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	The article Digital Identity Narratives by Stacey Koosel connects the ancient tradition of storytelling to the way we use social medias today.  She discusses the ways we now have adapted our digital writing to be a new effective form of storytelling through the use of different techniques.  


	In the beginning of the paper she defines digital identity narratives as: “the stories we tell digitally about ourselves and our world.”  By this reasoning social networking sites are all just a bunch of digital identity narratives strung together.  This is because the sole purpose of sites such as Twitter is to express our lives through a digital media for everybody to see.  This is an interesting concept for me because going through the articles that we have previously read not once did I think of digital medias as a giant web of storytelling until now.  However if you go through a person's Twitter profile or “timeline” on Facebook more often than not there is a definite story, or multiple stories, being told.


	One big problem with messages through writing rather than face to face communication though has always been telling a person’s emotion behind their words.  An easy example of this that we actually talked about in class is sarcasm.  Let's say I saw my friend in passing and instead of saying a pleasant greeting I said “I hate you” now if I was smiling and said it in a light tone this would obviously be viewed as sarcastic.  But if I say texted them the same thing (“I hate you”) they would probably actually assume that I was being serious.  Obviously there are less and more serious reasons for wanting to express emotion through text.  In my lifetime though I have always known of at least the basic ways to express an emotion in typing :)  and :(.  The first “smiley face” was created by Scott E. Fahlman at 11:44 on September 19th, 1982.  Since then various “emoticons” have been developed by different programs and websites to express more detailed forms of emotion or even just pictures of objects in the case of the iPhone's “emojis.”  With these “emoticons” it is now easier to tell your story digitally, and can be done with a lot less confusion.


		As far as human affairs are concerned, it is above all through narrative that we make sense of the 		wider, more differentiated, and more complex texts and contexts of our experience. It is 				essentially this notion that has been both generalized and broadened as well as specified in a 			wide spectrum of inquiries that include studies on the ways we organize our memories, 				intentions, life histories, and ideas of our “selves” or “personal identities” in narrative patterns.


	This quote explains why by nature these networking sites are so popular, because we need stories to make sense of our experiences.  Sites like Twitter give us nothing but small pieces of story at a time.  In order to for a story to exist there has to be a person there to tell it and when using websites you generally can’t see the person unless they decide to show you themselves by posting background information and pictures. This is at least part of the reason we create online identities.  


	The paper also goes into detail about Goffman’s idea that Social interaction and face to face interaction can be viewed as a theatrical performance.  In his theory the self would be the performer, life is the stage as a whole, private/personal life as back stage, and the main stage as all public interactions.  This can be translated into the digital world however it can be much more difficult to keep lines of these different “stages” clear.  As a result of this the people most involved in the digital world need guidance at least at first so that they understand what to share with the public and what to keep private so that it does not inter fear with potential opportunities in their future.
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