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Part 1: Architectural Description of TeaSource 

Current search features  

1. On the current website, the search feature is hidden at first glance. The user has to search for 

the search box, which should never be necessary.  

 

Clicking that box produces the page below, with nothing but a search box that only has keyword 

search as the default option and no others presented. This is very limiting. 

 

A search for “green tea” (a search that is probably fairly popular) returns an unclear number of 

results; there is no total anywhere on the page. There are no options for sorting or filtering the 

results, and no clear indication of what the default sort is either. The only information provided 

about each tea is Code (whatever that is, it’s probably only relevant to the company, not the 
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shopper), Name, and Price, with an “Add to basket” button next to that information. A good 

thing about this results page is that its minimalist design isn’t distracting at all. Many e-

commerce sites overload the user with so much information about each result that it’s easy to 

become confused or overwhelmed. A search like this is very simple and would be useful for 

people who already know what kind of tea they are looking for or who know something about 

tea in general. However, for the inexperienced tea drinker, results and a search like this would be 

very unhelpful. 
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Part 2: Annotated Wireframes – Home Page/Simple Search 

 

1. I relocated the search function on the main page to the middle of the top, where it will be one 

of the first things noticed. Also, the user doesn’t have to click a link to see a search box. 

Keyword search is the default because that’s the type most users are expecting. The advanced 

search option shows users the filters that are present on the search results page. 
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Search Results Page 

 

2. These filtering options are the same that users encounter when they click on the Advanced 

Search option next to the search bar.  

3. Checkboxes are used to make the filtering process faster. Under Product Type, more than one 

box can be checked, whereas either Yes or No (not both) much be chosen under the other filters.  

4. The sorting options are the most popular ones I’ve encountered in my experience with e-

commerce sites. 

5. Each individual page of results will show 5 results by default, and this also lets the user know 

how many results were found from their search. 

6. Users will have the option to view the results in multiples of 5 or to see all of them on one 

page. 

7. A picture of the product will be provided so that users can see what their options look like, 

and the name of the tea and the item number will be next to the picture for easy visibility. 

8. The different categories that the product falls under (e.g., books, gifts, teas, tea samplers, etc.) 

are listed here as links in case the user wants to browse more before making a purchase. 

9. In Stock will change to read Out Of Stock (which will be in red to draw the eye) according to 

the product inventory list, that way the user will know right away if they should consider that 

product or not. 


