
Page 1 of 42 

1066414 

Kerri Carter 

kiwi_carter@hotmail.com 

 

 

 

 

 

 

 

 

 

 

 

‘Eua Livelihoods Impact Assessment 

 

Prepared by 

Lincoln University International Rural Development Postgraduate Students 

 

August 2007 

 

 

 

 

 

 

 

 

 

MGMT 616 

Managing International Development Programmes - Implementation 

Jacqui Benter-Lynch 

12 February 2013 



Page 2 of 42 

Acknowledgements 

 

• Taki Hausia at The Hideaway Resort for his abundant knowledge of the ‘Eua and 

Tongan tourism industry, and his week long support during our assessment. 

• Jacqui Benter-Lynch and Mike Lyne for their guidance and support before, during, and 

after the project assessment. 

• Papiloa Palaki at the Friendly Islander Motel for her honest comments and guidance. 

• Sami Veleika at ‘Eua TVB for his extensive interview planning prior to our arrival. 

 



 

Page 3 of 42 

Table of Contents 

 

Acknowledgements........................................................................................................2 

Table of Contents...........................................................................................................3 

List of Acronyms ............................................................................................................4 

Map of the Kingdom of Tonga .......................................................................................5 

Map of ‘Eua....................................................................................................................6 

Executive Summary.......................................................................................................7 

1.     Introduction ............................................................................................................9 

1.1     Livelihood Impact Assessment Terms of Reference ......................................9 

2.     Background..........................................................................................................10 

3.     Methodology ........................................................................................................11 

3.1     Pre-Departure Planning.................................................................................11 

3.2     Interviews.......................................................................................................11 

3.3     Survey............................................................................................................11 

3.4     Observations..................................................................................................12 

3.5     Focus Groups ................................................................................................12 

3.6     Debrief and Presentations.............................................................................12 

4.     Results and Discussion .......................................................................................13 

4.1     Livelihood Assets Currently Available on ‘Eua..............................................13 

4.1.1.     Influences on Livelihood Assets............................................................15 

4.2     Impacts of Tourism on ‘Eua Livelihoods .......................................................17 

4.3     Impacts of the NZAID TNTP on ‘Eua Livelihoods.........................................19 

4.4     Issues and Constraints ..................................................................................21 

4.5     Tourism as a Sustainable Livelihood Strategy for ‘Eua ................................24 

4.6     Lessons Learned ...........................................................................................25 

5.     Conclusions .........................................................................................................26 

6.     Recommendations...............................................................................................27 

Appendix I:  Itinerary, Diary of Activities, People Met .................................................30 

Appendix II:  Personal Lessons Learned.....................................................................35 

Appendix III:  Survey Results ......................................................................................37 

Appendix IV:  Focus Group Results ............................................................................39 

References...................................................................................................................42 



 

Page 4 of 42 

List of Acronyms 

  

EHS ‘Eua High School 

ETA ‘Eua Tourism Association 

LUPS Lincoln University Postgraduate Students (Project Team) 

MAF Ministry of Agriculture and Forestry 

MLSNR Ministry of Lands Survey and Natural Resources 

MSC Management Services Consultancy 

NGO Non-Governmental Organisation 

NZAID New Zealand (Government) Aid 

SPSS Statistical Package for the Social Sciences 

TNTP NZAID Tonga Nature Tourism Programme 2001-2004 

TOR Terms of Reference 

TVB Tonga Visitors Bureau 

 

 

 



 

Page 5 of 42 

Map of the Kingdom of Tonga 

 



 

Page 6 of 42 

Map of ‘Eua 

 

 



 

Page 7 of 42 

Executive Summary 

 

This report outlines the ‘Eua Livelihoods Impact Assessment undertaken by the 

Lincoln University International Rural Development postgraduate students, or Project Team, 

in August 2007.  The aim of this report is to evaluate the positive and negative, intended and 

un-intended impacts from the NZAID Tonga Nature Tourism Programme 2001-2004 and 

tourism, in general, on ‘Eua livelihoods, and to offer recommendations and considerations in 

respect to the future of the tourism industry on ‘Eua. 

The Project Team conducted the assessment using the Terms of Reference (TOR) 

shown in the introduction section of this report.  The Project Team reviewed the NZAID 

Tonga Nature Tourism Programme 2001-2004 for background information.  Interviews, 

observations, surveys, cold-calls, and focus groups were used to collect data for this 

assessment.  The Project Team gained considerable knowledge about Tongan culture and 

the NZAID TNTP prior to arrival in Tonga.  This report reviews the background of the ‘Eua 

Livelihoods Impact Assessment, discusses the methodology of this assessment, outlines 

‘Eua’s assets in regards to the tourism industry, illustrates the impacts on ‘Eua from the 

tourism industry as well as the impacts from the NZAID TNTP, presents issues and 

constraints hindering ‘Eua’s tourism industry, and suggests recommendations for the tourism 

industry on ‘Eua. 

 

Assets 

Eua numerous assets set it apart from other Pacific Islands: the ‘Eua National Park; 

the Whale Watching season; and a talented labour force.  Using these assets more 

effectively and efficiently can increase the tourism industry and positively impact ‘Eua 

livelihoods.  Some of the assets are influenced by institutional processes, organisational 

structures, or local contexts.  For example, the Tongan culture has a strong influence on 

‘Eua’s tourism industry assets.  Also, the instability of the airlines and ferries to ‘Eua impact 

the community’s access to the tourism industry, and impacts the decision for tourists to 

venture to the island. 

 

Tourism Industry and NZAID TNTP Impacts 

The tourism industry, in general, has impacted the livelihoods of ‘Eua in some small 

ways, such as increased tourists and tourism businesses; however, overall, tourism has not 

largely impacted the island, positively or negatively.  The NZAID TNTP positively impacted 

‘Eua livelihoods through the well-received training workshops and increased environmental 

awareness; but, it negatively impacted ‘Eua due to the unclear management responsibilities 
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at the National Park.  The National Park is not monitored, which allows locals and tourists to 

use and abuse the National Park.  Also, the signage posted at the National Park through the 

NZAID TNTP is not of maintainable quality.   

 

Issues and Constraints 

A few of ‘Eua’s tourism issues and constraints include:  limited capital, low visitor 

numbers, lack of tourism marketing and promotion, small tourism industry budgets, and a 

lack of transportation and infrastructure. 

 

Is Tourism a Sustainable Livelihood Strategy? 

Tourism is a suggested sustainable livelihood strategy for ‘Eua if proper policies, 

strategies, and regulations are put in place.  Tourism can be a route to bettering the 

environment and can bring profits to an island that needs a more diversified way of earning 

money.  Also, many of the people on ‘Eua seem very eager to get involved in tourism.  This 

eagerness can be a catalyst for entrepreneurship.  The infrastructure created by the NZAID 

TNTP and by the Tongan Government provides a good constructive base to build from.  The 

Tongans are proud of their culture, so tourism can be a venue for sharing the Tongan culture 

with the world.  Lastly, the cohesion and network of the Tongan culture provides a great 

support base to vastly promote and support a tourism industry on ‘Eua. 

 

Recommendations 

The eco-tourism niche for ‘Eua should be kept and further promoted at a sustainable 

pace appropriate for ‘Eua, the Government of Tonga, and the Tongan culture.  Tourism 

industry education and awareness should be increased.  Cultural tourism activities can be 

further promoted on ‘Eua and can be started for free.  Policies and regulations should be 

created and enforced to provide protection for ‘Eua communities and businesses against the 

potential negative impacts from tourism.  The marketing and promotion of ‘Eua’s tourism 

industry must increase.  Lastly, tourism operators on ‘Eua should increase their 

communication and coordination of tourism operations. 
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1.     Introduction 

 

The scope of the ‘Eua Livelihoods Impact Assessment consists of researching and 

visiting the island of ‘Eua in the Kingdom of Tonga, located in the South Pacific.  Overall, the 

project and field trip will assess the negative and positive, intended or unintended impacts of 

the tourism industry, in general, on ‘Eua livelihoods.  The field trip allowed the Project Team 

to gain first-hand, practical experience of how tourism can impact communities, and 

determine if tourism is an appropriate and sustainable livelihood strategy for ‘Eua.  The 

project assessment included several data collection methods, but the Project Team primarily 

used semi-structured interviews for primary and secondary stakeholders, as well as research 

into the ways that the nature tourism project could have impacted the livelihoods of the 

stakeholders.  The collected data is hoped to illustrate the results of the ‘Eua Livelihoods 

Impact Assessment in regards to the effectiveness, efficiency, relevance, impact, and 

sustainability of the NZAID TNTP goals and objectives, as well as for the tourism industry, in 

general. 

 

1.1     Livelihood Impact Assessment Terms of Reference 

The following Terms of Reference outline the basis of the ‘Eua Livelihoods Impact 

Assessment: 

 

1. What are the livelihood assets currently available on ‘Eua and how these are 

influenced by institutional processes and organisational structures, as well as the 

local context? 

2. How has tourism impacted the livelihoods of the key stakeholders? 

3. Has the NZAID Tonga Nature Tourism Programme impacted the livelihood 

strategies for the people of ‘Eua? 

4. Is tourism an appropriate livelihood strategy for ‘Eua and, if so, is it sustainable? 

5. What are the issues and constraints to the NZAID Tonga Nature Tourism 

Programme, if any, and how might these be minimised? 

6. What can be done to sustain or improve current achievements? 
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2.     Background 

 

Tourism has an important role in the development of the Kingdom of Tonga.  In fact, 

the Government of Tonga’s Strategic Development Plan Eight 2006-2008 identifies tourism 

as one of the top three priority sectors, and tourism generates a major source of foreign 

exchange earnings for this developing country (NZAID, 2006).   

The Kingdom of Tonga includes five main island groups: Tongatapu, ‘Eua, Vava’u, 

Ha’apai, and Niuas.  Each of these islands has their own distinct tourist attractions and 

characteristics.  The island of ‘Eua is closest to the main island of Tongatapu, and has the 

only National Park in the Kingdom of Tonga, as well as whales watching opportunities during 

whale season.  The island also boasts a beautiful underwater cathedral to attract divers from 

around the world. 

The NZODA (now NZAID) has provided bilateral assistance to support Tonga’s 

tourism since 1997, and has supported the development of forestry on ‘Eua (Tourism 

Resource Consultants, 2001).   In 1999, the ‘Eua Nature Tourism Project was established by 

NZAID and the Government of Tonga to further tourism activities on ‘Eua.  The project was 

created under the NZAID Tonga Nature Tourism Programme 2001-2004 to help support and 

develop tourism on both ‘Eua and Vava’u.  The NZAID TNTP began in 2001 and was 

completed in 2004.  The project was last reviewed in April 2006 (NZAID, 2006). 

The Lincoln University International Rural Development postgraduate students 

conducted an assessment in August 2007 of the tourism industry, in general, and the NZAID 

TNTP to determine any impacts on the livelihood of ‘Eua.  The Lincoln University 

postgraduate students (LUPS) were under guidance of Jacqui Benter-Lynch and Mike Lyne 

of Lincoln University International Rural Development Division.  Prior to arrival in Tonga, the 

eleven postgraduate students researched the Kingdom of Tonga and developed a plan to 

assess the project.  Upon arrival in Tonga, the students spent three days on the main island 

of Tongatapu in Nuku’alofa to interview government agencies and other tourism related 

representatives.  Then, the students spent seven days on the island of ‘Eua conducting 

interviews and observations.  The TVB on ‘Eua gratefully constructed a template itinerary of 

interviews for the Project Team, which gave the Project Team a head start in interview 

planning. 
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3.     Methodology 

 

The data for this assessment was collected using mainly qualitative methods.  The 

Project Team took a semi-participatory approach to assess the impacts; however much of 

the data collection was non-participatory for learning purposes.   

3.1     Pre-Departure Planning 

The Project Group conducted a literature review of material relevant to the NZAID 

TNTP, Tonga’s tourism sector, Tonga’s culture, and Tonga’s government.  Also, the Project 

Group reviewed NZAID and MSC reports from previous assessments of the NZAID TNTP, 

and interviewed an NZAID representative in Wellington to discuss any cultural and 

programme specific issues prior to the group’s arrival in Tonga.  As part of the planning 

process and to gain a brief understanding of Tongan culture, the Project Group researched 

Tongan issues in politics, social/community values, gender, economics, education, religion, 

land tenure, agriculture/forestry/fisheries, health, and handicrafts. 

3.2     Interviews 

The Project Team interviewed relevant organisations and individual stakeholders on 

the main island of Tongatapu, as well as on the island of ‘Eua.  The relevant organisation 

and individual stakeholders included relevant government agencies, local government 

representatives, national and local NGO’s, other donors, and private sector tourism 

operators.  A complete list of interviewed stakeholders is shown in the Itinerary in Appendix 

I.  The Project Group interviewed using a semi-structured checklist of mostly open-ended 

questions.   

3.3     Survey 

A survey was also distributed to ‘Eua High School youth and Wesleyan College youth 

in order to analyze quantitative data from the impacts of tourism on ‘Eua.  The youth were 

asked to have their parents complete the survey and return the survey the following day at 

school.  Out of 44 distributed surveys, 19 surveys were returned to give a 43% response 

rate.  The surveys were analyzed, and the results (shown in Appendix III) were used to 

assess the impact of tourism on ‘Eua and were considered in the writing of this report. 
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3.4     Observations 

The group conducted site visits and observations to ‘Eua National Park, ‘Eua 

Township, ‘Eua Handicraft and Artist Association, ‘Eua Market, and ‘Eua Whale Watching to 

collect data.  Observations allowed the LUPS to see the impacts and outcomes from the 

NZAID TNTP and the tourism industry first-hand.  First, LUPS who visited ‘Eua National Park 

were able to view the signage, built lookouts, and trails created from the NZAID TNTP, which 

allowed the LUPS to make knowledgeable recommendations for improvements to the 

current infrastructure at ‘Eua National Park.  Secondly, LUPS observed the infrastructure of 

‘Eua’s local stores and internet café’s to take into account the business opportunities and 

availability of products to both local citizens, as well as to tourists.  Thirdly, the ‘Eua 

Handicraft Artist Association allowed a few of the Project Team members to observe a tapa-

making demonstration.  This observation gave valuable information into the teamwork 

required to create many of the Tongan handicrafts, and the desire to create products that 

tourists will want to buy.  Fourthly, a couple of the Project Team members observed the 

structure of the local ‘Eua market, which allowed the team to view daily operations at the 

market and the current products for sale.  Lastly, LUPS observed the Whale Watching 

activity to see how the business is being operated and experience the customer service 

given by the guides. 

3.5     Focus Groups 

A focus group was conducted to interview a group of ‘Eua High School youth about 

their future career goals and expectations.  Four members of the Project Team went to ‘Eua 

High School to discuss the students’ knowledge about the general tourism industry, tourism 

on ‘Eua, their family’s involvement with tourism, the students’ career aspirations, and the 

students’ lifestyle expectations.  The results of this research were considered in the results 

and recommendations section.  A summary of these findings is shown in Appendix IV. 

3.6     Debrief and Presentations 

At the conclusion of the assessment, the Project Team presented information on 

‘Eua’s tourism assets, issues and constraints, tourism impacts, NZAID TNTP issues, and 

recommendations to the key stakeholders on ‘Eua, as well as the TVB and NZAID on 

Tongatapu. 
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4.     Results and Discussion 

 

The following results and discussion section coincides with the ‘Eua Livelihood 

Impact Assessment Terms of Reference listed in the beginning of this report.    

4.1     Livelihood Assets Currently Available on ‘Eua 

This assessment illustrated numerous assets currently available on ‘Eua, in regards 

to the current and future tourism industry.  The following assets are separated into basic 

livelihood categories: human, financial, natural, social/cultural, and physical assets.  These 

assets can assist ‘Eua’s future in the tourism industry. 

 

Human capital 

• Tonga has a high level of education and a high level of English language skills. 

• ‘Eua citizens partake in bi-culturalism, which allows them to communicate well 

with tourists.   

• ‘Euans generally have a good level of health. 

• ‘Eua has a talented, available labour force. 

 

Financial 

• ‘Eua has income from somewhat diversified sources, such as remittances, 

wages, and farm and crop sales. 

• Many of the families are able to live from subsistence. 

 

Natural 

• ‘Eua is distinct from Tonga’s other islands, and has its own niche.  It has a unique 

environment with seasonal whale watching and a national forest.  The island is 

surrounded by great diving areas, such as the Cathedral. 

• ‘Eua has a beautiful climate and clean air, and a quiet, remote location. 

• The geographical position of ‘Eua makes it a prime location for visitors from 

countries near the Pacific Ocean.  ‘Eua is also near Tongatapu, which has 

Tonga’s main international airport. 

• ‘Eua has an abundance of natural resources for tourist products and services, 

such as the whale season and local plants to create handicrafts. 
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Social/Cultural 

• Tongan culture and tradition are alive and prominent on ‘Eua. 

• Tongan culture provides ‘Euans with a strong network and cohesion. 

• The returning or visiting Tongan citizens can be considered returning tourists who 

can also be marketed to. 

• The prominence of the church in Tongan life is an asset as a leadership head. 

• Tonga is known as the “Friendly Islands,” which attracts tourism. 

 

Physical 

• ‘Eua’s current infrastructure, such as its wharf and roads, are a good base to 

build on. 

• ‘Eua has transportation by airline and ferry. 

• ‘Eua’s current utilities and infrastructure are a good base to build on. 

 

 



Page 15 of 42 

4.1.1.     Influences on Livelihood Assets 

Some of the above assets are influenced by institutional processes and 

organisational structures, as well as local contexts.  ‘Eua’s human capital is influenced by 

culture.  Many Tongans leave Tonga to be educated elsewhere, but they eventually are able 

to send remittances back home.  Tongans place high priority on English skills, which will aid 

in tourism development.  Also, the good level of health, the high priority of education, and the 

availability of the workforce gives Tonga good human capital to further develop their tourism 

industry.  However, the highly educated Tongans who go abroad for education tend to stay 

abroad, which does not further Tonga’s development potential and betterment. 

‘Eua’s financial assets are influenced mainly through remittances.  Youth are 

expected to support their families in the future, usually through remittances.  Also, Tonga’s 

limited budget for ‘Eua means little possibility for infrastructure improvements, such as water 

and sanitation systems.  This leaves ‘Eua with little opportunity for improvement towards 

their tourism industry.  Culture and religion can also impact the financial assets of Tonga.  

The Sabbath Day is an important day off in the lives of many Tongans.  On one hand, the 

day off limits activities for tourists, and limits profit-making options for the local community.  

On the other hand, the church and events of the Sabbath day can be a central marketing 

tool for ‘Eua tourism.   

The distinct natural environment of ‘Eua can make it one of the top destinations to 

visit in the South Pacific.  The ‘Eua National Park and whale watching activities should bring 

numerous nature-minded tourists, as well as tourists who wish to relax and unwind.  All of 

these natural assets can be hindered by climate, seasonality, and politics.  The height of 

‘Eua’s whale watching season is only July to November ("Whale Watching in Tonga," 2003), 

so tourism to the islands may be considerably small in other months.  Also, tourists can 

come in phases depending on the weather, seasonality, and politics of countries abroad.  

Lastly, ‘Eua is unable to take advantage of its beautiful underwater Cathedral because it has 

no scuba facilities that can bring profits to the community.   

The Tongan culture is one of the greatest assets of the islands.  Tourism can thrive in 

areas where tourism is desired.  In this regard, the Tongans provide a great “friendly 

islander” base to build tourism from.  Also, the cohesion and strong network of the Tongan 

culture means that negative tourism influences will not break Tongan traditions easily.  The 

tourism industry can also continue to tap into the large amount of returning and visiting 

Tongans, which is already being done to an extent.  Since the church is such a central asset 

of Tongan life, it is important to acknowledge how the church can improve and promote the 

tourism industry for Tonga. 



Page 16 of 42 

The island of ‘Eua has many physical assets to build from.  Transportation to ‘Eua 

has increased since the inception of the NZAID TNTP; however, the timeliness and 

instability of the airlines and ferries can force tourists to stay away from ‘Eua because of 

concerns of being stranded on the island.  Lastly, the island’s wharf and roads provide great 

infrastructure to increase the flow of tourism to the island; however, the instability of the 

structures can be impacted by weather. 
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4.2     Impacts of Tourism on ‘Eua Livelihoods 

The tourism industry on ‘Eua impacted the livelihoods of ‘Euans in some ways.  This 

assessment found impacts with local businesses, in transportation, with the environment, in 

social issues, with infrastructure, and financially. 

 

Local Businesses 

• The island has an increased number of shops. 

• The shops have increased their products in the past few years. 

• Income has increased due to the increase in tourists and the variety of products. 

 

Transportation 

• Transportation on ‘Eua has increased and diversified. 

 

Environment 

• Positive 

o Tourism has increased awareness of the need for environmental and 

resource protection. 

• Negative 

o Tourism can cause environmental degradation such as pollution and overuse 

of resources. 

 

Social 

• Positive 

o Tourism strengthens culture by allowing Tongans to share their traditions with 

the tourists. 

o Tourism can assist Tongans with learning the English language. 

o Tourism allows Tongans to be exposed to other cultures. 

o Tourism increases employment opportunities. 

• Negative 

o The potential negative impacts of tourism to Tongan culture include the 

necessity to work on Sundays, introduction of drugs by tourists, and the 

influence of tourist’s clothing. 

 

Infrastructure 

• Tourism has improved ‘Eua’s infrastructure.  The community is able to use the 

additions and improvements that the tourism industry has built. 
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Financial 

• Positive 

o Tourism has increased income for some individuals, mostly handicrafts and 

whale watch businesses. 

o Tourism has increased profits for businesses and some groups. 

o Income has mostly increased for those directly involved in tourism, but small 

increases have been made for those indirectly involved, such as the local 

shops that the local resorts purchase products and food from. 

• Negative 

o The Tongan Government’s tight budget does not allow more funds for ‘Eua’s 

tourism possibilities, which can decrease ‘Eua’s chances of betterment. 

 

This concludes a general look at the impacts of tourism on ‘Eua livelihoods.  The 

following section illustrates impacts on ‘Eua livelihoods specifically from the NZAID Tonga 

Nature Tourism Programme 2001-2004. 
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4.3     Impacts of the NZAID TNTP on ‘Eua Livelihoods 

The NZAID Tonga Nature Tourism Programme has impacted the livelihoods of the 

‘Euan community, both positively and negatively.  The following is a list of positive and 

negative impacts discovered through the assessment of this project. 

 

Positives 

� The NZAID TNTP training workshops were well received.   

o Some resort owners were very happy with the workshops.   

o The whale watching association was only operating because of the 

workshops.   

o The ‘Euan handicraft production has increased.  The workshops taught the 

women how to make earrings, but the women seem to have issues with 

obtaining earring parts.  The women seem very happy and eager to make 

tourist products, but only if they are guaranteed a sale.  Overall, the women 

felt they got new ideas from the workshops that were provided.   

o Many felt the workshops were effective, but that the workshops did not 

provide enough access to the general public to come in and learn the tourism 

business.  This illustrates that the general public is keen to get involved. 

• The NZAID TNTP has increased tourists to ‘Eua. 

• The NZAID TNTP was gender equitable providing opportunities for both women and 

men to increase their livelihood options. 

• The NZAID TNTP increased environmental awareness. 

o Clean-up days were created. 

o Palm trees were planted for beautification. 

• The NZAID TNTP increased indirect sales for local businesses. 

o Local businesses import products to sell to local resorts. 

o The local artisans have increased sales. 

• Tourists are able to use the National Park. 

• Locals have access to areas they did not have access to before the project. 

• Brochures were created, although most of them are gone. 

• Businesses have been able to start up and have been able to mentor other business 

start-ups. 
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Negatives 

• The signage displayed at the National Park and at the village has issues of 

permanence and maintenance, meaning that the signage is not made of material that 

can be considered permanent or easy to maintain for long periods of time. 

• The NZAID TNTP and the tourism industry, as a whole, have not used the existing 

local and social structures, such as local churches and the TTA constructively. 

• The TNTP may have caused issues of aid dependency, meaning that some locals do 

not take their livelihood options and possibilities in their own hands. 

• The National Park’s treks have not been maintained well, which can cause issues of 

safety for tourists and the local community. 

• The responsibilities for the National Park are not clear. 

• Safety issues exist for tourists and the local community, such as no existing signage 

on the National Park lookouts for maximum number of occupants.   

• There is a general lack of information about ‘Eua’s tourism activities.  Brochures 

seem to be lacking just about everywhere. 

• No regulations exist on use of the National Park.  Locals, as well as tourists, are 

open to use and abuse the National Park. 

• The National Park does not have a permanent staff member on site, which can cause 

safety issues as well as allow people to abuse the National Park. 
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4.4     Issues and Constraints 

Despite the impacts of the tourism industry and the NZAID TNTP, certain issues and 

constraints still hinder ‘Eua’s tourism industry.  The following list details issues and 

constraints found by this assessment that may limit or currently limit ‘Eua’s tourism 

opportunities. 

  

Limited Capital 

The tight budgets for the Government of Tonga limit the Government’s ability to aid 

tourism on ‘Eua.  Funding from donors does not always provide for every tourism 

industry need.  These funds can not always be counted on or guaranteed.  Also, 

individuals and families are not always able to easily obtain loans to start up businesses.   

 

Low Visitor Numbers 

Tourism on ‘Eua seems to be a “Catch 22” situation.  Currently, tourist numbers on 

‘Eua are still low, so there are limited services available for tourists because it is not yet a 

large enough industry to make large profits.  Likewise, there are not enough services to 

attract more tourists.  This problem can also cause to higher prices for tourists compared 

to other Pacific island destinations.  Also, the whale watching season has seasonality 

and causes decreased tourists in the off-season.  This can be a huge issue for tourism 

operators whose livelihoods depend on the industry. 

 

Lack of Promotion of Tourism on ‘Eua 

 This assessment found an overall lack of promotion about tourism on ‘Eua.  The TVB 

tried to market through brochures; however, the low funding provided from the 

Government of Tonga severely limits the production and distribution of this material.  

Likewise, web presence for many tourism operators is low or non-existent. 

 

Transport/Infrastructure 

The transportation to ‘Eua is largely unreliable.  The airlines and ferries are not 

consistent in their schedules, and this leaves tourists with no other transportation 

options.  Another constraint for tourists is the difficulty accessing transportation services 

and information, especially through the internet.   
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Limited Local Knowledge About Tourism 

Many of the local Tongans seem to have poor tourism industry knowledge.  Also, 

some of the locals do not seem knowledgeable about travel and activities on their own 

Tongan islands.  This can be an issue for promoting and supporting tourism in Tonga.  

Locals have little knowledge about providing or creating tourism products, as well as the 

necessary capacity and skills for the tourism industry on their own islands. 

 

Culture of Generosity 

Tongan culture is synonymous with generosity, which provides a valuable safety net 

and cohesion; however, this generosity can make business difficult when families are 

expected to or desire to constantly give to family and friends.  In these circumstances, 

profits can decline quickly. 

 

Sunday as a Day of Rest 

Tourists love going to church in Tonga because of the magnificent singing and 

display of Tongan clothing.  On Sunday, the only activity for tourists is to attend church 

service.  Tourists seem to enjoy Tonga’s Sunday culture and traditions, but there is a 

lack of access for tourists to church services. 

 

Hard to Sell Products to Tourists 

 ‘Euans have expressed the desire to sell products to tourists, but a good tourism 

sales network does not exist.  Some small businesses and artisans who wish to take part 

in ‘Eua’s tourism industry do not have the knowledge and network opportunities to get 

closer to the tourists. 

 

Land Tenure and Loans 

Tonga’s land tenure policies make the country very unique.  Businesses are unable 

to purchase land, and must lease land from Tongans.  Also, businesses must sometimes 

lease land from several different families, making it difficult to construct large-scale 

tourism facilities.  However, Tonga’s land tenure provides Tongans security because the 

land is under their control, and can not be easily exploited by outsiders. 

 

Workshops and Training 

The workshops and training provided by the NZAID TNTP allowed very limited 

access.  Much of the public has expressed the desire to learn about tourism and 

entrepreneurship.  Also, the scope of the training was limited and could include more 

information about business operation. 
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Accreditation 

Tonga’s tourists have no way of knowing the level of quality of local activities and 

accommodations.  This can frustrate tourists who believe they should be getting a higher 

standard of service or product, which in turn can cause bad word-of-mouth about 

Tonga’s tourism industry.  This can also cause a loss of incentive for higher standard 

businesses to operate. 

 

These issues and constraints can sometimes be minimised.  Consult the 

recommendations section of this report for these suggestions. 
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4.5     Tourism as a Sustainable Livelihood Strategy for ‘Eua 

Overall, tourism is a good livelihood strategy for ‘Eua for several reasons.  First, 

tourism can be a route to bettering the environment by using clean-up days and by using 

beautification techniques to improve the living conditions of the island.  Secondly, tourism 

can bring profits to an island that is in need of a more diversified way of earning money due 

to the low amount of crop and manufacturing exports.  ‘Eua needs another income generator 

and another outlet to keep educated Tongans at home.  Thirdly, the people of ‘Eua are very 

eager to get involved in tourism.  This eagerness can be a catalyst for entrepreneurship.  

The youth seem to consider the tourism industry an exciting career opportunity, and the 

women handicraft makers desire to create products that tourists will buy.  Fourthly, the 

infrastructure created by the NZAID TNTP and by the Tongan Government provides a good 

constructive base to build from.  In other words, the tourism industry on ‘Eua is not starting 

from the very bottom.  Fifthly, the Tongans are proud of their culture, as they should be.  

They are one of the last remaining monarchies in the world, and are considered to be the 

“Ancient Polynesia” of the Pacific.  Therefore, Tongans love to share their culture with the 

world and should continue to do so.  Tourism can be a great way to share their culture.  

Lastly, the cohesion and network of the Tongan culture provides a great support base to 

vastly promote and support a tourism industry on ‘Eua. 

Tourism can be a sustainable strategy, if proper policies, strategies, and regulations 

are put in place.  First, the natural resources available for handicrafts must have proper 

replanting strategies in order to continue the profit capabilities of these resources.  Secondly, 

the Government of Tonga must take the initiative to protect the resources and communities 

of ‘Eua.  Policies and regulations should protect the natural resources of the island, as well 

as provide a livelihood profit strategy for the communities.  Thirdly, education must continue 

to be a central part of the Tongan culture, but should also include environmental awareness 

and tourism education.  With the success of the previous NZAID TNTP workshops, more 

entrepreneurial and tourism based workshops should be a priority.  Lastly, the Tongan 

culture can fade away if precautions are not taken.  Families should educate their children 

about the importance of Tongan traditions and urge them to carry them on, as well as share 

them with the world. 
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4.6     Lessons Learned 

This assessment further acknowledged previous assessment reports of the NZAID 

TNTP, as well as provided new lessons learned from the previous assessments.  As the 

NZAID TNTP Completion Report (2004) has previously reported, Tonga has limited in-

country institutional ability and support from the TVB and can absorb only as much funding 

to implement small-scale projects.  The current assessment also found this to be true.  The 

‘Eua Livelihoods Impact Assessment found that ‘Eua tourism projects should be made at 

Tonga’s own sustainable pace and kept small-scale.  The improvements from the NZAID 

TNTP have created a small infrastructure for tourism in ‘Eua National Park, but the 

improvements may not be long-lasting.  ‘Eua could have benefited further by a larger sum of 

aid to create a better infrastructure that would last longer, and to purchase additional 

marketing materials, such as brochures and websites for ‘Eua’s tourism operators.  Overall, 

this assessment further justified the lessons learned in the previous completion report.  It is 

hoped that this assessment of tourism on ‘Eua put the tourism industry back in to key 

stakeholder’s minds and brought some momentum back into ‘Eua’s tourism industry. 
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5.     Conclusions 

 

The Project Team set out to assess the livelihood impacts from tourism on the island 

of ‘Eua.  Prior to departure, the Project Team researched the NZAID TNTP project, as well 

as read over literature pertaining to previous assessments of the project.  During the 

assessment, a total of 36 interviews were conducted, one youth focus group was facilitated, 

two survey sets were distributed to two separate ‘Eua secondary schools, 8 observations 

were made, and approximately 20 cold-calls were conducted.  The returned surveys were 

analysed using SPSS software and considered during the write-up of this assessment 

report.  The Project Team presented the final research results to ‘Eua key stakeholders, as 

well as to NZAID and TVB prior to departure from Tonga.  The comments and suggestions 

made during the presentations were taken into account during the write-up of this report. 

Tourism is one of the top three priority sectors for the Government of Tonga.  NZAID 

and the government of Tonga have worked together to support and improve tourism 

opportunities and infrastructure on ‘Eua.  With the help of NZAID, the Tonga Nature Tourism 

Programme 2001-2004 was implemented and completed.  The NZAID TNTP brought 

positive and negative impacts to ‘Eua.  Overall, the positive impacts from the NZAID TNTP 

seem to outweigh the negative impacts.  The island of ‘Eua has numerous assets from which 

the tourism industry can build from.  Also, the island’s distinct environment makes it a nature 

lover’s paradise.  This assessment gave much positive insight into tourism’s impacts for 

‘Eua.  The citizens of ‘Eua seem to invite tourism to their island; however, there are issues 

and constraints that limit the citizens’ opportunities and the tourism industry’s future.  Many 

of these issues and constraints can be minimised, if proper policies, regulations, and 

education are set in place. 

Overall, tourism seems to be a viable livelihood options for the citizens of ‘Eua 

because the tourism industry can bring more environmental awareness, diversified income 

opportunities, entrepreneurship opportunities, infrastructure, sharing of cultures and 

cohesion and networking.  Tourism does not always solve every issue.  Cultures can be 

influenced by tourists and sometimes exploited, if proper regulations and policies are not in 

place.  However, tourism can be sustainable if citizens are educated about tourism and 

environmental awareness, as well as the importance of keeping their own culture alive. 
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6.     Recommendations 

 

At the end of the assessment, the Project Team analysed and considered all the 

interviews, focus groups, observations, surveys and cold-calls to outline ‘Eua’s assets, 

tourism impacts on ‘Eua, Tonga Nature Tourism Programme impacts on ‘Eua, ‘Eua’s issues 

and constraints, in regards to the tourism industry, and finally the following recommendations 

to consider for the future of ‘Eua’s tourism industry. 

 

• The eco-tourism niche as identified in ‘Eua Development Plan should be kept and further 

promoted.   

• Tourism should be developed at a sustainable pace appropriate for ‘Eua, the 

Government of Tonga, and the Tongan culture. 

• Increase education and awareness about tourism on ‘Eua. 

o Incorporate a tourism subject into school curriculum. 

o Conduct regular and open-to-the-public training and workshops 

o Increase community awareness of tourism products and opportunities on both 

‘Eua and Tongatapu. 

• Promote cultural and nature tourism activities on ‘Eua.  Some of these activities can be 

started for free.   

o Students from the local schools could be contacted to perform cultural dances at 

the local ‘Euan resorts and collect donations from the tourists to go towards their 

scholarships.  Then, this activity can build from this inexpensive start.   

o Kava halls can invite tourists from the local resorts to participate, and tourists can 

donate money to them for the experience.   

o Women can demonstrate tapa making at the local resorts and Tongan food can 

be served during any of these activities for an additional charge.   

o Local resorts can display Tongan art work for sale on their walls, which would in 

turn decorate the resorts with original Tongan art. 

o Promote church and after church activities as a tourist activity on Sunday.  This 

gives tourists something to do, and allows Tongans to keep their tradition and 

share their culture with the world. 

• Policies and regulations should be created and enforced to provide protection for ‘Eua 

communities and businesses. 

o The policies and regulations should promote local interests and require 

businesses to utilise local labour and ‘Eua based operators only.   
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o Potential large scale and foreign operators should be regulated to abide by local 

tourism policies to prevent them from exploiting ‘Eua’s natural resources for their 

own profit, which will never positively impact ‘Eua communities and livelihoods. 

o Environmental protection should be implemented to prevent natural resource 

degradation and exploitation.  If large scale tourism businesses are allowed on 

‘Eua, waste management can be a potential problem.  Also, current rubbish on 

‘Eua’s land and beaches detracts from tourist experiences, as well as degrades 

‘Eua’s beautiful landscapes that Tongans’ are so proud of.  Policies should be 

implemented and enforced to keep rubbish off the land. 

o The National Park requires better staffing and regulations.  A full-time staff 

member can patrol the area and provide a safety back-up for tourists and locals 

in the park.  To pay for this staff member, a box can be installed at the National 

Park trek entrances asking for donations.  These donations can also be used to 

fund the maintenance of park signage and treks. 

o With the potential impacts on Tongan culture through the influence of drugs, 

clothing, and language from tourists, education and the family guidance should 

be used to maintain and protect Tongan culture. 

o Safety measures are needed in the National Park because the impact of tourism 

related accidents on ‘Eua can be detrimental to ‘Eua’s tourism industry. 

• Marketing and promotion of ‘Eua’s tourism industry must increase. 

o The internet is an important information resource for many tourists, especially 

backpackers.  Therefore, marketing should be increased, especially through the 

internet.  Free email addresses could be provided to Tonga tourism operators 

through a central tourism website.  These addresses can be linked to the TVB 

website.  Likewise, the TVB website needs to be improved and updated regularly.  

o Brochures and other marketing media should be updated regularly. 

o Advertising and brochures should have better placement to attract tourist 

attention.  Brochure racks inside accommodations and tourist information centres 

should be checked frequently, and brochure displays in tourist facilities can help 

promote tourism on ‘Eua.  To facilitate this promotion, a company or group should 

be solely responsible for and assigned to ensure the production and distribution 

of brochures and other promotional media to all tourism facilities. 

o Accommodation providers on different islands should focus on mutual 

advertising, which can provide mutual benefit.  If Tongatapu accommodations 

help promote ‘Eua accommodations, then ‘Eua accommodations can help 

promote Tongatapu accommodations. 
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• Increase the communication and coordination of tourism operations on ‘Eua. 

o Develop relationships between all people involved in tourism.  A tourism expo can 

be facilitated to educate locals about tourism functions, businesses, operations, 

and services.  Current tourism providers, as well as the interested public should 

be invited.   

o Continue the coordination of ‘Eua Tourism Association through the TVB. 

o Expand ETA memberships to the ‘Eua Youth Congress, Churches, Handicraft 

artisans, Tonga Bank, Farmers, and Fishers.  Having a variety of ETA members 

can further tourism education and provide opportunities through networks and 

cohesion. 

o Expand the ETA mandate. 

� Allocate specific responsibilities within ETA. 

� Develop relationships through the ETA as described above. 

� Lobby for funding and regulation through the ETA. 

� Create a complaints and issues mediation team on the ETA. 

� Protect local interests and natural resources using the ETA. 

 

This list of recommendations is not exhaustive, but includes main recommendations 

to consider for the future of ‘Eua’s tourism industry.  The Project Team urges consideration 

of each of these recommendations, and wishes the best for the citizens of ‘Eua and the 

Government of Tonga.  The Project Team expresses sincere gratitude for being allowed to 

conduct this assessment and learn from the experience. 
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Appendix I:  Itinerary, Diary of Activities, People Met 

 

Saturday, August 11th 

• 7.30pm - Arrived in Tonga 

• Check-in at Friendly Islander Hotel 

  

Sunday, August 12th 

10.00am Observation Church ALL 

1.00pm  LUNCH ALL 

2.00pm  Prepared for interview ALL 

3.00pm Interview Rob Solomon & Lloyd Powell ALL 

8.00pm  Plan next day ALL 

 

Monday, August 13th 

Group 1: Wayne, Kate & Sharyn; Group 2: Simona, Heidi & Mauro; Group 3: Anastasia, Jared, Kerri 

 

9.00am Interview NZAID All 

10.00am Interview ‘Asipeli Palaki, Deputy Secretary of MLSNR at  the 

Department for Environment 

Group 2 

1.30pm Interview Edgar Cocker, (To be appointed) CEO of Ministry of 

Tourism 

Group 3 

2.00pm Interview Tufui Faletau, Department of Central Planning, 

Ministry of Finance 

Group 1 

2.15pm Interview Tele Faletau, Tonga Tourism Association Group 2 

3.30pm Interview Sione Faka’osi, Director Tongan Trust Group 3 

4.00pm Interview ‘Ofa Guttenbeil, Community Development Specialist ALL 

8.00pm Interview Papiloa Palaki, Owner of Friendly Islander Hotel ALL 

Cold-calls Langa Fanua Handicrafts Group 1 

Cold-calls Tourists in Friends Café Group 1 

Cold-calls Women’s handicraft groups Group 1 

Cold-calls Tourists on private yacht Group 2 

Cold-calls Pacific Blue Airline Group 2 

Cold-calls Airlines Tonga Group 2 

Cold-calls Woman selling tickets at Ferry Station Group 2 

Cold-calls Taxi driver Group 2 

Cold-calls Travel & Tour providers Group 3 

Cold-calls Accommodation providers Group 3 



Page 31 of 42 

Tuesday, August 14th 

9.30am Interview TVB ALL 

11.30am  Ferry to ‘Eua ALL 

4.00pm  Meet with Sam & Filati at TVB ALL 

  Checked in to Hideaway Resort ALL 

 Interview Talked with tourists at Hideaway Resort Jared 

Evening  Wrote up notes from pervious days/ preparation for 

next day. 

ALL 

 

Wednesday, August 15th 

9.00am Interview Met with Sam, TVB ALL 

9.30am Interview Steven Hamani, Tonga Timber Limited ALL 

10.30am  Informal interview and transect with Steven Jared, Mauro & 

Wayne 

10.30am Interview Matavai Mafoa’Aeata, Handicrafts Association 

(helped set up NZAID project handicrafts 

workshops) 

ALL 

1.30pm Interview Sam Veleika, TVB ALL 

3.00pm Interview Local Carver Mauro, Wayne 

& Jared 

3.00pm Interview Lesieli Amone, MAF (Wasn’t there, but meet 

Lolomana’ia Fili, Head of Ministry of Ag & Fisheries 

on ‘Eua) 

Heidi, Sharyn, 

Simona, Kate 

3.30pm Cold- calls 3 Stores & 1 internet café, interviewed tourists & 

workers in shops 

Kerri & 

Anastasia 

3.30pm Interview Young women (Ane Aholelei & friends) & Friendly 

Island Bookshop 

Sharyn, Heidi, 

Kate & Simona 

6.00pm Interview Whale Watch Association Wayne, Mauro 

& Jared 

6.00pm  Organised next day ALL, except 

Wayne, Mauro 

& Jared 

9:00pm Observation Kava ceremony  
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Thursday, August 16th 

 

8.30am Interview Semisi Halaholo, Eua Development Committee at 

Govt reps office in town 

ALL, except 

Kerri & Jared 

9.00am Phone Calls To set up meetings with Naita (Principle & 

teacher at ‘Eua high school); Wesleyan High 

school (for surveys); Lesieli Amone @ Ministry of 

Agriculture, Pastor of Church 

Kerri & Jared 

10.00am Interview Lesieli Amone, handicrafts, at Ministry of 

Agriculture 

Kate, Sharyn, 

Elaine, Jacqui 

10.00am Interview Lolomana’ia Fili, Head of MAF on ‘Eua Heidi, Wayne 

& Mauro, Mike 

10.45 Focus Group & 

Survey 

Youth, Eua High School & Distributed survey to 

students for their households 

Kerri, 

Anastasia, 

Jared & 

Simona 

11.00am Interview Falati Papani, ‘Eua Tourist Association at TVB ALL except 

Kerri, Jared, 

Anastasia & 

Simona 

2.00pm  Attempted meeting with Carvers & unemployed 

youth 

Elaine, Mauro, 

Mike, Wayne 

2.00pm Survey Wesleyan High School for distribution of survey Heidi, Kate, 

Sharyn 

 Interview Talked briefly with family on side of street & 

Attempted to meet Taina from Taina's Place 

Guest House, but unavailable 

Heidi, Kate, 

Sharyn 

3.00pm Interview ‘Oketi ‘Akau’ola, Principle of ‘Eua High school Jared & 

Simona 

3.00pm Interview Deep Resort Guest House Anastasia & 

Kerri 

3.30pm Interview Highlight Guest House Elaine, Mauro, 

Mike, Wayne 

3.30pm Interview Susan, Susan’s Guest House Heidi, Kate, 

Sharyn 

Evening  Analyse next day ALL 

8.00pm Observation Observation of End of term dance at ‘Eua high 

School 

ALL 
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Friday, August 17th 

9.00am Interview Church leaders Mauro, Jared, 

Simona, 

Anastasia, 

Kerri & Sharyn 

9.00am Phone Calls  Kate & Heidi 

9.45am  EHS survey pick-up (not ready so teacher will 

drop to Hideaway) 

Kate & Heidi 

10.15am Interview Taling Havea, Farmer Mauro & Jared 

10.00am  Village leaders (attempted to meet) Simona, 

Anastasia, 

Kerri & Sharyn 

10.30am Interview Tonga Development Bank Wayne, Elaine 

& Mike 

11.00am Interview Carver Jared & Mauro 

11.00am  Writing up of data 

 

Simona, 

Anastasia, 

Kerri & Sharyn 

12.30pm  Writing up notes at The Hideaway Anastasia, 

Kerri & Kate 

12.30pm Interview Representative of farmers Wayne, Mauro, 

Elaine, 

Simona, Mike 

& Jared 

12.30pm  Pick up surveys from Wesleyan High School Heidi & Sharyn 

12.30pm Observation Attended Wesleyan HS prize giving Heidi & Sharyn 

1.00pm Interview Taina, Taina’s Guest House Heidi & Sharyn 

2.30pm Interview Samisoni Taufa, Village leader/district officer for 

Eastern district 

Wayne, Mauro, 

Elaine, 

Simona, & 

Jared 

3.00pm  Jamie Dinsmore, Peace Corps Heidi & Sharyn 

6.30pm  Analysed data ALL 
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Saturday, August 18th 

10.00am Observation & 

Interview 

‘Eua Market Kerri & Anastasia 

10.00am  Writing up of data ALL 

12.00pm-

5.00pm 

Observation Whale Watching & ‘Eua National Park ALL 

5.00pm – 

11.00pm 

 Data Analysis ALL 

 

Sunday, August 19th 

9.00am  Data Analysis ALL 

9.45  Church ALL 

9:45am  Data Analysis Kerri, Kate & Anastasia 

11.00am  Data Analysis ALL 

6.45pm – 

11.30pm 

 Data Analysis ALL 

 

Monday, August 20th 

8.00am  Data Analysis ALL 

9.30am  Data Analysis ALL except Kerri & 

Anastasia 

9.30am  Presentation preparation (phone calls, 

organised venue & purchased food) 

Kerri & Anastasia 

1.30pm Presentation ‘Eua Stakeholders ALL 

6.00pm  Preparation for next day  

8.00pm Interview Taki Hausia at the Hideaway Resort Jared & Sharyn 

8.15pm  Preparation for next day ALL 

 

Tuesday, August 21, 2007 

5.00am  Ferry to Tongatapu ALL 

8.00am  Check into Friendly Islander Hotel ALL 

9.00am Presentation TVB and NZAID ALL 

8.00pm Observation Tongan National Centre ALL 
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Appendix II:  Personal Lessons Learned 

 

The ‘Eua Livelihoods Assessment Project provided several personal lessons: how to 

work in groups, the extensiveness of researching a project prior to departure, and the impact 

of learning a culture first-hand.   

Working in groups proved to be a fun experience on this assessment.  While I have 

had bad group experiences in the past, this Project Team proved they were all on the trip for 

the same reason.  I believe it was very valuable to experience group work considering most 

of us will work alongside other people in the field.  The group functioned well despite the 

various backgrounds and opinions coming from all different sides.  To obtain all necessary 

research, the group split up into smaller groups and switched team leaders throughout the 

whole trip to allow everyone to lead; however, this constant switching of team leaders 

hindered the group with a lack of coordination and clarification.  Using the same team leader 

for three days in a row would have made the process easier in terms of planning the 

following day more efficiently and effectively.  Also, I learned the importance of allowing 

everyone in the group to give their opinions by creating a session where each team member 

has a chance to talk.  While some group members were quicker than others at raising 

questions, other group members were able to use their event coordinating talents to 

coordinate the group’s presentation to ‘Eua key stakeholders by securing ‘Eua City Hall, 

inviting twenty-five key stakeholders, and organising snacks and beverages for everyone in 

just two hours.  ☺ 

The preparation work prior to our departure was eye-opening.  I was able to learn 

various ways of obtaining data for a project assessment.  Along these lines, I gained 

knowledge in the types of information that may be necessary to collect for a project, such as 

culture issues, transportation issues, and country/political issues.  The preparation work 

done by the class prior to departure allowed us to research Tonga deeper and forced us to 

think about what could help or hinder us on our assessment.  In hindsight, more could have 

been done prior to departure.  The pre-departure planning could have included more 

structured thought on what would occur once in Tonga; however, the knowledge gained from 

the pre-departure preparation is useful in future planning projects, whether in International 

Rural Development or in Tourism. 

The ‘Eua Livelihoods Assessment Project gave me direct practical experience, which 

allowed me to see first-hand how tourism can impact a small third world country.  I learned 

more in the ten day field trip in Tonga than I have throughout my whole Masters program at 

Lincoln University.  None of my papers at Lincoln University have given me this first-hand 

knowledge so far.  So, the best personal lesson learned from this project was the importance 
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of experiencing tourism impacts first-hand and getting closer to the local people to learn their 

culture.  Although the Kava ceremony and the ‘Eua High School dance took much needed 

analysing time from our schedule, the observation of these rituals was important for the class 

to gain overall Tongan cultural knowledge.  The Project Team was able to learn, first-hand, 

the importance of family and friends to Tongans, and the different ways Tongans secure 

time for the important things in their lives.  In short, I will never forget this field trip because of 

the closeness I came to the Tongan culture. 
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Appendix III:  Survey Results 
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Appendix IV:  Focus Group Results 

 

‘Eua High School Geography Class – Thursday, August 16, 2007 

 

A. Assets 
a. Financial 

i. Ways their family earns money 
1. Group A 

a. 3 out of 44 said fishing 
b. 7 out of 44 said handicrafts 
c. 12 out of 44 said farming 
d. 6 out of 44 said salaried jobs 
e. 10 out of 44 said own business 
f. 6 out of 44 said tourism 

2. Group B (7 Students total) 
a. Carpenter – 2 students 80%, 90% 
b. Government Worker – 3 students 65, 70, 80% 
c. Fishing – 3 Students 15, 10, 50 
d. Weaving – 6 students 50, 30, 20, 20, 40, & ? 
e. Teacher – 2 students 50, 50 
f. Tapa cloth – 4 students 45, 50, 25, 60 
g. Farming – 6 students 55, 80, 50, 100, 60, 30 
h. Handicrafts – 3 students 30, 25, 40 

b. Food Sources 
i. Group A 

1. Sea 5 out of 42 
2. Market 5 out of 42 
3. Local family giving them food 10 out of 42 
4. Bush 15 out of 42 
5. Overseas relatives sending food 7 out of 42 

ii. Group B 
1. Buy from the market 
2. Grow crops on their own land 
3. Buy from businesses and retail shops 

c. Job Opportunities Identified for ‘Euans 
i. Shop Keeper 
ii. Nurse 
iii. Bank Teller 
iv. Accountant 
v. Officer Clerk 
vi. Teacher 
vii. Police 
viii. Doctor 
ix. Lawyer 
x. Judge 
xi. Secretary 
xii. Babysitter 
xiii. Cleaner 
xiv. Referee 
xv. Taxi Driver 
xvi. Engineer 
xvii. Quarry Worker 
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xviii. Water Board/Committee 
xix. Priest 
xx. Military 
xxi. Farmer 
xxii. Market 
xxiii. Government Worker 
xxiv. Bakery 
xxv. Small industry businesses 

d. Job Opportunities Identified for ‘Eua Tourism 
i. Restaurant Cook/Chef 
ii. Motel 
iii. Hotel 
iv. Airport Pilot 
v. Ship 
vi. Beach Resort 
vii. National Park 
viii. Tour Guide 
ix. Watching whales 
x. Taxi 
xi. Diving 

e. Uses of family income 
i. Group A 

1. Transport 18% 
2. House 2% 
3. Electronics 14% 
4. Food 18% 
5. Clothes 24% 
6. School Fees & Materials 24% 

ii. Group B 
1. Clothes 
2. Car 
3. School Fees (high) 
4. House 
5. Church Donation 

f. What do your parents want you to do? 
i. Group B 

1. Get a good job to help family 
2. Get a better future 
3. Be a teacher, pilot, police, tour guide, sell handicrafts to tourists 
4. Study hard and get a good job 

g. What do you want to do for your future? 
i. Go overseas to study in Australia, New Zealand, Germany, and America 

and then come back to Tonga to support their family. 
B. Impacts from tourism 

a. Positive 
i. Job creation (out of 19 job options identified; only 2 were tourism oriented 

and they were taxi driver and cleaner). 
ii. Group B students believed tourism could bring positive impacts to their 

country. 
C. K 
D. K 
E. Constraints and Issues 

a. Group A: Lack of education, students struggled a lot to identify tourism 
livelihoods. 
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b. Group B: These students were able to easily list tourism livelihoods.  But, these 
are supposed to be the exceptional kids and they didn’t seem to know a lot about 
tourism.  The teacher will teach the students more about tourism in two weeks. 

i. What they knew about tourism 
1. They identified that tourism is people coming from overseas to 

learn about the culture, climate, religion, beliefs, and natural 
resources of the island.   

2. They identified that tourism would increase the country’s economy. 
3. Tourism is going to another country or place for learning. 
4. Going for a journey 
5. Group of people that travel around the world 
6. They knew tourists came to the island to whale watch, study, and 

explore the national park, and sightsee. 
c. Those identified were not entrepreneurial, but those such as room service, driver, 

guide, gardener, waiter, sailor, cook, and cleaner. 
d. No knowledge about tourism. Didn’t really know what it was, and seemed to think 

it was about research or project workers who are not on ‘holiday.’ 
F. Recommendations 

a. Educate the students on tourism and its impacts. 
b. Take the kids on many field trips. 
c. Get the students to show case their culture by volunteering to go to 

accommodations and tourism providers on ‘Eua. They could go on Friday and 
Saturday and get donations from the tourists to go towards scholarships or their 
university. 
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