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Strategic Message Planner: Turn Up Energy Drink 
 
1. Advertising Goal: To help promote a brand image that portrays the use of natural 

ingredients. 

2. Client: We are working with a brand new product that is highly regarded by many 

nutritional experts who believe this is the drink of the future. Turn Up Energy Drink is a 

new company that was founded in 2012 by Roger Helms in Scottsdale, Ariz. 

3. Product: Turn Up Energy Drink belongs under the product category of energy drinks. 

The use of natural ingredients and vitamins sets this product apart from other 

competitors, while also allowing consumers the option of a healthier choice when it 

comes to energy drinks. Guarani, which is one of the ingredients, is a seed from a 

Brazilian plant that is not water-soluble. This means that unlike most energy drinks, 

which give one a spike of energy that does not last long, this drink will last longer 

because it dissolves slower inside our bodies.  

Artificial sweeteners can be one of the most dangerous things one can add to their 

food and drinks. Instead our drink will be using the ingredient Stevia, which is 30 times 

sweeter than sugar without the harmful aspartic acid that is used in most energy drinks.  

Vitamin A, vitamin B6 and vitamin B12 are all included in the drink, which will 

give the consumer their daily intake of vitamins for that day. The nutritionists who work 

with the United States Olympic team have developed this drink after many years of 

researching and developing an energy drink that uses natural ingredients while also 



giving the consumer their daily vitamin intake. Roger Helms, CEO of Helms Briscoe 

Inc., is funding the research and production of this product. The product will available 

December 1 and will be sold at Quick Trip, until the product can show stable economic 

growth; we then plan on taking the product to every convenient store in the United States. 

The drink will come in a 16-ounce bottle that will be priced at $1.50 and a pack of four 

will be available for $5. 

4. Target Audience: Middle class people who are in good physical shape and are looking 

for a drink that will give them the energy they need to get through their day while 

maintaining a healthy lifestyle.  

5. Product Benefits: The consumers will save time, money and years of their lives by 

using this product. Consumers will save time because they now have a product that 

brings energy and the health benefits of having the required daily vitamin intake all in 

one drink. With not having to buy an energy drink and different products for vitamins, 

consumers will save money because they now have both for the price of one. Statistics 

also show that people who take in the required daily vitamin intake on average live 

longer than those who do not.  

6. Direct Competitors and Brand Images: Red Bull is the leading seller of energy drinks, 

selling to 35 percent of energy drink consumers. The brand image of Red Bull is that it 

dominates energy drink sales because it was the first energy drink and has continued to 

market it self as “giving you wings.”  

Monster Energy Drinks is another direct competitor that makes up 27.3 percent of 

the energy drink market sales. Unleashing ones inner monster is what Monster Energy 



Drinks market themselves around, with their target audience being teenagers and young 

adults who are looking for quick energy.   

7.Indirect Competitors and Brand Images: Vitamin Water could become an indirect 

competitor because of the brand image that they provide vitamins in their drinks also. 

The brand image of Vitamin Water is that of a healthy drink that provides the vitamins 

need but does not bring energy to the consumer. Health-oriented consumers are the target 

audience for Vitamin Water because it provides a healthy choice of a drink that is 

different that water. While they are not in the energy drink category, they could take 

away from consumers who are just looking for a drink with vitamins.  

 5-hour Energy is another indirect competitor because it brings a healthy 

alternative to energy drinks but does not give consumers daily vitamins. The brand image 

is a drink that will bring the consumer energy without using the harmful ingredients of 

most energy drinks. “People who work long days and need help not falling asleep at work 

is the target audience.”  

8. Product Brand Image: The brand image of the Turn Up Energy Drink is that of a 

product that is a new and healthy alternative to other energy drinks. A desired brand 

image would be that of the number one selling energy drink on the market. The biggest 

challenge to becoming the number one selling energy drink will be informing people 

about the product because we believe once people try the product, they will choose our 

product first.  

9. Strategic Message: Turn Up Energy Drink not only gives you that spark of energy you 

were looking for, but also the vitamins your body needs to keep that energy going 

throughout the day.  



10.  Supporting Evidence: Supporting evidence drawn from earlier sections shows 

that the Turn Up Energy Drink provides long lasting energy and vitamins that would will 

improve one’s health through the ingredients of Guarani and Stevia. The ingredient, 

Guarani, will stop the spike of energy and last longer because it is non-water soluble, 

which takes longer to digest in our bodies. Stevia, which is 30 times sweeter than sugar 

without the harmful aspartic acid that is used in most energy drinks, will be used in the 

Turn Up Energy Drink. Vitamin A, vitamin B6 and vitamin B12 are all included in the 

drink, which will give the consumer their daily intake of vitamins for that day. 
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Title: Turn Up or Sit Down  
Client/Sponsor: Turn Up Energy Drink 
Length: 30 seconds 
Air Dates: December 1 – February 1 
 
ANNOUNCER:  Have you ever had that let down, that   

comes with energy drinks shortly  

after reaching an energy spike?   

      

SFX: Sounds of people saying yes.  

 

MUSIC: Drum Roll 

 

ANNOUNCER:    Well, here at Turn Up Energy Drinks we  

      have discovered a healthy alternative to  

      energy drinks that not only provides the  

      energy you are looking for, but also  

      provides the key vitamins needed for 

      maintaining a healthy lifestyle.   

 

 

 



ANNOUNCER:    Ask your local nutritionist how Turn  

      Up Energy Drinks can help provide that  

      energy you are looking for while 

      providing your daily intake of vitamins. 

 

 

ANNOUNCER:    And remember everyone, you can either 

      turn up or sit down.  

 
### 

        
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



Title: Turn Up or Sit Down 
Client/Sponsor: Turn Up Energy Drink  
Length: 60 seconds 
Air Dates: December 1- February 1 
 
CU— A clock that shows 7 a.m. (:03)     MUSIC: 

                                    (Birds chirping) 

 

WS— Kitchen, with a man opening 

and drinking an energy drink. (:04)       (sound of a can being opened) 

 

 

MS— Man sitting at a desk working 

on paper work quickly.  (:04) 

 

CU— A clock that shows 11 a.m. (:03) 

 

MS— Man now falling asleep at 

that same desk. (:04) 

 

MS— Man sitting at desk but black     ANNOUNCER: 

and white, with nothing    Have you ever had this feeling of a  

moving. (:09)      spike of energy but within a few  

       hours you are more tired 

       than before? 

 



 

MS—previous shot breaking in half             We now have the solution to this  

and a bottle of Turn Up Energy Drink  problem. Turn Up Energy Drink.  

comes from behind. (:07)      

 

WS—lab of nutritionists working    The same nutritionist that help  

(:10)       train the United States Olympic 

       teams have developed this new  

       healthy alternative to energy 

       drinks.  

 

 

MS— man working on paper work   You can now have that same  

quickly, with a clock in the background  energy level last throughout the 

sped up. (:10)      day while also obtaining your  

       daily intake of vitamins.  

        

WS—Black screen with a bottle of   And remember everyone, you  

Turn Up Energy Drink. (:05)              can either turn up, or sit  

       down.  

 

FADE TO BLACK AT :59 

### 
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