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Strategic Message Planner: 

The Maverick Football 

Advertising Goal 

To inform consumers about the new product The Maverick Football and its high level of 

technology aiding in enhancing throwing accuracy and skill level.  

Client: Key Facts 

• Maverick High-Tech Sports Equipment Inc. of New Bern, N.C., makes The 

Maverick Football.  

• Sports Illustrated Magazine named Maverick High-Tech Sports Equipment “The 

Most Innovated Up and Coming Sports Equipment” in 2012.  

• Mark Travis John Sanchez founded Maverick High-Tech Sports Equipment in 

2010. Sanchez, a 2009 first round draft pick from the University of Southern 

California, is an NFL quarterback for the New York Jets. In 2008 he was 

presented the Most Valuable Player Award for his offensive performance.  

• This is the company’s début product.  

• Maverick High-Tech Sports Equipment will primarily sell its products to sports 

equipment retailers in the United States.  

Product: Key Features 

What is the product? 

• The Maverick Football is high-tech sports equipment.  



• The Maverick Football is a football with advanced technology embedded into the 

ball measuring accuracy, angles, precision, speed and distance.  

• The Maverick Football then compares that information to the user’s weight and 

height calculating appropriate adjustments required for improvements. The 

calculations are projected on to a wireless screen accompanying the football.  

• The Maverick Football will be sold for approximately $150 per unit.  

What is the Purpose of the Product? 

• The purpose of The Maverick Football is to improve players’ throwing ability. “It 

should be easy to pinpoint the exact reason you are unable to hit your target when 

throwing a football,” said Mark Sanchez.  

• The information supplied by The Maverick Football determines the necessary 

adjustments a player needs to make in their throwing motion to successfully 

improve their accuracy.  

What Is the Product Made of (do not love ending the question in of)? 

• The Maverick Football is made from high quality leather.  

• The leather of The Maverick Football is pebbled or textured.  

• The screen accompanying the ball is plastic with a break resistant glass screen.  

Who and What made the Product? 

• The New York Jets quarterback Mark Sanchez created The Maverick Football. 

He used the product himself to improve his throwing ability.  

• Each Maverick Football comes with a charger for the ball and the screen. The 

charger is used to power the transmitter within the football and communicate the 

information to the screen wirelessly.  



• Wilson Sporting Goods Co. supplied the high quality leather for this football.  

• Maverick High-Tech Sports Equipment and Wilson Sporting Goods Co. use three 

layers of leather to make the football. The microchip in the football is then 

embedded between the second and third layers. 

• The Maverick Football is sold at local sports retailers including Academy and 

Dick’s Sport Goods.  

Target Audience: Demographics and Psychographics  

 The target audience for this ad is men 16-25 who are regularly play football and 

want to achieve better results from their practice. They practice more than six hours every 

week and have either maxed out their abilities or cannot pinpoint the exact cause of their 

inaccuracy. Even if a player is improving without enhanced technology the information 

provided can still be used to increase their improvement even more by providing 

analytical data.  

 The average age of the target audience is 21. The audience is often college or high 

school students still supported by their parents. Most are single and have no children. 

They are not homeowners but apartment renters or still live with their parents. Most play 

football at higher level than just backyard play. Most have part-time jobs outside of 

school but are occupied as a student. They spend their free time playing video games or 

playing sports outdoors. They frequently have competitive personalities and the ultimate 

goal is to be at the top of their game. They enjoy that moment in a game when they can 

showcase the hard work of their practice.  

 The target audience expects immediate results from the product. The members 

invest significant time in playing and practice and expect immediate results from a high 



end product. If they have taken the information from the football and incorporated it into 

their throwing motion but are not seeing the results they want, they will soon become 

impatient. They have purchased other throwing enhancing products before and have seen 

minimal results but failed to improve exponentially.  

Product Benefits 

• The Maverick Football helps players achieve better results in their practices: It 

will increase overall performance of play.  

• The pebbled texture of the leather of the football makes the ball easier to grip. The 

laces of The Maverick Football are also pebbled to increase the ability to clutch 

the football.   

• The screen projecting the information is wireless: Easy to carry around the field.  

• The extensive information The Maverick Football provides makes it easy to 

determine the exact issue or area for improvement: Users will see immediate 

increases in performance.  

• Increased use of the product will enhance an individual’s physical fitness 

improving their cardiovascular health.  

• The target audience is concerned with their physical appearance and how they are 

perceived by the opposite sex. Improved athletic abilities will enhance their 

confidence and improve their appearance.   

Direct Competitors and Brand Images 

• Direct Competitors are regular Wilson footballs. The target audience believes this 

is best football on the market and might only be willing to purchase the less 

expensive product.  



• All other brands of footballs at a less expensive price point and without the 

enhanced technology. The target audience may believe they can improve their 

skill without the technology.  

Indirect Competitors and Brand Images.  

• Xbox: The target audience views video gaming systems as very important and 

because of the high cost of The Maverick Football they may choose to spend their 

money on something less physically demanding. Limited time may also commit 

them to the gaming system. The system is always accessible and easy to play.  

• Coaches or personal trainers: The target audience believes they can get better 

results from a coach or a personal trainer. A human interaction may be able to 

better determine their accuracy problem.  

• The Internet: The target audience feels they can identify how to improve their 

performance by watching videos on YouTube or searching the Internet for advice.  

Product Brand Image 

• Current brand image: The target audience does not know The Maverick Football 

because it is a new product.  

• Desired brand image: The Maverick Football is a high-tech advanced football 

proven to improve your throwing performance.  

• Brand image challenge: The target audience does not know anything like The 

Maverick Football, getting them to accept the technology and its ability to 

improve performance for the expense, is the challenge.  

 

 



 

Strategic Message: The Promise 

The Maverick Football will provide you with valuable and accurate information about 

your throwing ability and successfully show you how to improve your performance.   

Supporting Evidence: The Proof 

• NFL quarterback Mark Sanchez invented The Maverick Football to improve 

throwing motion.  

• Maverick Football has advanced technology embedded into the ball measuring 

accuracy, angles, precision, speed, and distance.  

• The Maverick Football compares the information to the users weight and height to 

calculate appropriate adjustments required for improvements.  

• The Maverick Football calculates the exact values to ensure results. 



Radio Ad 
Title: Perfect Pass! 
Client/Sponsor: Maverick High-Tech Sports Equipment Inc.  
Length: 30 Seconds 
Air Dates: September 1- February 1 

SFX: Sounds of players rushing around before a 
play, lining up on the line of scrimmage; yelling 
play calls, instructions to each other, running 
around, the quarterback yells line set, ready, hut! 
Then hear sounds of helmets crashing. (Stop 
when announcer starts) 
 
Announcer:  
 
 
 
SFX: Crowd cheering (Establish then stop when 
announcer starts) 
 
Announcer:  
 
 
 
 
 
 
Music: Upbeat (fades in underneath)  
 
SFX: Crowd sound (establish stop when 
announcer starts) 
 
Announcer: 
 
 
 
SFX: Crowd sounds  
 
Announcer 2: (Sounds more as part of the crowd, 
play-by-play announcer at the game) 
 
Music:  
(Fade, out at: 29) 

 
 
 
 
 
 
 
It’s the most important game of the season! How will 
you make sure you hit your target with precision 
accuracy? 
 
 
 
 
To make sure you throw the perfect pass this season 
invest in the new Maverick Football. The Maverick 
Football measures the how you throw the ball specific to 
your weight and height and calculates the speed, 
distance and angle of your throwing motion and how to 
improve. 
 
 
 
 
 
 
Visit www.MaverickSports.com for more information 
and go to your local Dick’s Sporting Good store to 
purchase your own today!  
 
 
 
Pass complete in the end zone for a touchdown!  



 
TV Ad 
Title: Touchdown! 
Client/Sponsor: Maverick High-Tech Sports Equipment Inc.  
Length: 60 Seconds 
Air Dates: September 1- February 1 

WS- Football player throwing a football to 
another player at practice. The quarterback keeps 
over throwing the ball. Players dressed in 
sweats/practice gear. (:10)  
 
CU- Wide receivers frustrated face. (:05) 
 
 
MS-Quarterback looks disappointed and throws 
the ball directly at the ground in frustration. (:08) 
 
 
WS- The two players appear throwing a 
Maverick Football, this time every pass is 
complete. (:10) 
 
 
CU- The players looking at screen with numbers 
that were calculated from when he threw the 
ball. His distance, speed and angle are project on 
the screen. (:15) 
 
MS- The receiving player catching the ball in the 
end zone.  
 
WS-As he catches the ball the scene changes 
from practice to a game with a full crowd.  
 
 
MS- Wide receiver and other players celebrating 
with quarterback.  
 
CU- Quarterback’s face, smiling at his good 
work.  
 
 
 
 

Music: 
(Intense, determined, motivational music, something 
someone would listen to while working out. 
Establish then under) 

 
Wide Receiver: 

Come on man! Why do you keep doing that!  
 

Quarterback: 
I don’t know! I don’t know how to fix it. I am just 
not sure what I am doing wrong!  
 

Announcer:  
Introducing the new Maverick Football! Guaranteed 
to improve your performance and completion 
percentage. 

 
The Maverick Football measures how you throw the 
ball specific to your weight and height and calculates 
the speed, distance and angle of your throwing 
motion and how to improve. 
 
 
 

 
Game voice: 

It’s a throw into double coverage in the end zone! 
It’s caught! Touchdown! (Crowd cheers loudly)  
 

Wide Receiver: 
I can’t believe you made that throw! 

 
Quarterback: 

I can! The Maverick Football has drastically 
improved my accuracy! I am ready for this season! 
 

Music: 
(Fade out with crowd sounds at :55) 

 
 
 

 



Announcer: 
Visit your local Dick’s Sporting Goods store 
today to get your Maverick Football!  
 
 The Maverick Football, Are you ready?  
 

CU- Picture of the Maverick Football 
appears. Football game scene gone. Crowd 
sounds gone. (:55) 
 
 
Fade to black at :59 
 
 
RT-:59 
 



 
 
 
 
 
 
 

Music Begins.  Come on man! Why do you keep doing that!  
 

I don’t know! I don’t know how to 
fix it. I am just not sure what I am 
doing wrong!  
 

Introducing the new Maverick Football! 
Guaranteed to improve your 
performance and completion 
percentage. 
 

The Maverick football measures how 
you throw the ball specific to your 
weight and height and calculates the 
speed, distance and angle of your 
throwing motion and how to improve. 
 

It’s a throw into double coverage in the 
end zone! It’s caught! Touchdown! 
(Crowd cheers loudly)  
 

Story Board 



 

I can’t believe you made that throw! 
 I can! The Maverick Football has drastically 

improved my accuracy! I am ready for this 
season! 
 

Visit your local Dick’s Sporting 
Goods store today to get your 
Maverick Football!  
 
 The Maverick Football, Are you 
ready?  
 



 Introducing The 
Maverick Football 

The Maverick Football 
measures how you throw 
the ball specific to your 
weight and height and 
calculates the speed, 
distance and angle of your 
throwing motion and how 
to improve. 
 

Guaranteed to 
improve 

performance!! 

Visit your local 
Dick’s Sporting 
Goods store today 
to get your 
Maverick Football!  
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