
Title: Apex Predator
Client/Sponsor: Apex Predator
Length: 30 seconds
Air Dates: Nov. 24- Feb. 24

Products Inc.

ANNOUNCER: Do you ever get tired during the middle of the 
day? Do you find it hard to focus and concentrate 
on daily tasks?

SFX: Sound of a person yawning (:03)

ANNOUNCER: Dou you ever feel like you just can’t perform at the 
level you know you are capable of? Do you find 
yourself snoozing when it’s crunch time?

SFX: Sound of a person snoring (:02)

ANNOUNCER: Well snap out of it folks! Because Apex Predator 
energy drink is just what you need!

SFX: Sounds of a tiger roaring (:03)

ANNOUNCER: Apex Predator is a brand new energy drink that has 

people raving! It has six different delicious flavors 

that will satisfy your taste and and keep you going 

for hours! Try Apex Predator for yourself and see 

why everyone is talking about it. It has just the 

right amount of caffeine and energy to keep your 

mind focused but unlike other energy drinks it has 

low amounts of sugar and other harmful ingredients 

to keep your body at top peak performance. So 

grab an Apex Predator today and stay on top of 

your game. Apex Predator! Make today your prey.
SFX: Sound of a bear roaring (:03)
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Advertising Goal 

To promote Apex Predator energy drink product as much as possible and make a long lasting 

positive impression. 

Client: Key Facts 

• Apex Predator Products Inc. of Oklahoma City, Okla., makes Apex Predator energy 

drinks. 

• Apex Predator Products is an employee-owned company. 

• Apex Predator Products was founded in November 2012 by entrepreneur Jon Singer.  

• The company’s products are solely Apex Predator energy drinks. 

• Apex Predator Products primarily sells its products to health-food stores and gas stations 

in the United States, Canada and Mexico. 

Product: Key Features 

What is the Product? 

• Apex Predator is an energy drink. 

• Apex Predator contains 120 calories. 

• Apex Predator features six different flavors with three different sizes (8 fluid ounces, 12 

fluid ounces and 24 fluid ounces). 

• Apex Predator comes in packages of four, eight and 12 of the 8 fluid ounces and also in 

singles of each size. Packages of 4 for the 12 fluid ounces will also be available. 



• Apex Predator energy drinks sell for approximately $2 for 8 fluid ounces, $3 for 12 fluid 

ounces and $5 for 24 fluid ounces. 

What is the Purpose of the Product? 

• The purpose of Apex Predator Products is to provide a delicious and thirst-quenching 

energy drink that helps boost physical and mental performance to help people take on 

everyday life. 

• Product testing has shown improved levels of concentration and physical performance 

within a two-week period compared to other energy drinks. 

What is the Product made of? 

• Apex Predator energy drinks feature alternative-solution ingredients different from 

other energy drinks proving to be less harmful to one’s health. 

• Apex Predator features caffeine, taurine, guarana, B-vitamins, ginseng, ginkgo biloba, 

L-carnitine, sugar, antioxidants,	  glucuronolactone, yerba mate, creatine, acai berry, 

milk thistle, L-theanine, Inositol, and artificial sweeteners. 

• Apex Predator contains just the right levels of ingredients for people to maintain a 

high level of energy while avoiding high amounts of sugars and caffeine. 

Who and What Made the Product? 

• Highly successful entrepreneur Jon Singer created Apex Predator Products energy 

drinks. 

• Nutritional scientists along with Jon Singer collaborated to create Apex Predator 

energy drink that has different ingredients and effects on its consumers. 

• Apex Predator energy drinks are distributed chilled in aluminum cans. 

Target Audience: Demographics and Psychographics 



The target audience for this ad is both men and women between the ages of 18 and 35. These are 

typically young people who are going to work, going to school or participating in athletic events. 

This target audience is a young crowd who goes through the day or week with little sleep and 

need that extra boost to help them get through the task at hand. Other than school and work, 

many young people today participate in many physical competitions, whether it be exercising, 

running, or playing sports. Apex Predator will help these athletes improve stamina and physical 

performance without having that crash feeling later. 

The average age of the target audience is 25. Its members have a median household income of 

$38,000. Most are renters or first-time homeowners. Most are high school graduates and 74 

percent are college graduates. 

Members of the target audience live busy lives and are just beginning their careers. These 

members are a young demographic and don’t have time to cook meals so they compromise on 

eating less healthy foods such as fast food. This product caters to their fast style of living on the 

go. It also caters to the athletes in the fact that it is less harmful to their health than most other 

energy drinks are. 

This is a fairly educated target audience that is always busy on the go and wants a daily energy 

booster without all the harmful ingredients. 

Product Benefits 

• Apex Predator energy drinks have six different delicious flavors: There is variety and 

they will satisfy your thirst. 

• Apex Predator sharpens mental ability and improves physical performance: This will help 

your confidence when doing daily tasks. 



• Apex Predator energy drinks have low levels of sugars and other harmful ingredients 

compared to other energy drink brands: This will help maintain your appearance and 

maintain good health. 

• Apex Predator energy drink was voted the best tasting energy drink in a blind tasting test 

of 100 participants. 

• Apex Predator energy drinks are cheap and easy to purchase: this will help you save time 

and money.      

Direct Competitors and Brand Images 

• Monster energy drink: The target audience believes this is a good energy drink because it 

has a positive brand image and celebrity endorsements.  

• Amp energy drink: The target audience views this energy drink as an extreme sports 

energy drink. It has a credible brand name because it is produced by PepsiCo.  

• Rockstar energy drink: The target audience views this drink as getting the most bang for 

your buck.  

Indirect Competitors and Brand Images 

• Coffee: the target audience believes that coffee is a good alternative for that extra boost 

of energy and awareness. They also believe coffee is inconvenient because takes time to 

make and they believe it stains teeth and some don’t find the taste satisfying. 

• Power bars: the target audience views this as an effective source of energy but many of 

these bars contain high amounts of sugar detrimental to their health. Some of these power 

bars also lack high amounts of calories which is negative in relation to athletic activity. 

Product Brand Image 



• Current brand image: the target audience believes Apex Predator is an effective energy 

drink, but it is a brand new product and not widely known yet. 

• Desired brand image: Apex Predator energy drinks are delicious and excellent sources of 

energy with low levels of sugar and other harmful ingredients. 

• Brand Image Challenge: the target audience is not aware of Apex Predator products 

because it is a brand new energy drink trying to compete with already established energy 

drink brands. 

Strategic Message: The Promise 

Apex Predator energy drink satisfies your thirst as well as improve physical and mental 

performance throughout the day without high sugar levels and other harmful additives. 

Supporting Evidence: The Proof 

• Product testing has shown improved levels of physical and mental performance within a      

two-week period compared to other energy drinks. 

• Product testing has shown that people who drink Apex Predator energy drinks claim to 

feel more stimulated and vitalized without the jittery and crash feeling compared to other 

energy drink brands. 



Title: Apex Predator Image Ad
Client/Sponsor: Apex Predator Products Inc.
Length: 60 seconds 
Air Dates: Nov. 24- Feb. 24

MUSIC:
(http://www.youtube.com/watch?v=JtyByefOvgQ)

ANNOUNCER:

LS– A young man asleep in bed awakens to the 
announcer talking to him (:14)

Hey you kid! Wake up! Today’s the big day. 

YOUNG MAN IN BED:
Huh? What? Me? What’s today?

ANNOUNCER:
Yes you. No time to explain, we need to go now. 
Here drink this Apex Predator energy drink. Trust 
me, you’re going to need it.

LS– Young man is magically transported to a hospital 
and operates on a man awaiting surgery (:09)

ANNOUNCER:
Quick son! This man needs a brain surgery opera-
tion within the next 2 minutes and you’re the guy to 
do it! Now chug that Apex Predator and get to 
work! Great job now lets get moving we’ve still got 
more to do!

MS– Young man magically transported to jungle where 
he saves a young woman from a pack of wolves (:18)

ANNOUNCER:
Hurry son that young attractive lady needs to be 
rescued from those hungry meat-eating wild pack of 
wolves! How is that Apex Predator holding up? 
Excellent! That’s what I thought. Now get in there 
and slay those beasts to save the girl! Wonderful 
work rookie! Now lets go we still have one more 
task we need to accomplish! Don’t worry though it 
should be a piece of cake.

CU–Young man magically transported to classroom 
desk to take a test. After test walks out of class (:10)

ANNOUNCER:
Perfect! Just in time to take your final! You did 
study last night right? Oh, no? Well don’t worry 
son that Apex Predator will keep your mind sharp 
and vitalized. Now go ace that test just like I know 
you will. Ah first one done with the test? You aced 
it too? Wonderful! Today was a success, good job 
kid! 

CU– Still image of Apex Predator logo and slogan 
(:09)

ANNOUNCER:
When you have the weight of the world on your 
shoulders, drink an Apex Predator energy drink. It 
gives you the energy you need to stay focused and 
on top of your game, mentally and physically, and 
doesn’t have all the harmful ingredients of other 
energy drinks. Apex Predator! Make today your 
prey!

###

MUSIC:
(Up and then fade, out at :59)
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