
Lauren Adams Code of Ethics 
 

Strategic Message Planner: 
Values Statement: The values I have chosen represent what I believe to 
be the most important traits a person should strive to have. There is always 
room for improvement, but I believe that as humans, we have a 
responsibility to uphold these values to the best of our abilities on a daily 
basis. The values I chose include: (order of importance in my opinion) 

• Trustworthy 
• Honest 
• Credible 
• Loyal 
• Having Faith 
• Responsible 
• Fair 
• Transparent 
• Independent 
• Efficient 
• Caring 

 
Benefits: By creating a personal code of ethics, I can have a tool to 
measure my actions with what I value. Then I can make an educated 
decision on what is ethical and what is not in regards to specific situations. 
 
Current Brand Image: I strive to keep all these values every day so 
when a conflict comes up, I can rely on what things have made up my 
character and make decisions accordingly. 
 
Desired Brand Image: I want my personal values to influence others in 
a positive way and encourage them to adopt similar values. If everyone truly 
aimed to keep these values, this world would be a happier place. 
 



Strategic Communication Goal: I wish to communicate my values to 
potential clients and fellow communicators as I try to uphold them 
throughout every task I take on. 
 
Strategic Message: We all influence others in one way or another. If we 
keep the values listed, then we are more likely to impact people positively 
and make better decisions as a whole. 
 
Message Support: I promise to uphold these values in my daily walks of 
life both professionally and personally. As long as I’m striving to keep these 
values, my decisions will be easier to decide the correct thing. 
 
Design Details: I chose a picture of a straight road with a beautiful 
skyline because of the Bible verse, Mathew 7:13-14, which says, “Enter 
through the narrow gate. For wide is the gate and broad is the road that leads 
to destruction, and many enter through it. But small is the gate and narrow 
the road that leads to life, and only a few find it,” (NIV Bible). I believe this 
is a perfect depiction of what happens with ethics. Many individuals have 
values, but when faced with a dilemma, many take the easy way out. As 
communicators and humans, we need to not follow everyone else down a 
path of destruction. Instead, we need to do what is ethically correct in our 
eyes and go down the narrow straight path. It reminds me to always strive to 
do the right thing. The values listed on top of the picture depict what the 
correct steps are to go down the narrow path. The clouds remind me of a 
happy ending. Overall, I believe this picture truly captures everything I feel 
when I think about my own personal ethics. 



!

 
 

Be Trustworthy: If there isn’t trust in a relationship, then the 
relationship is no good.  
 

Be Honest: Truthful and accurate in my words. 
 

Be Credible: Maintain my integrity and a trustworthy reputation 
through every word and action done. 
 

Be Loyal: Dedicated to my clients wishes while maintaining my 
responsibility to the public. 
 

Have Faith: Faith in my abilities and faith in others to accomplish great 
things and achieve our goals. 
 

Be Responsible: Duty to have my clients, the public and my best 
interests at the heart of everything I do. 
 

Be Fair: I vow to treat all clients as equals. 
 

Be Transparent: Disclose the truth and give due credit where it is due. 
 

Be Independent: Encourage others and myself to be strong enough to 
make wise decisions and do the right thing no matter what everyone 
else says. 
 

Be Efficienct: Do my best to work in a timely and effective manner on 
all tasks. 
 

Have Expertise: Use my training and knowledge to help others in 
reaching their goals to the best of my abilities. 
 

Care: It is impossible to do anything correctly if you do not care. 
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