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Strategic Message Planner: TransFit Fitness Club 

1. Advertising Goal 

a. To help society successfully maintain a healthy lifestyle by teaching the basics of 

healthy nutrition and applying them to everyday life. 

2. Client: Key Facts 

a. Group of nutrition specialists that care about their clients as individuals. 

b. Trainers have worked with professional athletes 

3. Product: Key Features 

a. What is the product? 

i. Category- fitness club 

ii. Price- $80 /Month or $880 /year 

b. Features 

i. Full fitness gymnasium 

1. Free weights 

2. Pin weights 

3. Running track 

4. Lap swimming pool 

5. Cardio center 

6. Fitness rooms 

7. Basketball courts 

8. Racquetball courts 

ii. Fitness classes 

iii. Personal training 

iv. Health assessments 

v. Basic nutrition classes 

vi. Cooking classes 

c. Purpose of the product 

i. The club was built to give individuals the resources necessary to maintain 

a healthy lifestyle 

d. What is the product made of? 

i. Services- custom workout routines, meal plans, health assessments, 

personal training 

e. Who created the club? 

i. Three certified nutritionists 

ii. Eight certified personal trainers 



iii. Five fit class instructors 

iv. Two  gourmet chefs 

4. Target Audience: Demographics and Psychographics 

a. Demographics 

i. Gender- All 

ii. Age group- 20-50 

iii. Race- All 

iv. Income level- middle-class 

v. Education level- General Educational Development and Bachelor’s 

Degree 

b. Psychographics 

i. Working class 

ii. Family values 

iii. Motivated individuals looking for improved lifestyle 

iv. Need for confidence 

5. Product benefits  

a. The club will provide basic nutrition classes; research will not be needed on 

personal time 

b. The club will provide cooking classes; healthy eating can be applied to every day 

cooking 

c. The club will have full gym accessibility; all fitness needs are in one facility 

d. The club will provide staff personal trainers; personal assistance will enhance 

results 

e. There will be a fit class program; fitness routine can have a large variety 

f. The club will provide nutrition assessments; gain personal awareness for better 

results 

6. Direct Competitors and Brand Image 

a. Oklahoma State Colvin Recreation Center 

i. Students and faculty work out at the Colvin because of the familiar 

community correspondence and close location. 

7. Indirect Competitors and Brand Image 

a. Workout videos 

i. Insanity- It is easy to work out from home and the video is a good fitness 

challenge 

ii. P90X- The program is proven to produce results but it is a long 

commitment  

b. Diet pills 

i. Can be costly and produce no or negative results 

c. Diet books 



i. Can work for certain body types but not for all. Individuals may not want 

to take the time to sit down and read the book. 

d. Short term diet plans 

i. People want fast results so may result to short term weight loss 

8. Product Brand Image 

a. Current brand image 

i. Motivational health promotion company trying to make a difference in 

individual lives. 

b. Desired brand image 

i. A fit club to give people the confidence to succeed and the tools needed to 

maintain a healthy lifestyle 

c. Brand image challenge 

i. To attract individuals that are already involved in fitness 

9. Strategic Message: The Promise 

a. This fit club is not just a gym, but will provide everything you need to gain the 

knowledge for and to maintain a healthy lifestyle 

10. Supporting Evidence: The Proof 

a. Everything you need in one facility 

b. Top notch professionals 

c. Personal assistance  

d. Fast way to learn 

e. Custom 

i. Work outs 

ii. Meal plans 

iii. Family recipes 

iv. Body assessment  
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Print Ad Justification 

 For the TransFit Fitness Club, I created a logo at the top of the page along with the tag 

line. In the middle of the ad, I placed a picture of large body outline with fit people inside of the 

body. I found this ad and liked its message and thought it went well with my advertising goal. It 

is used to help motivate people to break out of bad habits and start getting healthy from the 

inside out. Under the visual, I put the different things that my fitness club has to offer, to sort of 

answer the tag line. Under the bullets of what the club has to offer is my call to action, “to start a 

healthy life now” and then a number that they can call to gather anymore additional information. 

Reference: 

Advertising : Search Results : NOTCOT. (n.d.). NOTCOT. Retrieved November 6, 2012, from 

http://www.notcot.com/tag/advertising?tag=advertising&category=&order=&lastn=25&offset=100&blo

gs=2 

 

http://www.notcot.com/tag/advertising?tag=advertising&category=&order=&lastn=25&offset=100&blogs=2
http://www.notcot.com/tag/advertising?tag=advertising&category=&order=&lastn=25&offset=100&blogs=2


Title: Good Time 

Client/ Sponsor: TransFit 

Length: 30 seconds 

Air Dates: MWF 6:00 a.m. & p.m. 

 

MUSIC:  “Good Time” by Owl City & Carly 

Rae Jepsen 

 

MUSIC: fade out—but not all the way 

 

ANNOUNCER: 

 

 

ANDREWS: 

 

 

 

 

 

 

 

 

 

 

 

ANNOUNCER: 

 

ANDREWS: 

 

 

 

 

 

 

ANNOUNCER: 

 

 

ANDREWS: 

 

 

 

 

MUSIC: Fade back in 

 

 

 

 

 

 

Ready to have a good time? Here’s Fox Sports 

reporter Erin Andrews to tell you how 

 

Thank you, Bob 

 

I’m here to tell you how you can start feeling 

better starting now. 

 

TransFit Fitness Club is the best thing I’ve 

done in a long time. 

 

TransFit has 11 nutritional specialists and 

personal trainers to get you where you need to 

be. 

 

Is that all Erin? 

 

No, Bob it gets better! 

 

TransFit also has a full sized gymnasium, fun 

fit classes, basic nutrition classes every month 

and even cooking classes so you can easily 

stick to your customized plan. 

 

Wow, it seems like TransFit has everything 

you need in just one building. 

 

That’s right Bob; TransFit is more than just a 

gym. 

 

Call now to start your healthy life today at 555-

FIT-NESS 

 

 

 

### 



Story Board: See Script for details 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

TransFit  
So much more than just 

a gym 555-FIT-NESS 
 



Title: So Much More 

Client/ Sponsor: TransFit Fitness Club 

Length: 60 Seconds 

Air Dates: Nov. 23 at 11 a.m. 

CS: Girl walking into the TransFit building 

 

MUSIC: “Good Time” by Owl City & Carly 

Rae Jepsen 

 

MUSIC: fades out a little so that you can hear 

Erin Andrews 

 

MS: Andrews inside the gym 

 

 

 

MS: Nutritionist giving a health assessment 

 

 

 

WS: Nutrition class 

 

 

 

CS: people in a cooking class 

 

 

 

MS: 

 

 

MS:Andrews inside the gym 

 

 

MUSIC: Fade back in 

 

WS: TransFit logo and contact information 

(will look similar to print ad) 

 

 

 

 

 

 

 

 

 

If you’re looking for a good way to get back on 

track, join TransFit where it’s more than just a 

gym. 

 

TransFit has 11 nutritional specialists and 

personal trainers to get you where you need to 

be. 

 

Once a month, TransFit hosts a basic nutrition 

class so you can get the facts you need to 

maintain your new healthy life 

 

TransFit also has interactive cooking classes so 

you can really apply your nutrition into your 

everyday lives 

 

TransFit also has some on the best personal 

trainers in the nation. 

 

TransFit has everything you need to succeed in 

just one building. Start your healthy life now 

by joining TransFit 

 

 

Because it’s so much more than just a gym 

 

### 
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