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1. Discuss the consumer decision making process for a product such as canned/packaged tuna 

and the response hierarchy model this is most likely to be applicable in the purchase of this 

product.  

The decision making process for canned/packaged tuna is low. Consumers are mainly looking 

for tuna to satisfy their hunger and health. Canned tuna falls within Maslow’s Hierarchy of 

Needs. Consumers base the decision on past experiences with the brand and also word of 

mouth from family members and friends. Once customers try the different brands of tuna, 

they will find the one they like and stay loyal with. This means advertising and customer 

relationship is very important. Other tuna marketers have been able to offer new ideas and 

products with pouch products and to-go style packaging.  

 

2. Discuss the role integrated marketing communications plays in the marketing of 

canned/packaged tuna for a company such as Chicken of the Sea International. How might 

the company use the various IMC tools as part of its marketing program? 



Integrated marketing communications plays a major role in the marketing of 

canned/packaged tuna for a company such as Chicken of the Sea International. The company 

uses various techniques of IMC. It used sales promotion to help create brand awareness for 

the tuna. There are a variety of tuna brands in the stores that are similar in taste. This means it 

is very important to have successful efforts in media advertising that can help differentiate 

Chicken of the Sea tuna from Bumble Bee tuna. Chicken of the Sea spends most of its 

spending on radio, print and other ads, while Bumble Bee only does trade promotion. The 

company could use direct marketing, Internet, public relations and personal selling. This will 

give them the ability to market Chicken of the Sea tuna in the most efficient way and get 

people engaged in the product.  

3. Discuss how Chicken of the Sea’s marketing personnel and advertising agency might 

evaluate the appropriateness of using Jessica Simpson as a spokesperson for the company and 

whether she is a good fit for the brand.  

Some people believe that Jessica Simpson is not a good fit as a spokesperson for the company 

mainly because the attention won’t be toward the tuna, it would be toward Jessica. This 

means that Chicken of the Sea needs to keep its message simple and to the point, so potential 

consumers don’t pay attention to Jessica Simpson more than the brand. Chicken of the Sea 

should have no problem with brand awareness by using her though. Using Jessica Simpson 

can be a slight risk because many people that are potential buyers might not like her 

associated with the tuna brand because of her ditzy personality. Nonetheless, there is always a 

risk using any celebrity associated with a brand. The main key is to create brand awareness 

amongst competition. Honestly, I would rather have another celebrity associated with tuna, 

but Jessica does the job by making the brand aware.  



4. Discuss the pros and cons of Chicken of the Sea International hiring Jessica Simpson as a 

spokesperson for the company.  Can the company afford to hire her and spend the money on 

TV advertising to use her effectively? 

Pros of Chicken of the Sea hiring Jessica Simpson as a spokesperson is that she creates brand 

awareness and interest from young customers, gives company ideas to market new slogans 

and ideas, creative use of print ads with her featured in it and help generate separation from 

competitors. Cons of Chicken of the Sea hiring Jessica Simpson would be the target market 

risk. The target market may not be influenced or care one bit about Jessica being associated 

with tuna. Also, COSI doesn’t really have the media budget to use her on often. This is a 

cause for concern because Chicken of the Sea could lose brand recognition and image if they 

had to change celebrities or use another way to make people more aware of the brand.  The 

company cannot hire her and spend the money because this allows no ability to use 

spending’s on other media outlets such as radio and print ads. It’s a high risk, high reward 

deal.  

5. What would you do if you were Don George?  Would you recommend that the company hire 

Simpson as a spokesperson? Why or why not? 

Don George better plan on paying Jessica some big bucks in order for her to continue being 

spokesperson. George needs to think of the return of money that he will get if he continues to 

use her. I would continue to use Jessica as the spokesperson. I think that she helps the brand 

become more ware to the target audience that Chicken of the Sea tuna is aiming toward. If a 

goal within the company is to attract new and younger users or the brand, it would be wise to 

use her. Many older women might not like the perception of the tuna because Jessica is the 

Spokesperson, but the tuna is targeted to a younger audience. This means that sales would not 

decrease a whole lot if its not applying to just older people. I think it is a good risk to keep 



using her as the Spokesperson. If sales drop rapidly then I think it would be time for a 

change, but until then I would keep using her. 

 


