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Strategic Message Planner: Blackberry Lily Tea Co. 

Advertising Goal 

To create brand awareness in Portland, Ore., of Blackberry Lily Tea Co. as a seller of fair trade 

tea. 

Client: Key Facts 

 Blackberry Lily Tea Co. was created in 2012 by two University of Oregon graduates. 

 Blackberry Lily Tea Co. is based in Portland, Ore.  

 Company is named after the blackberry lily flower, which is native to Asia. 

 Blackberry Lily Tea is fair trade certified by Fair Trade USA. 

 Blackberry Lily Tea Co. was named by www.fairtrade.us as the “new company to watch” of 

2012. 

Product: Key Features 

What Is the Product? 

 Blackberry Lily Tea Co. sells tea products. 

 Blackberry Lily Tea Co. offers three different varieties of single cup tea bags of black tea 

infused with the scents of flowers native to Asia. 

 Blackberry Lily Tea is sold for $8 for 24 bags of a single scent. 

 Blackberry Lily Tea steeps to a vibrant red color after 3 minutes in hot water. 

 

What Is the Purpose of the Product? 

 Blackberry Lily Tea Co. was created to offer tea drinkers a fair trade tea product. 
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 Blackberry Lily Tea can be used to dye fabric. 

What Is the Product made of? 

 Blackberry Lily Tea is made from tea leaves purchased from growers in South Asia. 

 Crushed tea leaves are packaged in round, filter paper bags ready to be placed directly into a 

cup of hot water. 

 Brewed Blackberry Lily Tea gets its flowery aroma from orchid, chrysanthemum and lotus. 

Who and What Made the Product? 

 University of Oregon graduates Dan Miller and Jennifer Austin created Blackberry Lily Tea 

Co. in 2012. Miller and Austin conducted extensive research of fair trade products in the U.S. 

while interning at a human rights organization in Washington, D.C., during the summer of 

2012. 

 Tea leaves are purchased from growers in South Asia who meet fair trade standards. 

 Tea leaves are crushed by rolling machines traditionally used for processing tea leaves and 

then packaged at a small plant in Portland, Ore. 

 Blackberry Lily Tea is sold on company’s website and in boutique stores in Portland, Ore., 

such as Land and Noun: A Person’s Place for Things. 

Target Audience: Demographics and Psychographics 

The target audience for this ad is people 20 to 30 years old in the Portland, Ore. area who are 

concerned with purchasing products that are sustainable and produced under fair labor practices. 

They want to know where the products they purchase originate and how the products are made. 

A 2007 survey conducted by Cone LLC found that 75 percent of men and 84 percent of women 

consider a company’s commitment to social issues when making a purchasing decision.  
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Members of the target audience have a median household income of $48,831. Most of the target 

audience is not married and less than half have children. Less than half of the target audience are 

homeowners.  

 

Members of the target audience want to play an active role in social issues. They want to make a 

difference in the world through their purchasing decisions. They want to connect to the 

companies they buy from. Through their purchases, they see themselves more as partners with a 

company than consumers of a product. 

 

The target audience expects a high-quality tea product. Members of the target audience will not 

purchase a lower-quality tea if there is a better option for a reasonable price. They are more 

likely to research the product before they purchase. 

 

Members of the target audience have not purchased Blackberry Lily Tea in the past because the 

product is new.  They are regular purchasers of coffee and tea that they brew at home. Although 

members of the target audience typically live on a budget, they are willing to spend more for a 

socially responsible product. They are likely unaware that there is a new tea product for sale. 

Product Benefits 

 Blackberry Lily Tea Co. is fair trade certified: Product allows you to support fair labor 

practices. 

 Blackberry Lily Tea Co. offers black tea with three different scents: You can buy black tea 

that will have an aroma pleasing to you. 
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 Blackberry Lily Tea is packaged and sold in Portland, Ore.: You are purchasing a product 

exclusive to the city. 

Direct Competitors and Brand Images 

Direct competitors are home brew teas: 

 The Republic of Tea: The target audience believes this brand offers a wide variety of  

high-quality teas at a reasonable price. However, members of the target audience view this 

brand as commercial and not passionate about social issues. 

 Celestial Seasonings: The target audience appreciates the convenience of this brand being 

available in most grocery stores, but believes the brand does not offer a high-quality product. 

Indirect Competitors and Brand Images 

 Starbucks: The target audience enjoys being able to drink a cup of tea in the coffee shop 

environment, but does not want to spend time or money in a coffee shop purchasing tea on a 

daily basis that can be made cheaper at home. 

 Home brew coffee brands: The target audience likes drinking coffee on a regular basis. 

However, the target audience enjoys having a variety of hot drinks other than coffee. 

Product Brand Image 

 Current brand image: Because Blackberry Lily Tea Co. is new, there is no current brand 

image for the product. 

 Desired brand image: Blackberry Lily Tea Co. encourages fair labor practices through 

offering consumers fair trade black tea varieties. 

 Brand image challenge: The target audience is unaware of the new brand of fair trade tea, 

which is only sold online and in boutique stores.  
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Strategic Message: The Promise 

Blackberry Lily Tea Co. supports sustainable business practices with every cup of tea. 

Supporting Evidence: The Proof 

 Blackberry Lily Tea Co. purchases tea leaves from growers in Asia who meet fair trade 

standards. 

 Blackberry Lily Tea Co. is fair trade certified by Fair Trade USA. 

 Blackberry Lily Tea is infused with the scents of orchid, chrysanthemum and lotus. 

 



       Supporting sustainable business practices...

           ...with every cup of tea.

Find where Blackberry Lily is sold in stores or order online at 

                                                                                          www.blackberrylily.com

Fair trade certified black teas scented with orchid, chrysanthemum or lotus. 

There’s always time for tea



Title: Fair Trade Tea 

Client/Sponsor: Blackberry Lily Tea Co.  

Length: 30 seconds 

Air Dates: Nov. 8 – Dec. 14 

 

Music: Japanese style instrumental song 

(Establish for two seconds, then fade) 

ANNOUNCER:     Working closely with tea growers from  

       Asia, Blackberry Lily Tea Company is  

       fair trade certified. Every cup of Blackberry  

       Lily’s black teas scented with LOW-TUS,  

       CRUH-SAN-THEE-MUM, or OR-KID  

       supports fair labor practices for workers in  

       Asia. Find where Blackberry Lily Tea is  

       sold in stores or order online at  

       WWW-DOT-BLACKBERRYLILY-DOT-COM.  

Music:  

(Establish for three seconds, then fade) 

ANNOUNCER: Blackberry Lily Tea Company. Supporting 

sustainable business practices with every 

cup of tea. 

Music: 

(Fade, out at :29) 

  

    # # # 

 



Title: Creation of Blackberry Lily Tea Co. 

Client/Sponsor: Blackberry Lily Tea Co. 

Length: 60 seconds 

Air Dates: Nov. 8 – Dec. 14 

 

WS – University of Oregon campus (:05)                            MUSIC: 

       (Acoustic guitar mood music. Establish,  

       then under) 

                          ANNOUNCER: 

MS – International Justice Mission office (:07) Dan Miller and Jennifer Austin were  

       students at the University of Oregon in   

 

       Portland . . . 

 

CU – Plane flying across map of United States Flying halfway across the country, they  

 

(:06)       spent their summer . . . 

 

CU – Stamp of Fair Trade USA logo (:08)  . . . researching fair trade products sold in 

 

        the United States. Amazed by how fair  

 

       trade products were helping labors in other  

        

       countries . . . 
  

WS –Portland, Ore., skyline from across lake . . . Dan and Jennifer wanted to give  

(:06)       people back in Portland a way to become  

       involved in the fair trade movement. 

CHYRON (centered in frame):   That’s when Blackberry Lily Tea Company 

Blackberry Lily Tea Co. logo (:05)   was created.  

-more- 

 



MS – Arial view of tea field in Asia (:03)  Dan and Jennifer began working with tea  

       growers in Asia . . .   

CU – Purple chrysanthemums in field (:04)  . . .  to create a fair trade certified black tea  

       scented with LOW-TUS,  

       CRUH-SAN-THEE-MUM or OR-KID. 

MS – Brick storefront in Portland, Ore. (:06)  Find where Blackberry Lily is sold in stores  

       or order online at 

       WWW-DOT-BLACKBERRYLILY-DOT-COM. 

CU – Red umbrella in center of tea field in Asia Blackberry Lily Tea Company. Supporting   

(:05)       sustainable business practices . . .    

CU – Green teacup filled with black tea (:04) . . . with every cup of tea. 

                                         MUSIC: 

FADE TO BLACK AT: 59    (Fade, out at :59) 

# # # 



Dan Miller and Jennifer Austin were  

students at the University of Oregon in 

Portland . . . 

. . .  when they received the opportunity to 

be interns at a human rights organization in 

Washington D.C. 

Flying halfway across the country, they 

spent their summer . . .  

. . . researching fair trade products sold in 

the United States. Amazed by how fair 

trade products were helping laborers in 

other countries . . . 

. . . Dan and Jennifer wanted to give  

people back in Portland a way to become  

involved in the fair trade movement. 

That’s when Blackberry Lily Tea Co. was 

created. 



. . . with every cup of tea. 

Find where Blackberry Lily is sold in 

stores or order online at 

www.blackberrylily.com. 

Blackberry Lily Tea Company. Supporting 

sustainable business practices . . . 

 

Dan and Jennifer began working with tea  

growers in Asia . . . 

. . . to  create a fair trade certified black tea 

scented with lotus, chrysanthemum or  

orchid. 
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