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Strategic Message Planner: Adatto 

Advertising Goal 

Introduce our target audience to rich tasting Adatto, through print, radio and television 

advertisements. 

Client: Key Facts 

• Adatto Products Inc. is in Stillwater, Okla. 

• Our brand name was created because Adatto means convenience in French.  

• Makes hot chocolate, marshmallows, mugs and biscotti.  

• The company’s primary component is gourmet hot chocolate.  

• Adatto will primarily sell its products to boutiques and chocolate factories around the 

United States. 

• Danielle Comstock founded Adatto Products Inc. in 2012.  

Product: Key Features 

What is the Product? 

• Adatto is a gourmet hot chocolate. 

• Adatto contains as much calcium as an 8 oz. glass of milk. 

• Each envelope contains .73 ounce of hot chocolate mix.  

• Adatto sells 10 packets for approximately $3.25. 



• There are only 90 calories in each packet. 

• Adatto is also available in sugar free, dark chocolate, French vanilla and peppermint 

flavors. 

• Adatto fits into the beverage category. 

What Is the Purpose of the Product? 

• Hot chocolate is generally consumed for pleasure. 

• It can be used to keep an individual warm 

• Product testing has shown several potential health benefits associated with drinking hot 

chocolate. 

What Is the Product Made of? 

• Adatto has as much calcium as an 8 ounce glass of milk. 

• Adatto ingredients are white sugar, unsweetened cocoa powder, milk, milk chocolate 

chips and salt. 

• Adatto is made with fresh milk in a dairy 

Who and What Made the Product? 

• Danielle Comstock made the product in 2011.  

• The product is made locally. 

• Each Adatto mix is sealed in an envelope and can be quickly mixed into a cup of hot 

water or milk.  

Target Audience: Demographics and Psychographics 

The target audience for this ad is between the ages of 25-40 This is directed to female, middle 

class, white parents who want a good price for their hot chocolate. Members of the target 



audience lead busy lives and want to be able to fix a treat up in a short amount of time. They are 

often on the go, and family- oriented.  

The target audience has no experience with Adatto. However the audience is most likely familiar 

with the product competitors. They drink hot chocolate often, especially in the winter months.  

Product Benefits 

Features Benefits 

Reasonable price Save money, low grocery bills 

Convenient packages Easy to make 

Simple ingredients Fresher taste 

90 calories per envelope Won’t break a diet 

Hot beverage Temporarily warm an individual 

Multiple flavors Flavors for everyone to enjoy 

Only takes 90 seconds to make Saves time 

 

Direct Competitors and Brand Images 

• Swiss Miss: The target audience trusts this leading brand will provide quality taste and 

satisfaction, while remaining inexpensive. However, members of the audience have 

occasionally found the mix to have an artificial taste.  

• Ghirardelli: The target audience believes this brand has a rich flavor. However, members 

of the target audience wish the beverage cost less, and some found the product to be too 

sweet.  

• Nestle: The target audience views this product as easy to prepare and flavorful. 



Indirect Competitors and Brand Image  

• Coffee: Although some portion of our target audience may enjoy this option, they also 

view it as a beverage for adults because of the high caffeine levels.  

• Tea: A popular alternative for adults, however it contains high caffeine levels, making it 

an unpopular beverage for children.  

• Cider: The whole family can enjoy it, however it is often viewed as more of a seasonal 

product.  

 

Product Brand Image 

Current brand image: There is no current brand image because Adatto is new to the beverage 

market.  

Desired brand image: Adatto is a rich and decadent hot chocolate that is reasonably priced.  

Brand image challenge: Introduce Adatto as a hot chocolate competitor to our target audience.   

Strategic Message: The Promise 

Target audience, you should buy Adatto because it is a quick treat with rich and decedent flavor 

available at a reasonable price.  

Supporting Evidence: The Proof 

• Adatto includes simple ingredients like white sugar, unsweetened cocoa powder, milk, 

milk chocolate chips and salt for a fresh taste.  

• Adatto come in multiple flavors such as sugar free, milk chocolate and French vanilla.  

• Adatto is made with fresh milk in a dairy.  

• Adatto only costs $3.25 for a box of 10 envelopes.  



• Adatto comes in convenient envelopes for on the go families.  

• It only takes 90 seconds to prepare a cup of Adatto. 

• Adatto has multiple flavors for everyone in the family to enjoy.  

 



Adatto
Purchase Adatto today for a tasty and convenient treat. 

Adatto gourmet hot chocolate is ready in 
only 90 seconds. It is a quick, treat with 
rich and decedent flavor available at a 
reasonable price. Whether you’re 
cheering on your favorite team, or just 
relaxing with your family,  Adatto makes 
every moment more delightful.  

Adatto gourmet hot chocolate can be
purchased at boutiques and coffee shops 
around the United States. For more 
information visit www.adatto.com

What would YOU do 
with 90 seconds?
What would YOU do 
with 90 seconds?



Title: Adatto radio advertisement  

Client/ Sponsor: Adatto Products Inc. 

Length: 30 seconds 

Air Dates: December- February  

SFX: Key board clicks  

ANNOUNCER: 

 

…sometimes life can get busy, with no end for 

relaxation in sight.  

 

SFX: Car honks, stapler,  key board clicks, 

basketball bounce, horn blowing, etc. (Grows 

louder)  

 

ANNOUNCER: 

 

 

 

 

(Gradually said faster) With work and errands 

and household chores and cook supper and 

your kids sporting events and band concerts 

and school activities and teachers meetings and 

getting the kids to bed on time and getting them 

up for school.  

 

SFX: Sounds stop abruptly (:03) 

ANNOUNCER: 

 

(pause)… When are you supposed to just enjoy 

family time? 

 



SFX: Soft background music (Establish, then 

under) 

 

ANNOUNCER: 

 

 

 

 

 

 

ANNOUNCER: 

 

 

 

That’s where AH-DAH-TOE come in.  

AH-DAH-TOE is a quick treat with rich and 

DEK-UH-DUNT flavor available at a 

reasonable price. In 90 seconds you can make a 

cup of AH-DAH-TOE hot chocolate and relax 

with your family 

 

What would you do with those 90 seconds?   

 

 (Pause) Purchase AH-DAH-TOE today for a 

tasty, convenient and reasonably priced treat. 

For more information on where you can 

purchase AD-DAH-TOE products, visit 

www.A-D-A-T-T-O.com 

SFX: Soft background music fades out(:02)  

-###- 



Title: Adatto TV commercial  

Client/ Sponsor: Adatto Products Inc. 

Length: 60 seconds 

Air Dates: December- February  

 

CU- Shows a stopwatch ticking (:04) 

 

 

MS- Screen goes black (:02) 

MS- Black screen with the words, “90 

seconds,” flashing (:03) 

 

 

 

MS- Shows cup in microwave spinning as the 

final three seconds run out (:07) 

 

 

 

MS- Shows family bundled up in blankets in 

the bleachers at a football game (:02) 

 
  
MS- Shows a women reading by a fire place 

with a cup of Adatto on the end table (:02) 

SFX 

(Sound of stopwatch ticking: 00-:08. Establish 

then under after :04.) 

ANNOUNCER: 

(dramatic pause) 90 seconds… (pause) 

Imagine the things that you can get done in 90 

seconds.  

SFX 

(Relaxing music. Establish, then under) 

ANNOUNCER 

…AH-DAH-TOE gourmet hot chocolate is 

great for all ages. It’s made of all natural 

ingredients, and only takes 90 seconds to 

prepare.  

 

Whether you enjoy it while cheering on your 

team… 

 

…reading a good book by the fireplace… 

 



 

WS- Show a father and two children circled 

around the television (:03): 

 

WS- Mother walks in with Adatto for her 

family (:04) 

… or maybe while watching your favorite 

television program… 

 

…AH-DAH-TOE is the perfect treat for 

everyone. Making every moment more 

delightful, and it only takes 90 seconds.  

 

WS- Shows products on the shelf of a coffee 

shop (:08) 

 

AH-DAH-TOE is available in many flavors, 

making it a perfect treat for the whole family. 

Also try AH-DAH-TOE biscotti or toppings. 

The perfect addition to your AH-DAH-TOE 

hot chocolate.  

 

WS- Shows the United States with dots over all 

locations Adatto products are sold (:08)  

 

 

 

Fade to black at (:59) 

 

RT-:59 

Purchase AH-DAH-TOE today for a tasty, 

convenient and reasonably priced treat. What 

would you do with those 90 seconds? For more 

information on where you can purchase AH-

DAH-TOE products, visit www.adatto.com 

 SFX 

(Sound of stopwatch ticking, out of :59) 

-###-	  





Brusven,	  C,S.	  (Dec.	  28)	  Homemade	  hot	  chocolate	  with	  an	  organic	  twist.	  In	  Color	  me	  
green.	  Nov.	  07,	  2012,	  from	  
http://colormegreen.areavoices.com/2011/12/28/homemae-‐hot-‐chocolate-‐
with-‐an-‐organic-‐twist/	  
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