact=hc&vpx=100&vpy=66&dur=305&hovh=124&hovw=
156&tx=169&ty=104&sig=101729879624932251251&page=1&tbnh=116&tbnw=139&start=0
&ndsp=23&ved=1t:429,r:0,s:0 
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The healthy all-natural, 100% 
recyclable energizing sports 

drink 

 
 

	  

Live	  an	  Active	  Life,	  Drink	  Pure	  Pizzazz	  	  

Pure Pizzazz 


