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Executive Summary
	

	 Beginning its 47th year of providing free visions screenings, Prevent Blindness Oklahoma 

reaches children at preschools, day cares, Head Starts, public schools and private schools in all 

77 counties of Oklahoma.  In order to effectively reach as many Oklahoma children and families 

as possible, PBO must develop an innovative way to raise awareness among its givers, receivers 

and collaborators. 

 Prevent Blindness Oklahoma is in the position to take advantage of the opportunity to 

reach more Oklahomans. The unique service PBO offers makes it particularly applicable to 

children, families, schools, nurses and volunteer and donor-driven individuals and businesses. 

Being the state’s leading volunteer eye health and safety organization dedicated to fighting 

blindness and saving sight puts PBO at the forefront of nonprofit organizations in the health 

sector.

 We have established three major target audiences for Prevent Blindness Oklahoma. By 

reaching its (1) givers, Oklahomans who are current or potential donors and optometrists who 

give time or money and invest in the organization because they believe in the cause; (2) 

receivers, Oklahoma’s children and families who benefit from the services offered by PBO; and 

(3) collaborators, Oklahoma’s teachers, school administrators, faculty, nurses, volunteers and 

interns that work with PBO and enable them to perform their services.

 After conducting primary and secondary research, we have created tactics to best 

accomplish increasing awareness among PBO’s audiences. Our strategies for givers include: 

building stronger relations with optometrists, individual donors, corporate sponsors and business 

partners; our strategies for receivers include: becoming more visible and informative to students 

and informing parents more of PBO’s services; our strategies for collaborators include: educating 

school administrators and teachers about the benefits of PBO, creating better and more 

informative relationships with school nurses, recruiting more volunteers and screener employees, 

creating more internship positions and recruiting interns. All of these strategies are laid out to be 

accomplished in a one year time frame. In addition, we kept spending at a minimum to guarantee 

the most money be put back into the organization.  

 Examples of our tactics for our strategies can be found in the appendix. We hope that this 

communication plan is potentially what you are looking for in order to increase awareness of 

Prevent Blindness Oklahoma as the beneficial and life changing organization that it is. Just 

remember, life wouldn’t be the same without the greatest sense, sight.
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Problem Statement
	 Prevent Blindness Oklahoma, a nonprofit organization, offers free vision screenings to 

children in school districts statewide and financial assistance for those in need. PBO must develop 

an innovative way to raise awareness in Oklahoma among its givers, receivers and collaborators. 

PBO faces challenges of limited funding, lack of public awareness and knowledge, and operating 

with a small staff. By implementing public relation strategies and tactics, PBO has the ability to 

effectively achieve its mission of preserving sight and preventing blindness.
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Company Overview
	

 Prevent Blindness America was founded in 1908; it is the nation's leading volunteer eye 

health and safety organization dedicated to fighting blindness and saving sight. Focused on 

promoting a continuum of vision care, Prevent Blindness America is a nonprofit service-based 

organization that touches the lives of millions of people each year including the lives of children 

in Oklahoma (Prevent, 2011). Prevent Blindness Oklahoma wasn’t established until 1965. They 

have one main goal and that is to provide vision screenings for children throughout the state. 

They are beginning their 47th year of providing free vision screenings for children at preschools, 

daycares, Head Start, public schools and private schools in all 77 counties of Oklahoma (About, 

2008).

	 PBO is supported solely by personal contributions, corporate support, partnerships with 

the Oklahoma Masons and DonationPickUp.org, volunteers and direct mailing campaigns. In 

addition, special events generate necessary funds to maintain essential community services and 

educational programs, while providing valuable eye health information to the participants 

(Charity Vault).

 The current branding image in the market is seen as positive and beneficial but this is 

difficult to measure because PBO is not very well known or recognized. Prevent Blindness 

Oklahoma is impacting and helping Oklahoma’s kids more than the public is aware of. Anita 

Schlaht, Director of Programs for Prevent Blindness Oklahoma explains, “Eighty percent of what a 

child learns is visually acquired, and 86 percent of children never receive an eye exam.” 

However, during the 2010-2011 school year the organization screened 278,698 children 

throughout the state. Of those children, 32,090 were referred with a possible vision problem 

through a comprehensive eye exam (Prevent Blindness, 2011).

 PBO uses a three test eye screening with well qualified and trained volunteers. The first test 

conducted is a distance exam, after completing the distance exam the students move on to the 

near vision exam and finally the last exam is to check to see if the students’ eyes are working 

together (Mathews, 2012).

	 Currently, Prevent Blindness Oklahoma is not as known as the client would prefer. PBO 

hopes to become a more recognized nonprofit across the state, gaining awareness and support 

from givers, receivers and collaborators. 
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Environmental Analysis

Government & Public Policy

Research on regulations and governmental policy connected to children, as well as health, 

can help Prevent Blindness Oklahoma be aware of any barriers they could face and inform them 

on the current public policies. With Prevent Blindness Oklahoma being a nonprofit organization, 

many of these laws and regulations affect what information the company and public can access.  

One of those acts creating a roadblock is known as FERPA or Family Education Rights and 

Privacy Act.  FERPA, which was established in 1974, ensures student/parent access to education 

records and to limit the disclosure of this information to others for unauthorized purposes. Also, 

along with this comes school districts own policies and procedures; most schools will have their 

own requirements when attempting to gain access (Copenhaver, 2006). 

 Another act that can affect PBO is called HIPAA or Health Insurance Probability and 

Accountability Act. HIPAA, which was placed into affect in 1996, protects the privacy of 

individual’s health information. These laws protect patients against unauthorized disclosure of 

their personal health record to secondary parties such as insurance companies and employers. 

They also prevent disclosures for marketing purposes without the patient’s consent. Patients are 

given the right to view and modify their medical records and sue for damages (Mir, 2011). These 

acts restrict what information PBO can give or receive about the children.

Economic Conditions

For many years the United States has been in an economic slump, which is affecting not 

only individual citizens, but also giant corporations as a whole. With the economy being in the 

state it is in, businesses and people may not be able to donate as much to philanthropic and 

charitable causes as they wish. Many nonprofits, such as Prevent Blindness Oklahoma may find it 

hard to acquire money or just require more donors than they have in the past to reach their 

fundraising goal. Also, with the economy the way it is, health care is also suffering. Parents may 

not receive health benefits for their children, which is exactly why PBO is so important. In these 

tough economic times, it is vitally important to make it easy for children to get access to health 

care (Maternal, 2010).
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Society & Culture

	 There are many current social and cultural trends affecting nonprofit organizations and 

potentially Prevent Blindness Oklahoma. Shifts in demographics can affect and redefine 

participation in nonprofit organizations. Younger generations are increasingly becoming part of 

the workforce in the nonprofit sector and are bringing new and different values and expectations. 

With younger generations joining the nonprofit field, it is important for organizations like PBO to 

accommodate and grow with the changing trend (MAP for nonprofits, 2010). Also, an increase in 

civic engagement and volunteerism has been evident in younger generations. PBO must learn to 

engage in the energy coming for the volunteerism and civic engagement trend (MAP for 

nonprofits, 2010). 

It is extremely important to note that many of the social and cultural trends non-profits 

organizations portray play an enormous role in the technological environment; the younger the 

audience and volunteer base, the more tech savvy. Social media and other technological tools 

continue to dominate the way that necessary connections and communications are made by 

nonprofits, which can be a challenge for many nonprofits to make the cultural shift effectively 

(MAP for nonprofits, 2010).  Because nonprofits do not have large budgets, updated technology 

can seem like an unnecessary tool; however, some companies, like Cetrom, create nonprofit 

management software at pay as you go pricing and guarantee in depth knowledge and 

assistance with what a nonprofit organization needs (Cetrom).

6



Competitors


When examining the concept of competition in the nonprofit sector, often times nonprofits 

share the same goals and find themselves competing with other nonprofits for funding, mind 

share, partners and other resources. According to the Harvard Kennedy School, competition in 

the nonprofit world has intensified in the recent years.

Prevent Blindness Oklahoma is the state’s only nonprofit organization of it’s kind that is 

solely dedicated to fighting blindness. Although it is the only agency of it’s kind, it competes with 

other non-profits around the state for donations and funding to make their services possible. 

These competitors include The Boys and Girls Club of Oklahoma City, The Make-A-Wish 

Foundation of Oklahoma, The YMCA, The Children’s Hospital Foundation, Oklahoma Medical 

Research Foundation, The Ronald McDonald Foundation and Unite for Sight.  Because of low 

awareness of the agency, donors tend to overlook PBO and find themselves giving to a much 

larger, well known nonprofit. Also, the majority of Oklahomans donate to Feed the Children, 

Salvation Army, American Red Cross and the United Way which takes away funding from 

PBO (Knapp). Another competitor is the mindset of school nurses who sometimes consider PBO’s 

efforts to be threatening to their profession. 

	  Prevent Blindness Oklahoma should increase their efforts to distinguishing themselves 

more as an organization in a field in which you must be competitive. By doing this, potential 

donors may make the decision to give to PBO instead of a larger organization.
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Primary Research
Objective

 To better understand students’ knowledge and attitudes about vision screenings, their 

actions during, and their actions following the vision screenings.

Methodology

	 InSight Creative conducted an observational research study during a PBO vision screening 

at Guthrie Elementary School in Guthrie, Oklahoma on Monday, Feb. 27 from 8:30 a.m. to 

10:30 a.m. The screening was held in a unoccupied classroom. Team members sat at a table 

where everything observed was recorded. However, during two of the classes, two team 

members stood in the hallway to observe the children waiting before and after the screening.

Sample

 Sampling consisted of students that participated in the vision screenings during the two 

hours that research was conducted at the elementary school. Grades 4th – 6th were screened but 

only 4th and 5th were observed. 

Key Findings

During the two-hour observation, a total of 100 children were screened. Twenty-three of 

the 100 wore glasses going into the eye screening. The screening was scheduled six months in 

advance and a reminder was sent two months in advance. 

Three people were involved in the screening. Two of the volunteers were from Prevent 

Blindness Oklahoma while the other person involved was the school nurse. They had two charts 

set up in one classroom where they screened students individually. They planned to screen 700 

children in two days. It cost the school $25 to have PBO come to the school and host the vision 

screening. The school nurse coordinated the times/dates/locations of the eye screening. 

• Children do not recognize PBO as the organization that does vision screenings.

• Children do not recognize the importance of vision health.
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• Children who already had glasses and who chose to not to wear them was a trend we 

examined among the children who were screened.

• Lookie is no longer being used and is being “phased” out.

• PBO relies heavily on school nurses to follow up with students and make sure that vision 

referrals get sent to parents. 

• Teachers are hardly involved in the vision screening process and view it from taking time 

away from their teaching schedule. 

9



Primary Research
         ... of other teams

Doctors

• Four of the thirteen-optometrist offices conduct vision screenings outside of their practice.

• All optometrist offices but one offer reduced pricing on a case-by-case basis to low-income 

families.

• All optometrists are aware of PBO but their level of exposure fluctuates between offices.

• Majority optometrist offices have at one point received PBO referrals.

• Every optometrist feels PBO’s service is a great initiative in preserving children’s eyesight.

• Only one out of the 13 optometrists we surveyed donates to PBO.

• Many of the optometrists expressed their willingness to donate but the lack of information 

on the organization hindered their contributions.

Donors
• Most companies either donated to specific organizations or did not donate at all. 

•  A majority of the local companies that were contacted have been giving to the same 

organizations for many years. 

• Companies that donate to nonprofits give their money to organizations that share similar 

strategic plans and views.

• Some companies rely on the employees and shareholders to develop personal 

connections with nonprofits regarding important issues; donate based on the nonprofits 

that are meaningful to the employees.

• Most not aware of PBO and its mission.

• Most said they give individually to local nonprofits; most popular were – United Way, 

Salvation Army, Big Brothers Big Sisters.

• Most said they did not suffer with vision problems, or have children who suffered with 

vision problems.
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Nurses

• Most elementary school nurses have a neutral to positive attitude toward PBO

• Most elementary school nurses are not involved at all or little during PBO visits.

• Most are not aware at all of the number of referrals given to students at schools.

• Most said PBO employees were friendly during school visits but two schools said both 

positive and negative.

• During a PBO visit, most schools experienced an organized environment but one school 

reported it as hectic.

• Most nurses said they sometimes consider vision as the source of behavioral problems.

• When asked about referring students with vision problems, most said that PBO does that 

and not the nurses. Sometimes teachers will talk to parents about it.

• Pawnee elementary is interested in what PBO has to offer and would like more 

information. 

• Ardmore Lincoln requested two volunteers to assistant them at Lincoln elementary. 

School Administrators 

Schools who host PBO at their school

• Believe PBO is a valuable service for the students

• Parents, teachers and also administrators have never had any complaints about PBO

• Have seen improvements in learning, performance and also behavior in students after 

PBO screening

• School nurses are supportive of PBO

• Some schools are unlikely to host an event by PBO to promote its services and raise 

awareness

• The screenings have identified vision problems, which when addressed have helped the 

students school work

• Schools that use PBO services, said that they are willing to continue working with them

• PBO is a convenient service that the schools may utilize

• Feelings toward PBO volunteers is that they provide excellent service and professionalism

• Many faculty members have positive feedback regarding PBO

Schools who do not host PBO at their school

• Have heard of PBO, but do not have a clear understanding of the organization and its 

services
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• Do not feel comfortable allowing an organization that they have little knowledge about 

on their campus, for security reasons.

• Send home letters to parents, starting with Kindergarten age children, asking parents to 

see an eye doctor as a precaution.

• Feel more comfortable letting an organization into their school, when they have a lasting 

relationship with them

• Recognizes that children with poor vision causes tension in the classroom, therefore their 

teachers are advised to look for signs of vision problems.

• Do not have a nurse at their school, therefore they encourage vision testing to be done by 

an eye doctor.

• See PBO as beneficial organization, but are not comfortable letting them on campus until 

a relationship is built between administration and PBO.

• Are not opposed to considering letting PBO into the school, they are open to looking into 

it.

Volunteers
• Our survey was viewed by 319 people. 222 people started the survey but only 201 

completed the survey. This gave us an overall completion rate of 90.54 percent. 

• 74.92 percent of participates had never heard of Prevent Blindness Oklahoma. 

• Twenty people heard about PBO through school systems. Following behind this was family 

and friends at 16.

• The prominence of PBO was said to be neutral of those who knew about the organization. 

• 53.68 percent of those surveyed volunteered at other nonprofit organizations.

• Out of the 53.68 percent, 25.23 percent worked with children, 23.83 percent worked 

with religious organizations, and 17.17 percent worked at animal shelters.

• Overall, participates said they would be somewhat likely to volunteer at a nonprofit that 

helps children.

• 50.26 percent said children’s eye care was very important to them.

• 61.62 percent said they did not know the signs of poor vision in children.

• 52.58 percent said they wore glasses or contacts.

• 83.15 percent received eye screenings in elementary and middle school.

• 85.52 percent of those surveyed who received vision screenings as children responded 

that they had not heard of PBO.
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Secondary Research 
Political, Regulatory & Economic Environment

	 In the current environment, there are many political and regulatory laws in place to 

protect families and organizations in the means of privacy, accountability and rights. These 

policies and regulations have a great affect on the market and the kind of information allowed to 

organizations. 

	 With Prevent Blindness Oklahoma being a nonprofit organization, many of these laws and 

regulations affect what information the company and public can access.  One of those acts 

creating a roadblock is known as FERPA or Family Education Rights and Privacy Act.  FERPA, 

which was established in 1974, ensures student/parent access to education records and to limit 

the disclosure of this information to others for unauthorized purposes. Also, along with this comes 

school districts own policies and procedures; most schools will have their own requirements when 

attempting to gain access (Copenhaver, 2006). FERPA keeps PBO from accessing information 

that could help further advance the work being done, as well as blocking access to information 

that is found to be useful for things such as creating campaigns. 

 Another act that can affect PBO is called HIPAA or Health Insurance Probability and 

Accountability Act. HIPAA, which was placed into affect in 1996, protects the privacy of 

individual’s health information. These laws protect patients against unauthorized disclosure of 

their personal health record to secondary parties such as insurance companies and employers. 

They also prevent disclosures for marketing purposes without the patient’s consent. Patients are 

given the right to view and modify their medical records and sue for damages (Mir, 2011). This 

act restricts what information PBO can receive about the children after they have had their vision 

screenings or once visiting an optometrist. 

	 For many years the United States has been in an economic slump, which is affecting not 

only individual citizens, but also giant corporations as a whole. With the economy being in the 

state it is in, businesses and people may not be able to donate as much to philanthropic and 

charitable causes as they wish. Many nonprofits, such as Prevent Blindness Oklahoma may find it 

hard to acquire money or just require more donors than they have in the past to reach their 

fundraising goal. Also, with the economy the way it is, health care is also suffering. Parents may 

not receive health benefits for their children, which is exactly why PBO is so important. In these 

tough economic times, it is vitally important to make it easy for children to get access to health 

care (Maternal, 2010).
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Social, Cultural & Technological Environment

	 There are many current social and cultural trends effecting nonprofit organizations and 

potentially Prevent Blindness Oklahoma. Shifts in demographics can effect and redefine 

participation in nonprofit organizations. Younger generations are increasingly becoming part of 

the workforce in the nonprofit sector and are bringing new and different values and expectations. 

With younger generations joining profit field, it is important for organizations like PBO to 

accommodate and grow with the changing trend (MAP for nonprofits, 2010). Also, an increase in 

civic engagement and volunteerism has been evident in conjunction with younger generations 

becoming more involved. PBO must learn to engage in the energy coming for the volunteerism and 

civic engagement trend (MAP for nonprofits, 2010). 

	 It is important to note that many of the social and cultural trends play a role in the 

technological environment; the younger the audience and volunteer base, the more tech savvy. 

Social media and other technological tools continue to dominate the way that necessary 

connections and communications are made by nonprofits, which can be a challenge for many 

nonprofits to make the cultural shift effectively (MAP for nonprofits, 2010).  Because nonprofits do 

not have large budgets, updated technology can seem like an unnecessary tool; however, some 

companies, like Cetrom, create nonprofit management software at pay as you go pricing and 

guarantee in depth knowledge and assistance with what a nonprofit organization needs (Cetrom). 

Another way nonprofits can cut cost with technology is by becoming taking the leap and becoming 

accustomed with social media. Social media sites, like Facebook and Twitter, allow conversations 

with donors, volunteers and followers, and help to build loyalty and advocacy for the organization 

(2011 Nonprofit Social Media Trends). Social media not only allows conversation and relationship 

building, but it also increases brand awareness and is one of the cheapest and most effective ways 

to advertise (2011 Nonprofit Social Media Trends).
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SWOT Analysis
Strengths

• Offers a unique service.

• A worthwhile cause that matters Oklahoma children and their families.

• There is always a need for what Prevent Blindness Oklahoma provides.

• Located in the heart of Oklahoma. 

• Hosts several fundraising events a year in various Oklahoma locations.

Weaknesses

• Has a small staff to accomplish many tasks. 

• Limited budget for advertising, events and promotional materials.

• Weak website that is difficult to use and it lacks information and interactive capabilities.

• A lack of up keep on social media.

• A lack of awareness among parents, children, schools and donors

• No online donation platform on website or elsewhere.

• Little communication with its target audiences. 

• Weak fundraising events that lack publicity and creativity.

• Relationship with thrift stores causes poor brand image and isn’t beneficial financially or 

publicly to Prevent Blindness Oklahoma’s cause.

Opportunities 

• Can gain a larger audience through social media by connecting with the community. 

• Increase donors and endorsers monetarily and relationship-wise.

• Build its reputation to all publics.

• Increase awareness with children and parents, schools and potential donors.

• Increase donation with a text to donate system. 

• Increase search engine optimization.

• Expand its fundraising efforts to reach a wider audience and encourage more 

participation and money raised.
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Threats 

• Nurses may see Prevent Blindness Oklahoma as overstepping their boundaries.

• Other non-profits threaten Prevent Blindness Oklahoma’s donors and sponsorships.

• Parents who are unaware of the organization and its services.

• The economy can negatively affect Prevent Blindness Oklahoma’s purpose.

• Lack of awareness from givers and receivers hinders the company’s goals.

• School boards and administrators can restrict Prevent Blindness Oklahoma from coming to 

schools and offering their services to children and families.
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Target Markets
In broad terms, Prevent Blindness Oklahoma’s target market is people who reside in 

Oklahoma who can give to, receive or collaborate with the nonprofit organization. 

More specifically, the organization strives to connect with Oklahoma school children and 

their families, faculty members, school nurses, administrators and school board officials, as well 

as current and potential volunteers and donors who reside in the state (The Ada News 2010).

 The overall market size is diverse and broad. However, with closer examination InSight 

has determined the market at large can be divided into smaller segments to better understand 

each target separately. Three market segments can be identified. The first segment is the group 

called “givers”.  These people are current and potential donors, volunteers and partners who 

give time or money and invest in the nonprofit because they believe in the cause. The second 

group is called the “receivers”. This group consists of the children as well as their parents who 

benefit from the services PBO offers. Lastly, the third group is called the “collaborators.” People 

such as teachers, school administrators, faculty, school nurses and employees that work with PBO 

and enable the organization to perform its services (Prevent Blindness Oklahoma, 2011).

Prevent Blindness Oklahoma can offer each of the target market segments a varying 

degree of acquisition. The givers seek the benefit of helping because of the joy that it brings them 

to know that they are making a change in the lives of children who have vision health problems 

as well as sought after tax write offs and community recognition. The receiver group benefits by 

gaining knowledge of their child’s vision health, being able to offer their child a solution, and 

being given financial assistance. The collaborators seek the intangible benefit of knowing that 

they helped as well as the tangible recognition for aiding with a service that improves the health 

of Oklahoma’s children.

One seasonal factor that could affect marketing to Prevent Blindness Oklahoma’s target 

market is the current state of the economy. This state might potentially hurt donation efforts. 

According to an article found on The American Online Magazine for American Enterprise 

Institute website, income and charitable giving in America are positively related. Thus, it can be 

assumed that in times of economic struggle charitable donations will be affected (Brooks, 2008).
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Communication Plan
Goal: To increase awareness of Prevent Blindness Oklahoma and its services 

among its givers, receivers and collaborators.

Objective 1: To increase funding by givers from last year’s total by 10% by May 31, 2013.

	 Strategy 1: This objective will be accomplished by building stronger relations with 

	 individual donors.

o Tactic 1: Purchase emails from an online email provider. Email blasts will be sent out 

twice a year, which will include with a personalized donation email. The email will 

include information about PBO and Prevent Blindness America and how individuals 

can get involved and/or donate. Email blasts will be sent out twice a year.

Timeframe: August 2012 and January 2013 (continuous)

Cost: $399 per approximately 3 million for the state of Oklahoma contacts 

	 from email-list.com

Supervisor:  Heather Porlier, Executive Assistant

See Appendix A

o Tactic 2: Organize and maintain an individual donors contact list including email, 

address, phone number, contact name and YTD donations amount in order to have 

donor lists readily accessible when needed. Bimonthly emails will be sent to all 

individuals on the contact list updating them on PBO’s current events and news.

Timeframe: June 2012 (continuous bimonthly)

Cost: $0

Supervisor: Anita Schlaht, Director of Program and Intern

See Appendix B

See Appendix C
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o Tactic 3: Change Facebook URL to facebook.com/pboklahoma, which will be 

easier for people to remember, find and is the same as the Twitter name. Create a 

cover photo for the Prevent Blindness Oklahoma Facebook page. Use HootSuite or 

HubSpot to manage all social profiles, schedule messages and tweets, track brand 

mentions and analyze social media traffic. The Strategic Communications Intern will 

be in charge of updating and creating scheduled social media messages and 

tweets. By utilizing interns, more information will be able to be quickly added to 

social media, which will help with awareness and education about PBO, its services 

and its events.

Timeframe: June 2012 (continuous)

Cost: $0

Supervisor: Intern

See Appendix D

See Appendix E

	

o Tactic 4: Use Give by Cell to give access to donors to efficiently donate by text for 

a six-month period. PBO will register with Give by Cell and get a keyword and 

short code. Donors will then text that keyword to the short code and make a 

mobile donation from their cell phone. The donation is charged to the user’s cell 

phone bill, collected from the cell phone carriers and distributed to PBO. Use this 

service at all fundraising events during that six months and use in all 

correspondence and social media. After six months, the service can be renewed or 

terminated. Offering givers an easy and accessible way to donate will bring more 

funds in for PBO to better offer its services. Spending $1,034 will only take 110 

people donating $10 each to break even, anything over turns a profit. 

  Timeframe: August 2012–January 2013

	 	 Cost: $350 application fee

	 	         $150 keyword setup 

	 	         $89/monthly; $534/six months

	 	 Supervisor: Dianna Bonfiglio, CEO/President

Communication Plan
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	 Strategy 2: This objective will be accomplished by building stronger relations with 

	 corporate sponsors, business partners and optometrists. 

o Tactic 1: Create a marketing packet by June 2012 for potential and current 

sponsors and partners and for Oklahoma optometrists. The packet will include an 

introductory letter with information about PBO and how to donate, statistics and 

facts about eye care in Oklahoma, an event schedule, contact information and a 

call-to-action. Once completed, the packet will be emailed as a PDF to 

corporations, businesses and optometrist offices. 

Timeframe: June 2012 (continuous)

Cost: $0

Supervisor: Heather Porlier, Executive Assistant and Intern

See Appendix F

o Tactic 2: Create and maintain a corporate sponsors and business partners contact 

list including email, address, phone number, contact name and YTD giving. Contact 

sponsors and partners bimonthly and also contact them two months prior to 

fundraising events with information on how to participate and attend.

Timeframe: June 2012 (continuous bimonthly)

Cost: $0

Supervisor: Mautra Jones, Vice President of Development and Intern

See Appendix B

See Appendix C

	 Evaluation: Success will be measured by the increase in donations, number of website and 

	 social media hits, number of email responses and by the number of increases in donations 

	 from individuals, businesses and corporations and optometrists.

Communication Plan
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Objective 2: To increase awareness and knowledge among receivers in all 77 counties to 50% by 

December 2012.

	 Strategy 1: This objective will be accomplished by PBO becoming more visible and 

	 informative to students Head Start through 1st grade.

o Tactic 1: Reintroduce Lookie as an owl. Lookie will have large black-framed glasses 

and will be colorful. Use Lookie on promotional materials and as PBO’s kid 

friendly icon.

Timeframe: June 1, 2012 (continuous)

Cost: $0

Supervisor: Cheryl Hightower, Program Coordinator of Screening

See Appendix G

o Tactic 2: Continue using the PBO/Masons eyeball circle for school screenings but 

throw them away after each use. Create three different Lookie stamps using 

teachersrubberstamps.com and purchase inkpads from Staples for vision screeners 

and school nurses to use on children after they are done with the screening. 

Timeframe: August 2012-May 2013 (continuous)

Cost: $155.35/screener (11.95 per stamp for 13 screeners)

        $214.11/screener ($5.49 for 3 inkpads for 13 screeners)

Supervisor: Cheryl Hightower, Program Coordinator of Screening

See Appendix H
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	 Strategy 2: This objective will be accomplished by PBO becoming more visible and 

	 informative to students 2nd to 5th grade.

o Tactic 1: Continue using the PBO/Masons eyeball circle for school screenings but 

throw them away. Create a bookmark using printingforless1.com for students to 

take with them after they leave the screening room. There will be 4 different 

bookmarks, all with the same PBO promotion on the front and Lookie, but eyeball 

facts on the back of each.

Timeframe: August 2012-May 2013 (continuous)

Cost: $520.88 for 10,000 bookmarks

Supervisor: Cheryl Hightower, Program Coordinator of Screening

See Appendix I

	 Strategy 3: This objective will be accomplished by informing parents of PBO.

o Tactic 1: Add contact information by August 2012 to the Vision Screening Exclusion 

Form that is sent home to each student prior to vision screenings. The contact 

information will include the both OKC and Tulsa information, the PBO website, 

Facebook page and Twitter name. 

Timeframe: August 2012

Cost: $0

Supervisor: Heather Porlier, Executive Assistant

See Appendix J
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o Tactic 2: Update PBO website to include a new Home Page and the following tabs: 

About Us, which includes the history, mission, all yearly reports, a “meet the team” 

and all sponsors and partners; Vision Screening and Programs, which includes an 

about the vision screenings, vision programs, and information about Prevent 

Blindness America; Events, which will show all events in one section; Get Involved, 

which includes how to become a screener or volunteer, available internships and 

online donating; and Contact Us, which includes contact information for OKC and 

Tulsa and all social media account links.

Timeframe: June 2012

Cost: $0

Supervisor: Intern

See Appendix K

	 Evaluation: Success will be measured by attitudes of children on the day of screenings, 

	 number of website and social media hits and an increase in number of contact lists by 

	 parents signing up for email updates.

Communication Plan



Objective 3: To increase involvement among collaborators to 50% by June 2013.

	 Strategy 1: This objective will be accomplished by educating school administrators and 

	 teachers more about the reasons for why PBO is so beneficial to Oklahoma students and 

	 parents.

o Tactic 1: Create a marketing packet by June 2012 to educate school administrators 

who currently do not host PBO screenings. The packet will include an introductory 

letter with information about PBO, statistics and facts about eye care in Oklahoma, 

an event schedule, contact information and a call-to-action. Once completed, the 

packet will be emailed out as a PDF after completion for schools to use during staff 

and administrative meetings.

Timeframe: June 2012 (continuous)

Cost: $0

Supervisor: InSight Creative

See Appendix L

o Tactic 2: Create a Public Service Announcement for PBO that displays our overall 

concept of “Memories wouldn’t be the same without sight.” It will create an 

Oklahoma feeling of pride for the organization by appealing to Oklahoma 

children and their families by showing memorable events in the course of one’s life. 

This video will bring in to question what sight means to them, making them 

understand how important this cause is to them and the state.  The PSA will be 

uploaded to YouTube, PBO’s website and Facebook.

	 	 Timeframe: August 2012

	 	 Cost: $0

	 	 Supervisor: InSight Creative

	 	 See Appendix M
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	 Strategy 2: This objective will be accomplished by creating better and more informative 

	 relationships with school nurses.

o Tactic 1: Have a PBO sponsored boxed lunch from interested donor restaurants at a 

table during lunch with information on working with PBO and the importance of 

school nurses and PBO collaboration at the annual SNOO (School Nurses 

Organization of Oklahoma) meeting. When distributing the box lunches, nurses 

will be encouraged to give their contact information to PBO. The lunch will include 

a thank you letter with PBO’s contact information to nurses. 

Timeframe: Summer 2012 and winter 2012

Cost:  Estimated $1,600; $800/SNOO meeting ($8/meal for 100 nurses) 

         $3.50 for 200 leaflets ($0.07/full page copy; will be cut into fours)

Supervisor: Heather Porlier, Executive Assistant and Melanie Sherf, Director of 

                 Development

See Appendix N

See Appendix O

o Tactic 2: Send follow-up thank you emails to nurses after screenings reminding them 

of the valuable service school nurses give and how beneficial it is working with 

them for Oklahoma’s children. This will create a lasting relationship between 

school nurses and PBO, which will help continue providing children with the 

necessary services that are offered.

Timeframe: August 2012 (continuous)

Cost: $0

Supervisor: Intern

See Appendix P
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	 Strategy 3: This objective will be accomplished by recruiting more volunteers and screener 

	 employees.

o Tactic 1: Recruit individuals from major Oklahoma schools with degrees in pre-

nursing, pre-med and nursing by emailing a PDF brochure to the schools about 

PBO and how to get involved. More people working for PBO will create better 

attitudes for those working many schools and it will allow the screeners to be more 

interactive and friendly with the students. Also, potentially more schools will be 

able to be reached if more screeners are available.

Timeframe: August 2012 (continuous)

Cost: $0

Supervisor: Melanie Gamble, Program Coordinator of Training

See Appendix Q

See Appendix R

See Appendix S

	 Strategy 4: Create more internship positions and recruit interns.

o Tactic 1: Hire an External Relations intern. The duties will include, but not limited to, 

creating a list of optometrists by region, assisting with contacting optometrists, 

revamping the individual and corporate sponsorship donation letters, and 

organizing maintaining the donations contact lists, sending thank you emails where 

needed and when appropriate, and sending reminder emails to schools before 

visits.

Timeframe: Summer intern (June 1-August 17), fall intern (August 20- December 

	 	        14), spring intern (January 7-May 31)

Cost: $0 (offer school credit if possible)

Supervisor: Anita Schlaht, Director of Program
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o Tactic 2: Hire a Strategic Communications intern. The duties will include, but not 

limited to, handling all social media and the PBO website, assisting with the 

organization of fundraising and informational events, assisting with creating and 

maintaining a marketing packet for potential and current business partners.

Timeframe: Summer intern (June 1-August 17), fall intern (August 20-December 

	 	        14), spring intern (January 7-May 31)

Cost: $0 (offer school credit if possible)

Supervisor: Anita Schlaht, Director of Program

	 Evaluation: Success will be measured by the increase in volunteers, attitudes between 

	 nurses and PBO, and by the increased educational awareness of school administrators 

	 and teachers.
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Budget
Emails  (3 million)  

Total for purchased emails

Application fee 

Keyword setup 

Monthly fee  ($89 for 6 months)  

Total cost for Give by Cell

Stamps ($11.95 for 13)  

Inkpads ($16.47 for 13) 

Bookmarks (10,000) 

Total for student awareness tools 

Box lunches ($8 for 200)  

Leaflets ($0.07 for 50) 

Total for SNOO boxed lunches 

Subtotal

Contingency

TOTAL

Donations

TOTAL with donations

28

$399.00

$399.00

$350.00

$150.00

$534.00

$1,034.00

$155.35

$214.11

$155.35

$524.81

$1,600.00

$3.50

$1,603.50

$3,561.31

$356.31

$3,917.62

-$2,128.31

$1,789.31



Timeline
June 2012 (continuous): Change Facebook URL; continually update Facebook and Twitter using HootSuite or HubSpot for scheduled 

messages

June 2012: Update PBO website

June 2012-January 2013: Purchase Give by Cell to use for a 

June 2012: Organize and maintain individual donors contact list 

June 2012: Organize and maintain corporate sponsors and business partners contact list

June 2012 (continuous bimonthly): Send bimonthly corporate sponsor and business partner emails

June 2012 (continuous bimonthly): Send bimonthly individual donor emails

June 2012: Create marketing packet for potential and current sponsors, partners and Oklahoma optometrists

June 2012: Create marketing packet for school administrators

June 2012 (continuous): Email marketing packet to potential and current sponsors, partners and Oklahoma optometrists

June 1, 2012: Redesign Lookie as an owl

June-August 2012: Sponsor boxed lunch at SNOO meeting with information table

June 1-August 17, 2012: Summer External Relations intern

June 1-August 17, 2012: Summer Strategic Communications intern

August 2012: Create a PBO Public Service Announcement; upload to YouTube

August 2012: Add contact information to Vision Screening Exclusion Form

August 2012: Purchase 3 million Oklahoma emails for email blast

August 2012: Send email blast to purchased emails

August 2012-May 2013 (continuous): Create/use Lookie rubber stamp on students Head Start -1st grade after vision 

screenings

August 2012-May 2013 (continuous): Create/distribute Lookie bookmarks to students 2nd-5th grade after vision screenings

August 2012 (continuous): Email marketing packet to school administrators

August 2012 (continuous): Send thank you emails to school nurses after vision screenings

August 2012 (continuous): Email informational recruiting flyer to Oklahoma schools with degrees in pre-nursing, pre-med and 

nursing  

August 20-December 14, 2012: Fall Strategic Communications intern

August 20-December 14, 2012: Fall External Relations intern

December 2012-January 2013: Sponsor boxed lunch at SNOO meeting with information table

January 2013: Send email blast to purchased emails

January 7-May 31, 2013: Spring External Relations intern

January 7-May 31, 2013: Spring Strategic Communications intern

29
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Appendix A 

Hello!

Beginning its 47th year of providing free visions screenings, Prevent Blindness Oklahoma reaches children 
at preschools, day cares, Head Starts, public schools and private schools in all 77 counties of Oklahoma. 

The unique service PBO offers makes it particularly applicable to children, families, schools, nurses and 
volunteer and donor-driven individuals and businesses. Being the state’s leading volunteer eye health and 
safety organization dedicated to fighting blindness and saving sight puts PBO at the forefront of nonprofit 
organizations in the health sector.

However, in order to continue this valuable service, PBO needs individuals like YOU! Prevent Blindness 
Oklahoma is currently looking for more volunteers and screeners. If you have an interest in preserving 
sight and preventing blindness, and bettering the lives of the children of Oklahoma, PBO is a great way 
for you to do just that!

To find out more information or to donate, simply check out our Facebook page at facebook.com/
pboklahoma, follow us on Twitter @pboklahoma, check out our website at preventblindnessok.org or text 
PBOKLAHOMA to 22022 to donate $10.

And remember, “Life wouldn’t be the same without the greatest sense, sight” so join Prevent Blindness 
Oklahoma TODAY in the fight to preserve sight and prevent blindness!

Email Blast
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Individual Donors & Corporate Donors Contact List

Donors

Corporate	  Donors



Appendix C 

Hello!

Prevent Blindness Oklahoma would like to say THANK YOU for your dedication to such an amazing and 
necessary cause. 

We would personally like to extend an invitation to you for our upcoming event, (name of event) on (date) 
at (time). (Name of event)’s purpose is to raise money in the fight against blindness and of course, to have 
a great time and meet others dedicated, like yourself, to this worthwhile cause.

If you are interested in attending this event or would like more information, check us out on Facebook, 
Twitter or our website. 

And remember, “Life wouldn’t be the same without the greatest sense, sight” so continue to help Prevent 
Blindness Oklahoma in the fight to preserve sight and prevent blindness!

Facebook: facebook.com/pboklahoma

Twitter: @pboklahoma

Website: preventblindnessok.org

Text: PBOKLAHOMA to 22022 & donate $10 now!

Individual Donors & Corporate Donors Bi-monthly Email
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Facebook Page

Vision Is 
Our Vision



Tweets to be Sent out by Hoot Suite

Prevent Blindness OK  @pboklahoma
May 7 is the 37th Annual SWING for Sight! Registration starts at 7:15am. For 
more info contact Heather Porlier at 405-848-7123. #greatestsense #sight

Prevent Blindness OK  @pboklahoma
PBO is a unique and worthwhile cause helping preserve sight and prevent 
blindness. Check us out on facebook today to see how you can help! 	 	     
#greatestsense #sight

Prevent Blindness OK  @pboklahoma
PBO is the only not-for-profit agency in the state dedicated exclusively to 
preserving the sight of Oklahoma's children and preventing blindness. 		   
#greatestsense #sight

Prevent Blindness OK  @pboklahoma
Donate now by simply texting 22022 at pboklahoma and help change lives right 
here in Oklahoma! #greatestsense #sight

Appendix E 



Dear ______________, 

I would personally like to extend an invitation for you to partner with Prevent Blindness Oklahoma. 
Prevent Blindness Oklahoma is supported solely by the general public, corporations and foundations. 
We do not receive federal, state or united way funding. All money donated stays in Oklahoma for 
Oklahoma’s children. Established in 1965, PBO is the only not-for-profit agency in the state dedicated 
exclusively to preserving the sight of  Oklahoma’s children and preventing blindness. Our mission 
statement reads, “Preserve sight, prevent blindness.” It is this solidarity to-and connection with-the 
cause that makes Prevent Blindness Oklahoma a cause like any other. 

We are beginning our 45th year of  providing free vision screenings to children in all 77 counties of  
Oklahoma. Serving all 77 counties in Oklahoma, PBO provides free vision screenings for children at 
preschools, day cares, Head Starts and public and private schools. PBO's intervention does not stop 
there; follow-ups are made, and if  financial assistance is needed for these children, we provide the 
resources necessary for free eye exams and prescription glasses by an eye care professional. In addition 
to the Children's Vision Screening Program, PBO provides an invaluable service to our state through 
advocacy, community education and awareness on eye health and safety; and certification training 
services. This upcoming school year alone, we plan to serve over 300,000 children.

In order for this year to be a successful one, we need your help! Your support will promise a brighter 
future to thousands of  children across our state. Please earnestly consider becoming a sponsor of  
Prevent Blindness Oklahoma. Your money will be wisely invested, and will be used to provide the 
funding that helps determine whether children need eye care or not and could potentially prevent 
blindness in children. Ongoing research must continue. 

Thank you in advance for your favorable consideration to get involved with this unforgettable and 
worthwhile cause. If  unable to sign on as a corporate sponsor at this time, the important thing is that 
you don’t miss the chance to enjoy some of  our memorable events. We encourage you, your family, 
friends and colleagues to experience for yourself  how you can help better a child’s life and provide 
clarity for our future. 

Caring for Oklahoma’s children and doing what we can to make a difference is our only business. I look 
forward to being involved with you, and joining Prevent Blindness Oklahoma in caring for Oklahoma’s 
children. 

Sincerely, 

Name
Prevent Blindness Oklahoma
Position
Number

Marketing Packet Letter for Businesses and Corporate Sponsors
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Company Facts:

•Established in 1965, Prevent Blindness Oklahoma is the only non-profit agency in Oklahoma 
dedicated exclusively to fighting blindness.

• Prevent Blindness Oklahoma is an affiliate of  the national organization, Prevent 	Blindness 
America, which was founded in 1908.

•Out of  the two million kids screened, volunteers say they have found 200,000 with vision problems.

•In 2008-2009 school years Prevent Blindness Oklahoma screened 251,293 children and referred 
25,931 for further care with an eye care professional.

•In 2010-2011 school years Prevent Blindness Oklahoma screened 278,698 children and referred 
32,090 for further care with an eye care professional.

•One in four elementary school-age children has a vision problem.

•One in every twenty preschool children has a vision problem.

•Eye disorders, if  they remain undiscovered, can harmfully affect a child’s personality, their learning 
ability and their entire adjustment in school.

•Approximately 50,000 Oklahomans are classified as legally blind. 

•Another 500,000 have been diagnosed with eye diseases which lead to blindness or significant vision 
loss. 

•Every seven minutes, someone in Oklahoma will become blind or visually impaired.

Marketing Packet for Businesses and Corporate Sponsors 
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PREVENT BLINDNESS OKLAHOMA CONTACT INFORMATION

Prevent Blindness Oklahoma - OKC

 6 NE 63rd Street, Suite 150 
Oklahoma City, OK 73105  
Office: 405-848-7123  
 Fax: 405-848-6935

Prevent Blindness Oklahoma - Tulsa

2506-B E 21st Street 
Tulsa, OK 74114   
Office: 918-496-3484 
Fax: 918-496-0469

Our Staff

Dianna Bonfiglio - CEO-President - ext. 107 
Mautra Jones - Vice President of  Development - ext. 108 
Melanie Sherl - Director of Development -Tulsa 
Anita Schlaht - Director of  Program - ext. 103 
Cheryl Hightower - Program Coordinator/Screening - ext. 102 
Melanie Gamble - Program Coordinator/Training - ext. 100 
Heather Porlier - Executive Assistant - ext. 106  
 
Our Screeners

Brenda Allen         
Mary Allen               
Janey Garland        
Esther Gentry
Alisha Green
Denice Green
Kimberly Hough
Terri Koonce
Diane Liles
Marcia Peppel
Stephanie Peters
Lesley Snyder
Kimberly Woods

Marketing Packet for Businesses and Corporate Sponsors 
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!e 
Eye Ball

Oklahoma City

Friday, October 5, 2012 at 7:00 pm

Oklahoma City Golf  & Country Club

	 	 	 	 	

	 Black Tie Optional

Sponsorships Available

Corporate Underwriter - $5,000 (Table 

for 8)
Platinum Sponsor - $2,500 (Table for 8)

Gold Sponsor - $1,000 (4 Tickets)

Silver Sponsor - $500 (2 Tickets)

Individual Patron Ticket - $150

Please RSVP to:

Prevent Blindness Oklahoma

6 NE 63rd Street, Suite 150 

Oklahoma City, OK 73105 

Or to: 
Heather Porlier by email at heather-

pbo@coxinet.net or by phone at 

405-848-7123 

Marketing Packet for Businesses and Corporate Sponsors 
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Oklahoma City
Saturday, August 4, 2012
The Greens Country Club
13100 Green Valley Drive
Oklahoma City, OK 73120
6:30pm Exclusive Patron Party
7:30pm - 10:00pm Taste for Sight Main Event 

Guests will enjoy fine wines, premium beers, and food from many of  Oklahoma City's finest restaurants. There will be dancing, silent auction items, and a wine pull!

Cocktail Attire
Ticket Cost: $75 each

Tulsa
Saturday March 3, 2012
7:00 to 9:30pm
OSU Tulsa Main Hall
700 North Greenwood Avenue
Tulsa, OK

Join us for our 21st year of  SIP for SIGHT! Wine, beer and food tasting. 
Business Attire
$75.00 a person*

Marketing Packet for Businesses and Corporate Sponsors 
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Oklahoma City
Monday, May 7, 2012 Oak Tree National

In its 37th year, the annual Swing for 

Sight Charity Golf  Tournament is hosted 

by Senior PGA Tour Professional, David 

Edwards at Oak Tree National. It will be 

an 18-hole Shamble format. Registration 

includes breakfast, lunch, green and cart fees, 

David Edwards golf  clinic, course prizes, 

registration gift and 2 Taste for Sight tickets.

For information on sponsorships and 

individual golf  spots, please contact 

Dianna Bonfiglio or Heather Porlier by 

phone at 405-848-7123 

Tulsa
Cherokee Hills Golf  Club at Hard 

Rock Casino - Tulsa 
Friday, August 26, 2012 at 8:30 AM

Four Man Scramble
$500 Team
$125 Individuals (to be placed on teams)

Closest to the Pin, Longest Drive, Putting Contest and much more!

For Sponsorship and Team Registration:

Contact Melanie by phone at at 918-496-3484

Marketing Packet for Businesses and Corporate Sponsors 
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Lookie Redesign/Concept



Lookie Stamp
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Lookie Stamp
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Appendix I 
Front of Bookmarks

Life just 
Wouldn’t 

be the 
same 

without 
the 

greatest 
sense, 
sight

Eye 

Like 

Your 

Vision

Hi 

Eye

Am

 Lookie



Appendix I
Back of Bookmarks 

I had my eyes 
checked by 

prevent 
Blindness 
oklahoma

I had my eyes 
checked by 

Prevent 
Blindness 
Oklahoma

I had my eyes 
checked by 

Prevent 
Blindness 
Oklahoma

I had my eyes 
checked by 

prevent 
Blindness 
oklahoma

Eye have a 
fact for you...

More than half of 
all people in the 
United States use 
some type of lens 

to correct their 
vision. 

Eye have a fact 
for you...

When you blink, 
you shut your eyes 
for 0.3 seconds. 

That is a total if 30 
minutes a day!

Eye have a 
fact for you...

The vitamin A in 
carrots helps eyes 
function well, but it 

is just one 
important factor 

for good eyesight. 

Eye have a 
fact for you...

Wearing 
eyeglasses has 

nothing to do with 
eye health, but 

with normal 
changes in parts of 

your eye. 



For more information about PBO and its services, contact:
Prevent Blindness Oklahoma - OKC
6 NE 63rd Street, Suite 150 
Oklahoma City, OK 73105 
Office: 405-848-7123 
Fax: 405-848-6935

Prevent Blindness Oklahoma - Tulsa
2506-B E 21st Street 
Tulsa, OK 74114 
Office: 918-496-3484 
Fax: 918-496-0469

Preventblindnessok.org
Facebook: facebook.com/pboklahoma
Twitter: pboklahoma

Appendix J
PBO Vision Screening Form
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Website Redesign 

Connect With Us

About Vision Screenings Events Get Involved Contact Home

Prevent 
Blindness
Oklahoma

© Copyright 2008 Prevent Blindness Oklahoma                 OKC: 405.848.7123                       Tulsa: 918.496.3484

Prevent Blindness 
Oklahoma Marks 2 
Millionth Child to 

receive a Screening!

Pictured is student Taraysha Turner & 
screener Melanie Gamble. 

Meet Lookie
PBo’s Official 

Mascot 



     

Dear ______________, 

I would personally like to help you and your school grow more aware of  Prevent Blindness Oklahoma 
and the services it offers. Prevent Blindness Oklahoma is supported solely by the general public, 
corporations and foundations. We do not receive federal, state or United Way funding. All money 
donated stays in Oklahoma for Oklahoma’s children. Established in 1965, PBO is the only not-for-profit 
agency in the state dedicated exclusively to preserving the sight of  Oklahoma’s children and preventing 
blindness. Our mission statement reads, “Preserve sight, prevent blindness.” It is this solidarity to-and 
connection with-the cause that makes Prevent Blindness Oklahoma a cause like any other. 

We are beginning our 45th year of  providing free vision screenings to children in all 77 counties of  
Oklahoma. Serving all 77 counties in Oklahoma, PBO provides free vision screenings for children at 
preschools, day cares, Head Starts and public and private schools. PBO's intervention does not stop 
there; follow-ups are made, and if  financial assistance is needed for these children, we provide the 
resources necessary for free eye exams and prescription glasses by an eye care professional. In addition to 
the Children's Vision Screening Program, PBO provides an invaluable service to our state through 
advocacy, community education and awareness on eye health and safety; and certification training 
services. This upcoming school year alone, we plan to serve over 300,000 children.

In order for this year to be a successful one, we need your help! Your support will promise a brighter 
future to thousands of  children across our state. Please earnestly consider becoming a PBO vision-
screened school if  you are not already. Your time and money will be wisely utilized and will help provide 
children with free vision screenings. The knowledge that comes from these screenings will benefit the 
children and their families and could potentially prevent blindness in children. 

Thank you in advance for your favorable consideration to get involved with this unforgettable and 
worthwhile cause. If  unsure of  getting involved at this time, the important thing is that you don’t miss the 
chance to enjoy some of  our memorable events. We encourage you, your family, friends and colleagues to 
experience for yourself  how you can help better a child’s life and provide clarity for our future. 

Caring for Oklahoma’s children and doing what we can to make a difference is our only business. I look 
forward to being involved with you, and joining Prevent Blindness Oklahoma in caring for Oklahoma’s 
children. 

Sincerely, 

Name
Prevent Blindness Oklahoma
Position
Number
Email

Marketing Packet Letter for School Administrators 
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Company Facts:

•Established in 1965, Prevent Blindness Oklahoma is the only non-profit agency in Oklahoma 
dedicated exclusively to fighting blindness.

• Prevent Blindness Oklahoma is an affiliate of  the national organization, Prevent 	Blindness 
America, which was founded in 1908.

•Out of  the two million kids screened, volunteers say they have found 200,000 with vision problems.

•In 2008-2009 school years Prevent Blindness Oklahoma screened 251,293 children and referred 
25,931 for further care with an eye care professional.

•In 2010-2011 school years Prevent Blindness Oklahoma screened 278,698 children and referred 
32,090 for further care with an eye care professional.

•One in four elementary school-age children has a vision problem.

•One in every twenty preschool children has a vision problem.

•Eye disorders, if  they remain undiscovered, can harmfully affect a child’s personality, their learning 
ability and their entire adjustment in school.

•Approximately 50,000 Oklahomans are classified as legally blind. 

•Another 500,000 have been diagnosed with eye diseases which lead to blindness or significant vision 
loss. 

•Every seven minutes, someone in Oklahoma will become blind or visually impaired.

Marketing Packet for School Administrators 
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PREVENT BLINDNESS OKLAHOMA CONTACT INFORMATION

Prevent Blindness Oklahoma - OKC

 6 NE 63rd Street, Suite 150 
Oklahoma City, OK 73105  
Office: 405-848-7123  
 Fax: 405-848-6935

Prevent Blindness Oklahoma - Tulsa

2506-B E 21st Street 
Tulsa, OK 74114   
Office: 918-496-3484 
Fax: 918-496-0469

Our Staff

Dianna Bonfiglio - CEO-President - ext. 107 
Mautra Jones - Vice President of  Development - ext. 108 
Melanie Sherl - Director of Development -Tulsa 
Anita Schlaht - Director of  Program - ext. 103 
Cheryl Hightower - Program Coordinator/Screening - ext. 102 
Melanie Gamble - Program Coordinator/Training - ext. 100 
Heather Porlier - Executive Assistant - ext. 106  
 
Our Screeners

Brenda Allen         
Mary Allen               
Janey Garland        
Esther Gentry
Alisha Green
Denice Green
Kimberly Hough
Terri Koonce
Diane Liles
Marcia Peppel
Stephanie Peters
Lesley Snyder
Kimberly Woods

Marketing Packet for School Administrators 
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!e 
Eye Ball

Oklahoma City

Friday, October 5, 2012 at 7:00 pm

Oklahoma City Golf  & Country Club

	 	 	 	 	

	 Black Tie Optional

Sponsorships Available

Corporate Underwriter - $5,000 (Table 

for 8)
Platinum Sponsor - $2,500 (Table for 8)

Gold Sponsor - $1,000 (4 Tickets)

Silver Sponsor - $500 (2 Tickets)

Individual Patron Ticket - $150

Please RSVP to:

Prevent Blindness Oklahoma

6 NE 63rd Street, Suite 150 

Oklahoma City, OK 73105 

Or to: 
Heather Porlier by email at heather-

pbo@coxinet.net or by phone at 

405-848-7123 

mailto:heather-pbo@coxinet.net
mailto:heather-pbo@coxinet.net
mailto:heather-pbo@coxinet.net
mailto:heather-pbo@coxinet.net
mailto:heather-pbo@coxinet.net
mailto:heather-pbo@coxinet.net
mailto:heather-pbo@coxinet.net
mailto:heather-pbo@coxinet.net


Oklahoma City
Saturday, August 4, 2012
The Greens Country Club
13100 Green Valley Drive
Oklahoma City, OK 73120
6:30pm Exclusive Patron Party
7:30pm - 10:00pm Taste for Sight Main Event 

Guests will enjoy fine wines, premium beers, and food from many of  Oklahoma City's finest restaurants. There will be dancing, silent auction items, and a wine pull!

Cocktail Attire
Ticket Cost: $75 each

Tulsa
Saturday March 3, 2012
7:00 to 9:30pm
OSU Tulsa Main Hall
700 North Greenwood Avenue
Tulsa, OK

Join us for our 21st year of  SIP for SIGHT! Wine, beer and food tasting. 
Business Attire
$75.00 a person*

Marketing Packet for School Administrators 
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Oklahoma City
Monday, May 7, 2012 Oak Tree National

In its 37th year, the annual Swing for 

Sight Charity Golf  Tournament is hosted 

by Senior PGA Tour Professional, David 

Edwards at Oak Tree National. It will be 

an 18-hole Shamble format. Registration 

includes breakfast, lunch, green and cart fees, 

David Edwards golf  clinic, course prizes, 

registration gift and 2 Taste for Sight tickets.

For information on sponsorships and 

individual golf  spots, please contact 

Dianna Bonfiglio or Heather Porlier by 

phone at 405-848-7123 

Tulsa
Cherokee Hills Golf  Club at Hard 

Rock Casino - Tulsa 
Friday, August 26, 2012 at 8:30 AM

Four Man Scramble
$500 Team
$125 Individuals (to be placed on teams)

Closest to the Pin, Longest Drive, Putting Contest and much more!

For Sponsorship and Team Registration:

Contact Melanie by phone at at 918-496-3484

Marketing Packet for School Administrators 
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Appendix M
New PSA

See attached CD

See http://youtu.be/pA02vOAuMRE

http://youtu.be/pA02vOAuMRE
http://youtu.be/pA02vOAuMRE


Appendix n
Possible Donor Restaurants 

Jersey Mikes 

City Bites 

Which Wich

Full Cup

Crest Foods

Wal-Mart

Spicy Pickle

Tropical Café

Plant Sub

Hobby’s Hoagies 

Texadelphia 



Appendix o 
SNOO Boxed Lunch Thank You Notes

Prevent Blindness Oklahoma would like to thank you for your dedication and hard work 
towards Oklahoma’s health and safety. It’s 

people like you who make the world a 
happier place. We hope you will join us in the attempt to prevent blindness and preserve 
sight. Check us out on Facebook and Twitter  to keep updated on current events and dates! For more information about PBO contact us 

in OKC at 405-848-7123 or in Tulsa at 
918-496-3484.

Dianna Bonfliglio
CEO-President
Dianna-pbo@coxinet.net

mailto:Dianna-pbo@coxinet.net
mailto:Dianna-pbo@coxinet.net
mailto:Dianna-pbo@coxinet.net
mailto:Dianna-pbo@coxinet.net
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Dear ______________, 

Prevent Blindness Oklahoma would like to thank you for your accommodating services and 
cooperation during our visit at (Elementary School Name). Your hard work and dedication 
towards Oklahoma’s health and safety does not go unnoticed. Your support promises a 
brighter future for children in Oklahoma. We are looking forward to working with you soon 
in the near future. 

Sincerely, 

Name

Follow-up Thank You Emails to Nurses after Screenings



College/University Medical Schools List

Nursing and Medical Schools:

The University of Oklahoma – College of Nursing
Lazelle Benefield, PhD, RN, FAAN, Professor
Dean for OU College of Nursing
lazelle-benefield@ouhsc.edu

Shelly Wells, Ph.D, MBA, RN, A-CNS, BC
Assistant Dean for Tulsa Campus and Assistant Professor
shelly-wells@ouhsc.edu

The University of Oklahoma – College of Medicine 
Britta Thompson, PhD
Assistant Dean for Medical Education
Director, Office of Medical Education
britta-thompson@ouhsc.edu

Advising Office
adminmed@ouhsc.edu

Oklahoma City University - Kramer School of Nursing
Christopher Black
Director of Communications and Outreach
cblack@okcu.edu

Linda Cook
Assistant Dean for Student Affairs; Associate Professor of Nursing
lcook@okcu.edu

Oklahoma City University - Department of Biology : Pre-Medicine
Dr. Susan C. Barber (Ph.D., The University of Oklahoma)
Professor of Biology (1983) and Acting Provost
sbarber@okcu.edu

Dr. Kent L. Buchanan (Ph.D., The University of Oklahoma Health Sciences Center)
Professor of Biology and Biology Department Chair (2006)
kbuchanan@okcu.edu
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College/University Medical Schools List

Oklahoma State University – College of Arts and Sciences
Pre-Health Advising
Oklahoma State University
prehealth@okstate.edu

Oklahoma State University, Tulsa – College of Osteopathic Medicine 
Lindsey Kirkpatrick
Medical admissions, advisement appointments
lindsey.kirkpatrick@okstate.edu	  

Langston University – School of Nursing & Health Professions
Carolyn Kornegay T, RN, PhD
Dean School of Nursing/Health Professions
Director, School of Nursing
ctkornegay@langston.edu

Farretta Hinds, BS, MeD
Academic Advisor/Administrative Specialist, Langston Campus
fjhinds@langston.edu

Freida McMillian, BS, MS
Academic Advisor/Administrative Specialist, Tulsa Campus
fmcmilla@langston.edu

University of Central Oklahoma – Department of Nursing
Brenda Brent, MEd
Academic Advisor/Nursing
Advisement Center
bbrent@uco.edu

Karen Vessier, MS, RN
Career Ladder Coordinator
kvessier@uco.edu
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Email with Attached Brochure to Nursing and Medical Schools

Hello!

Attached you will find a brochure with information regarding Prevent Blindness Oklahoma. We are very 
excited about the potential opportunity your students can have working with us here at PBO. If  you or your 
students have any questions, please look through the attached PDF brochure, check out our Facebook and 
Twitter or contact us. We look forwarding to working with you and your students.

Thanks and have a great day!

Prevent Blindness Oklahoma

Facebook: facebook.com/pboklahoma
Twitter: @pboklahoma
Website: preventblindnessok.org

OKC Office:
405-848-7123

Tulsa Office:
918-496-3484
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Get Involved with 
Prevent 

Blindness 
Oklahoma

Email with Attached Brochure to Nursing and Medical Schools

Appendix S 

PreventBlindnessOK.org

6 NE 63rd Street, Suite 150 
Oklahoma City, OK 73105 

(405) 848-7123

Prevent Blindness Oklahoma, established in 1965, is 

the state’s leading volunteer eye health and safety 

agency organization and the only nonprofit agency in 

Oklahoma dedicated exclusively to preserving sight 

and preventing blindness.

Make a difference by 

joining Prevent Blindness Oklahoma. To find out more 

information on how to work with us by becoming a 

vision screener, volunteer or make a donation, please 

visit our website or check us out on Facebook or 

Twitter at @pboklahoma. 

Children who can not see, 
struggle to learn. That is why 

our “Vision is Vision.”


