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AST month the retail gateway to 
the 2012 Olympic & Paralympic 
Games opened in the form of the 

biggest shopping centre in Europe, 
designed to cater for 70 per cent of 
visiting sports fans and trigger a surge 
in economic activity in East London 
and the area’s 4.1 million catchment 
population.

  Boasting its own post code, Westfield 
Stratford City (WSC) contains over 300 
outlets selling the staples of modern life. 
WSC is likely to figure high in the expe-
rience of Olympic visitors, indeed some 
shoppers may find it even more thrilling 
than the Games themselves.

Mayor Boris Johnson cut the ribbon 
at the opening ceremony before Pussycat 
Dolls singer (and US X-Factor judge) 
Nicole Scherzinger performed among 
thousands of shoppers. 

“Westfield Stratford City has already 
played, and will continue to play, a cru-
cial role in the remarkable regeneration of 
East London,” Johnson said.

WSC’s location – exit the mall and 
one has easy access to the walkway over-
pass leading to Olympic Park – trans-
lates into an estimated 200,000+ visitors.  
The miniature city is home to Stratford 

International Railway and two hotels to 
accommodate Olympic fans. 

Naturally though, there are concerns 
about how sustainable the develop-
ment will be after the visitors have gone, 
though everyone has welcomed the prom-
ise of 18,000 permanent jobs at the site, 
and acknowledge the benefits of having 
25,000 people employed during the con-
struction phase.

East Londoner Moss Hussain works as 

a WSC concierge and believes that small 
businesses and local people are benefit-
ting from the development as well as the 
large companies. He points out that over 
2,000 East Londoners work at the mall 
thanks to widespread efforts by large 
companies, such as John Lewis, to look to 
local recruiting agencies for employees.  

“It’s important having something of 
this calibre on our doorstep. When peo-
ple think of Stratford, they don’t have a 
positive opinion. It’s nice to see people 
look at Stratford not as a run-down area,” 
said Hussain.

Occupancy
The expectation is that WSC, which is a 

£1.4 billion investment and opened with an 
impressive 95 per cent occupancy, will put 
the area on the map as a major retail and 
entertainment destination with or without 
the Olympics. Retail therapy advocates 
may consider it a godsend, but come the 
end of the year, gamblers will also be in 

luck – depending on how you look at it – 
when Asper’s Casino start taking bets in 
December, and a bowling alley will also 
open its doors around the same time.

And what good would the largest shop-
ping centre be if it didn’t have the UK’s 
largest cinema? WSC’s Vue Cinema com-
prises 17 screens including a number with 
ear-blasting sound effects –  ‘extreme’, 
f loor to ceiling screens that pack in 300 
people.

The 200 outlets include Apple, Prada, 
Nike, Topshop, Marks & Spencer and a 
240,000 square feet John Lewis. To bal-
ance the ‘superchains’ the Lower Ground 
Floor is home to the Great Eastern Food 
Market, consisting of unique food stalls 
and inspired by the original food market 
that was at the site a century ago.

Behind WSC is an Australian retail 
property group who have eight shopping 
centres throughout the UK, including 
their major Shepherd’s Bush site which 
opened in 2008. Stratford though is by 
far their most expansive venture and con-
tinues and enhances their approach to 
environmental issues framed by a goal 
to slash the carbon footprint by half in 
the coming decade. In WSC’s 1.9 million 
square feet there is a cooling and heating 
power plant which supplies 75 per cent 
of its energy.  Half of the site’s waste will 
be recycled while a 250,000 square feet 
rainwater harvesting system allows 60 per 
cent of the centre’s water to be recycled.

These record-breaking credentials are 
enough to make one’s head spin, and it 
seems that Westfield Group even predict-
ed this headache of sorts.  On the second 
f loor is InSpiration, a quiet and large 
multi-faith room where one can relax or 
pray on a mat or chair in the midst of a 
hectic shopping city.  A shopper, perhaps 
and understandably, taken aback as a 
Westfield newcomer writes it is ‘a calm 
oasis in a world of shopping gone mad’.
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